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The Oriental Influence in Jewelry Fashions 








Translated Expressly for The Jewelers’ Circular. 

















N a recent issue of Deutsche (old- 
schmiede-Zeitung was an anonymous ar- 
ticle under the above title. Herewith we 
append translation, in part, of same as likely 
to interest many of the readers of THE 
JEWELERS’ CIRCULAR: 

“The contemporary jewelry art of the Oc- 
cident remains, largely, under the psychical 
influence of the Orient. The rich treasures 
of the East have always known the adoption 
of greater magnificence and pomp in jewelry 
than our more sober and also much more 
meagre Continent. China and Japan, above 
all, are in advance of us in the art of carv- 
ing and stone cutting, through centuries of 
art and tradition. Wood and ivory carving, 
and especially stone cutting, are practised 
in classical beauty and refinement. The 
modern jewelry att seeks through these pro- 
totypes to give a ‘mew influence to its rigid 
motifs and turns, ‘incontestably with consid- 
erable skill, to lapidary art. The joy of 
color, after years of the dreary and sad, now 
reawakened and in fashion, to perfect the 
toilet with rich jewels, is bringing stone ma- 
terial on a large scale into renewed promi- 
nence after years of neglect. Here the large 
amethyst and the aquamarine come to mem- 
ory, stones which for years have been en- 
tirely out of fashion and disappeared in 
jewelry and which now again count among 
the stones most in demand, especially in 
large specimens. 

“Brilliance and absence of flaws are al- 
ways conditions laid down for extraordinary 
forms of stones. But those of reduced value 
through small flaws can also be worked up 
into costly jewels by cutting. Quite spe- 
cially adapted for this appears the emerald, 
whose beauty comes into fullest value 
through engraving. Emeralds cut into 
spheres combined in chains, as well as drops 
for earrings or specially large and beautiful 
specimens for pendants, count among the 
most sought for material for modern jewel- 
ry and show the strongest influence of Ori- 
ental; better stated, Chinese art. Corals, 
also, which the Orient knows how, by carv- 
ing, to utilize in artistic conversion, modern 
Occidental art knows how to turn to good 
account in combination with pearls and bril- 
liants in lovely pieces of jewelry. Precious 
stones inserted into a rose or a conventional- 
ized flower of carved coral create, with the 
delicate roseate shadow tones, a decorative 
object with slight exotic charm full of pic- 
turesque effect. A material greatly to be 


valued in adaptation for modern jewelry 
after Oriental pattern is jade, the wonder- 
ful, brilliant, green nephrite, which, in its 


greenish-gray to yellowish-gray tones and 
its hardness permitting the polish of genuine 
stones. * * * 

“Besides this stone material, onyx, in both 
white as well as delicate red and green tones, 
as lower layers, has been drawn on, one 
might say, as frames for diamond material 
and colored precious stones. This because 
they permit creating out of them artistic 
forms, which is the characteristic stamp of 
modern jewelry. While, a short while ago, 
one was striving after the avoidance of em- 
ploying precious stones exclusively on 
jewels, the harmonious combination of semi- 
and precious-stones, with a view to artistic 
effect, has now arrived at extraordinary suc- 
cess. To obtain pleasing and excellently 
shaped pieces of jewelry, ivory and amber 
have been called into play, always in com- 
bination with precious stones. Herein e- 
longs the revival of enamel, both in black 
and in color, making possible the most deli- 
cate contours in compositions with diamond 
material. Even the dull and incomparably 
delicate-veined malachite, translucent to 
opaque, is being worked, on account of grand 
color and the attainable delicate polish, in 
conjunction with precious stones as jewelry 
pieces. With this as an inlay, the most 
novel geometrical lines and shapes can he 
achieved.” 








Imitation Cameos 





HE following translation of an article 

under the above caption appearing in 
Deutsche Goldschmiede-Zeitung must prove 
interesting to a number of the readers of 
THE JEWELERS’ CIRCULAR. 

“The joy over a cameo, so common in the 
days of our grandmothers, is again, at the 
call of fickle fashion, finding a new growth. 
Unfortunately alongside the valuable true 
cameos spring up already into notice imita- 
tions which bring discredit on the elegant 
gems. That these forgeries—for they cannot 
be called otherwise—bear no comparison 
with the genuine creations, is best understood 
by knowing the method of their production. 
In preparing a flux for imitation cameos 50 
parts litharge and 15 parts concentrated 
glycerin are thoroughly mixed by stirring, 
then poured into molds and left to harden. 
By the addition of ochre, ultramarine, 
chrome-yellow, etc., these molten pieces are 
colored as desired. 

“The manufacturing method of imitating 
porcelain cameos is somewhat more compli- 
cated. A frit is first prepared to which is 








added 25 kg. quartz sand, 16 kg. white pot- 
ash and 8 kg. soda, sieved and mixed. The 
mass is placed in a basin well dressed up 
with fine sand and put on the hearth of a 
faience-oven. The frit is next taken out of 
the oven, cleansed, beaten up and ground in 
a faience-mill. To two parts of ground frit 
reckon one part porcelain mass, the latter 
cleansed from impurities in the usual man- 
ner. Especially favored for cameos are blue 
colors. Reckon for 50 parts cameo mass 2%% 
parts washed or purified, porcelain earth and 
5% parts cobalt blue. To prepare the last, 
YZ kg. of cobalt is ground and sieved and 
placed in a crucible that is half buried in 
sand. The crucible is submitted to a fierce 
faience-oven fire, then it is broken up, sieved. 
Add to two parts one part frit and place 
again in the oven. For the preparations of 
the cameo itself a ring-shaped copper mold 
is uniformly filled with white cameo sub- 
stance, then above and below are laid white’ 
paper and sheets of felt. The whole is put 
into a press. It is now taken out, the felt 
sheets removed and the cobalt blue laid on. 
The sheets are replaced and it is put into the 
press. After the cameos are taken out they 
are kept in a damp place between wet cloths. 
The transfer of the cameo takes place as 
follows: The plate of copper, on which the 
desired object is engraved like a seal, is 
rubbed over with oil or spirits of turpentine. 
The engraved parts are filled with the white 
cameo mass, then fill the above mentioned 
with the blue coated mass and put it all 
under the press. After pressing and taking 
the plate of copper out the cameos are fired 
in a faience-oven. 

“By the Watts method marble cement is. 
stirred in a mixture of albumen and water. 
Then, on the thin pulp, by means of a stylus, 
the required mold is brought about. The 
molds are silvered inside and are oiled before 
using. The figures in the mold are next 
filled with the substance and, after hardening, 
the entire mold is filled with substance of 
another color. After thoroughly hardening, 
the cameos are dried with the picture side 
up. Then they are strewed over with soap- 
stone and brushed off. They may also be 
soaked in stearin. The expert will do well 
to refuse once and for all time to sell such 
cameos in order to stop the circulation of 
further imitations. The exact knowledge 
of the methods of production makes it pos- 
sible for him to explain the low value of 
these to his patrons.”—C. W. C. 








Gunnar A. Bonggren, who has been asso- 
ciated with jewelry stores in Moline, III. 
14 years, has opened his own store at 508 
16th St., that city, sharing a store room with 
the C. O. D. cleaners and dyers. He, Bong- 
gren, has been a member of the firms of 
Anderson & Bonggren and Samuels & Bong- 
gren and more recently with the P. N. 
Nelson concern. 
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Principles Which Should Be Applied to Merchandising 
By Installment Selling 





An Address of O. H. Cheney,* Before Domestic Distribution Group Meeting, 
at the 14th Annual Meeting of the Chamber of Commerce of the United 
States at Washington, May 11. 




















Gentlemen, do you believe that installment 
selling should be prohibited by a new amend- 
ment to the Constitution? I agree with you. 
Do you believe that a new passage extolling 
the glories of installment selling as a funda- 
mental right of man with life, liberty and 
the pursuit of happiness should be inserted 
in the Declaration of Independence? 1 
agree with you. 

That is the state I am in after listening 
to opinions on installment selling for the 
past year or two. I have talked with auto- 
mobile manufacturers and clothing manufac- 
turers, with piano dealers and grocers, with 
finance corporation presidents and savings 
bank presidents, with economists and with 
ordinary mortals. I feel like Francis Scott 
Key in the “dawn’s early light.” But I 
can hardly see anything but the “bombs 
bursting in air.” 


I am very much disappointed with the 
subject your president, Mr. O’Leary, has 
set for me today. It should have been 
simply “Installment Selling” and not the 
definite and constructive subject assigned to 
me. Then I should have had a fine chance 
to stand before you with uplifted hands and 
call down the wrath of the economic gods 
on installment selling. Or else, with a 
radiant glow on my face, I could have pro- 
claimed installment selling as the salvation 
of a dying civilization. But I can’t. It’s 
a mean trick to give a speaker a subject on 
which he really has to try to say something. 

But in accepting the subject I seem, more 
or less, to have committed myself to the 
opinion that installment selling is not a 
national calamity. One doesn’t try to set 
forth the principles for the proper conduct 
of earthquakes or floods. But merely study- 
ing the theory of many actual installment 
selling plans and their results in practice 
cannot furnish a real guide to basic prin- 
ciples. The principles upon which install- 
ment selling should be based must depend 
first of all on the economic soundness of 
installment selling. To what extent is it 
economically sound—and to what extent is 
it economically unsound? 


Last June the National Retail Hardware 
Association, at its annual congress, had pre- 
sented for its consideration the plan of the 
Save-the-Surface Campaign to sell house 
painting on the installment plan. After 
hearing both sides, the congress passed a 
resolution condemning the partial payment 
paint plan, in those very words, “economically 
unsound.” Just before the vote was taken, 
four members composing a so-called “install- 
ment quartette” sang a song entitled “A 
Dollar Down and a Dollar a Week.” 


The hardware dealers, of course, had a 
number of excellent, and, from their own 
interests, unanswerable, reasons for turning 
their thumbs down on the installment paint 


* Vice-President, American Exchange, Pacific 


National Bank, New York. 


idea. I cite the incident only as a lively 
and characteristic example of how as a nation 
we usually decide economic issues. As with 
a great many vital business problems, our 
deliberations take the form of doing an 
economic Charleston. We go through a lot 
of grotesque poses, violent motions and 
cacaphonous noises but we stay in the same 
place. 


In this installment selling discussion the 
air is filled with big generalizations and 
big figures and big words. But when many 
of these apparently cosmic thoughts and 
statements are analyzed, they seem to spring 
from narrow, biased motives rather than 
from broad impartial reasoning from facts. 
“Estimates” of the extent and nature of in- 
stallment selling are too frequently made to 
order to prove an opinion. What few facts 
there are are too frequently distorted and 
misinterpreted to justify preconceived 
prejudices. That is why most of the opinions 
and so-called facts on installment selling 
now so widely broadcasted are just so much 
“static.” . 


If there were more real facts on the sub- 
ject of installment selling there would be 
fewer opinions. But the amount of data 
which is available is not a credit to American 
business methods. Secrecy regarding volume 
of business and profits may be forgiven but 
the hiding of experience data on losses is 
unhelpful and unco-operative. But it must 
be admitted that the main reason why those 
firms which have sold on the installment 
plan have not given out significant data is 
the simple one that they haven’t got it. 
Records of experience are in most cases 
crude. As for analysis—of experience with 
various types of risk under various condi- 
tions—any adequate analysis is almost non- 
existent, even in the largest and best managed 
businesses. There are almost no statistical 
correlations of any kind from the available 
records and practically no operating prin- 
ciples have been defined which have not been 
used by general credit men for years. 


The principles which I shall attempt to set 
forth today are therefore based on as close 
a study as possible of actual plans in various 
fields of merchandising, on whatever records 
there are available of the operation of these 
plans, whatever views have been expressed 
by those using them, the theories on which 
they have been based, the arguments for the 
plans made by those who believe in them 
and the arguments against them by those 
who offer or use rival plans. I shall offer 
only general principles which may be applied 
to installment selling—I shall play no 
favorites as between one type of plan and 
another if both have some advantages. I 
shall not, for instance, go into detail on the 
relative merits and demerits of the so-called 
“recourse” and “no-recourse” financing. 
For some reason or other I cannot get as 
eloquent as their proponents—as I cannot 
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achieve the moral heights nor the moral pro- 
fundities they reach with their arguments. 
Perhaps, it is because, in my obtuse 
materialism, I fail to see a vast moral prin- 
ciple involved in a purely business proposi- 
tion. 

But what principles am I expected to con- 
sider here? Am I to take the view of an 
innocent bystander, interested only in the 
economic welfare of the country? Or am I 
to consider the principles I would study if 
I were about to adopt installment selling 
in my business ? 


It would be too much to expect the normal 
average business man to consider such ab- 
stractions as the economic welfare of the 
country in working out some practical 
problem of his business. He will use such 
abstractions to rationalize his actions or his 
prejudices but he does not consider himself 
the guardian of the economic welfare of his 
country or his brother’s keeper. He will 
denounce installment selling vigorously and 
picturesquely and will become almost 
academic in his avowed love for abstract 
economic welfare—but he will adopt install- 
ment selling as soon as he finds it desirable 
or necessary for his business. He will warn 
the world that installment selling is “going 
too far” but when he joins the procession 
it will be the other fellow who is over- 
doing it. I am not saying this in any spirit 
of criticism—the business man cannot be 
blamed for his attitude on such subjects 
because he has not the facts upon which to 
decide what is or what is not for the 
economic welfare of the country. 


And yet we must make some attempt to 
study these abstractions. Even in the case 
of such a practical development as install- 
ment selling, these abstract principles may 
turn out to have a very real bearing on the 
everyday principles and methods applied to 
business. We may, in the long run, find it 
safer to work down to the details of methods 
and not up from them. I think it would be 
much better not to ask ourselves first such 
questions as “What installment terms shall 
I offer?” but such a question as “Will it 
really be better for my business, for my 
industry, for business as a whole, if I go 
into installment selling at all?” And if a 
development is bad for business as a whole, 
it may prove bad for an industry—and if it 
is bad for an industry, it is not likely to 
benefit a particular concern. 


Present-day installment selling was born 
of competition and lives and grows by com- 
petition. And who knows?—some day it 
may die off through competition. Those who 
see it and deal with it and adopt it as a 
business building device are mistaken—its 
nature is that of strategy, of bitter warfare, 
and not of the science of building. The in- 
stallment selling of today comes not only 
from competitive selling but also from com- 
petitive banking—even from competitive buy- 
ing. Installment buying is competitive liv- 
ing. How can one object to people trying 
to get the most they can from their lives— 
the most they can from their incomes? But 
whether we object to it or not, how long 
can we continue to get from our incomes 
what isn’t there? How long can we continue 
this process of glorifying the American 
income ? 

The answer of a great many economists of 
every degree of amateur and professional 
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standing is that installment selling stimu- 
lates buying, increases production, increases 
employment, increases earnings and produces 
all-round prosperity. That is at present a 
popular theory and our practice of it has 
made other nations envious. And it is a 
sound theory as long as it works and it will 
become unpopular when it doesn’t. We have 
become a nation of fire-worshippers—we 
believe that flaming furnaces and smoking 
chimneys are the sacred symbols of the 
pleasure of the gods. Installment selling 
is one of the mystic rites of this new 
Zoroastrianism and anyone who now dares 
to deny its magic and its truth will go un- 
heeded, if not scorned. 

I see installment selling as one of the most 
vital and most significant phases of what I 
call “The New Competition.” Of course, 
there is in it the old competition, too—the 
competition between two merchants or two 
manufacturers who sell similar products. 
But the new competition goes beyond this— 
it is the competition between whole indus- 
tries, between totally dissimilar products, for 
their shares—and as much as they can get 
more—of the consumer’s dollar. Installment 
selling is the recognition—unconscious very 
often—of the fact that high pressure selling 
competition has used up the consumer’s dollar 
and that each industry must fight for the 
dollar of next week—and the dollar of next 
year. 

Installment selling has grown because of 
competitive buying. It comes from the 
“keeping up with the Joneses” spirit magni- 
fied into a national economic doctrine. It 
is the spirit of progress sharpened down 
and focussed on possession. It is the spirit 
of living life with greater and greater 
avidity. It is the spirit of jazz economics. 

And installment selling has been made 
possible only by competitive banking. It 
would not have grown so rapidly had there 
been a huge surplus of available credit. This 
country has had too much money—more 
money than could be used to finance current 
industrial, commercial and financial opera- 
tions. We had more money than there were 
things for which to spend it—so we began 
to buy next year’s production—we began to 
anticipate our needs—we bought this year 
the automobiles, the radios, even the clothes 
we would normally have bought next year. 
Installment selling is our sudden national 
wealth burning holes in our pockets. 


These three types of competition which 
installment selling represents may seem 
economic abstractions, without relation to 
the practical problems of successful install- 
ment selling operation. But they are really 
the very heart and soul of installment sell- 
mg as a living business method—on them 
must be based the three most fundamental 
guiding principles. On installment selling as 
competitive selling depends the answers to 
the business man’s questions “What products 
may be sold under partial-payment plans?” 
and “What terms shall I offer?” On install- 
ment selling as competitive buying will de- 
pend the answers to such questions as “What 
investigations shall I make?” and “How 
shall I control the extent of installment 
sales?” On installment selling as competitive 
banking will depend the answers to such 
questions as “What type of financing plan 
shall. I use?” and “How long will this in- 
stallment selling popularity last?” 
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Let us face the facts without blinking— 
if some of our leading business thinkers 
would turn the spotlight onto the facts in- 
stead to get into it they would see more. 
Let us look at a concrete example—at the 


outstanding example and see what the 
conditions as they exist today really 
are. 

Look at the automobile industry. Every- 


body says “Look at the automobile industry.” 
Almost every business man—almost every 
industry—can find some justification for his 
activities in the automobile industry. It is 
the “white-headed boy” among the indus- 
tries—the darling of them all, the favored 
of the economic gods. The automobile in- 
dustry is young, it is strong, it is lively, it 
is wealthy and wise beyond its years. 
Every other industry envies it and emulates 
it. It is because it has made a gigantic 
success of installment selling that this type 
of selling has so rapidly over-run so many 
other fields. ‘“Look what the automobile 
industry did with installment selling!” we 
say. Yes, it has sold millions of cars—is 
selling three and a half million new ones 
this year. It has raised the national automo- 
bile investment in road and equipment to 
the level of national railroad investment. It 
has given us more automobiles than there are 
telephones. “What installment selling did 
for the automobile it can do for us,’ we 
say. 

But what are the facts about automobile 
installment selling? Has the boosting of 
retail credit to the point where two and a 
half billions of time payment paper is being 
carried each year brought with it no dangers? 
Has the rapidly revolving wheel of the in- 
dustry, the greater and greater speed, 
brought with it no internal stresses? 
Economic mechanisms set up centrifugal 
and centripetal forces just like mechanical 
wheels in motion. There is the same 
tendency for the machinery to fly apart and 
burst when the strain becomes greater than 
the cohesion and the control. When we 
look at installment selling in the automobile 
industry we do not find everything reassur- 
ing. There are many visible flaws in the 
machinery—we hear the sound of straining 
and tearing. 


A casual glance at the automobile financ- 
ing field finds chaos. A closer study reveals 
even more chaos. The carrying of time- 
payments is now almost entirely in the hands 
of finance companies of which many 
hundreds have sprung up in the past two or 
three years. There are many types of such 
companies, with different types of business, 
different affiliations and different methods 
of operation. There is the small local com- 
pany which handles paper of any car—and 
the national company which does a general 
business. There is the finance company 
which is a subsidiary of the manufacturer. 
There is the company which specializes on 
one make of car, but the dealer is not com- 
pelled to use its services. There is the 
company which makes a wholesale contract 
for financing with the manufacturer and the 
car is sold already “financed.” In general 
the methods of operation are of two types, 
“recourse” and “non-recourse.” The former 
makes the dealer liable in case of default 
because he endorses the paper—the latter 
places on the financing company sole liability. 
In actual practice such a web of high-sound- 
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ing words and legal phrases has been woven 
around the terms that in many cases the 
dealer does not realize just what he is 
getting. 

Good profits made by the earlier finance 
companies attracted a great many small, 
hastily organized, concerns into the field and 
competition for the past two years may 
justly be described as cut-throat. But the 
automobile market has been so eager that 
the competition has not been rate-cutting, 
but term-extending. Instead of offering 
cheaper financing arrangements, the com- 
panies have offered to deliver cars on smaller 
and smaller down-payments and longer and 
longer periods for the remaining install- 
ments. 

Gross profits were therefore not re- 
duced and in the case of small, inefficient, 
get-rich-quick organizations, the actual net 
profits were not really known. Naturally, 
the liberalization of terms has been accom- 
panied by perfunctory investigation and 
fewer rejections of applications. As a result, 
repossessions have increased, collection costs 
increased and losses increased. But these 
have not yet become painfully high because 
the country has been prosperous and there 
have been comparatively few defaults. In 
fact, based on actual experience so far, the 
money losses have been generally less than 
one per cent. 


Closer analysis of the combined and 
actual records for a number of finance com- 
panies show very definitely how reposses- 
sions and losses have increased to a marked 
degree as down-payments have been reduced 
and terms extended. The average reposses- 
sion ratio on new cars sold on first payments 
of one-third the price is found to be 134 per 
cent; on cars sold for one-fourth down, 3.8 
per cent, and on cars sold for a down-pay- 
ment of less than one-fourth, the reposses- 
sion ratio goes up to 11 per cent—that is, 
more than one car in every ten sold on such 
liberal terms has to be taken back because 
of defaulted payment. And these, it must be* 
remembered, are unusually prosperous times. 
The loss ratio ranges from 0.163 per cent 
on cars sold at one-third down and twelve 
months to pay up to 4.583 per cent on cars 
sold at less than one-fourth down and 
nineteen or more months to pay. Would I 
be displaying undue nervousness if I were 
to say that there may come a time when a 
business showing a loss ratio of four and a 
half per cent in good times might possibly 
find itself in danger? 

The automobile financing business has not 
been blind or deaf to these conditions of 
ruthless warfare. In 1924 a number of 
leading executives met—without actually 
killing each other. Solemn resolutions 
were adopted( and perhaps signed in blood) 
that the minimum safe terms for financing 
should be, on new cars, one-third of cash 
price down and 12 equal monthly pay- 
ments, and, on used cars, 40 per cent down 
and 12 months for the rest. The 
swearers to this pact went home and in most 
cases immediately began to go back to the 
old competitive terms—and worse. This 
association, with over 200 finance companies 
as members, met again last November. 

Attempts were made to modify and 
liberalize the standard terms but those 
present did not believe this action . worth 
the effort—it was tacitly understood that 
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nobody would abide by the terms under 
present conditions. 

But this is only the beginning of the real 
struggle. The warfare is now turning to 
the rates themselves—the finance companies 
are now deliberately cutting rates in order 
to get the business. This 1s taking interest- 
ing directions. Those companies which are 
owned by manufacturers or which have 
close affiliations with them are naturally able 
to work on a lower rate than the “outside” 
companies. Last year, in some cases, con- 
tracts for the wholesale financing of cars in- 
cluded theft and fire insurance for one year 
in the financing price and this started war- 
fare with the insurance agents. The out- 
side financing companies face a squeezing- 
out process—they will first have to fight rate 
with lower rate—as far as they go. They 
may then have to limit operations to the 
less popular makes of cars. And they may 
be squeezed out altogether unless they find 
some way of escape. Already there are 
threats that some will step in and under- 
mine the inside companies’ business by offer- 
ing to lend car buyers their initial down- 
payment. Already smaller local companies 
are passing out of business or being absorbed 
by the larger and stronger companies. In 
the meantime, the “inside” finance companies 
will become more and more powerful and, 
as competition is reduced and general busi- 
ness becomes more difficult, they may become 
a dominating factor in the industry. The 
manufacturers are undoubtedly right in de- 
manding lower financing rates for their cus- 
tomers—but their motives are not entirely 
simple and benevolent. The manufacturers 
see in finance charges another factor for 
juggling quoted prices competitively. 

As a result of this competition, the auto- 
mobile industry today is no longer selling 
automobiles—it is selling installment con- 
tracts—it is selling pieces of paper with a 
lot of legal verbiage which the buyer may 
or may not understand and which he may 
or may not be able to follow out. The buyer 
is encouraged to shop around for the most 
expensive car he can get with the lowest 
down-payment and the longest time in which 
to pay. He has already become accustomed 
to shopping around for the place in which 
he can get the biggest trade-in allowance 
on his old car. There was a time, in the 
good old days, when the automobile manu- 
facturers sold cars in competition with each 
other. In a later period dealers sold cars 
in competition with each other. Now the 
finance companies are selling automobiles. 
There was a time when automobiles were 
sold on merits. Later, automobiles were sold 
on advertising “talking points.” Now they 
are being sold on numerology. It is true 
that car quality is improving and the buyer 
is getting much more for his automobile 
dollar but the cars are not being sold that 
way. Every possible factor in the automobile 
retail price is being used to stimulate com- 
petitive sales. Trade-in allowances, extras, 
finance charges—these have made quoted 
automobile prices almost meaningless. I do 
not know how far the automobile industry 
can go in stimulating sales—but when they 
have gone the limit, where will those manu- 
facturers who survive find themselves and 
what will they do next? 

Gentlemen, I do not belong to the cloud 
school of economics. Nor do I belong to 
the silver lining school of economics. I 
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make no dire predictions nor do I say that 
this installment business can keep up for- 
ever as it is. But before other industries 
follow the automobile industry, they might 
do well to see just where installment selling 
in the automobile industry in this country 
is headed. 
(To be continued) 








Famous Danish Silver Craftsman 
Now at Work in This Country 





HERE has been considerable interest 
both in the silver trade and art circles 
in the creations of Erik Magnussen, a fam- 
ous European designer, who recently left 
Denmark to assume citizenship here, join- 
ing the staff of one of New England’s 
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of the Gorham Co., and the creations which 
he has recently produced have been called 
some of the most original examples of a 
truly American motif in art seen in this 
country. 








M. B. Wasserman, manager of Schneer’s 
jewelry store at Roanoke, Va., for the past 
year, previously assistant manager of 
Schneer’s, Inc., Richmond, Va., has returned 
from Roanoke to take charge of the Rich- 
mond store of this chain, succeeding David 
Kapiloff, who had been manager of the local 
store since it was opened here four years 
ago. Mr. Kapiloff plans to visit relatives in 
Lakewood, N. J. Later, he expects to form 
some other connection in the jewelry busi- 
ness, he announced before leaving for Lake- 
wood. During his residence here, he aided 
in the organization of the Richmond Credit 





DANISH SILVER CRAFTSMAN AT WORK 


oldest silver manufacturers. Mr. Magnus- 
sen appeared publicly for the first time in 
New York April 12 and visited the Fifth 
Avenue salesrooms of the Gorham Co., 
daily, until April 24, where he showed a 
number of examples of his artistic creations. 
Mr. Magnussen was a pioneer of the 
Danish art craft and was a pupil of the 
late Prof. Stephen Linding, one of the fore- 
most sculptors of his day. He was an ex- 
hibitor for many years at the Danish Salon 
in Copenhagen where are now to be seen 
11 examples of his work at the Danish Art 
Museum. At the exposition at the Salon 
d’Automne in Paris, 1922-1923, his work 
brought forth most favorable comment from 
all who had the opportunity of seeing it. 
Since coming to this country, Mr. Mag- 
nussen has become associated with the staff 


Association and had served as its vice-presi- 
dent since it was launched. Mr. Wasserman 
is succeeded at Roanoke by Sila Wolff, for- 
merly assistant manager of Spirman’s, that 
city, which is now going out of business. 
William Schneer, Norfolk, president of 
Schneer’s, Inc., which operates a store there, 
as well as the Richmond and Roanoke stores, 
visited Richmond a few days ago and helped 
to install Mr. Wasserman in his new posi- 
tion here. Charles Newman, formerly with 
the Diamond Sterling Watch Co., New 
York, is a new addition to the sales staff 
of Schneer’s at Richmond. Schneer’s is. 
planning to open a new store in Lynchburg 
at 819 Main St. The building at this. 
site is being. remodeled and is expected to 
be ready for the formal opening about 
June 15. 
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Gold and Silversmiths Attend Religious Fete at Bruges 











Wonderful Specimens of the Work of Old Craftsmen Carried in the 
Procession Suggest Ideas for New Creations 














AN unusual number of Americans are 
traveling Europe just now and many 
were present at the procession of the Saint 
Sang at the medieval city of Bruges, Bel- 
gium, recently. Processions of this type are 
bringing gold and silversmiths from far and 
wide, as on such occasions wonderful speci- 
mens of the gold and silversmiths art are 
carried through the streets. Some of them 
never see the light of day otherwise, and 
although gold and silversmiths can get per- 
mission to examine them closely, it is much 
easier to attend such ceremonies and view 
the whole collection of church plate, of 
chalices. containing relics, immense objects in 
brass, gilt over, and marvels of design. 
During the week in Bruges, too, all the 
church treasures are exhibited, as it is a 
great time of pilgrimage for all west 
Flanders. Besides all the ecclesiastical 
jewels, including the magnificent ornaments 
worn by certain church dignitaries, the 
peasants come out in all the glory of their 
family heirlooms, and naturally the local 
jewelers and gold and silversmiths dress 
their show windows especially for the oc- 
casion. 

A city like Bruges may be said to repre- 
sent the classics of gold and silverwares 
and jewelry. In view of the sudden turn 
taken in the fashion—the sudden demand 
for silverware is as great in Europe today 
as was the rage for jewelry some three 
years ago. Smiths are studying the classics 
of their trade, represented by the models 
that have survived the ages and that have 
been preserved, because of their intrinsic 
beauty. The ugly may be in fashion for a 
time, but what remains is almost’ invariably 
worthy of being kept. Designers, standing 
in the crowd, their eyes riveted on the de- 
sign in a chassis, or noting some church 
gem, that they would afterwards examine 
more minutely, were getting ideas for next 
year’s models. In the pageant of the ages, 
gold and silver cups with designs in high 
and in low relief were seen, although the 
preference is for low relief, the design be- 
ing cut in the thickness of the cup, produc- 
ing an impression of great richness, whereas 
the old cup, with patterns in high relief, 
does not look by any means so costly. At 
the beginning of the XIVth century, when 
Bruges was a very flourishing port, the ves- 
sels coming up there from the sea by the 
canal, much money was spent on the finest 
specimens of the goldsmiths’ art for the 
churches and even for private houses, and 
the intercourse with Genoa, Venice and 
Constantinople, which was regular, exer- 
cised a great influence on Flemish art. The 
invasion of the Moors in Belgium, and the 
Spanish occupation, also gave art an im- 
pulse in another direction and among the 
church treasures traces of the influence of 
Italy, Turkey, Northern Africa and Spain 
ate to be seen everywhere. Models seen in 
the churches at Venice are reproduced here 
and are probably the work of the same gold- 
smith, although all trace of the worker is 





lost and only the result of his toil remains. 

Flemish artists of renown all went to 
Italy to study, and it is tolerably certain 
that others less known to history spent sev- 
eral years as journeymen there before set- 
tling as master workers. Taken as passen- 
gers on merchant ships, it was easy to make 
the voyage either from Bruges or Antwerp, 
in the Middle Ages. Traces of this adven- 
turous spirit, that has taken the Flemings 
everywhere, has rendered Belgium a veri- 
table treasure house of models, brought 
back home from long and adventurous 
voyages, and copied with modifications by 
the local goldsmiths. 

While the procession through the streets 
of Bruges is a succession of beautiful speci- 
mens of the goldsmiths’ art, the peasants 
who stand in their thousands watching the 
groups, illustrating the story of the Life ot 
Christ, wear ornaments on this féte day 
that are worth coming from afar to see. 
Most of this jewelry that has survived is 
wonderfully beautiful. Like the church or- 
naments, it has been kept on account of its 
design, when other objects, perhaps more 
valuable but less beautiful, were sold off to 
meet some family emergency. Heavy gold 
chains, gold lockets and earrings are seen, 
while the silver buckles on the shoes and at 
the waists of the women are also a study in 
artistic design. The heavy silver mounts on 
the handbags are also marvels of beauty 
preserved from by-gone times and naturally 
forming a perfect picture gallery of the 
modes of the different centuries. 


The show windows of the shops were 
filled with wares of quite especial pattern 
for the day and week of the procession. 
Whether the Bruges jeweler sells to a peas- 
ant from the country—and the peasants have 
all the money today—or to traveling Amer- 
icans, he knows that something character- 
istic of the country and the event will be 
required. A great trade is done in proces- 
sion medals of course, whether in gold, sil- 
ver or pewter. Chains for these medals, in 
coarse links are sold. In gold and silver 
they are heavy and weighty, fit for some 
Flemish housewife, carrying part of her 
dowry upon her. Other chains for the 
medals are very slender and look hardly 
strong enough to bear the slight strain of 
a small medal. In both varieties, chains 
with links fitting into each other, so closely 
as to form one golden band, are seen. For 
Flemish art is usually flamboyant, being 
quite different when compared with French 
art of any given period, in this respect. As 
a record of what has been worn for cen- 
turies is suddenly flaunted before the eyes 
of the world, in either country, it is per- 
ceptible that the Fleming has always said, 
“Jewels must be magnificent, otherwise I 
care nothing about them.” This is as true 
today as it was 600 years ago, and is also 
characteristic of seaports. At Venice the 
same thing is notable. At Rouen, once a 
thriving seaport, and still doing a very large 
transport trade, the same thing is seen, just 
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as the same guiding motif in all designs is 
seen at Antwerp, a great present-day port. 

American silversmiths coming to Europe 
this Summer should not miss the art collec- 
tions that will put them wise to how new 
models are evolved in Europe, for in design 
especially there is nothing new under the 
sun. While the copy of the old Flemish 
chalice will be hollow today, with a view 
to economizing materials, it will none the 
less be the leading idea in one of the new 
sets of bowls, in gold, gilt or silver. Some 
of these forms are being used as tea and 
coffee cups, as sugar basins and teapots. 
For small silverware, and it runs extremely 
small just now, to fit in with the size of 
the modern apartment, must be ornate. 








Customs Rulings on Graduated Glass Beads 


Mandel Bros. Chicago, win before the 
Board of United States General Appraisers 
in a decision concerning the correct tariff 
classification of certain graduated glass beads- 
temporarily strung in necklace lengths, a 
small flat disc-like glass beads, termed a 
rondelle, being between each bead. On en- 
try through the customs the collector classi- 
fied the beads in question under the provision 
in Par. 1403 of the tariff act of 1922, at the 
rate of 60 per cent. ad valorem, for “* * * 
fabrics and articles not ornamented with 
beads, spangles, or bugles, nor embroidered, 
tamboured, appliqued, or scalloped, composed. 
wholly or in chief value of beads or span- 
gles other than imitation pearl beads and. 
beads in imitation of precious or semi- 
precious stones.” 


The importers protested this classifica- 
tion, claiming duty at either 35 or 45 per 
cent. ad valorem under the provisions of said’ 
Par. 1403 for “Spangles and beads, including 
bugles, but not including beads of ivory or 
imitation pearl beads and beads in imitation 
of precious or semi-precious stones, 35 per 
cent. ad valorem; * * * all other beads in 
imitation of precious or semi-precious stones,. 
of all kinds and shapes, of whatever material 
composed, strung or loose, mounted or un- 
mounted, 45 per cent. ad valorem; * * *,.” 

Judge Sullivan, in holding the beads, the 
subject of this ruling, to be correctly duti- 
able at the 45 per cent. rate, writes in con- 
clusion as follows: 

“Protestants’ witness, Miss Ada Hill, in- 
troduced a representative sample of the mer- 
chandise in question, which answers the de- 
scription at the beginning of this opinion. 
The beads are clear white or transparent, 
and they with the rondelles are nicely faceted. 
She testified this sample represents all the 
merchandise as to the color of the beads, but 
that the rondelles in some of the other arti- 
cles are colored. She testified that in her 
opinion these beads resemble crystal, while: 
some of the rondelles do not imitate precious 
stones; that the strings on which this mer- 
chandise is imported are very flimsy strings 
‘that would not hold the bead’; and that they 
are restrung and clasps attached. 

“The bulk of the sample consists of beads 
in imitation of crystal, a semi-precious stone, 
and we think we are safe in assuming from 
a mere examination of the sample they are 
of greater value than the rondeltes. We- 
therefore hold them dutiable, as claimed, at 
45 per cent. ad valorem under Par. 1403.” 
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Paris Fashion Notes 





New Styles in Handbags—Vanity Cases in Unique Patterns—The Vogue in 
Hair Ornaments—Artistic Serving Dishes 




















4 enw most remarkable development of the 
late Spring season is the handbag. 
which is growing in proportions, bulging, in 
every sense, every day, until it is losing all 
resemblance to a bag at all. The vanity 
case is following suit and getting almost as 
big as a handbag formerly was. Soft suede 
leather, in a variety of pastel shades, are 
being used for these bags. Crushed straw- 
berry, jade, olive green, blue green, mauve, 
white, cream and Dresden blue are seen, 
the leather for the bags being especially 
dyed to match the frock, while the belt is 
now designed to match the bag. Very fre- 
quently the shoes are in suede to match and 
sometimes the gloves are of the same hue, 
when colors like pale grey or cream are 
used. The mounts are growing in size as 
well as the bags and much ivory is used for 
the pastel colors. Other bags are in box 
calf cr some clumsy kind of leather which 
stands out stiff and alone. These bags are 
mounted in antique silver or in gold. Sim- 
plicity and severity is the note of these last 
bags. 
* * * 

One pretty bag, of the usual large size, 
carried by a fashionable woman, was in 
white suede, with a black enamel mount with 
a chessboard design. The belt was of the 
same material, with a chessboard design used 
to break the monotony of the white belt at 
intervals, in black and white. It takes a 
slim waist to wear this pattern, but with the 
right figure it is advantageous, as it calls 
the attention to the slenderness of the waist. 
White suede shoes had a shield, very large, 
with the chessboard pattern, that was again 
repeated on the straps of the shoes. The 
dwarf sunshade, more dwarfed than anything 
that has gone before, had a black stick with 
a very broad “swollen” knob, covered with 
white kid with a chessboard pattern to 
match the remainder of the toilette. The 
gloves, also in white suede, had gauntlets, 
reaching far up the arm, decorated with the 
same pattern which is carried out in black 
and white. 


* * * 


Vanity cases, studded with diamonds in 
high relief, are the grand mode. Made in 
fancy black wood, ebony for choice, or in 
black enamel, they have a crisscross pattern 
in imitation diamonds. This type of vanity 
case is carried with a set of other black and 
“diamond” trifles. The cigarette holder in 
this case is in onyx and diamonds, or what 
is still more up to date, onyx and crystal. 
The round holder in black onyx has a tip 
and end in cut crystal. A trifle that re- 
sembles the cigarette holder very closely, but 
which has a diamond at either end, forms a 
hat ornament. It is attached to a flat 
“round” of onyx, studded with pin-point dia- 
monds that form bands. A hair ornament 


to match the set is made in black onyx or 
black enamel, studded with diamonds. It 
takes the form of a crescent, and acting as a 
slide, holds in place the stray lock that has 
until now covered the ear. 





The exposure of the ear is changing head- 
dressing fashions somewhat. Ornaments for 
holding back the stray hair are required and 
the trifling alteration is creating a great de- 
mand for combs and slides. This is in- 
creased hy the fact that all women who on 
due consideration think that short hair does 
not become them, are allowing their hair to 
grow. Whether combs and slides are re- 
quired for holding the straggling locks in 
place, or for attaching the false hair which 
is worn to hide the confusion of growing 
hair, large numbers are being bought, and 
the coiffeur who did a roaring trade in cut- 
ting the hair, is reaping another harvest in 
training it to grow. At the same time ap- 
prentices are being taught how to cut hair, 
for the number of women who want to try 
the experiment increases daily. Those with 
a flat head, especially a head that appears 
almost to recede behind, regret the act, say 
the coiffeurs. Those with a round head, as 
if turned in a lathe, usually keep their heads 
shorn, as their appearance is improved. Un- 
fortunately no one can tell beforehand what 
anyone will look like with cropped hair. 
But the coiffeur knows that it means a de- 
mand for fancy and jeweled combs—that is 
the only sure and certain thing. 

x * * 


A great impulse is being given to the gold 
and silversmiths’ art in Paris by various pri- 
vate exhibitions given by the artists them- 
selves. Attention seems to be drawn some- 
what from creative art in jewelry to gold 
and silverware in certain circles, the demand 
for the latter becoming more and more im- 
portant. The tendency is towards the crea- 
tion of designs with animals and vegetables 
or flowers. Just as this tendency has been 
seen in jewelry, so it is beginning to appear 
in silverware. The old “apple” design, with 
the form of an apple in glass, with a silver 
lid and handle, is much seen. As a rule. 
however, tinted glass, pink, opaline or green, 
takes the place of white crystal. A lobster 
salad bowl is supported by lobster’s claws. 
The bowl is either in the best cut crystal, 
with a plain silver rim and handle, or rigid, 
with ornamental mounts, while the fork and 
spoon, in silverware and broad and _ short, 
have lobster-claw handles. Other bowls for 
fish salad are supported by feet, made of 
silver “fish,” the fork and spoon for serving 
heing in silver, with a handle in the shape of 
a fish. 

Scarabees, tiny fish, dragon flies and other 
similar forms, such as lizards, are turned to 
use for designs in silverware, while ears of 
corn and maize leaves are also favorites. 

x * * 


One of the features of the latest things in 
evening cloaks is the lining of the article 
with silk, sewn with sequins or jewels, to 
match the gown. It is a very pretty fancy, 
but can hardly make for convenience. 








H. P. Classen intends to open a jewelry 
store at Lemars, Ia. 
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MAIL ORDER .HOUSE CITED 





Federal Trade Commission Files First Com- 
plaint Against Jewelry House Based on 
Misrepresentation in Advertising 


WasuHincton, D. C., May 22.—H. Reis- 
man & Co., of Chicago, and Harry Reisman, 
individually and as president of the company, 
are charged in a complaint by the Federal 
Trade Commission with misrepresentation in 
the mail-order sale of watches and jewelry. 
The complaint is dated April 13, and was 
made public May 18, the respondents not 
having filed answer to the commission’s 
charges. The complaint sets forth, with re- 
spect to watches and jewelry, that they are 
not as represented in the respondents’ cata- 
log, and that articles described as containing 
gold, platinum or other precious metals, or- 
namented with sapphires, rubies, pearls and 
other precious stones, contain no gold, plati- 
num, etc., and are ornamented with imitation 
stones. The complaint also alleges that arti- 
cles sold as “French ivory” contain no ivory, 
but are composed of a material which re- 
sembles ivory in color and general appear- 
ance. 

The commission’s complaint also attacks 
representations alleged to have been made by 
the respondents that the merchandise is of- 
fered at prices below the usual retail prices 
because of the elimination of middlemen’s 
profits. The commission charges that the 
Reisman concern obtain the goods from 
wholesalers and that the profits of the manu- 
facturer, the wholesaler and Reisman & Co. 
figure in the price to the purchaser. An- 
other count in the commission’s complaint 
refers to the alleged practice on the part of 
the respondents to set out in their catalogs, 
alongside of their own prices, other and 
higher prices, which are declared to be the 
usual retail prices for such merchandise. 
According to the complaint, the purported 
usual retail prices are fictitious and that true 
and actual retail prices prevailing in the 
trade are substantially equal to the prices 
charged by Reisman & Co. 

The complaint issued against H. Reisman 
& Co. is the first issued by the commission 
involving unfair practices in the mail-order 
jewelry business. Similar complaints have 
been issued against firms doing a mail-order 
business in clothing.. 

A hearing on the charges will be held 
June 2, at 10:30 a. M., in the offices of the 
Federal Trade Commission in this city. 








Jesse O. Ernsberger, a _ well-known 
jeweler of Muncie, Ind., is receiving the 
condolences of his friends over the death 
of his daughter, Miss Frances Ernsberger, 
who died recently at the family home, 705 
W. Charles St. Miss Ernsberger had been 
suffering from overwork and _ influenza. 
Funeral services were held at the First 
Presbyterian Church and burial was made 
in the Beech Grove Cemetery. Miss Erns- 
berger was one of the best known young 
women in Muncie and was popular in school 
and social circles. She was 20 years old at 
the time of her death. The State Regent 
of the Daughters of the American Revolu- 
tion had chosen her to act as page for In- 
diana at the annual national conference 
which was held in Washington last 


month. 
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Popularizing Betrothal Rings for Men 











Newark Jewelers Continue Co-operative Advertising—Committee Takes Active 
Steps to Co-operate with Retail Jewelers and Issues Beautiful Counter-Card 














T HE campaign to foster the movement for 


men’s engagement rings, which as told 
in last week’s JEWELERS’ CrrRcuULAR is being 
aided by a committee of the leading manu- 
facturers of the country with the co-opera- 
tion of a large number of retail jewelers, is 
progressing very favorably according to re- 
ports received during the week. In the last 
issue of THE JEWELERS’ CIRCULAR, mention 
was made of the way this movement had 
been taken up by Newark, N. J., jewelers 
in the way of co-operative advertising, with 
an illustration in reduced form of the three- 
column advertisement that appeared in the 
gravure section of the Newark Sunday Call 
on May 9. Another group advertisement of 
the same kind appeared in the gravure sec- 
tion of the same paper, May 16, in slightly 
different form, taking the lower half of 
page 2. 

In this the announcement which was signed 
by Norbert Bertl, Hartdegen, Inc., Christl 
Bros. and Wiss Sons, Inc., used the same 
cut of a man’s hand showing the engage- 
ment ring at the one side and on the other, 
under the caption “Like a Knight of Old 
the man of today wears a symbol of his 
vows,” there appears the following text: 

“In the old, old days of lance and 
spur and armor, the knight wore into 
tournament or battle a token from his 
betrothed. 

“This age old tradition survives in 
the charming custom, observed by 
modern young women, of giving to the 
fiance a ring set with his birthstone (or 
the stone of the engagement month) 
and engraved with the date of the 
occasion. 

“This custom has recently taken hold 
of the popular fancy. So rapidly has it 
spread that it has of late become the 
vogue. And such rings are not neces- 
sarily expensive. There is no standard 
design—no standard stone (as long as 
it signifies either the man’s birth month 
or the engagement month). A man’s 
engagement ring is a matter of senti- 
ment—of tradition—of established cus- 
tom. 

“Any of the jewelers mentioned be- 
low will gladly show you the most up- 
to-date designs in men’s engagement 
rings.” 

Above the text appeared a line cut, a typi- 
‘cal figure of a knight being presented with 
a ring by his lady-love, the pair standing in 
front of a mediaeval castle and below ap- 
peared illustrations of two typical rings for 


“men. 


For the benefit of the jewelers who are 
pushing men’s engagement rings, the Com- 
mittee for the Furtherance of the Custom 


‘of Giving Gentlemen Engagement Rings, 


has issued a four-color proof counter card 
for display in the jewelry stores, headed “A 
ring for Him, as Her engagement gift, a 
ring is the appropriate token.” 

An illustration of the card which is about 
10 inches high, appears herewith in reduced 


form. The background is of blue, while the 
picture in the center is highly illuminated in 
four colors. 

In speaking of the movement for betrothal 
rings, last week, Frederic W. Bryant, of M. 
B. Bryant & Co., chairman of the committee, 
who is known as the originator of the move- 
ment, stated that already great headway 
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founded on a solid and substantial basis, 
that it brings back a custom of years gone 
by, and the sentiment behind it is one that 
appeals to both sexes. In fact, said he, the 
custom is half established in that every 
woman today gets an engagement ring and 
has the natural desire to reciprocate in pre- 
senting her fiance with some mark of her 
affection. Men will buy for themselves 
watch chains, charms, keys, cigar cutters, 
etc., but of the articles of real adornment 
which they wear, the ring is something that 
the man generally gets as a present and 
what could be more fitting than it come 
from his fiancee? 

The committee, said Mr. Bryant, stands 


A Ring fot HIM 
as 
HER Engagement Gift 





THE COLORED COUNTER CARD SENT OUT BY THE COM MITTEE 


had been made throughout the country and 
the idea was spreading at a very rapid rate. 
Jewelers, he said, have realized the import- 
ance both to them and to the public of de- 
veloping the sentiment for the revival of this 
old custom of exchanging betrothal rings, 
and are working with the committee to see 
that it is getting the greatest publicity. 

The success of the movement, according 
to Mr. Bryant, is due to the fact that it is 


ready to aid and help jewelers in any section 
in the way of suggestions as to developing 
the business and plans for advertising, 
either individual or co-operative. The com- 
mittee also has newspaper matrices for news- 
paper advertising and has drafts of form 
letters which the jewelers can send out to 
prospective customers. 

The plan, said Mr. Bryant, is to develop 
this idea by publicity purely based on the 
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sentiment behind the custom and not as a 
merchandising proposition for any particu- 
lar make or style of ring. We feel that we 
can help the jeweler generally sell his men’s 
rings and develop this part of his business, 
to the benefit-of all manufacturers and even 
to the benefit of the jewelry business as 
well. 

It is to be remembered by all that we are 
re-establishing a custom. To keep the idea 
constantly before the public by every means 
possible is to reap the reward which is im- 
mediately evident from this additional busi- 
ness. Great success is at hand through the 
combined individual effort of all. 








LETTER TO THE EDITOR 





In the Interest of Accuracy 


THE COMMITTEE FOR THE FURTHERANCE OF 
THE CUSTOM OF GIVING GENTLEMEN’S 
ENGAGEMENT RINGS 


New York, May 20, 1926. 


Editor of THE JEWELERS’ CIRCULAR: 

It has come to the attention of the Gentle- 
men’s Engagement Ring Committee that a 
few manufacturers and retailers have re- 
ceived the impression that on account of a 
paragraph that appeared in THE JEWELERS’ 
CrrcuLaR on May 5, page 79, the Jewelers’ 
Circular Publishing Co. was opposed to the 
objects furthered by this committee. 

The committee regrets any such misunder- 
standing and wishes to state that it does not 
interpret the article in any such light, for 
the reason that the mentioned paragraph is 
but a part of a report of the proceedings at 
a local association meeting. This report was 
therefore published as news by THE Crrcu- 
LAR in a proper and unbiased manner. 

In the interest of the jewelry trade as a 
whole the Gentlemen’s Engagement Ring 
Committee welcome all criticisms and sug- 
gestions. Their attempt is not to lay down 
any rules or regulations, but, on the other 
hand, to make suggestions which may be 
helpful to the trade. 

In regard to the point at issue, as to 
whether a man’s engagement ring should or 
should not have distinguishing characteris- 
tics, the committee wishes to report that the 
preponderance of opinion is that it should 
not. 

First—The average man would not take 
readily to a ring of definite characteristics. 

Second.—And because a man’s engagement 
ring having no particular characteristics will 
have such range of design and type of stone 
that it will permit the engaged man and 
woman to select a token of their own indi- 
vidual taste and liking. 

Third.—Any gentlemen’s ring now in the 
retail jeweler’s stock constitutes an appro- 
priate gift for the fiancee to give to her 
fiance. 

It is also felt that as there are no particu- 
lar characteristics nor even a designation as 
to the finger or hand upon which the gentle- 
man’s engagement ring is to be worn that it 
will not conflict with nor affect the present 
popularity of men’s rings, but will in all 
probability promote the sale of rings in gen- 
eral. 

The giving of engagement rings to men is 
not a new custom. It is a revival of an old 
one. Throughout the ages rings of all de- 
scriptions have been used as betrothal gifts. 
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They have forged history. They have bound 
together for better or for worse, for richer 
or for poorer more securely than if they had 
heen shackles forged for the arms of a felon. 

Love placed the ring upon the finger where 
the vein was supposed to vibrate to the 
heart. Friendship and affection have 
wrought it into a remembrance. 

Therefore, a ring for him as her engage- 
ment gift is the appropriate offering as her 
token of acceptance. 

Very truly yours, 
F. W. Bryant, Chairman. 








Dr. George F. Kunz Honored by American 
Museum of Natural History 


One of the most signal honors to come to 
a member of the New York jewelry trade 
recently was conferred on Dr. George F. 
Kunz, well-known gem expert and vice- 
president of Tiffany & Co., by the American 
Museum of Natural History, the trustees 
of which institution last week elected him to 
the rank of “Honorary Fellow” and also 
“Patron.” Dr. Kunz’s election as “Honor- 
ary Fellow” was in recognition of his scien- 
tific attainments and especially of his years 
of devotion to the scientific interests of the 
Museum in the departments of minerals and 
gems. This is the highest honor the Mu- 
seum had to bestow for the work. The 
action of the trustees in electing him a 
“Patron” was in recognition of his sugges- 
tions and work in forming the interesting 
collection of the “elements” and for his 
gifts to the same. 

Dr. Kunz was notified of the action of the 
trustees in a letter sent May 19 signed by 
Henry Fairfield Osborn, president of the 
American Museum of Natural History. 

Dr. Kunz holds many offices in different 
organizations, historical and scientific, and he 
recently added to his list of duties when he 
was chosen as president of the new Museum 
of the Peaceful Arts, which is soon to be 
established in New York city under the will 
of the late Henry R. Towne. 








March Imports of Diamonds Over $6,100,000 


March proved another big month in 
the importation of diamonds, as shown in 
the figures just released by the Bureau of 
Foreign and Domestic Commerce, which 
gives the total of cut and uncut dia- 
monds brought into this country as $6,184,- 
707, and the increase is shown in both divi- 
sions, the value of the cut diamonds being 
given as $4,614,783 and that of the rough or 
uncut, $1,569,924. 

The race for supremacy in supplying the 
American market with cut stones between 
the diamond cutting centers of Antwerp and 
Amsterdam is a close one (at least during 
this month), as indicated in the detailed fig- 
ures, which show Amsterdam to be in the 
lead, but slightly, imports from the Nether- 
lands during the month amounting to $2,302,- 


’ 362 and from Belgium, $2,007,859. These 


countries were our main source of supply for 
cut, although England sent us shipments of 
$163,609 and France, $129,104. The re- 
mainder of the total is made up of a num- 
ber of small shipments, including, from Italy, 
$4,824; from Germany, $3,696; from Aus- 
tria, $1,976; from Turkey, $434, and from 
sritish Malaya, $624. 
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Of the rough shipments of over a million 
and a half, those coming direct from the 
mines amounted to but $170,317, being the 
value of the shipments from British South 
Africa, nothing being recorded from Brazil, 
British Guiana or the other diamond centers. 
From the London Syndicate during the 
month we received rough valued at $1,110,- 
582, while the ‘cutting centers of Netherlands 
and Belgium supplied nearly all the remain- 
der, $238,331 being received from the former, 
and $50,089 from the latter. France sent us 
a small shipment of rough amounting to 
$605. 

The March figures simply emphasize the 
prediction made at the beginning of the year 
that 1926 bids fair to become one’ of the 
greatest diamond years in the history of this 
country, both for our importers and our 
cutters. 








“As Long as We Hold” 


J i HE jeweler had done a large credit busi- 

ness, too much, in fact. He held a 
number of customers’ notes, and attempted 
to discount them with his local bank. 

“You have $5,000 to your credit,” the bank 
wrote, “and we will be glad to discount your 
notes on your agreement that the deposit is 
not to be withdrawn as long as the bank 
holds any of your customers’ notes. 

“This arrangement is quite satisfactory,” 
the jeweler wrote back, and the bank dis- 
counted the notes. 

A few weeks later one of the bank’s cus- 
tomers asked the cashier if the bank could 
sell him some notes for a short term in- 
vestment, and the bank offered him the 
jeweler’s notes. 

“Of course, the bank’ll guarantee pay- 
ment,” the customer suggested. 

Certainly,” the cashier agreed and put the 
bank’s guaranty on the back of each note. 
The customer paid for them and put them 
in his safe deposit box. 

When the jeweler learned that the bank 
had parted with the notes, he promtly drew 
a check against the $5,000 deposit, which 
the bank as promptly refused. 

“You were to leave the deposit here as 
long as we held that bunch of notes,” the 
cashier pointed out. 

“When you sold them to one of your own 
customers, you were not holding them,” the 
jeweler retorted. 

“As long as our guaranty’s on the back of 
the notes we’re ‘holding’ them,” the cashier 
persisted, the jeweler sued for the amount 
of the deposit, and the Iowa Supreme Court 
ruled in the jeweler’s favor in a recent case 
reported in 202 North Western Reporter 
80.—M. L. H. 











The Windsor Jewelry Co., which has 
maintained a store in the New Orpheum 
building, 122 W. Market St., Lima, O., for 
the past 10 years, will move to more spacious 
quarters in the American Bank building, 
Main and High Sts., within the next month, 
according to an announcement made by 
Emil Asher, manager of the jewelry store. 
Mr. Asher has taken a long-time lease on 
the storeroom now occupied by the Army 
store, two doors south of High St., on the 
east side of Main St. The room will be re- 
modeled and equipped with new fixtures. 
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THE PRESIDENT’S BANQUET 


Head of Jewelers 24-Karat Club, New York, 
Entertains Past Presidents at Waldorf- 
Astoria Hotel 


One of the most interesting and enjoyable 
dinners held in the jewelry trade each vear 
for a long time past has been that given by 
the new president of the Jewelers’ 24 Karat 
Club of New York to ‘he officers and past 
presidents of the association, and though 
small in number of attendance (compared 
with the big banguets of the industry), 
it has ranked in importance with the greatest 
functions held in the trade owing to the 
prominence of those who attended, the trade 
discussions that ensued and the elaborateness 
of the affair in every way. The dinner ten- 
dered Friday night last by Frank Sloan, 
present president of the organization, to his 
brother officers and predecessors, while dif- 
fering in some ways in detail from those 
that had preceded, was of the same high 
character in every way and will be ranked 
among the most enjoyable of its kind ever 
held. 

As have many of these dinners in the past, 
this one was held in the “Waldorf Dining 
Room,” adjoining the beautiful State apart- 
ments of this famous hostelry, and the menu 
was of a character that only the famous cui- 
sine of this hotel could produce—a veritable 
“feast of Lucullus” that would delight the 
palate of the most fastidious epicure. 

The guests began to gather at about 7 
p. M., in the reception room of the suite 
where President Sloan greeted each as he 
entered. Here was served light refresh- 
ments and a Buffet Russe while the men 
who have met annually on these occasions 
swapped anecdotes and enjoyed a generally 
social hour until the signal was given to 
come to the dining room. 

The 18 guests soon found their places 
at the enormous round table which had 
been most tastefully decorated with ferns 
and flowers, the place cards being envelopes 
that contained the souvenir with which each 
guest was presented. The gathering was 
of a most intimate character and the con- 
versation around the board was general, the 
spirit of good fellowship. which started with 
the reception being kept up until the function 
adjourned shortly before midnight. 

While the affair was generally informal 
and there were no set speeches, Mr. Sloan 
presided with the dignity and ability of an 
old hand, modestly accepting the enconiums 
heaped upon him, and before the evening 
was over had called on everyone in turn to 
contribute to the discussions and the fun and 
merriment. At his right sat “Will” Joers, 
whom he had succeeded as president; at his 
left, Vice-president Mellville Untermeyer, 
who is slated as his successor, and around 
the table sat all the surviving ex-presidents 
of the club, except three. President Sloan’s 
welcome was brief but to the point and oc- 
curred at the beginning of the dinner. 

During the courses, he followed the usual 
custom of announcing the banquet committee 
in charge of the next annual banquet, which 
will be held in January, 1927. This consists 
of Herbert Reichman, chairman; G. H. Nie- 
meyer, Leo Wormser, Walter Kahn, Will 
Joers, R. G. Monroe, Robert Loch, H. C. 
Larter, Matthias Stratton, E. H. Dean and 
John W. Sherwood. The announcing of the 
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banquet committee brought forth a discussion 
as to the policy of the club in regard to the 
next annual banquet and certain changes in 
regard to cost, etc., were agreed upon, which 
will be laid before the club at one of the 
regular meetings. 

This was followed by general discussions 
as to the policy of the club in electing ‘ts 
president for a one-year term and putting 
a new incumbent in every year, and it was 
the general sense of those present that the 
policy be adhered to in the future as in the 
past. 

With the coffee and cigars, President 
Sloan made a few additional remarks, and 
he was followed by one after another of the 
ex-presidents, who told stories, humorous 
historical anecdotes in connection with the 
history of the club or in other wavs con- 





FRANK T. SLOAN, PRESIDENT 


tributed to the gaiety of the occasion. Par- 
ticularly prominent among the _ speakers 
were “Mayor” Harry Larter and ‘“Go- 
Getter” Gus Niemeyer and Uncle David 
Kaiser, the latter representing the last of 
the old guard of Maiden Lane, who have 
contributed to the success of the club. Stand- 
ing toasts were drunk to the veterans of the 
trade and members of the club who have 
passed away, and high tributes were paid to 
those present for the work they had done 
for the industry. Particularly was this true 
of the late A. K. Sloan (father of the pres- 
ent president), William T. Gough, for many 
years chairman of the Board of Directors, 
and Charles G. Alford. 

During the speeches, attention was called 
to the fact that the Jewelers’ 24 Karat Club, 
while a social organization, had for years 
been composed of the leaders of the jewelry 
trade of the east, the men whose brains and 
public spirit had brought to fruition all the 
trade movements that had been inaugurated 
for the betterment of the industry, and that 
though many things have been done for the 
industry in the name of various organiza- 
tions, actually the individuals behind these 
movements were of the same general group 
of men and all were embraced in the mem- 
bership of the organization. 

It was pointed out that the presidency of 
the organization was really one of the great- 
est aah that could be bestowed on a mem- 
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ber of the jewelry trade, and that the or- 
ganization had used the office for years to 
honor the men who had deserved it by their 
work in the industry. The speakers also 
paid tribute to the presidents, past and pres- 
ent, for their work for the club, and in 
this connection a silent toast was drunk to 
the memory of Charles F. Brinck, the 
founder and first president of the organiza- 
tion. 

Lack of space forbids going into the de- 
tail of the many interesting addresses made. 
Suffice it to say that in addition to the speak- 
ers already mentioned, the remarks of Her- 
bert and Lee Reichman, Warren Alford, 
John Sherwood, William I. Rosenfeld, A. L. 
Brown, Will Joers, Walter Kahn, H. P. 
Dickenson and the other former presidents 
as well as Vice-president Untermeyer, Sec- 
retary Ward and Assistant Treasurer Loch, 
were all of a most general and interesting 
character and helped to make the hours pass 
all too quickly until time for parting had 
arrived. 





The President’s Feed 
(/rom the Ballads of Maiden Lane) 


rank Sloan, he gave a party, 
You bet that it was swell, 

He had the bunch last Friday night 
At the Waldorf Hotel. 


His guests were all the presidents 
From “Leo” down to “Bill,” 

Including “Mel” who probably, 
This office next will fill. 


Of course, he had Mayor Larter 
And with him all his crowd, 
And Uncle David Kaiser 
Who spoke béth long and loud. 


“Go-Getter Gus” and Walter Kahn 
The Reichmans (Herb and Lee), 

John Sherwood and A. “Waffles” Brown 
Talked entertainingly. 


And there was Harry Dickinson 
And Warren Alford, too 

\nd Smiling “Billy” Rosenfeld, 
With stories, old and new. 


Bob Loch, who helps to keep the cash 
Was solemn as could be, 

ut ’twas not so with Billy Ward 
A club’s secretaree. 


They all discussed the club’s affairs, 
Its veterans, dead and gone, 

They toasted those of former days 
And those who carry on. 


\nd thus the happy hours flew 
*Till time for parting came, 

They all declared their host a Prince 
He thought them the same! 








An assignment for benefit of creditors has 
been made by Oscar Cohen, trading as C. E. 
Hanley & Son and the Boylston Diamond 
Co., Washington St., Boston, Mass. The 
assets are placed at $12,000 and the liabilities, 
$26,000. Mr. Cohen recently opened the 
Hanley & Son business near the Province 
building. The Boylston business was an 
older enterprise. 
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Retail Jewelers Are the Heaviest Contributors 





Conrad J. Brotherly, President of the American National Retail Jewelers’ 
Association, Submits Analysis of Publicity Fund Total 




















Newark, N. J., May 24—“It is very 
gratifying,” said Conrad Brotherly, presi- 
dent of the A. N. R. J. A., “to note the 
analysis of the total subscriptions to the Pub- 
licity Fund, and to know that the retail jewel- 
ers have subscribed more than half the total 
of the other three branches of our industry. 
Is it possible that our friends, the importers, 
manufacturers and wholesalers, do not realize 
the importance of safe-guarding our business 
and are indifferent to helping provide the 
means to increase sales, when the retailers 
of the country have proven their willingness 
to contribute to so worthy a cause? Is it 
possible that the average manufacturer, 
wholesaler and importer looks upon this 
movement as an act of charity when making 
his contribution? Has he lost sight of the 
investment that he should be willing to make 
in co-operation with the retailer in aiding 
him in the perpetuation of our business? 
Does he realize that many of the concerns in 
our industry, owing to the lack of business, 
are being forced into liquidation or bank- 
ruptcy? Does he realize the seriousness of 
the situation? If so, what is the reason for 
the lack of interest and the indifference dis- 
played ? 

“A study of the following figures is very 
enlightening. 





Subscriptions 
RGTANEES, 6iicdse sas odewdse suc 3,393 
W HOICSGIETS 566.00 kere sc casicees 283 
Mantifacturefs. ........00..5. 547 
Cog. 110 
BIGIANe arcsec ibs aremnewiacisho 0 4,333 
Amounts Subscribed 
MEURHERS SG Fo bie wsce $353,283.62 
Wholesalers ...........-. 77,279.08 
Manutacturers ...<..... 197,455.34 
PRIBORENS. SG10scaweiAuwies 30,053.25 
I ie 69 ie ners Bet eRe $658,071.29 


“T note in the New York Times of May 
22 that one of our large manufacturers has 
been compelled to place his factory on short 
time, owing to an unexpected recession in 
business, cutting his working hours 10 per 
cent. I know of factories in Newark and 
elsewhere in our line that are running on 
even shorter time. I contrast this with the 
reports of the increased output in the auto- 
mobile industry, in the flower business and 
in other lines. I can draw but one conclu- 
sion, and that is—that they have sold the 
public on their merchandise, which has in- 
sured for them a steady flow of excellent 
business. 

“Are the manufacturers, the importers and 
the wholesalers of our industry going to 
permit the passing out of the greater part 
of our business into other channels? I can- 
not conceive of such a situation. I am firmly 
convinced that in order to insure a sufficient 
volume of business for our industry for the 
year 1926 that our national advertising pro- 
pram must be definitely started in Septem- 


ber in order to pull up the year’s total and 


to take care of the lean months which we 
are experiencing at this time. 

“To accomplish this it will be necessary 
to have the minimum of $800,000 subscribed 
not later than July 1, and I ask that ~co- 
operation be given by importers, manufac- 
turers and wholesalers to the retailers, who 
have so nobly done their part by subscrib- 
ing so large a proportion of the Publicity 
Fund up to this time. 

“The retailers are looking to those manu- 
facturers, importers and wholesalers who 
have not subscribed to help in this move- 
ment.” 








RUSSIAN NEWS NOTES 





Gold and Platinum Convention Meets in 
Moscow—Hint of Monopoly Seen in Soviet 
Indorsement of English Diamond Firm 
—Famous Sucharev Tower Clock 
Stops, Falling Weight Damages 
Tower’s Roof 
The Mining Division of the Soviet Su- 
preme Economic Council called to Moscow 
an all-Russian convention of the representa- 
tives of all the units of the Russian plati- 
num and gold mining industries. The con- 
vention will attempt to cope with the present 


conditions, which are recognized by the 
Soviet official spokesmen as very critical. 
* * * 


A recent issue of Trade and Engineering 
Review, a Russian magazine published in 
London by -the Soviet trade commissions, 
contains an article on “Diamonds in Indus- 
try.” It lists in detail all the occasions, on 
which diamonds are used in the industry 
(mine and oil well drilling, cutting glass 
and porcelain, coinage and engraving, mak- 
ing electric meters, etc. and warns its Rus- 
sian readers that stones must be selected 
with utmost care from a reliable firm deal- 
ing solely in diamonds used in industries. 
The article recommends to the Russian trusts 
and engineers the London firm of L. M. 
Van Moppes & Sons, to quote the writer’s 
words, “one of the oldest and most solid 
English firms, which supplies the English 
and French governments with industrial dia- 
monds and is well known in the Union of 
Soviet Republics.” 

This indorsement of the English firm by 
an official Soviet organ could mean only 
one thing—that the above concern received 
from the Soviet government some sort of a 
monopoly or other privileges in the Russian 
market for diamonds used in industries. 

x * x 


Paris newspapers of Russian exiles re- 
port a rather belated news from Moscow: 
The famous clock of the Sucharevy Tower 
in Moscow stopped at 12:30 p. m. on April 
17. During the process of winding the clock, 
one of its 430 Ibs. weights broke and fell 
down 70 feet. It landed on the protruding 
roof of the Tower’s third story, where the 
Moscow Communal Museum has its head- 
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quarters. No one was hurt; the roof was 
slightly damaged. 

The Sucharev Tower was built in 1692 
by Czar Peter the Great in honor of the 
Sucharev Sharpshooter Regiment, which re- 
mained true to the ruler during the mili- 
tary revolt of 1689. The clock was provided 
by Peter some time later. It was taken down 
by one of his successors but was restored 
to its old place in the 90’s of the last cen- 
tury. 








Exports of Domestic Jewelry During the 
Month of March 


Wasuincton, D. C., May 22—Shipments 
of domestic jewelry to foreign countries 
during the month of March as recorded 
by the Bureau of Foreign and Domestic 
Commerce amounted in all to $88,078, of 
which Canada took over $39,000, Italy over 
$8,000 and Brazil and Cuba over $5,000 
each, 

The full list of countries and the amount 
sent to each is given by the Department as 
follows: 





Country Value 
C2zechoslovalkia «6. .cisicvs cceewdedos $15 
PRO 6 ain ns 55.6% Kensianecitmmnnemeee 280 
GY a anciecucsunsindenndunuaen 533 
CARO sii diere- sm magne diewedunace seat 8,157 
Mn Co re en eee mS 725 
SWiZCPAIE i ocisesctnccwneaansindcee 25 
United Kinedont.........cesecscecsis 2,431 
AIM 5 icc wid ss aiw ars. eatarea buenas 39,033 
COSA RICH 6 aise cccceiecccs sense ects 774 
eS 2 eee 152 
RCSA cu ier crore eiicaics areca! eiaécwiatabinets 508 
DN? ocd nsniersransnnnvemniiod 408 
AMID 5:0 6 'ctsse-0r0hia witecirare mremameimecawet 229 
SALOONS scare, eainsw ae aiaveceme saiarenra 926 
ROMO oc dgee settee odio nda asians 3,974 
Newfoundland and Labrador........ 192 
BGPINGER ios 5 weicwawde vemamossanacat 40 
WAM 5 a cer sitaisccors cn crncaasiuaeedsiaee 812 
Other British West Indies.......... 35 
Cs a aentaanindswes cicownnseasawes 5,140 
Dominican Republic ................ 15122 
Dutch West Indies..........0.06 60 
Fiaitian “RepiUDNORs «ccc sc ccccinccnciens 579 
PUGCWIGA io. 06o oc coc cverccenuesennts 3,389 
PRA a oss. <:ecniecp-vrietosaidareleuctavleoae ates 5,419 
CN cores eacde wercainarhcemaranittes 150 
EMRE 65. ciaiciasew mandy asiciancamad 778 
COTTE ooo n.o die dinrsinte seca xerermeraiee 3,090 
NU faa iavher ns adil wies dois a Ble witeaal jackie IEE 333 
SR oa ainas wie Sioa. biclncemcnateieiees 569 
NRCS a acai asnieickonasecdtncaseisnavreleseiaie 713 
BG HISt TNGE Sos cra sid ow Ocmrincoannewees 96 
ERG stish MAA Va rer sics 0: Seieenenceues 980 
Tater i aa eas re hai harap ee 656 
Jawa and Matta iisc es eusi casted uv 92 
Japan, including Chosen......... 539 
PRar igi ESIAMOS: 46. ccsc/adicekissiais acess 3,396 
PRO foe ok weiaSeat sade acs 987 
British Soutli Africa... .0.62.2-<: 741 

SEOtae.Seccuuurieniee a eee $88,078 








An unknown man threw a brick through 
the window in the jewelry store of F. 
Frumin, 37 N. 2nd St., Steelton, Pa., re- 
cently and escaped with a number of dia- 
monds. Several persons were in the vicin- 
ity of the robbery at the time and heard the 
crash of the glass, but were unable to get 
the man. 
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We Have Move from 12 John 


Street, where 
we have been located for over six years, to larger 
and better quarters in The Sheldon Building, 
68 Nassau St., New York. 


S. FEILER, 68 Nassau St., New York 





THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular, 11 John St., New York 
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HOLD ANNUAL MEETING 





A. E. Garsney, Sanford, Me., Succeeds the 
Late Arthur G. Mansur As President of 
New England Horological Institute 
Mitrorp, Conn., May 22.—A. E. Garnsey, 
Sanford, Me., was elected president at the 
annual meeting last week of the New Eng- 





A. E. GARNSEY, PRESIDENT 


land Horological Institute, Milford. He suc- 
ceeded the late Arthur G. Mansur, whose 
death was recorded recently in THE 
JeweLers’ CircuLar. Other officers elected 
were: Vice-presidents, F. A. Kahl, Pitts- 
field; Harry A. True, Springfield; treasurer 











F. F. STEARNS, SECRETARY 


and dean, E. F. Lilley, Milford; clerk and 
secretary, Frank F. Stearns, Keene, N. H. 
The directorate was increased by three new 
members, W. Elliott, Boston; O. E. Searles, 
a and Joseph W. Blaine, Newport, 


Plans were discussed for conducting a 
financial drive in the Fall. Reports of the 
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activities of the past year showed that the 
institution is in a prosperous condition and 
able to accommodate a full quota of students. 
After the vacation beginning July 1 the 
Institute will reopen in September. 

Dean Lilley reported that he is greatly 
pleased with the progress that the students 
are making. For several years it has been 
one of the vocational schools to which the 
Federal Government has sent disabled 
veterans of the World War. The contract 





E. F. LILLEY, DEAN 


ends this year, after which the Institute will 
be open to anyone desiring to learn the 
watch trade. 








Creditors Accept Auctioneer’s Guarantee of 
$125,000 for Stock of Slade, Tenney 
Weadley 


Cuicaco, May 22.—At an adjourned 
meeting of the creditors of Slade, Tenney & 
Weadley, Inc., held at their place of busi- 
ness yesterday afternoon, the guaranteed of- 
fer of S. Winternitz & Co., auctioneers, was 
accepted, and this company will proceed to 
sell the assets of the estate. 

This guarantee offer of Winternitz assures 
the creditors $125,000 for the stock and fix- 
tures. However, under the agreement the 
auctioneers are to receive only the custom- 
ary commissions and fees and the estate re- 
ceives the balance with a guarantee of the 
amount specified. The accounts receivable 
and other assets of the concern will be han- 
dled by Louis Goldman, trustee. 

On Thursday the creditors held a meeting 
and organized by electing R. G. Monroe, of 
R. G. Monroe & Co., of New York city, 
chairman. At this meeting the various of- 
fers made for the stock in bulk and other- 
wise were submitted and discussed, but no 
definite action was taken until the meeting 
held yesterday afternoon, when a careful 
analysis of the various bids indicated to the 
creditors that the above offer would net the 
creditors the largest dividend. 








Julius D. Wild has engaged in business at 
West Palm Beach, Fla. Mr. Wild was for- 
merly of the firm of Wild & Bower, Tulsa, 
Okla. 
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United States Grand Jury at Los Angeles 
Investigating Charges That California 
Jewelers Have Violated Clayton 
Laws 


Los ANGELES, May 20.—After a quiet in- 
vestigation lasting several months, agents of 
the United States Department of Justice 
have begun action in an attempt to secure 
the indictment of certain jewelers of Cali- 
fornia on a charge of conspiracy in viola- 
tion of the federal statutes. The movement 
has just become generally known by the ap- 
pearance of numerous Los Angeles and San 
Francisco jewelers before the Federal Grand 
Jury here in response to subpoenas. R, L. 
Stewart, special assistant attorney general, 
has been active in the investigation and he 
now has the help of C. S. Thompson, 
another agent of the department, who has 
just arrived from Washington. 

Neither of these representatives of the 
government will discuss the evidence and 
but for the presence of the jewelers in the 
corridors outside the jury room, all of whom 
are closely watched by officers to prevent 
their conversation, silence dominates the 
inquiry. 

According to prevailing rumors, however, 
certain retailers have conspired to withhold 
their trade from wholesalers and manufac- 
turers who sell to certain objectionable com- 
petitors in the retail business, especially re- 
tailers who have “upstairs” offices for which 
they pay comparatively small rent. 

It is expected that the Grand Jury will 
continue its investigation several weeks 
longer. 

Among the witnesses called to appear 
before the Grand Jury are the following 
who appeared yesterday and today: H. W. 
Slaudt, H. L. R. Livermore and Ed. Gor- 
man, Los Angeles, and E. V. Saunders, 
Ernest Adams, Thos. Bennett, Herbert Van 
Ness, Wm. Kissam, Leonard Railsbach, 
Arthur Van Ness, Harry Keever, Mr. 
Careau of Careau & Green, Wm. Taber, 
H. E. Watson, Wm. Wood and others from 
San Francisco. 

A considerable number of the San Fran- 
cisco. witnesses are up-stairs jewelers. 
George E. Feagans, Los Angeles, was also 
among those called. 








His many friends are congratulating C. A. 
Smith, a jeweler at Farmington, III, who 
on April 16 completed 59 years in the 
jewelry business. Back in 1866, when a lad 
of 16 years, he started to learn the trade 
with John H. Snyder, who then conducted 
a watchmaking shop in a building which 
stood where Roe’s tailor shop now is on 
N. Main St. After a partial apprenticeship 
Mr. Smith started to work for P. P. Con- 
ver, another old-time expert. He later 
worked for other concerns and then re- 
turned to Farmington and re-entered the 
Conver shop. On April 16, 1879, 47 years 
ago, he opened business for himself in the 
Corkins & Co. drug store, then occupying 
the room where the Polito fruit store now 
is. In the early 80’s he moved two doors 
into his present quarters.° There he has 
been for all these years and from a small 
start his business has grown to one of the 
best stocked jewelry stores in this part of 
the country. For 54 years he has taken 
THE JEWELERS’ Crrcutar and for years he 
had them bound. 






























THE JEWELERS’ 


CIRCULAR 








“BUY FROM THE CUTTERS” 


GEMS 


EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 
SAPPHIRES BLACK OPALS 


and other PRECIOUS 
and SEMi-PRECIOUS STONES 


Miners : Cutters : Importers 
SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
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: LONDON 


AMERICAN GEM @> PEARL Co. 
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“Jewelers Block” 


INSURANCE 
and 
Personal Jewelry 


“Ploaters” 


Pendleton & Berger 


Incorporated 


BROKERS and ADJUSTERS 
15 William Street, New York City 
Telephone Hanover 4789 
Member, National Jewelers 
Board of Trade 


THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 


for all sizes of scarf- om 
pin wire. Guaranteed. 


> 


EAR WIRES 


for unpierced ears. 


Oz 


Closed. “<= 
” endian Circular. on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.¥, 





























SAFETY CATCH 
for Brooches, etc. 
Can be applied to any 
work where pin tongues 


are used. 
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Closed. 











EVERYTHING IN THE STONE LINE 





IMPORTERS AND CUTTERS OF 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC AND IMITATION STONES 





PEARLS for JUNE 


We Carry Complete Stocks of Pearls in 
ROUND — BUTTON — HALF — SEED 


in Desirable Sizes and Qualities. 








71-73 NASSAU STREET, NEW YORK, N. Y. 

















Indestructible Pearls 


Balls, Olives, Pears and Buttons for Earrings 
or other purposes made smooth or baroque 


AURORA PEARL CO. 


814 Lexington Ave., BROOKLYNWN. Y. 
‘. 











Burglar Alarm Supplies 
Protection Against Window Smashers, 
Burglars and Bandits 
Complete Outfits—Install Your Own Alarm. 
Tin Foil—Instruments—Big Bells—Relays— 
Controls 
Catelte Midnight Alarm System 
3218 Cambridge St., Toledo, Ohio 








——— ODD SHAPE 
WATCH GLASSES 


Perfect Fitting Dust Proof 
114 Fulton St., New York 


UGER & FANDE 


CRUCIBLES:~esz2=- 


J e & H. BERGE 95 John Street 


New York City 
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Catherine the Great and the “Orloff” Diamond 








Russian Ruler Could Not Afford It, but Prince Orloff Presented the Gem as a 
Token of Reconciliation With His Royal Mistress—Other Interesting 
Sidelights of the Famous Incident Revealed by Old 
Records in New York Public Library 

















OMANOFFS, the ex-rulers of Russia, 
were not always on the easy street. 
There were times, when, even at the height 
of their power, they were rather hard up, 
of course far from being poor, yet some- 





THE CZAR’S SCEPTRE, WITH THE ORLOFF 
DIAMOND, VALUED AT OVER $30,000,000 


what short of cash. Sometimes they wanted 
things but could not get them. Of the great 
crown treasures, recently displayed by the 
Soviet government in Moscow, not all were 
bought with the Romanoffs’ money. Old 
records in the Slavonic Division of the New 
York Public Library reveal that the famous 
“Orloff” diamond of 185 carats (now valued 
by the Soviet experts at over $30,000,000) 
was well liked by Catherine the Great but 


at the moment she could not afford to pay 
the price. 

It was always supposed that Prince 
Gregory Orloff, the earliest favorite of the 
Empress, bought the diamond with the money 
of his royal mistress, but now we find that 
Orloff paid 460,000 rubles ($230,000) for 
the great Indian stone from his own pocket. 
The deal was consummated not in Amster- 
dam, as it is generally related, but in St. 
Petersburg. The Armenian merchants, who 
brought the stone to the Russian capital, 
had the diamond insured at 110,000 guldens. 
Prior to that, the stone had been deposited 
with an Amsterdam bank for a long while. 
It is also mentioned that though Orloff’s 
present was set into the Imperial sceptre 
and much praise was bestowed upon the 
Prince for his generosity, Orloff paid the 
Armenians only a part of the price, settling 
the balance much later, during his sojourn 
abroad. 


Orloff’s present was made as a token of 
his reconcilliation with the Empress. Cath- 
erine the Great was great not only in the 
game of politics but in the game of love 
as well; she changed her favorites easily 
and often. Early in 1771 she grew cold to 
Orloff and sent him away from the capital. 
Being practical she asked him to return her 
miniature portrait, which she had given him 
for his leading role in the revolt that de- 
throned her husband Peter III and made 
her the sole ruler of Russia. The portrait 
was set with diamonds, of which the biggest 
was cut in the shape of a heart. Orloff 
dismounted all the diamonds and sent them 
to Catherine but refused to part with the 
portrait, which he continued to wear sus- 
pended from a buttonhole of his uniform 
till the last day of his life. 


Prince Orloff liked diamonds and was 
counted among the foremost connoisseurs 
of gems of his times. When in 1772 he 
went to Moldavia to sign peace with the 
Turks, his uniform was almost entirely 
covered with _ brilliants—‘‘of monstrous 
price,” as one of his biographers recorded. 
This monstrous price was placed by another 
historian of a more exact turn of mind at 
1,000,000 rubles ($500,000). 

The following year he made his unex- 
pected appearance in St. Petersburg and 
forced a_ reconciliation on the Empress, 
largerly by means of his celebrated 185 
carat present. Catherine, in her turn, gave 
the Prince rich presents, mostly in the form 
of estates, palaces and peasant-slaves. There 
were, however, among her gifts to Orloff 
two wonderful silverware sets, one brought 
from France, and another bought from the 
Danish minister. 

But nothing warmer than cold silver re- 
ceived the poor rich Prince from the Em- 
press. He was now 43, yet still strong and 
handsome, He sadly retired from St. Peters- 
burg and traveled a great deal, as if in 
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wanderings he tried to find peace for his 
restless soul and injured heart. He had 
affairs with many women and finally married 
Catherine Zinoviev (no relation to the pre- 
sent head of the Red International), a 19 
year old girl. The young Princess received 
rich presents from her royal predecessor 
and namesake. Of these the most magni- 
ficent was a golden boudoir set, and unusual 





THE ORLOFF DIAMOND 


Photo of an Authentic Glass Model of the 
Famous Gem 


specimen of the 18th century jewelry art, 
of which historians said: “It was such a 
high price and such beautiful work that only 
a few queens could boast of such a table.” 








The Battersea Enamels 





HE artistic little trinkets turned out in 
such great profusion by the old Battersea 
(London) factory are becoming more diffi- 
cult to pick up by the collector, but they 
are easily found—the genuine ones—at the 
antique dealers. The enamel body was a 
good one and workmanship (though not 
ambitious) was done carefully. Hence their 
condition is good and they are a very durable 
acquisition. The story of how the gentry 
and nobility just mobbed the works to get 
hold of some of the pretty uncostly pieces is 
a romantic one attractively related in most 
of the works published on_ bric-a-brac. 
Robert Elward’s little work on “Collecting 
Miniatures, Enamels and Jewellery” (Ed- 
ward Arnold, London) gives the history of 
the works in the following concise manner: 
“It was not till the middle of the 18th 
century that the art of enamelling on cop- 
per was much practiced in England. A 
manufactory of enamel was started about 
the year 1750 by Stephen Theodore Janssen, 
at York House, Battersea. He was a 
younger son of Sir Theodore Janssen, Bart., 
a well-known London merchant, who was 
descended from a noble family in Holland, 
and in 1680 came over to England and made 
a large fortune. : 

“Stephen Janssen was originally a sta- 
tioner in St. Paul’s Churchyard. He was 
made an alderman and elected Sheriff of 
London in 1749, and Lord Mayor in 1754. 
Two years afterwards he became bankrupt, 
and all his goods were sold by auc- 
tion. . . . It does not seem that the 
enamel factory at Battersea came to an end 
on account of the bankruptcy of Stephen 
Janssen. It is supposed to have been carried 
on twenty years longer, but by whom is not 
known. As to the original founder, he 
was made Chamberlain of London in 1765, 
and on the death of his .brother,. Sir: Henry. 
Janssen, in 1767, succeeded to the baronetcy, 
in 1777.”—C. W. C. 
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New Hampshire Jewelers Meet at Manchester 











President Brotherly of the American National Retail Jewelers’ Association 
Guest of Honor at Eleventh Annual Meeting, May 18 and 19—New 
Officers Elected and Social Features Enjoyed 














Mancuester, N. H., May 20.—The New 
Hampshire Retail Jewelers’ Association 
played host to the president of the A. N. 
R. J. A. for the first time in its history at 
the 11th annual convention, which was 
brought to a close last evening, after a two 
days’ session. 

When Conrad J. Brotherly came from 
New Jersey to New Hampshire in answer to 
an urgent invitation from the Granite State 
jewelers, he brought with him an inspiring 
message. His visit attracted one of the 
largest delegations the association has ever 
witnessed. They celebrated the first appear- 
ance of the national chief to the State by 
presenting an unusually attractive program. 

“When I come to New England, and espe- 
cially to New Hampshire, I realize I am in 
the United States, for I notice that the 
standard of ethics among business men is 
extremely high here,” Mr. Brotherly de- 
clared in reply to the felicitations of Mayor 
Arthur E. Moreau and President Frank H. 
Emerson, of the Manchester Chamber of 
Commerce. 

Terming himself as a jeweler of the plain 
every-day “garden variety,” the national 
president outlined his views of the business 
which he represents. He dwelt at length on 
the recent abolishing of the federal excise 
tax on jewelry and declared that the in- 
tensive work of the association which he rep- 
resents was responsible for lightening the 
burden imposed on jewelers in this country. 
He bitterly denounced the few on the “in- 
side’ who attempted to keep the tax alive 
in order to foster their own interests. 

Mr. Brotherly pointed out that a ceaseless 
war must be waged to carry on the fight 
against resumption of the excise tax. In his 
opinion, $25,000,000 yearly was saved the 
jewelry industry by the abolition of what he 
termed an “obnoxious tax.” He pleaded for 
the continued moral and financial support of 
all the jewelers. 

The national president regretted that 75 
per cent. of the jewelers of the United States 
had not joined the association. “Fakers” 
were condemned by Mr. Brotherly in the 
course of his spirited attack on men of this 
type. He pleaded with the members of the 
New Hampshire association to band together 
with other jewelers throughout the nation to 
curtail the activities of these ‘14-karat-gold- 
on-solid-brass” men. 

Touching upon the subject of publicity, the 
speaker said that this means of reaching the 
public would revolutionize the jewelry indus- 
try, just as it has revolutionized numerous 
other business interests. He said that funds 
were needed for this particular purpose and 
nothing can be done until these are received. 

The harmonizing of jewels with the cos- 
tume and personality of the wearer was an- 
other subject discussed at length by Presi- 
dent Brotherly with the members. 

‘ “The American woman, whether a wealthy 
heiress, business or shop woman, knows in- 
stinctively how to wear her jewelry,” he de- 





clared. “Overdressing by the extravagant 
display of precious stones is on the wane to- 
day, for the jewelry industry has fostered 
good taste in the selection of stones.” Mr. 
Brotherly also stated that the jewelry trade 
is trying to get women to practice the same 
care and attention in selecting jewels as they 
show in purchasing wearing apparel. 
“Costume jewelry,” the speaker went on, 
“has been very popular with the American 
woman during the last few years, and this 
has done much to give the women of the 
United States the reputation of being the 
best dressed in the world. Some of the 


leading women of the country use exclusively 
other 


the diamond, others the ruby. In 
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offices: Vice-president, E. N. Whitcomb, of 
Berlin; secretary-treasurer, A. U. Burque, 
of Nashua; executive committee, C. M., 
Pickett, of Concord; H. E. Hurlburt, of 
Hanover, and P. H. Safford, of Rochester. 

T. M. B. Hicks, of Boston, prominent 
jeweler, gave an interesting address on the 
method of displaying their wares. 


He stressed the “class” element in jewelry 
displayed and suggested that store owners in 
arranging their goods aim primarily to suit 
the class of trade that compose their pat- 
ronage. Touching on the brief life of jewel- 
ry novelties, Mr. Hicks suggested to his au- 
dience to take into account when selecting 
such lines, the quick exit of these fads. 

“Above all,” he said, “in dealing with nov- 
elties a quick turnover should be made.” 

The average person does not know how to 
wear jewelry properly, he asserted. Many 
people have come to the point where they 
consider the wearing of jewelry poor taste 
because of the lavish display of precious 
stones by the uncultured, Mr. Hicks con- 
tended. 

















GROUP 


Left to right--A. U. Burque, Secretary and Treasurer; 


OF OFFICERS AT NEW HAMPSHIRE CONVENTION 


Mayor Arthur E. Morsau; Mrs. Addie 


Fiske Goodell, member of Executive Committee; Conrad J. Brotherly, president of the A. N. R. J. A.; 


M. E. Banks, retiring president; Harry L. Coburn, president-elect; G. 


Executive Committee. 


words, a woman is known by her jewels,” 
he explained. 

Regarding the selling of precious stones, 
the national president termed it an exacting 
profession. Technical and expert knowledge 
of stones are required, but above all the re- 
tailer must have an eye for beauty. He must 
blend his knowledge so that it fits into the 
personality of his client. 

“Above all,” he said, “he must be able to 
pronounce judgment on matters of appro- 
priateness of the ornament to the dress and 
person.” 

Aside from the artistic and attractive fea- 
tures of well-designed jewelry, precious 
stones are an investment, accordingly to Mr. 
Brotherly. He cited the late World War 
as an example of how precious stones can 
exist as a medium of exchange between 
countries. 

The sentimental value of precious stones 
was also discussed, the speaker declaring that 
“a gift of jewelry perpetuates the ties of 
friendship.” Beautiful gifts of jewelry, he 


went on, are enduring symbols of love and 
friendship. ' 

The New Hampshire jewelers elected H. 
L. Coburn, of Manchester, as their presi- 
dent, and the following delegates to the other 


W. Stuart, Chairman of the 

There was an animated discussion relative 
to the difficulties facing the retail dealer, 
following the Boston man’s address. 

The question-box sessions proved most in- 
teresting to the members. The opportunity 
to consider present-day problems was offered 
Tuesday evening at the conclusion of the 
opening business meeting. 

The delegates and their ladies were taken 
to the Manchester Country Club, Wednes- 
day, where they had an opportunity to com- 
pete in golf and enjoy the facilities of the 
clubhouse. Returning in the evening they 
attended the social function of the conven- 
tion, a fine banquet and dance. 

Nothing was left undone by the committee 
to make the 1926 gathering one of the most 
interesting ever held. In point of attend- 
ance and interest it was a record breaker. 

Among the honorary guests at the gather- 
ing were Conrad J. Brotherly, president of 
the National Retail Jewelers’ Association ; 
Arthur E. Moreau, mayor of Manchester ; 
F. H. Emerson, president of the Chamber 
of Commerce; E. F. Lilley, of Milford, 
Mass.; J. Charles Stever, president of the 
Massachusetts and Rhode Island Jewelers’ 
Association; Albion Keith, president of the 
Maine Jewelers’ Association; O. S. Searles, 
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president of the Vermont Jewelers’ Associa- 
tion; Henry R. Arnold, of Boston, and Rev. 
J. M. Phillips, of Manchester. 


Other guests were Mrs. Horace Janelle; 
Miss Anna Mann, Mr. and Mrs. U. Bedard, 
p. A. Carson, J. B. Kariek, George G. John- 
son, R. H. Henty, S. O. Bigney, H. W. Dun- 
ham, Thomas J. Lemay, J. T. Geoffrian, F. 
R. Hollister, Mr. and Mrs. M. A. Noway, 
Mrs. Addie F. Goodell, Mrs. A. B. Blaisdell, 
Mr. and Mrs. A. J. Potter, W. J. Harber, 
Carl F. Lanton, Mr. and Mrs. H. R. Harold, 
Miss Lydia Dubois, I. E. Kotzin, Mr. and 
Mrs. F. H. Emerson, Mr. and Mrs. E. A. 
Noury, Mr. and Mrs. P. H. Safford, Mr. 
and Mrs. D. H. Adams, E. H. Kipp, Mr. 
and Mrs. D. E. Gordon, Oscar Garward, 
Howard Wright, Mr. and Mrs. F. X. Vade- 
boncoeur. 

C. R. E. Best, Miss Dorothy Gordon, E. 
R. Williams, Frank J. Reidey, J. B. Ham- 
mond, J. M. Johnston, Mr. and Mrs. E. W. 
Whitcomb, Mr. and Mrs. G. W. Stuart, Mr. 
and Mrs. C. W. Pickett, E. P. Bogle, Mr. 
and Mrs. Frank F. Stearns, Miss Grace 
Livermore, George L. Trex, R. E. Clark, E. 
K. Samson, Mr. and Mrs. W. L. Fickett, 
Mr. and Mrs. S. N. Francis, Mr. and Mrs. 
Cc. L. Densmore, Charles Chandler, Miss 
Clara Evans, Albert R. Kerr, Henry T. 
Lunay, A. F,. Farrar, Miss Shirley G. 
Blackinton, J. Lee Sanford, W. Drummond, 
W. E. Murray, T. R. Sherhan, D. H. John- 
son, C. H. Webb, L. M. Flanders, H. A. 
Norton, Alfred S. Taylor, C. H. Church, 
Miss P. A. Carson. 


Charles A. Damon, R. C. Stevens, Mr. 
and Mrs. E. R. Jackson, Mr. and Mrs. Nor- 
man H. Hayes, Mr. and Mrs. Stanley Purdy, 
C. Edward Cottes, David Nemser, F. H. 
Jackson, Jr., Raymond Perreault, R. H. 
Beckley, C. F. Clancy, W. J. Bourossa, E. 
S. Fernald, Miss Mildred Dunsford, Miss 
Emily Leivis, Miss Leola Whitcomb, Spencer 
Ryder, W. Samuel Weare, Mr. and Mrs. J. 
E. Wiltmore, Mr. and Mrs. A. R. Hayden, 
Robert De Mantecy, Mr. and Mrs. M. E. 
Banks, Mr. and Mrs. C. E. Morrill, Elmer 
Daval, Miss Nellie B. Hughes, Mr. and Mrs. 
A. U. Burque, Wm. W. Lyon, Arthur De 
Montigny, Mr. and Mrs. T. J. Boyd, Conrad 
J. Brotherly, Carl W. Anderson, Earl L. 
Laurence, Mr. and Mrs. C. H. Chamberlain, 
Mr. and Mrs. H. L. Coburn, Miss Lillian 
R. Blain, Mr. and Mrs. C. K. Richardson, 
Mr. and Mrs. F. W. Vandergee, Mr. and 
Mrs. J. P. Nichols, Mr. and Mrs. Hector C. 
Cardin, Mr. and Mrs. Eugene B. Ricard, 
Miss Margaret Culliby and Miss Rita 
Richer. 








The latest mode of theft in Paris is of such 
perfect simplicity that it is astonishing 
that it has never been employed before, at 
any rate systematically. A well dressed 
man called at several jewelers’ shops in dif- 
ferent neighborhoods, asked to examine 
Jewels in the windows, and pretending that 
he was unable to see them properly in the 
light within the shop, opened the door to 
examine them by daylight. Having got 
close to the door, he suddenly bolted, taking 
the objects with him. Within a few days 
he was able to steal some thousands of dol- 
lars’ worth of jewels in this way, until a 
Jeweler, suspicious of his customer, took 
measures for his arrest. 
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WHITTEMORE CONVICTED 





Notorious Jewelry Bandit Found Guilty of 
Murder of Maryland Penitentiary 
Guard 


Battimore, Md., May 22.—Richard Reese 
Whittemore, aged 26, who within a year 
gained the unsavory reputation as one of the 
country’s foremost bandits, centering his at- 
tack mainly against New York jewelers and 
diamond merchants, yesterday was found 
guilty of murder in the first degree by a 
jury in criminal court here. The verdict 
carries either a sentence of hanging or life 
imprisonment. The jury was locked in the 
jury-room less than an hour. Despite most 
able defense by Edgar Allan Poe, former 
Attorney-General for Maryland, Whittemore 
was convicted on the account asked by State’s 
Attorney Herbert R. O’Conor, and in a firm 
and unruffled tone the foreman of the jury 
announced its verdict as “murder in the first 
degree.” No recommendation was made by 
the jury. 

J. H. Banton, District Attorney for New 
York city, who was instrumental in having 
Whittemore delivered to Maryland, was ap- 
prised of the verdict within a few minutes 
after the jury had returned its finding. Mr. 
Banton and Anthony Pecora, Assistant Dis- 
trict Attorney, congratulated State’s Attor- 
ney O’Conor on the conviction of the bandit 
chief. 

As evidence of his spleen, Whittemore, 
shackled to detectives, spat at State’s At- 
torney O’Conor when he was being led from 
the room, a few minutes after he heard the 
verdict of the jury of his home-town citizens. 

Whittemore, under heavy guard, was taken 
from the Baltimore courthouse to the city 
jail. Extraordinary precautions have been 
taken by Warden Harry C. Martin at the 
jail to prevent Whittemore’s escape. Five 
locks and a heavy steel chain have been 
placed across the door of his cell. Guards 
are constantly on-duty and there are no 
prisoners within 20 cells of the notorious 
criminal. 

Whittemore was convicted of the slaying 
of Robert H. Holtman, 62-year-old guard at 
the Maryland Penitentiary, who was beaten 
to death by Whittemore when the bandit 
made his sensational escape from the prison 
Feb. 20, 1925. At the time of his escape, 
Whittemore was serving 15 years for high- 
way robbery. He had been a prisoner in the 
penitentiary less than three weeks when he 
made his escape, after seizing the guard’s 
pistol, money and keys, which unlocked a 
door of the hospital leading to the street. 

Whittemore took the stand during his 
three-day trial and declared that he beat 
down the guard in self-defense. During his 
trial Whittemore assumed an air of defiance. 
The trial was one of the most impressive 
ever witnessed in a Baltimore court. Judge 
O’Dunne at the opening of the trial warned 
against the taking of photographs in the 
court. An intrepid photographer, using his 
hat as a screen to hide a small camera, got 
a first-rate picture, which was published in 
the late editions of the Baltimore News, a 
Hearst paper. 

A few hours later the photographer, Wil- 
liam Sturm, was brought before Judge 
O’Dunne and sentenced to the city jail. 
Sturm was ordered released from jail the 
next day, and Harold Elliston, managing edi- 
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tor of the News, was cited to appear in court 
next Monday to show cause why he should 
not be held in contempt. Mr. Poe, counsel 
for Whittemore, today filed a motion for a 
new trial. 

The plea for a new trial will be acted 
upon by the Supreme Bench of Baltimore, 
comprising nine judges. Sentence on Whit- 
temore will be suspended pending action on 
the motion. If the verdict of the jury is 
sustained and a new trial denied, it is proba- 
ble that the case will be taken to the Court 
of Appeals. 








SUSPECT ARRESTED 





Police Take Man Into Custody Following 
Robbery of Trenton, N. J., Jewelry 
Store 


TRENTON, N. J., May 24.—Following a 
daring jewelry store robbery in this city, a 
man, 46 years old, was arrested and held 
by the police. The place robbed was the 
Reid jewelry store at 15 E. State St., and 
the method was the window smashing one, 
although the police are mystified by failure 
to find a brick, stone or any missile that 
might have been used, near the scene of the 
robbery. 

The place of the crime is in a busy section 
and the window was smashed at a time when 
the streets are usually well filled by per- 
sons going early to their work. Caretakers 
in the Arcade building told the police they 
heard the noise of shattering glass -but were 
unable at the time to locate the place. 
Later passersby saw the sidewalk littered 
with the broken glass and notified the police. 

The arrest of the man was caused by his 
suspicious actions. While Detectives Kelly 
and Clow were. investigating the break, the 
man came along and demanded excitedly to 
know what was up. Seeing his hands 
covered with bloodstains and slight cuts 
which looked as if they had been made by 
glass, the detectives questioned him and ‘his 
evasive answers and the fact that he had 
been seen loitering about the Reid store 
and other business places in the vicinity 
caused his arrest. 

The value of the loot, which consistéd of 
diamond mounted rings, watches and stick- 
pins, is placed at between $1,500 and $2,000 
by the store heads. The loss is covered by 
insurance. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended May 22, 1926 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.. $816,165.58 
Geld bars paid depositors...........% 109,791.02 
EAM 8a praca aaleR tela aa $925,956.60 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Exchange Deposits 
MN OU Be ress cscs ainso¥oysis, anda bie wanes $372,446.74 
ES Riso ee awedexsemadenaweus 106,455.71 
NT Boia. como Dockside @eciiheicn cies $8,520.48 
Me cdi ode nwsia meter mead wate 106,517.16 
ME, Biva.ciet ne to cave ad dna naawiawa 111,442.94 
WEG Ze iia mets dusdows ctansmede 20,782.55 

MMB osc a tacinaacciaadaccadee dare $816,165.58 
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LATEST CUSTOMS RULING 


Customs Board Classifies Imported Jeweiry 
Articles for Tariff Purposes 





FANCY BEAD NECKLACES 

In a decision just handed down by the 
Board of United States General Appraisers, 
concerning the correct tariff classification of 
certain fancy bead and metal necklaces, a 
protest of Carson, Pirie, Scott & Co., Chi- 
cago, is overruled. According to the record 
in the case at bar, the necklaces in question 
were returned for duty as jewelry, at the 
rate of 80 per cent ad valorem under Par. 
1428, tariff act of 1922. The importers pro- 
tested this assessment, claiming duty under 
the provisions of Par. 1403 of the said act, 
as beads in imitation of precious or semi- 
precious stones, loose or strung, mounted or 
unmounted, at 45 per cent. ad valorem; 
under Par. 218 at 55 per cent. ad valorem; 
or as beads in imitation of pearls, loose or 
strung, mounted or unmounted, at 60 per 
cent, ad valorem under said Par. 1403. 
Judge Sullivan, in denying relief to the 
protestants, concludes his opinion as follows: 

“At the trial protestants did not introduce 
any testimony. They merely proved a 
sample of the merchandise, and submitted 
the protest for our decision on the sample. 

“The sample consists of a necklace com- 
posed of large and small green beads, large 
and small imitation pearl beads, gilded metal 
beads, gilded metal chain, a green glass 
pendant, and a metal clasp. 

“The protest is overruled for the reason 
that the protestants have neither proved that 
this merchandise is not jewelry, nor that it 
is dutiable claimed by them in _ their 
protest.” 


as 


BONE AND IVORY BEADS 


In another decision Judge Sullivan sus- 
tains a protest of Carson, Pirie, Scott & Co., 
Chicago, filed against the collector’s assess- 
ment of duty on certain bone beads, also 
ivory beads, temporarily strung. In this case 
the collector levied duty thereon at the rate 
of 60 per cent. ad valorem under Par. 1403, 
act of 1922. The importers claimed duty 
under said Par. 1403 at but 35 per cent. ad 
valorem as to the bone beads, and at 45 per 
cent. ad valorem as to the ivory beads. The 
General Appraiser, in finding in favor of 
the importers, writes: 

“The testimony shows these beads consist 
of bone beads and ivory beads strung ‘in 
necklace lengths with temporary strings’; 
that they were graduated beads, and that 
‘those strings would not be strong enough 
for permanent use, and they would have to 
be restrung,’ and bone and ivory clasps at- 
tached to render them complete necklaces. 

“Being temporarily strung they are merely 
materials for making beaded articles and not 
the articles themselves. ‘ They are 
properly dutiable as follows: The bone 
beads at 35 per cent. ad valorem and the 
ivory beads at 45 per cent. ad valorem under 
Par. 1403. We so hold.” 


PENDANTS—EARDROPS 


A protest of G. W. Sheldon & Co., Chi- 
cago, having to do with the tariff treatment 
of certain “Carved Cornelian Pendants,” 
“Agate Ear-Drops” and “King Fisher Coral 
Pendants,” is overruled in a lengthy decision 
just handed down by the Customs Board. ° 


THE JEWELERS’ CIRCULAR 


The importers, the record disclosed, pro- 
tested against the collector’s assessment of 
duty on these articles at 80 per cent ad 
valorem under Par. 1428, act of 1922, as 
jewelry. Claim was made for duty under 
Par. 1429 of the same act as “precious stones 
or semi-precious stones, cut but not set, 
suitable for use in the manufacture of 
jewelry” at but 20 per cent. ad valorem, 
as to the Cornelian pendants and the agate 
ear-drops. As to the King Fisher coral 
pendants the importers claimed duty under 
Par. 233, as articles composed only or in 
chief value of semi-precious stones, not 
specially provided for, at 50 per cent ad 
valorem, or under Par. 214, as articles of 
earthy or mineral substances decorated, at 
the rate of 40 per cent ad valorem. Judge 
Sullivan’s opinion supporting the collector’s 
classification under the jewelry provision of 
the tariff act as to all of the articles in- 
volved, read in full as follows: 

“Mr. W. J. Haertel was the only witness 
testifying. He proved a sample of the 
carved cornelian pendants, which was 
marked Exhibit 1. He testified it was com- 
posed of cornelian, a semi-precious stone, 
carved, not set, and not having any metal 
in its composition. 

“This sample is roughly oval in shape, is 
flat on the back, and convex on its face. It 
is elaborately carved, and is about 14 inches 
in length, by one inch in width, by one- 
fourth of an inch in depth, at the centre. 
A mere inspection of it would indicate it 
can be suitably worn suspended from a chain 
as a watchcharm or neck pendant. 

“Mr. Haertel testified this article was used 
after importation for various purposes. He 
stated: ‘It may be used for mounting into 
jewelry, for trimming lamp shades, wearing 
apparel, and decorations on boxes, and we 
could properly use it in conjunction with 
tiebacks for curtains and lamp pulls.’ 

“The witness then introduced a sample, 
which he termed ‘a finial for a lamp,’ com- 
posed of ‘a piece of white jade.’ It is 
mounted on a brass object representing the 
head, arms and body of a man, holding the 
piece of jade on his shoulders. The bottom 
of the brass mounting is fitted with a screw 
thread, evidently so that it can be screwed 
on some other article. The witness testified 
that this is a screw top for a lamp. This 
sample was marked Illustrative Exhibit A. 
It is not clear from the testimony what 
Exhibit A has to do with Exhibit 1, unless 
to indicate that Exhibit 1 is mounted ‘in a 
similar manner. Exhibit 1 is widely 
different from the jade in Exhibit A, which 
resembles a small tombstone, carved with 
Chinese characters. The jade portion of 
Exhibit A is 2% inches long, by 1% inches 
wide, by a quarter of an inch thick. The 
whole article with the metal mounting is 
3% inches long. 

“A sample of the agate eardrops was then 
introduced, and the witness testified that it 
is composed of agate, a semi-precious stone; 
that the agate has been carved; and that 
there is no metal in connection with it. As 
to its use he testified: ‘It is used practically 
the same way as the pendant is, with the 
exception of mounting for finials and 
lamps: . . .’ 

“As to the cornelian pendants and agate 
eardrops, inasmuch as the sole claim is that 
they are semi-precious stones, cut but not 
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set, suitable for use in the manufacture of 
jewelry, it is not clear to us why the pro- 
testants took the trouble to prove they had 
other uses. It is sufficient that proof has 
been offered showing that they are suitable 
for use in the manufacture of jewelry. But 
something more is needed than such proof, 
It should have been shown that they are 
neither jewelry or unfinished jewelry. From 
the collector’s classification the presumption 
is that they are such, and this presumption 
has not been overcome. Both exhibits 1 and 
2 seem to us to be more than semi-precious 
stones, cut but not set, suitable for use in 
the manufacture of jewelry. Such semi- 
precious stones are mere materials for use in 
making jewelry, whereas Exhibits 1 and 2 
scem to have progressed beyond that stage, 
being dedicated for use in some particular 
article of jewelry, such as pendants or ear- 
rings. On cross-examination it was dis- 
closed the witness had seen them with rib- 
bons slipped through them and used as 
pendants, or used with a chain, and he had 
seen the eardrops used on earrings, with the 
addition of a metal chain and screw. The 
fact that proof has been offered that they 
may be used after importation for other 
purposes besides jewelry, does not prove 
these particular articles are not jewelry or 
unfinished jewelry. 

“As to the ‘King Fisher Coral Pendants’ 
the testimony is that they are composed of 
‘Seed coral, King Fisher feather, and metal,’ 
and that coral, a semi-precious stone, is the 
component material of chief value. The 
testimony as to the use of this merchandise 
is: ‘It is sold as a pull for lamps, tie-backs 
for curtains, decorations on lamp shades, 
decorations on wearing apparel, hats and 
dresses, and also can be used as 
jewelry. a 

“This sample was marked Exhibit 3. On 
cross-examination he admitted it is all com- 
pleted ready to attach to a necklace as a 
pendant. 

“As to Exhibit 3 we are of the opinion 
that the presumption that this is jewelry or 
unfinished jewelry has not been overcome by 
the protestant. Such being the case it is 
not dutiable under Par. 233, which covers, 
among other things, articles in chief value 
or composed of semi-precious stones, ‘ex- 
cept such as are cut into shapes and forms 
fitting them expressly for use in the con- 
struction of jewelry.’ Exhibit 3 is at times 
used in jewelry, and is ‘all completed ready 
to attach to the necklace.’ When so used it 
is fitted ‘expressly for use in the construction 
of jewelry.’ 

“Proof that coral is an earthy or mineral 
substance was not offered. We have always 
supposed it was the product of a marine 
insect or zoophyte. The claims under Par. 
214 have therefore not been sustained. 

“From this record it seems to us the col- 
lector correctly classified this merchandise. 
The protest is overruled.” 


SILVER PLATED BUCKLES 


Marshall Field & Co., Chicago, won before 
the Board of Appraisers in a decision reduc- 
ing the rate of duty from 80 per cent. to 20 
per cent. ad valorem and-15 cents per 
hundred, on certain shoe buckles composed: 
of base metal, silver-plated, set with imita- 
tion precious stones. In finding. in favor of 
the importers in this case Judge Sullivan 
rules that in view of the eo nomine pro- 











May 26, 1926 


vision for shoe buckles “made wholly or 
partly of base metal” in Par. 346, 
the board holds the merchandise in ques- 
tion dutiable thereunder at 20 per cent. ad 
valorem and 15 cents per hundred, rather 
than under the more general provision for 
buckles in Par. 1428, at 80 per cent. ad 
valorem, as classified by the collector. 


STRING OF BEADS 

Sustaining a customs claim of Mandel 
Bros., Chicago, the board holds that certain 
strings of beads in chief value of imitation 
semi-precious stones, were erroneously 
assessed with duty by the collector as 
articles in chief value of beads “other than 
imitation pearl beads and beads in imitation 
of precious or semi-precious stones” at 60 
per cent. ad valorem under Par. 1403. The 
importer contended for duty under said Par. 
1403 as beads “not including beads of ivory 
or imitation pearl beads and beads in imita- 
of precious or semi-precious stones” at 35 
per cent. ad valorem, or at 45 per cent. as 
“beads in imitation of precious or semi- 
precious stones, of all kinds and shapes, of 
whatever material composed, strung or loose, 
mounted or unmounted.” In fixing duty at 
the 45 per cent. rate, Judge Sullivan points 
out that the testimony indicated that these 
articles are beads graduated and ungradu- 
ated, strung on temporary strings, which, 
after importation, are discarded, when the 
beads are restrung and clasps attached to 
form necklaces, and that the beads pre- 
ponderating in value imitate precious or 
semi-precious stones, such as rock crystal 
and black onyx. The collector’s assessment 
at the rate of 60 per cent. ad valorem is 
therefore reversed. 

SEMI-PRECIOUS STONES 

Judge Sullivan, in granting relief to John 
Wanamaker, New York, finds that certain 
merchandise consisting of semi-precious 
stones, cut but not set, suitable for use in 
the manufacture of jewelry, should have 
been taxed with duty as such at the rate of 
20 per cent. ad valorem under Par. 1429, act 
of 1922, as claimed in the importer’s pro- 
test. The action of the collector in im- 
posing duty at the rate of 55 per cent. ad 
valorem under Par. 218 of the same act, 
as articles of glass or paste cut, colored or 
decorated, not specially provided for, is 
therefore set aside by the general appraiser. 








Members of Executive Committee of the 
Horological Institute of America 


Are Re-elected 


Wasuincton, D. C., May 19.—In the 
report of the annual convention of the 
Horological Institute of America, which was 
published in the May 19 issue of THE 
JEWELERS’ CIRCULAR, mention was made of 
the election of officers and also the members 
of the advisory council; but the report 
failed to mention the re-election of the mem- 
bers of the executive committee. The ex- 
ecutive committee includes the officers and 
the following: Ferdinand T. Haschka, head 
of the watch department of Tiffany & Co.; 
Alfred G. Stein, of Patek, Phillipe & Co.; 
W. Calver, Moore, the Keystone Publish- 
ing Co.; and Robert F. Nattan, of THE 
JEWELERS’ CIRCULAR. 

The sessions, as before mentioned, were 
held at the lecture room in the Academy of 
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Science building where the National Re- 
search Council under whose auspices the 
institute was formed, has its headquarters. 
The gathering was considered one of the 
most important horological conferences ever 
held in this country. 

The officers of the association are: Presi- 
dent, E. H. Hufnagel; first vice-president, 
Edwin F. Lilley; second vice-president, 
Josiah P. Stevens; secretary, Paul Moore, 
and Treasurer, John J. Bowman. 








SENT TO PRISON 





Joseph P. McCaffrey Who Had Been Under 
Deferred Sentences Gets Five Years After 
Admitting Other Jewelry Robberies 


ProvipeNce, R. I., May 22.—Joseph P. 
McCaffrey, 23 years of age, who has been 
under deferred sentences on breaking and 
entering charges for the past year, and who 
was arrested in the act of robbing the jewel- 
ry shop of the M. T. R. Co., at 118 Empire 
St., after he had broken into it in the night- 
time, last week, Thursday, pleaded guilty 
in the Sixth District Court a day or 
two ago when arraigned before Judge Gor- 
ham. He admitted guilt on two charges of 
breaking and entering and was held under 
$4,000 bail for the grand jury in each case. 

McCaffrey was then escorted by deputy 
sheriffs to the Superior Court before Judge 
Blodgett on charges of violating the terms 
of his deferred sentences and was committed 
to the Rhode Island State Prison at Howard 
for five years. Assistant Attorney General 
Oscar L. Heltzen, appearing for the State, 
informed the court that McCaffrey was 
given deferred sentences on each of three 
charges of breaking and entering and larceny 
when he appeared before Superior Court on 
April 15, 1925, to answer to indictments 
found by the grand jury. 

He was accused of. breaking into the 
jewelry shop of M. M. Stone, 696 West- 
minster St., Nov. 11, 1924, and the larceny 
of goods worth $317.03; the jewelry shop of 
Nathan Saltzman, 614 Westminster St., Nov. 
7, 1924, and the larceny of $244.85 worth of 
jewelry, and a tailor shop on Oct. 30, 1924, 
and stealing $225 worth of goods. Mr. Helt- 
zen said the defendant was given the de- 
ferred sentences on condition that he leave 
the State, but that he had seen the defendant 
a month later in Providence. 

When he was arraigned in the Sixth Dis- 
trict Court for the last series of breaks, Mc- 
Caffrey admitted breaking and entering the 
jewelry establishments of Thomas R. Jordan 
and the M. R. T. Co. He was captured 
when employes of the Rhode Island Electric 
Protective Co., answering an alarm from the 
M. R. T. Co. office, found him concealed in 
a small closet in the office. 








Philadelphia Jeweler Disappears After He 
Threatens to Commit Suicide 


PHILADELPHIA, Pa., May 24.—His many 
friends along Sansom St. are worried by 
the disappearance of Isidore Manes, who 
conducted a watch repairing shop and 
jewelry store in the basement of the building 
at 722 Sansom St., and it is possible that 
he has carried out his threat to commit sui- 
cide because of business troubles. 

Manes had been in a despondent mood for 
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some time, his wife told the police, who 
were notified of his disappearance. Last 
Monday morning he left home at 1335 S. 5th 
St., earlier than usual and has not since re- 
appeared at the house. Last Friday morn- 
ing when Mrs. Manes opened the front door 
to get the morning newspaper she found his 
office keys and a note attached in the vesti- 
bule. The note was addressed to her and 
was written in Yiddish. It read: “I am 
going to kill myself. I am tired of working 
hard and having so many troubles. I hope 
my children will forgive me.” 

The note also directed Mrs. Manes to go 
to his store and take whatever jewelry and 
valuables were there. This she did and also 
made inquiries of his business associates and 
friends, but found no clues. Manes, who is 
about 40 years old, had no serious debts, ac- 
cording to those who knew him, and was 
regarded as a quiet, unassuming man of 
good habits. The police discovered that he 
had disappeared on several previous occa- 
sions, remaining away from a week to six 
months. Hence they did not pursue the 
search very vigorously. 

Last Saturday the street was filled with 
rumors about the missing man. One was 
that his body had been found in a small 
stream near this city, while another was 
that he had been discovered with several 
lodge associates playing cards in a house in 
the southern section of the city. Neither 
rumor proved well founded. 








Officers of Manufacturing Jewelers’ Golf 
Association Re-elected at Annual Meeting 


ProvipeNce, R. I., May .22—The annual 
meeting of the directors of the Manufactur- 
ing Jewelers’ Golf Association was held 
Tuesday, following a luncheon at the Turks 
Head Club, this city, at which time plans 
for the coming season were discussed at con- 
siderable length. The matter of holding 
three or four tournaments was undecided 
until after the opening tournament. The 
opening tournament will probably be held 
early in June, the time and place to be ar- 
ranged for by President Levy and to be an- 
nounced later. 

At the election of officers all of those who 
served the past year were unanimously re- 
elected excepting Horace M. Peck, who de- 
clined re-election as secretary because of the 
increased duties in connection with the secre- 
taryship of the Manufacturing Jewelers’ 
Board of Trade. ‘Charles A. Mealey, of 
The Hadley Co., was elected to fill the va- 
cancy. The other officers are as follows: 
President, Samuel B. Levy, of the V. E. 
Black Co.; first vice-president, Ellis W. 
MacAllister, of the Irons & Russell Co.; 
second vice-president, Albert S. Vennerbeck, 
of the Vennerbeck & Clase Co.; third vice- 
president, Gustave W. Strandberg, of Sykes 
& Strandberg, of Attleboro; secretary-treas- 
urer, Charles A. Mealy. 

The board of directors consists of : Eugene 
T. Abbott of the Potter & Buffinton Co.; 
Howard C. Baker of the Manchester Silver 
Co.; James P. Otis of the Harvey & Otis 
Co., and Frederick A. Ballou, Jr., of the 
B. A. Ballou & Co., Inc. 








In the near future a jewelry store will be 
opened by H. C. Russell at Waterloo, Ia. 
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Philadelphia Jewelers Hold Shad Dinner 





Members of Philadelphia Jewelers’ Club Enjoy Annual Spring Social Gathering 
Minus Speeches 




















PHILADELPHIA, Pa., May 24.—Fancy a 
trade dinner without oratory and picture the 
relief of the diners at escaping the customary 
platitudes and you have an idea of how 
members and guests of the Philadelphia 
Jewelers’ Club enjoyed the annual Spring 
baked shad dinner which was held last Tues- 
day evening at the Cafe Riviera on the East 
Drive, Fairmount Park. Henry Bodenheim, 





HENRY BODENHEIMER, WHO PRESIDED 


who presided in the absence of Bartley J. 
Doyle, the president, confined his remarks 
to a half dozen words and Louis P. White, 
chairman of the committee in charge, spoke 
perhaps a dozen or two more in-calling for 
an old-time song and that was the extent 
of the oratory. For the rest it was good 
food, well served, a handsome dining room 
setting, good fellowship and good entertain- 
ment. 

An informal reunion preceded the saunter 
to the dining room on the second floor dur- 
ing which everybody was introduced, if they 
needed introducing to each other, and there 
were the usual number of reunions of those 
who had not seen each other since the last 
affair. Mr. White and Robert L. Coates, 
who as usual had the arrangements in hand 
and must receive much credit for the success 
of the affair, were kept busy and so was 
Charles H. Hambly, the treasurer. There 
was a guest table and the seating arrange- 
ments at the other tables were such that 
groups of friends sat together. Several New 
York, Wilmington,. Washington, Baltimore 
and New Jersey guests were present. 

George W. Read was on hand early and 
so was J. M. J. Costello, the Sansom St. 
diamond broker, who was searching for John 
D. Enright but without success. For once 
Charles Diesinger and Henry Bodenheim 
were separated but this was .beeause* Mr. 
Bodenheim presided. 





Absence of the veteran jeweler, Charles 
H. Dean, was noticed. The firm of S. 
Kind & Sons was ably represented by three 
of its staff and other wholesale houses had 
contingents present. 

This was the menu that received the 
religious devotion of the epicures of the 
club: 


Grape Fruit Supreme 
Hearts of Celery Olives 
Snapper Soup au Madire 
Baked Delaware Shad and Roe, Maitre d’Hotel 


Scallions Radishes 


New potatoes, buttered New peas 
Hearts of lettuce salad 
Russian dressing 
Sherbert a la Neri Coffee 
Excellent music had been furnished 


throughout the meal and with the coffee 





L. P. WHITE, CHAIRMAN © OF THE DINNER 


COM MITTEE 


came the entertainment features. The pro- 
fessional side of this was furnished by Miss 
Dorothy  Githens, soprano; “Bobby” 
Brooks, tenor; Miss Ingrid Stettengren, 
Swedish violinist; the Bilger Sisters, in 
snappy songs and dances and the Rosebuds. 

As ustfal the best feature of the entertain- 
ment was supplied by members of the club. 
There was Andrew Toole, for instance, who 
sang in his own inimitable way and there 
were James McCue and Charles Dorn, 
whose old-time melodies won everybody at 
the tables. L. P. White gave the diners one 
treat when he called on Mr. McCue to sing 
again “Kilkenny,” which he said Mr. McCue 
had sung 25 years ago at a club dinner in 
Gloucester, N. J. Mr. McCue obliged and 
old-timers said his voice was just as true 
and sweet after a quarter of a century as 
when he had sung that melody before on 
the occasion referred to by Mr. White. 

A Jewelers’ Club affair would not be the 
same without the genial presence of -Fred 
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Yockel and Fred was there with several 
bells on. Even though he had taken a seat 
at a table in a retired,corner, every once in 
a while strains of “The Yiddisher Cowboy” 
were heard and no one joined more lustily 
in the “The Yellow Ribbon” than he. Of 
course “Andy” Toole was present. 

Those who enjoyed the feast were: 
Charles M. Loeffler, Joseph J. Montgomery, 
Wilmington; Leo A. McConnell, represent- 
ing H. J. E. Enright; J. D. Enright, W. 
H. Lehmkube, Henry Bodenheim, George 
W. Martin, Charles F. Diesinger, Charles 
I. Clegg, H. E. Hermann, J. A. Banett, 
George F. Hoffman, Michael G. Price, 
James McGirr, Isaac Becker, Edward C. 
Kabre, C. B. Cobaugh, J. E. Heeter, J. M. 





Cc. H. HAMBLY, TREASURER 


J. Costello, Samuel Collins, Charles J. 
Sauers, G. C. Ladner, Earl S. Bechtel, S. C. 
Glasgow, F. L. Dusany, Joseph J. Rowan, 
J. T. Barrett, William C. Williams, J. B. 
Baxter, Irving J. Donaghy, M. Morgan, 
William H. Lucas, Ellwood R. Slack, H. E. 
Beech, Jr., Frank L. Johnston, H. E. Reich, 
Nathan B. Fisher, J. Fred Doris, Jacob 
Schirmer, Harry W. Gilbert, Frank L. 
Carre, Frank L. Davis, J. H. Halsall, A. S. 
Flint, J. Parker Steen, W. Calver Moore, 
H. P. Bridge, C. M. Wiker, Henry Bassett, 
N. D. Gibbs, J. M. Baldi, J. H. Saylor, 
Frederic George, F. H. Straub, James E. 
Tinsley, Louis F. Schell, George Scheller, 
Jr., Irving Y. Donaghy, Thomas S. Bunt- 
ing, Harry F. Smith, Frederic C. Bode, 
William M. Bode, Herbert Bode, Hugh Mc- 
Loon, William T. Will, David S. Holmes, 
W. P. Kammerer, Herbert O. Windt, Lewis 
J. Remey, Samuel J. Boyd, Robert A. Woll, 
George W. Read. 

From out of town were: Newton B. 
Eltinge, New York; Mark Gattle, R. J. 
Beall, Washington, D. C.; William M. Joyce, 
Collingdale, Pa.; James E. Farrell, Merion, 
Pa.; Charles P. Palmer and O. J. Martin, 
Merion, Pa. 








After June 1, P. M. Slauter & Son will 
have severed their connections with their 
store at London, O., opening their new store 
which will be established at Elwood, Ind., 
at that time. 
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DEATH OF EDGAR A. SMITH 





President of Philadelphia Jewelry Concern 
a Victim of Apoplexy 

PHILADELPHIA, Pa., May 24.—Death has 
hit another shining mark in the Philadel- 
phia jewelry trade in the person of Edgar 
A. Smith, president of the manufacturing and 
wholesale firm of the Hoover & Smith Co., 
at 712 Chestnut St., who died from apoplexy 








SMITH 


THE LATE EDGAR A. 


at his home, 3811 Chestnut St. He had not 
been in the best of health for the last two 
years, having been afflicted with palsy but 
stuck to his post and was at his desk almost 
every day. Recently the firm moved from 
its long time location in the 600 block on 
Chestnut St., to its handsome new store and 
the excitement of the change is believed to 
have affected him adversely. He was 66 
years old. 

Mr, Smith was born of old Quaker stock 
at Buckingham, Pa., and came to this city 
in 1887 as cashier for Simmons Bros. Co., 
jewelers. In 1901, with Joseph I. Hoover, 
William J. Davis and Charles I. Clegg, he 
organized the Hoover, Smith Co. and pur- 
chased the business from Simmons Bros. 
Following the death of Mr. Hoover he was 
elected president of the corporation and held 
that position at the time of his death. 

One of the most genial and lovable men in 
the trade, Mr. Smith won a large circle of 
friends. His tastes were quiet and he had 
few social contacts outside of his home and 
immediate friends and the Union League, 
the latter being his only club. His funeral, 
which was held from the home of his 
brother-in-law, Horace G. Broadhurst, in 
Holicong, Pa., was largely attended. 

His widow survives him. 








Death of Charles E. Barlow 


Provipence, R. I., May 22.—Charles Ed- 
ward Barlow, one of the founders of the 
J. T. Slocomb Co., manufacturers of micro- 
meter calipers and small machine tools, es- 
pecially adapted for jewelers’ and similar 
purposes, for several years proprietor of the 
Carpenter Loan Co. and a 32nd degree 
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Scottish Rite Mason, died suddenly last night 
at his home, 9 Aurora Ave., Edgewood, fol- 
lowing an attack of cerebral hemorrhage. 
He was in his 59th year. 

He was born in Norwich, Conn., July 
22, 1867, and after leaving school was em- 
ployed as paper and train boy on the trains 
between Norwich and Worcester for sev- 
eral years. In 1885 he entered the employ 
of the Brown & Sharpe Mfg. Co., this city, 
where he learned the trade, remaining until 
1891, when, with the late John T. Slocomb, 
also an employe of that concern, they es- 
tablished the firm of J. T. Slocomb Co., at 
35 Oxford St., for the manufacture of small 
machine tools, specializing on micrometer 
calipers. They disposed of the business in 
1915, following which Mr. Barlow purchased 
the business of the Carpenter Loan Co. 








DEATH OF W. R. McHENRY 


Prominent Hornell, N. Y. Jeweler Passes 
On After an Illness of Several Weeks 
Hornett, N. Y., May 21.—William R. 

McHenry, one of the best known and most 

successful business men in this city, died at 

4 o’clock Monday afternoon at his home, 13 

E. Washington St., as the result of an attack 

of heart disease from which he had suffered 

for several weeks. He was 60 years old and 
had been a lifelong resident of the city. 

The McHenry family has been prominent 
in Hornell for a long time, and the jewelry 
business at 106 Main St., with which Mr. 
McHenry was identified for approximately 
40 years of his life, is one of the leading 
mercantile establishments in the county. Mr. 
McHenry was the son of the late Mr. and 
Mrs. Augustus McHenry, and was born in 
this city on Sept. 14, 1866. 

The elder Mr. McHenry became identified 
with the jewelry business through an ap- 
prenticeship he served with the late Russell 
Pardee of Hornell. In 1853 he established 
the store which has been continued since. 
About 40 years ago William R. McHenry 
entered the business and was its active head 
until a short time ago, when he retired, 
turning his interest over to his three sons, 
Edward, Russell and Merrill. 

Mr. McHenry also had many business in- 
terests outside his store. He was a director 
and for many years vice-president of the 
Citizen’s National Bank, and in addition he 
operated quite extensively at one time in 
real estate. He was recognized as a man 
of much business acumen and ability. 

His only fraternal affiliation was with 
Hornellsville Lodge No. 331, F. & A. M., 
but he was active in the First Presbyterian 
Church, of which he was a trustee for sev- 
eral years. 

Although he had not been seriously ill 
until just recently his health had not been 
of the best, and for the past two or three 
years he had been spending the Winters in 
Florida. In fact, he had been home only 
a short time this Spring when the condition 
of his health became seriously affected. 

Besides his widow he is survived by three 
sons, Edward A., William R., Jr., and Mer- 
rill F. McHenry, a sister, Miss Frances Mc- 
Henry of Hornell, and a brother, George 
McHenry of San Diego, Calif. 

The funeral was held Wednesday after- 
noon at 3 o'clock at the house and burial 
took place in Hope Cemetery. 
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Capt. “Matt” Stratton Tells Chicago Jewelers’ 
Association About Work of the 
Jewelers’ Co-operation Bureau 

Cuicaco, May 19.—The monthly luncheon 
meeting of the Chicago Jewelers’ Associa- 
tion in Mandel’s Ivory Room yesterday was 
one of the most interesting and largely at- 
tended -for some time. The announcement 
that Capt. Matt Stratton, of the Jewelers’ 
Co-operative Bureau, New York, would talk 
brought out the largest attendance of the 
season and none was disappointed. 

Capt. Stratton had a very interesting 
story to tell and told it in a very pleasing 
manner. Briefly he told of the organization 
of the Bureau 10 years ago and its objects. 
The purpose of the organization is to co- 
operate with the police of New York city 
and the federal officers in apprehending and 
convicting of criminals in the jewelry line. 
In addition to this work hundreds of thou- 
sands of dollars’ worth of jewelry has been 
restored to the rightful owners. 

After telling of this in a general way he 
mentioned several .specific cases and told 
how results had been obtained in. each case. 
He paid a high tribute to the police and said 
the co-operation of the police department 
was 100 per cent. His talk closed the meet- 
ing and a great number remained to discuss 
the matter further with him. It is ex- 
pected that in a short time a similar organi- 
zation will be effected for the same kind of. 
work here and to co-operate with the 
Bureau in New York. 

President Milhening presided and when 
lunch was finished called upon Gordon 
Petersen, chairman of the golf committee, 
to report. Mr. Petersen stated that two 
outings were being arranged, one on June 
15, the second in September. The one in 
June will be held at Glen Oak, the second 
one at Barrington Hills. Mr. Petersen took 
occasion to thank the Chicago Jewelers’ 
Association for the liberal allowance for 
prizes. 

Joe Stein, chairman of the club commit- 
tee, stated that they hoped to have a definite 
proposition to submit in a short time con- 
cerning the organization of a jewelers club 
to have headquarters in the new Jewelers’ 
building. 

Assistant Secretary Louis Goldman read 
the proposed amendment concerning the 
presentation of application for membership, 
which without discussion was unanimously 
adopted. By this amendment it is provided 
that no applications are to be presented by 
the committee until same has been approved 
by the Board of Directors. 

Before adjournment President Milhening 
announced as a nominating committee, to 
report before the annual meeting in June, 
the following: Wm. F. Juergens, chairman; 
C. P. Dungan and Wm. F. Drexmit. 

He also appointed Wm. F. Drexmit, 
Charles Slemmons and G. V. Dickinson as 
a committee to draft appropriate resolutions 
upon the death of Jacob Bunn, president of 
the Illinois Watch Co., Springfield, III. 

The time and place of the annual meeting 
and election of officers which will be held in 
June will be announced later. 








Morris Blumenfeld is opening a jewelry 
store at 215 N. 7th St., St. Louis, Mo. 
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Chicago Social Organization Holds Inter- 
esting “Incubation” Ceremonies During 
Frolic at La Salle Hotel 


Cuicaco, May 22.—There are three new 
Roosters on the active membership list of 
the Golden Roosters of Chicago, the ‘Fine 
Feathers of the Jewelry Trade,” today and 
how well do they know it. Eighty members 
were present for the incubation process last 
night and when it was over S. C. Lund, 
Thomas J. Noonan, and V. M. Felters were 
full fledged cocks. J. Wm. Thurson was 


also introduced as an associate member last 
night. 

To say the frolic held last night in the 
barnyard at the La Salle Hotel was the 
best the Golden 


Roosters have ever held 














PAUL JUERGENS, CHANTICLEER 


would only be repeating what many of those 
present said, but as this verdict is rendered 
after nearly every frolic it will be sufficient 
to say the frolic last night was attended by 
the usual success of Rooster frolics. 

The affair as planned and carried out by 
the officers, entertainment committee and 
“wrecking crew” was unique, to say the 
least. When the doors were opened at 7 
o’clock and the members who had mingled 
socially on the mezzanine floor for a half 
hour or more, entered the “barn-yard” they 
saw a replica of the now extinct (in this 
country), German beer garden. The effect 
was carried out in every detail. Well worn 
tables without linens, palms, the saw dust 
floor, appropriate signs and decorations, two 
beer barrels from which two German bar 
maids filled the steins with less than one 
per cent amber fluid. The waiters were 
appropriately attired to carry out the effect 
and the little German Band of three pieces 
added atmosphere, if not harmony, to the 
occasion. 

During the serving of the menu which 
consisted of Knuckwurst, sourkraut, pota- 
toes, dill pickles, rye bread and limburger 
cheese, the two bar maids and band enter- 
tained with songs and music. When this 
was finished the “solemn” service of incuba-. 
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tion was begun and what happened during 
the hour that followed must necessarily be 
omitted from this narrative. However, it 
was an hour filled with surprises and fun. 

The evening was concluded by a number 
of vaudeville sketches, songs and dances. 
Two numbers that deserve special mention 
were a team of blackface song and dance 
comedians and the wrestling match. The 
wrestling was done by a large black bear 
and two men. 

Chanticleer Paul Juergens announced that 
as a result of a questionnaire the Summer 
outing will be held near Chicago during the 
month of July, date and place to be an- 
nounced in due time. 








Henry J. Fuller Reported to Have Acquired 
Large Block of Gorham Mfg. Co. Stock 
From Estate of Late Edward J. Holbrook 


ProvipENCE, R. I., May 22.—A large trans- 
action in the stock of the Gorham Mfg. Co. 
of this city was announced here the past 
week. As the first transaction in connec- 
tion with this stock of any importance in 
several years it caused considerable wonder- 
ment as to its real significance. 

No information was obtainable at the of- 
fices of the company at the Elmwood plant, 
but it was learned that approximately 50 
per cent of the common stock has been 
acquired from the estate of the late Edward 
Holbrook, for many years president of the 
Gorham Mfg. Co. and its subsidiary interests. 
by Henry J. Fuller and Aldred & Co. of 
New York. The sale was at private terms. 

Henry J. Fuller is chairman of the board 
of directors of the Gorham Mfg. Co., and 
is also a partner in the firm of Aldred & 
Co. When interviewed in New York over 
the telephone from this city, he declined to 
make known either the amount of common 
or of preferred stock involved in the trans- 
fer, or the price at which it was purchased. 
His only explanation was that the stock had 
been purchased by his firm so as to in- 
crease the holdings of themselves and their 
clients, and that while they do not hold 50 
per cent of the stock, they have enough to 
give them virtual control of the company. 

The stock purchased, he stated, came from 
the Holbrook holdings, but that John S. 
Holbrook of this city, son of the late execu- 
tive head of the corporation, retains a sub- 
stantial block of the stock and will continue 
to serve as a member of the directorate. No 
public offering will be made of the stock, 
it is understood, as it will be placed privately 
by the firm. Although the amount involved 
in the deal is withheld, based upon current 
market quotations, it is estimated that it was 
in the neighborhood of $1,000,000. 

It is understood that officials brought into 
the management under the recent reorgan- 
ization of the Gorham Mfg. Co., will be al- 
lowed to become holders of the company’s 
stock as a result of the transaction of the 
past week. Considerable progress has been 
made under the new management and it is 
believed that this move will tend to both 
strengthen and stabilize the reorganization 
plans. 

Mr. Fuller has played an active part in 
the reorganization of industrial companies 
during recent years. 

The Gorham Mfg. Co. was reorganized 
in 1924, after passing through a very stren- 
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uous and disconcerting financial crisis. By 
most rigorous curtailment the company’s af- 
fair took a more favorable trend, so that 
in the fiscal year ending Jan. 31, 1925, it 
reported earnings of $8.51 a share on out- 
standing preferred stock, and of 54 cents 
a share on the common stock. 

In the fiscal year ending Jan. 31, 1926, 
earnings for the preferred stock jumped to 
$15.43 a share, and after preferred dividend 
requirements, a balance of $2.99 a share was 
reported available for the common stock. In 
the last annual report Henry J. Fuller said 
that the company at the close of the last 
fiscal year had bank loans of $500,000 out- 
standing, the smallest amount in the history 
of the company. Although it is several years 
since any dividends were declared upon the 
company’s stock, according to latest reports, 
the company is expected soon to resume 
dividend payments to the $3,829,100 pre- 
ferred stock outstanding. A total of 16 
per cent in back dividends is due on this 
issue. The company has 108,000 shares of 
no par value common stock also outstanding. 

The annual statement as of Jan. 31, 1926, 
showed net profits of $591,203 for the year, 
after all deductions for depreciation and 
taxes; as against $325,802 in the previous 
fiscal year. The balance sheet showed net 
working capital of $5,207,503 as against 
$4,702,281 at the close of the previous year, 








Side Retail Jewelers’ Association 


Formed in New York 


The West Side Retail Jewelers’ Associa- 
tion is the newest organization to be founded 
among retailers in New York. This associa- 
tion was launched last Thursday evening and 
embraces in its membership jewelers in the 
vicinity of Broadway extending from 72nd 
St. to 125th St. A large number of retailers 
met on Thursday evening at the store of S. 
Abrams, 2862 Broadway, and through the 
efforts of Mr. Abrams and Joseph Bearg, 
2753 Broadway, co-operating with William 
S. Hughes, Jr., field secretary of the New 
York State Retail Jewelers’ Association, this 
organization was founded. 

That the success of the organization is as- 
sured was evidenced by the whole-hearted 
manner in which those present accepted 
their assignments to serve on various com- 
mittees. It will be the work of these com- 
mittees to put the West Side Retail Jewelers’ 
Association on a firm basis. The plans and 
purposes of a retail jewelers’ association 
were outlined by Field Secretary Hughes. 
An invitation was also extended to the new 
organization to be represented on the execu- 
tive board of the New York State retail 
jewelers’ associations. 

The next meeting of the West Side jewel- 
ers will be held on Thursday evening, June 
3. In the meantime, the membership com- 
mittee, of which Sidney Pitkin is chairman, 
will become active and canvass the territory 
which the new association covers in an en- 
deavor to secure members. 


West 








\ new jewelry store has been opened at 
the corner of 4th St. and Broadway, Troy, 
N. Y., by the Kane Co., Inc. This adds 
another to the chain stores operated by the 
concern in Albany and Pittsfield. Joseph 
B. Keller will manage the new store. 
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HOLD MONTHLY MEETING 





Members of Buffalo Retail Jewelers’ Asso- 
ciation to Co-operate in Revision 
of City Ordinances 

Burra.o, N. Y., May 21.—At the regular 
meeting of the Buffalo Retail Jewelers’ As- 
sociation, held at the Hotel Lafayette last 
night, it was decided to co-operate with the 
Corporation Counsel’s office in the revision 
of the city ordinances, now in the process 
of recodification. 

A committee, headed by President Jerome 
A. Scherer, and comprising William F. 
Ehmann, Gustave A. Frisch, Edward Leinin- 
ger and O. R. Fanning, assistant secretary, 
was appointed to examine the present stat- 
utes and where possible to suggest amend- 
ments to make stronger the laws in which 
the jewelers are most interested. Particu- 
larly, it is hoped to further tighten the city 
ordinances regarding jewelry auctions, as 
well as those pertaining to the regulation of 
pawnshops. The committee will meet at an 
early date, as the revised code will be pre- 
sented to the City Council for approval 
within the next month. 

The committee was also authorized, in the 
event that the opportunity is afforded, to 
communicate to the legislative committee on 
revision of the State criminal laws the views 
of the local association’s membership regard- 
ing the weaknesses of existing criminal stat- 
utes, particularly that pertaining to paroles. 

With the object of encouraging non-mem- 
bers to join the association, the initiation 
fee of $5 has been suspended for the next 
two months, provided, however, that a check 
for the annual dues of $5 for the present 
year accompanies application for member- 
ship. 

As the result of the protest made to the 
mayor and chief of police about two months 
ago regarding the prevalence of jewelry bur- 
glaries, a number of communications have 
reached the secretary, offering to demon- 
strate various means of protection. The as- 
sociation decided to take no collective action 
in this matter, but instructed the writers to 
appeal individually to members. Incidentally, 
it was revealed that many stores have already 
installed some of the newer devices for the 
prevention of safe robberies and daylight 
holdups. 

President Scherer was unanimously chosen 
as the association’s official delegate to the 
New York State convention at Cooperstown, 
N. Y., on July 12, 13 and 14. 

The association passed a resolution of 
sympathy in the death of William A. Buehl, 
one of its members, and instructed the sec- 
retary to convey the members’ condolences 
to his widow. 

George J. Schlehr, Kenmore jeweler, was 
voted eligible for membership. 








Imports of Platinum and Allied Metals 
During March 

WasuHINctTon, D. C., May 22.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during March, indicate that 
the value of iridium brought in during that 
time was $12,643, while osmium and osmir- 
idium imported amounted to 364 troy ounces 
valued at $50,973. The rhodium and ruthen- 
ium received here from other countries was 
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worth $11,473, while the amount of palla- 
dium brought into this country reached 763 
troy ounces worth $44,507. The value of 
ores of platinum metals was $1,877, while 
grain, nugget, sponge or scrap was worth 
$498,207. Ingots brought here were valued 
at $274,432. 

The figures showing the imports by coun- 
tries are as follows: 


Ores of Plati- Ingots, bars, 


num Metals Grain Nug- sheets or plate, 
(Platinim gets, Sponge not less than 
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Philadelphia Retail Jewelers May Form 
Local Association After State Convention 
is Held There in August 


PHILADELPHIA, Pa., May 24.—Sentiment 
among leading retail jewelers here is re- 
ported as becoming increasingly favorable 
to the formation of a strong retail associa- 
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Exports of Platinum During March 


WasHINcTON, D. C., May 22.—Figures 
just announced by the Department of Com- 
merce show that during the month of March 
platinum valued at $125,290 was sent out 
from this country. Of this amount $119,931 
represented platinum ingots, sheets, wire, 
alloys, and scrap, while the remainder of 
$5,359 was the value of the manufactures of 
platinum, except jewelry, exported during 
the month. 

The figures showing the amount and the 
countries to which the metal was sent 
follow: 

Manufacturers 


of Platinum 
Except Jewelry 


Ingots, Sheets, 
Wire, Alloys 
and Scrap 


Fa — 
Oz. Troy Value Oz. Troy Value 


PPARCE 56.0500 349 $39,890 iam 8 eoactente 
Germany ...... 1 10C Parr enneee 
United Kingdom 101 8,600 = rere 
CONGR o Fae caNs 24 1,896 14 $1,422 
Mexico ........ 1 151 Z 237 
Argentina ..... 41 3,800 35 3,709 
Japan, including 
CHOSER 662 595 65,494 
TOL ‘eckeesi 1it2 $119,931 51 $5,359 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 

Selling Price 


London U.S. Gov’t NewYork 
Date Oftcial Assay Bars Oficial 
May 18.....4. 36 673% 65 
Way? Wee aieses 30 67% 65 
May 202.205. 394% 673% 65 
May 21....... 303 67% 64% 
May 22....... 30%; 6714 64% 
May 24....... t wee 67% 64% 


*Heliday. 








Jewelry thieves recently entered Newton's 
Jewelry Store, McAlester, Okla., by cutting 
through the roof and took several thousand 
dollars’ worth of diamonds. H. G. Newton 
discovered the robbery when he came to the 
store to place the gems in a vault. All show 
cases and a brightly lighted show window 
were emptied of jewels while theatre crowds 
were passing by. Blood hounds from the 
State prison were used in an effort to find 
trace of the burglars who left the building 
by breaking open the rear door. The police 
are still searching for them. 


tion, and it is possible that steps toward or- 
ganization may be taken in the Fall, follow- 
ing the annual conventions here of the two 
national associations of wholesalers and re- 
tailers and that of the State Retail Jewelers’ 
Association. 

One leading retailer, who is favorable to 
the movement, states that one compelling 
season for the formation of such an or- 
ganization is for the discontinuance of the 
widespread practice of having engraving on 
articles of jewelry done free. He regards 
this as one of the worst evils of today in 
the trade, but points out that the individual 
retailer can do nothing to eliminate the prac- 
tice which has grown to such proportions as 
to increase the overhead to an appreciable 
degree. 

“The purchaser of a silver cup or trophy, 
for instance,” he says, “expects the jeweler 
to put unlimited engraving on it without any 
addition to the price. Why this should be 
no one can tell. The same is true of a watch 
or a ring. The jeweler has to pay his en- 
gravers for their work and they do not re- 
ceive any too much wages as it is. But no 
retailer can afford under present conditions 
to pay them more when he makes but little 
profit on the article sold and has to do 
the engraving free. If there was a strong 
retail association here, the members could 
be united against this practice and make 
their customers understand that engraving 
should be paid for as well as the article to 
be engraved. The same holds true of clock 
and watch sales. If we sell a hall clock, for 
instance, we are supposed to deliver it, no 
matter how far from the store; perhaps in 
another country or further away. This 
costs money, not to speak of the man’s time 
who sets it up. Then we have to adjust it, 
and later on, perhaps several times, send a 
man to make further adjustments. The 
same is true in a smaller sense of a watch 
sale. Free engraving and constant adjust- 
ments for nothing, soon reduce profits. An- 
other evil, but not so great, are the changes 
demanded free in rings, which do not happen 
to fit, in 99 cases out of 100 through wrong 
measurements given by the customer to the 
jeweler. 

“All these things, not to speak of credits 
and trade practices, could be taken up and 
handled by a strong retail association, and 
one in Philadelphia would be a very good 
thing for the trade.” 
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DRUG AND ROB JEWELER 


Two Bandits Visit Shop on Fulton St., New 
York, and Escape With Diamonds and 
Mountings Valued at Over $12,000 


Two men posing as customers walked into 
the shop of Aaron Hechtman, maker of dia- 
mond mountings, on the third floor of the 
building at 64 Fulton St., New York, last 
Friday evening, and after tieing the jeweler 
hand and foot, drugged him and then robbed 
the place of diamonds and mountings worth 
between $12,000 and $15,000. In their haste 
the thieves overlooked about $150 in cash, 
a’ few loose precious and semi-precious 
stones and some raw metal valued at a few 
hundred dollars. The jeweler’s loss is not 
insured. 

About a week before the robbery, one of 
the bandits called on Mr. Hechtman and 
purchased a mounting for which he paid 
cash. This the thief did for the purpose of 
studying the lay-out of the shop. 

On Friday evening after his workmen had 
left' at 5 o’clock, Mr. Hechtman decided to 
remain and finish up some work. The 
jeweler was alone in the place and sitting 
near his safe, which was open. He worked 
until shortly after 6 o’clock, when the two 
men entered. One of the pair Mr. Hecht- 
man immediately recognized as a man who 
had been in a week before and had purchased 
a mounting. The man asked for another 
mounting and as the jeweler returned to the 
counter with a tray he was confronted with 
two pistols. , 

He was ordered to walk into thes'shop, 
where he was bound hand and foot, and then 
seated on a packing case. One of the men 
then produced a vial which was opened and 
held to the jeweler’s nose. An odor, similar 
to ether, came from the bottle and in a few 
moments Mr. Hechtman lapsed into uncon- 
sciousness. 

About 8 o’clock members of the firm of 
Serpe Bros., manufacturing jewelers, whose 
shop is located just across the hall from the 
Hechtman plant, heard moaning. They went 
into the hall to investigate, and when they 
discovered that the noise was coming from 
Mr. Hechtman’s shop tried to open the door. 
Finding the door locked they smashed the 
window, and when they entered the place 
discovered the jeweler still bound and in a 
semi-conscious condition. They notified the 
police, who on their arrival released the 
jeweler and revived him. 

An investigation showed that the thieves 
had cut the telephone wires and then rifled 
the safe of practically all of its contents. 











M. & H. Silver, Inc., Richmond, Va., File 
Bankruptcy Schedules Showing Assets 
of $21,587 and Liabilities of 
$27,059 


RicumonpD, Va., May 24.—Bankruptcy 
schedules of M. & H. Silver, Inc., jewelers, 
700 E. Broad St., contained in an answer to 
an involuntary petition recently filed in the 
United States District Court, here, against 
the firm, show assets of $21,587, consisting 
of stock in trade, $7,703; debts due on open 
account, $13,067; fixtures, $700; cash on 
hand, $25; bills, notes and securities, $25; 
vehicle, $25; money on deposit in bank, $40. 
Liabilities total $27,059, itemized as follows: 
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Secured claims, $16,030; unsecured claims, 
$10,054; taxes, $25; wages, $100; rent, $850. 

Unsecured creditors with claims of $100 or 
more are: New York—Ingersoll Watch 
Co., $100; Kenstone Mds. Co., $135; W. A. 
Shaffer Pen Co., $517; Transatlantic Clock 
& Watch Co., $920; Travelers Leather Goods 
Co., $107; L. E. Waterman Co., $108; Dibbs 
& Co., $645; A. Ash, $147; United Cigar 
Stores, $225; 

Richmond—M. Silver, $225; Mrs. Ada 
Silver, $165; Mrs. Annie Silver, $400; Sol 
Silver, $650; Mrs. J. L. Flax, $784; H. Sil- 
ber, $2,183; R. G. Dun & Co., $150; Times- 
Dispatch Publishing Co., $356; News-Leader 
Publishing Co., $292; 

Other cities—Dennison Mfg. Co., Fra- 
mingham, Mass., $196; J. Shugar, Norfolk, 
Va., $116; Louis Sickel, Philadelphia, $753; 
South Bend Watch Co., South Bend, Ind., 
$345. 

Edward L. DeRaisne, 506, American Na- 
tional Bank building, Richmond, is attorney 
for the debtor firm. 


JOS. A. McALEENAN KILLED 











New York Pawnbroker Meets Sudden Death 
When He Falls from Roof of His 
Summer Home at Center 
Moriches, L. I. 


Joseph A. McAleenan, a well-known pawn- 
broker of New York, was killed instantly 
last Monday afternoon when he fell from 
the roof of his Summer home at Center 
Moriches, L. I. Workmen had been repair- 
ing the roof and Mr. McAleenan climbed up 
to inspect their work and was seized with an 
attack of vertigo. He fell headlong to a 
concrete pavement. A physician who was 
called by the roofers said Mr. McAleenan’s 
skull had been fractured. 

Mr. McAleenan’s grandfather started in 
the pawnbroking business in 1842, and sub- 
sequently his father, Henry, succeeded to the 
business. This business the father continued 
until a short time prior to his death in 1913, 
when he turned over the concern’s three 
stores to his three sons, Henry A., Arthur 
and Joseph A. A son was placed in charge 
of each of the stores. 

In 1910 Joseph A. took over the Brooklyn 
store, which is now located at 150 Lawrence 
St. Later he opened a branch store at 103 
E. 59th St., and on May 15, 1925, established 
another store at 2568 Broadway. 

Mr. McAleenan was active in Catholic 
charity affairs and was a Knight of St. 
Gregory. He also devoted considerable time 
to the Boy Scout movement, and during the 
war was among those who assisted the 308th 
Regiment. 

Besides his widow he is survived by six 
children, Mrs. Percy Money and Austin, 
Harold, Mary, Henry and Clifford McAlee- 
nan. 








Charles Brand, who for many years has 
been the proprietor of the jewelry store lo- 
cated at 7 Crawaupum St., White Plains, 
N. Y., has worked out a plan by which he 
will enable his many patrons and others to 
participate in his business. The business is 
to be incorporated by Mr. Brand and will 
be known as the Charles Brand Co., Inc. 
The business will be capitalized in the sum 
of $20,000. 
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CREDIT MEN MEET 





National Association Holding Thirty-first 
Annual Convention in New York 


Credit men connected with jewelry houses 
in various parts of the country are in New 
York this week attending the annual conyen- 
tion of the National Association of Credit 
Men being held in the Hotel Commodore. 
The jewelers’ group was scheduled to meet 
yesterday (Tuesday) afternoon at 2:30 
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gone to press. O. R. Hirt, of the Juergens & 
Andersen Co., Chicago, is the chairman of 
the jewelers’ group. 

The 31st ‘annual convention of the Credit 
Men’s Association opened on Monday morn- 
ing with 3,500 delegates enrolled. The rapid 
and enormous growth of the credit system 
and its relation to business and industrial 
life were discussed by the various speakers, 

On behalf of New York city, the visiting 
delegates were welcomed by Joseph V. Mc- 
Kee, President of the Board of Aldermen, 
representing the Mayor. 

The convention was called to order by W. 
F. H. Koelsch, president of the New Nether- 
land National Bank and past president of 
the association, who presented the gavel to 
Richard T. Baden, of Baltimore, president 
of the association. Mgr. Michael J. Lavelle, 
rector of St. Patrick’s Cathedral, delivered 
an invocation, after which addresses of wel- 
come were made by leaders in the business 
and commercial life of New York city. 
Further speeches of welcome were made by 
Howard C. Smith, of the Executive Com- 
mittee of the Chamber of Commerce of the 
State of New York; Lewis E. Pierson, for- 
mer president, now a director of the Mer- 
chants’ Association, and William H. Pouch, 
president of the New York Credit Men’s As- 
sociation. 

William A. Prendergast, chairman of the 
Public Service Commission, spoke on the 
extension of the credit system, stating it had 
been “the most potential factor in the eco- 
nomic assimilation of the American people.” 
He called attention to changing conditions, 
among them the decrease in railroad mileage 
from 1916 to 1924, and the growth of bus 
transportation and the use of passenger auto- 
mobiles. 

President Baden followed with his annual 
address, after which J. H. Tregoe, executive 
manager, delivered his report. He said, in 
part: 

“Tn 11 months the association’s credit pro- 
tection department has handled 656 cases, 
and it has 516 cases pending at the present 
time. It has obtained 296 indictments, of 
which 265 are still pending. It has succeed- 
ed in convicting 68 criminal debtors and lost 
but eight cases.” 

Interesting addresses were also delivered 
by Wilfred Kurth, president of the National 
Board of Underwriters, and Matthew Woll, 
vice-president of the American Federation of 
Labor. 








Jonas Olson and Carl A. Anderson have 
formed a partnership and opened a jewelry 
store at 510 4th St., Sioux City, Ia. Mr. 
Olson has been a manufacturing jeweler at 
Sioux City 40 years, and his younger partner 
was formerly of the firm, Wissing & An- 
derson, acting as a buyer and in the optical 
and engraving department. 
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INJUNCTION GRANTED 





Waterbury Clock Co. and Ingersoll Watch 
Co., Get Restraining Order Against 
New York Retail Firm 


The Waterbury Clock Co., and the Inger- 
soll Watch Co. (which the former controls), 
have been successful in the proceedings in 
the New York Supreme Court, to obtain a 
preliminary injunction against Peter Korn & 
Sons, Inc., retail jewelers, with stores at 2 
E. 14th St., and 1333 Broadway, New York, 
restraining the latter from advertising 
Ingersoll watches at cut rates or using the 
same as a bait to bring customers to their 
stores. The injunction was granted last 
week, a decree being handed down Thursday. 

As noted in the last issue of THE 
JEWELERS’ CIRCULAR, the action started 
against the defendants was based on an 
alleged infringement of the _ plaintiffs’ 
property rights in their trade-mark in busi- 
ness, and an injunction was asked restrain- 
ing the defendant and its agents from making 
false representations concerning the plain- 
tiffs, their business and products “or such 
as to tend to create confusion to myers 
purchasers of Ingersoll watches in any way” 
frem making false representations concern- 
ing the Ingersoll Yankee watch or any other 
product of the Waterbury Clock Co.; from 
displaying genuine Ingersoll watches, or dis- 
playing any sign containing the Ingersoll or 
Yankee trade-mark; from advertising such 
watches for sale at cut prices unless they are 
to be sold freely at the cut-prices advertised, 
and without attempting to prevent persons 
asking for them from purchasing them. 

Affidavits of various people were sub- 
mitted to the court to sustain the contention 
that the Ingersoll watch was used as a “bait” 
by offering at the extremely low price of 
$1.00 each (which is actually less than the 
retailer's cost) and then when purchasers 
were attracted into the store by the offer, 
it was alleged, the attempt was made to 
switch such purchasers to other goods at 
other prices. 

According to the complainants, apart from 
the injury done to the public by such prac- 
tice, there is a real damage inflicted on the 
jewelry trade, whose stocks of Ingersoll 
watches are thereby depreciated in value in 
the eyes of their customers, making the 
marketing of the same at a fair and normal 
profit, very difficult. 

When the action was started through the 
law firm of Walradt & Blaney, the com- 
plainants obtained from Supreme Court 
Justice Guy, the order to show cause why 
an injunction should not ensue against the 
alleged unfair practices of the defendant. 
The court later granted the injunction which 
reads as follows: 

New York Supreme Court, 

New York County. 
Watersury Ciock Company and INGERSOLL 

Watcn Co., Inc., 

Plaintiffs, 
against 
PETER Korn & Sons, INc., 
Defendant. 


This cause having duly come on for hearing on 
the 17th day of May, 1926, and having been duly 
submitted to the Court for consideration and de- 
cision, after due service on the defendant of the 
summons and complaint and the affidavit and 
notice of motion for a preliminary injunction, and 
a decision having been duly rendered and an order 
duly entered and filed herein on the 19th day of May, 
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1926, whereby judgment is directed in favor of 
the plaintiffs, Waterbury Clock Company and In- 
gersoll Watch Co., Inc., and against the defand- 
ant, Peter Korn & Sons, Inc., as hereinafter pro- 
vided, now on motion of Walradt & Blaney, at- 
torneys for the plaintiffs, 

It 1S WEREBY ORDERED, ADJUDGED AND DECREED 

as fellows: 

First: That the acts committed by the defendant, 
Feter Korn & Sons, Inc., and complained of by 
the plaintiffs, Waterbury Clock Company and In- 
gersoll Watch Co., Inc., as set forth in the com- 
plaint filed herein, constitute unfair trading and 
are in direct vidlation and infringement of plain- 
tiffs’ property rights in their trade marks and 
business, and work damage and injury to the 
plaintiffs for which they have no adequate remedy 
at law. 

Second: That the defendant, Peter Korn & Sons. 
Inc., its associates, attorneys, assigns, agents, em- 
ployes, clerks, servants, salesmen and privies, and 
all acting or holding by, through, or under them, 
and each of them be and they are each and all 
perpetually enjoined and restrained. from: 

(a) Directly or indirectly making any false, 
misleading or fraudulent statements, representa- 
tions or intimations, orally or by advertisements, 
signs cr otherwise concerning plaintiffs or either 
of them, or their business, or reputation, or the 
watches manufactured and/or sold by them or 
either of them or the prices at which such watches 
are sold by them or either of them, or the guarantee 
under which such watches are sold by the plaintiffs 
or either of them. 

(b) Directly or indirectly making any false, 
misleading or fraudulent statements, representations 
or intimations, orally or by advertisements, signs 
or otherwise which are intended, or tend, or are 
likely, to damage in any way the plaintiffs or 
either of them or their financial standing, good 
will, trade marks or reputation, or the standing, 
reputation cr popularity of any of the watches 
made and/or sold by them or either of them. 

(c) Directly or indirectly making any false, 
misleading or fraudulent statements, representa- 
tions or intimations, orally or by advertisements, 
signs or otherwise which are intended, or tend, or 
are likely, to deceive cr confuse any person or 
persons desiring or seeking to purchase any watch 
or watches made and/or sold by the plaintiffs or 
either of them, or which are intended, or tend, 
or are likely, to induce zny such person or persons 
to purchase a watch or watches of another make 
instead of a watch or watches made and/or sold 
by the plaintiffs or either of them. 

(d) Directly or indirectly advertising, display- 
ing or offering for sale any watches made and/or 
sold by the plaintiffs or either of them, and 
bearing any of their trade marks or in any way 
using any trade mark or the reputation or’ good 
will of the plaintiffs or either of them to induce 
anyone to enter any place of business of the de- 
fendant unless genuine watches of the kind ad- 
vertised in good order and repair are offered for 
sale and freely sold at the advertised price with 
the plaintiffs’ regular guarantee to all persons 
desiring to purchase. them and without any ob- 
struction, disparagement, or dissuasion of any kind 
whatsoever, cr any effort to make substitutions 
therefor. 

(e) Displaying any advertisements or signs con- 
cerning any watch or watches made and/or sold 
by the plaintiffs or either of them which by the 
words, symbols or varying sizes of type used or 
otherwise in any way tend to mislead or deceive 
the public. 

Third: That in addition to the injunctive relief 
above provided for the plaintiffs, Waterbury Clock 
Company and Ingersoll Watch Co., Inc., have 
judgment against the defendant, Peter Korn & 
Sons,’ Inc., for the costs of this action and for 
such damages sustained by them by reason of the 
unlawful acts of the defendant, as may be here- 
after ascertained, and that plaintiffs have execution 
therefor. 

Dated, May 20, 1926. 

Wituiam T. Corrins, Clerk. 








A. W. Deach has sold his jewelry store 
at Shelbyville, Ill., to Theodore Morell, 
Moweaqua, the new proprietor assuming 
charge at once. Mr. Deach retains his op- 
tical business. Mr. Deach established him- 
self in business in Shelbyville six years ago. 
Mr. Morell is experienced in the 
business. 
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Notes from, Here and There 





W. J. Lynch has sold out to J. D. Hanline, 
St. Paul, Nebr. 

Charles Taylor will open a jewelry store 
at Crosby,, Minn. 

T. J. Jeffery has opened a jewelry store 
at Athens, Mich. 

Gail Kirk has purchased a jewelry busi- 
ness at Missouri Valley, Ia. 

C. B. Brown will open a jewelry store at 
220 W. 16th St., Omaha, Nebr. ~ 

L. B. Hoffman has engaged in the jewelry 
business at Republican City, Nebr. 

Helzberg’s new diamond shop has opened 
at 817 Kansas Ave., Topeka, Kans. 

The Edward J. Buehler jewelry store has 
been moved into new quarters at Osage, Ia. 

Ray Edwards has engaged in business with 
a complete line aan jewelry at New Castle, 
Ind. 

Watson Co.’s new jewelry store at 115 S. 
3rd St., Clarksburg, W. Va.; .has been 
opened. 

R. M.:Cross. has. purchased the H..: L. 
W eatherwax jewelry: business at Williston, 
N. Dak.’ 

The Goldman Jewelry Co., has opened: a 
place of business at 8108 W.° Jefferson. St., 
Detroit, Mich. 

Robert P. Kiep has turned over his 
jewelry store at Joliet, Ill., to his sons, 
Alfred J. and Walter P. Kiep. 

Mrs. Chas. Leonard has purchased the H. 
Rogers & Son jewelry store on Main St., 
Lake Geneva, Wis., and opened a gift shop: 
there. 

The police of Portsmouth, Va., have ar- 
rested two men while they were attempting 
to dispose of a quantity of jewelry in pawn- 
shops. When arrested they had in their pos- 
session, the police allege, 150 rings of all de- 
scriptions, as well as a number of watches, 
chains and a number of other articles of 
jewelry. They are being held for investiga- 
tion in connection with the robbery recently 
of the jewelry store of R. L. Stewart, in 
Little Washington, N. Car. When. ques- 
tioned by the police, they stated that the 
jewelry came from the Little Washington 
store, but claimed they purchased it from a 
negro. Inquiry revealed that the Stewart 
store had been robbed. 








Business Troubles 


A deed of assignment has been made by 
F. E. Palmer, Orange, Va. 

An involuntary petition in bankruptcy has 
been filed against Simpson & Co., Altoona, 
Pa. 

Saunders-Stewart, Inc., Ft. Madison, Ia.,. 
has made an assignment for the benefit of 
creditors. 

An involuntary petition in bankruptcy has 
been filed against the Peoples Loan Office,. 
Columbus, O. 

The widow of the late Emile E. -Boisvert,. 
Biddeford, Me.,. is offering. creditors 15 
cents on the dollar. The. merchandise is. 
valued at $3:200, the fixtures at $2,060 and! 
the liabilities total $4,293. 

A voluntary petition in. bankruptcy hes 
been filed by S. L. Sather, Grand Rapids, 
Minn. The assets are estimated between 
$9,000 and $10,000, unsecured liabilities, 
$7,309 and contingent liabilities, $51,093. 














The Dove & Distaff Gift Shop at Narra- 
gansett will open for the Summer season on 
June 1. 

Oscar R. Johnson has commenced the erec- 
tion of a new dwelling house on Auburn St., 
Cranston, 

Baseball teams have been organized among 
the employes of Silverman Bros. and George 
F. Berkander. 

A marriage license was granted on Friday 
to Julius Abisch, horologist, and Miss Lil- 
lian Winograd. 

Art Hadley, of the Hadley Co., has been 
elected a vice-president of the British Em- 
pire Club of this city. 

Michael J. Bonnio has transferred to 
John M. Peters a lot of land on the south- 
erly side of Rounds Ave. 

A mortgage of $4,500 against property of 
Michael J. Bonniol has been discharged by 
the Robert L. Walker Co. 

A marriage license was granted last week 
by the City Registrar to Charles Bolotow. 
The bride-to-be is Miss Betty Weinstein. 

La Clede Woodmansee of Westerly has 
been summoned for petit jury duty at the 
Superior Court for Washington County. 

Ernest F. Rueckert has given a mortgage 
for $3,000 to Frederick A. Stevens on lot and 
buildings on the corner of Melrose St. and 
Lexington Ave. 

George E. Hallock has started in business 
at 923 Westminster St., under the firm style 
of the Providence Novelty Co., wholesalers 
of novelties, art and gift goods, etc. 

Elmer H. Bishop, 56 School St., Paw- 
tucket, has filed a statement with the city 
clerk’s office that he is the owner of the New 
England Jewelry Co., 94 Main St., that city. 

Eleuterio Di Palma has recently started in 
business at 106 Gesler St. to manufacture a 
complete line of candles for ecclesiastical and 
dinner silver services under the style of the 
Rhode Island Candle Co. 

The Providence Encrusting Co. is the style 
of a new concern that has recently started in 
business at 102 Washington St., the owners 
of which are Isaac Wise and Ferdinand La- 
taille, both of New York city. 

Counsel in the case of Edward Wilkinson 
& Co., Inc., against the Universal Safety 
Ash Tray Co., Inc., have reached an agree- 
ment that the case be submitted to the Rhode 
Island Supreme Court on briefs. 

The Beeber Mfg. Co., through its treas- 
urer, Harry Blacher, has filed a statement at 
the city clerk’s office that they are the sole 
owners of the Mathewson Mfg. Co., which 
has recently started in business at 31 
Mathewson St. 

The Shaw Paper Box Co. has removed 
from 381 N. Main St., Pawtucket, where it 
has been for the past five years, to the Dex- 
ter Yarn Co.’s building on Broadway, in that 
city. Twice as much floor space is provided 
in the new quarters. 

The first meeting of the creditors of Albert 
Pfeifer Co., adjudged bankrupt on May 11, 
will be held at the office of George J. Shee- 
han, referee in bankruptcy, at the Federal 
building, at 10 o’clock, June 2, to prove their 
claims and appoint a trustee. 

Leonard J. Hellman has filed a petitior 
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in the Superior Court for a dissolution of the 
L. J. Hellman Co., a Rhode Island corpora- 
tion, located for a number of years at 163 
Pine St. There will be a hearing on the 
petition at 9:30 o'clock May 26. 

A liquidation sale of the machinery and 
equipment of the C. H. Cooke Co. plant, at 
61 Peck St., was held on Monday, the prop- 
erty being disposed of in small lots to suit 
purchasers. The stock and much of the other 
assets had previously been disposed of. 

Adelbert Ie. Place, Norris G. Abbott and 
Robert I. Durfee were among the invited 
guests at the complimentary dinner tendered 
othicials of the Supreme Forest of Tall 
Cedars of Lebanon at Narragansett Hotel, 
last Monday evening, by the officials of the 
Mystic Shrine. 

The copartnership formerly existing be- 
tween John S. Palmer 2nd and Harry 5S. 
Wiltshire under the firm style of Palmer & 
Capron has been dissolved by mutual con- 
sent. This is the final act in the liquidation 
of the old time manufacturing jewelry con- 
cern that for more than 60 vears was located 
at 167 Dorrance St. 

The monthly meeting ot the directors of 
the Manutacturing Jewelers’ Board of 
Trade was held at the Turks Head Club, this 
city, on Friday afternoon, with President 
Harold C. Laker presiding. There was a 
good attendance of the directorate, and a 
number of new members were elected. Con- 
siderable routine was transacted 
and future pians discussed. 

Two well dressed voung women entered 
the retail jewelry store of Arthur Schefflan, 
154 Washington St., early Friday evening 
and looked at some rings that they said they 
wanted to purchase. After trying several 
of them on, one of the women ran out of 
the store, wearing one of the rings valued at 
$6. The other woman failed to run and was 
locked in the store by Mr. Schafflan until 
the police arrived from headquarters, to 
whom the proprietor telephoned. She was 
later released. 

A rare honor in Masonry, and one which 
has been conferred on few others beside the 
late President Harding, was conferred 
Thursday evening on Clarence M. Dunbar, 
of the Cook-Dunbar-Smith Co. of this city, 
when he was made a “full-fledged member 
of the organization at sight” by the Tall 
Cedars of Lemanon. Mr. Dunbar is at pres- 
ent Imperial Chief Rabban of the Imperial 
Council of the Mystic Shrine, and expects to 
become Deputy Imperial Potentate at the 
annual convention in Philadelphia next 
month. 

At the 136th annual communication of the 
Grand Lodge of Masons in Rhode Island, 
held at Freemasons Hall on Monday, Au- 
eustus F. Rose was elected Fourth District 


business 


Deputy Grand Master and Sylvester M. 
Budlong, Fifth District Deputy. Among 
those present were Edward M. Wheeler, 


Edgar M. Docherty, Howard Rice, Raymond 
I. Blanchard, William H. Mason, Edward I. 
Mulchahey, Joseph Baker, Jr., Ernest I. 
Manning, Norris G. Abbott, Charles Brier, 
Robert I. Durfee, Ralph Gregory, Harold L. 
McAuslan. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Messrs. Sharpio and Gold- 
man, of Sharpio-Goldman Co., New York 
city; Louis Block, of S. Kind & Sons, Phila- 
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delphia; Mr. Griffin, of Marshall lield & 
Co., Chicago; A. L. Pfersich, of A. L. Pfer. 
sich & Co., Philadelphia; Mr. Lipschitz, of 
the Oval Mfg. Co., Inc., New York city; 
Ben Felsenthal, of Ben Felsenthal & Co, 
Inc., New York city; C. and H. Rauch, a 
The Louis Rauch Co., Cincinnati; J. Michel, 
of M. & J. Michel, New York city, and A. J. 
Hill, of the Pfister Jewelry Co., New Iberia, 
Pa. 


lrederick A. Jones, an attorney of Cran- 


.ston, was Tuesday appointed temporary re- 


ceiver of Flint, Blood & Co., Inc., manufac- 
turing jewelers, 158 Pine St., by a decree 
entered by Presiding Justice Willard B. Tan- 
ner in Superior Court! He was required to 
furnish a bond of $15,000. The receiver was 
appointed upon the petition of Willard B. 
Esten, president of the concern, for the pur- 
pose of liquidating its affairs. Harold R. 
Curtis, counsel for the petitioner, informed 
the court that the book assets were estimated 
at $23,000 and the liabilities, exclusive of cap- 
ital stock, at $34,000. He stated that one of 
the largest creditors is the United Wire & 
Supply Co. of this, city. There will be a 
hearing in a few days to determine upon the 
appointment of a permanent receivership. 

A bill of complaint alleging infringement 
of patent rights was filed in the United 
States District Court in this city on Thurs- 
day by the Marathon Co. of Attleboro 
against Harry. Lerner and Morris Horowitz, 
co-partners, doing business at 59 Page St., 
this city, under the name and style of The 
Triangle Jewelry Co. The plaintiff, in his 
allegations, sets forth that it purchased the 
patent rights of Frank M. Wojciechowski of 
North Attleboro, calling for an ornament de- 
sign for a document case and charges that 
the defendants have infringed thereon by 
manufacturing such an article. The plain- 
tiff asks that the defendants be enjoined from 
any further manufacture and sale of such or- 
namental document cases that resemble that 
as manufactured by the plaintiffs under the 
Wojciechowski patent. 

A fire in the coloring department in the 
Rex Mig. Co.’s plant on the fifth floor of 
the six-story brick building at 14 Blount St., 
at 3:30 o’clock Tuesday afternoon, May 18, 
caused slight damage by fire, but extensive 
damage by water from the sprinkler system 
and caused considerable excitement among 
the employes of the several concerns located 
in the building. The fire was confined to the 
coloring room, where it started, and was 
extinguished by the sprinklers before the fire- 
men arrived in response to the alarm. The 
building, owned by the Imperial-Armour- 
Rex Co., was occupied by the Imperial Knife 
Co., the Kinney Mfg. Co. and the C. C. King 
Co., all of which suffered from water damage 
to the extent of several hundred dollars. As 
a result of the soaking the power in the 
building was temporarily stopped. 

Abraham Aushem, jewelry salesman of 14 
Howland St., Roxbury, Mass., has reported 
the loss of $839 in diamonds, either in this 
city or in Boston. He brought the matter 
to the attention of the Providence police on 
Tuesday, stating that he could not tell 
whether the stones were lost from his pocket 
or stolen while he carried them there. The 
diamonds were mostly in ring settings, and 
were in a large envelope on which was 
marked Aushem’s name and address. He 
visited stores in this city on Thursday, May 








fer- 
of 
ity ; 


of 


hel, 


ria, 


ee 


as 


Co « 


me fo Ow 








May 26, 1926 


13, and returned to Boston. It ws not un- 
til two days later, on Saturday, that he dis- 
covered the loss of the particular envelope 
among the several which he carried. Au- 
shem went at once to police headquarters at 
Boston, but failing to obtain any trace of 
them there he came to this city and asked the 
police to assist him in recovering them. The 
stones were insured against loss or theft. 

The adjudication of the affairs of the C. 
Sydney Smith Co., manufacturing jewelers 
at 95 Chestnut St., is progressing steadily 
and satisfactorily to all persons concerned. 
Upon the application of Abram G. Van Hou- 
ten of New York, president of the concern, 
the business was petitioned into a temporary 
receivership, which was later made perma- 
nent. Monday, May 17, Presiding Justice 
Willard B. Tanner in the Superior Court en- 
tered a decree allowing the final report and 
account of the temporary receiver and dis- 
charging him. At the same time the perma- 
nent receiver filed two petitions, one giving 
him permission to sell certain assets, consist- 
ing of the tools, machinery, fixtures, etc., to 
Charles H. Sherman, doing business as the 
H. D. Merritt Co., of North Attleboro. The 
second was for authority to sell to the D. C. 
Percival Co. of Boston certain other ‘assets, 
including the finished and unfinished stock, 
and to fix the reasonable compensation of J. 
Arthur Clem for procuring a purchaser for 
the same. The receiver was instructed by 
the court to immediately notify all the cred- 
itors concerning the officers and _ petitions, 
and to instruct them that a hearing thereon 
will be held. 

The Waite-Thresher Co., 10 Abbott Park 
Place, has purchased all the tools, stock— 
finished and unfinished—and all orders on the 
books of T. Quayle & Co., 80 Clifford St., 
for the ear-ring, bar pin, cameo and brooch 
lines manufactured by the latter concern, 
and will continue to manufacture the same 
with additional numbers. These lines are all 
14-k gold goods. T. Quayle & Co. was lo- 
cated at 100 Richmond St. for a number of 
years, but about a year ago decided to re- 
move to smaller quarters at 80 Clifford St. 
and to gradually withdraw from the manu- 
facturing business. This is one of the old- 
line manufacturing jewelry concerns of the 
city. It was established in the early 70's by 
the late Thomas Quayle, who for many years 
conducted a jewelry coloring plant. After 
a time he began manufacturing a small line 
in which he was joined by R. Hampson, tak- 
ing the firm name of R. Hampson & Co. This 
was continued until 1878, when Mr. Quayle 
became sole owner of the business and 
changed the name of T. Quayle & Co., which 
he continued until his death, in November, 
1884, after which his son, John T. Quayle, 
assumed-charge. It has always been consid- 
ered one of the old conservative concerns that 
gave character and standing to the industry. 








Benjamin Donzis, C. P. A., formerly a 
member of the dissolved firm of Donzis 
Bros., wholesale jewelers of Washington, 
D. C., wishes to announce to his friends in 
the trade that he has resigned from the In- 
come Tax Unit, Internal Revenue Bureau, 
Washington, D. C., to engage in the practice 
of public accounting and Federal taxation, 
with offices in the Woodward building. 
Washington, D. C., specializing in jewelry 
accounting and tax problems. 
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William Cunningham sailed from New 
York last Tuesday for a six weeks’ trip to 
england, Ireland and points of interest on 
the continent. 

Lawrence J. Walsh, of J. F. Sturdy’s Sons 
Co., attended the annual convention of the 
New Hampshire Retail Jewelers’ Association 
at Manchester last week. 

Edward J. Harlow was elected president 
and John J. Soper treasurer of the Eagle 
Building Association at the annual meeting 
held Wednesday evening. 

F. Normal Ullrich, 9 Maiden Lane, is now 
the New York representative of E. D. Gil- 
more & Co., succeeding Myron P. Greene, 
who had held the position for several years 
but recently resigned. 

At. the annual meeting of the Attleboro 
Merchants’ Bureau last Monday evening, 
William W. Josselyn, manager of the George 
H. Herrick Co., and C. Ed Bruce were 
among the directors elected. 

Edwin H. Money was elected Senior Vice- 
Commander of the local post of the American 
Legion at the annual meeting Tuesday. 
Lawrence M. Swift was elected Junior Vice- 
Commander and Randolph F. Bell a trustee. 

Amos Blackinton, Bates & Bacon Co., 
spent the last week-end in New York as a 
member of the Boston Athletic Association 
team competing at the trap shooting meet of 
the New York Athletic Club held on Trav- 
ers Island. 

Lieut. Herbert Whittemore, of Company I, 
One Hundred and First Infantry, has been 
chosen captain of the regimental rifle team 
which is to take part in the competitive di- 
visional rifle match at Camp Devens during 
July. He is considered one of the best shots 
in the State. 

Joseph Kerkhoff, of F. L. Torrey & Co., 
was elected vice-president of the Attleboro 
Co-operative Bank at the annual meeting 
held last Wednesday evening. Among the 
directors were Walter A. Cunningham, 
Joseph Finberg, Ernest D. Gilmore, James 
B. Moulton, Fred L. Torrey and Raymond 
E. Torrey. 

Charles E. Blanchard, for several years in 
the employ of Saart Bros. Co. as a silver- 
smith, died suddenly at his home, 67 George 
St., after an illness of only a few hours from 
cerebral spinal meningitis, on Tuesday. lle 
was at his work on Monday, but Tuesday 
morning was unable to go to work, and died 
within a few hours. He is survived by his 
widow and five small children, all of whom 
have been placed under quarantine. 

Joseph Finberg, of the Finberg Mfg. Co., 
has given a site for a Summer camp and 
$4,000 which is to be expended in the erection 
of a model dormitory and a kitchen to the 
Attleboro Y. M. C. A. junior boys. The 
camp will be located on Greenwood Lake, in 
North Attleboro, three miles from this city. 
There is 340 feet of shore frontage in the 
camp site, and to the rear there are two 
acres, cleared, and available for baseball and 
other outdoor sports. 

The “Four Knights of the Steel Tubes,” 
Albert G. Saart (Saart Bros. Co.), Amos 
S. Blackinton (Bates: & Bacon, Inc.), Fred 
C. Wilmarth (D. F. Briggs Co.), and Samuel 
M. Holman wended their way to the trap 
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grounds of the Walpole Gun Club the other 
evening and turned in some very creditable 
scores. Mr. Wilmarth broke the ground rec- 
ord with a perfect score of 25-25; Blackinton 
and Holman came in a close second with 
23-25, and Saart was right on their heels with 
21-25. 

The funeral of Thomas A. Foster, an old- 
time jewelry employe, was held Thursday 
afternoon and was largely attended. He was 
84 years old, and for the past 50 vears a 
resident of Attleboro. He died last Monday 
night at his home, 11 Perrin St. He was 
born in Salem, Mass., April 8, 1842. On 
Jan. 23, 1860, he walked from Salem to Lynn, 
rode on one of the first horse cars to be 
operated between Lynn and Boston, and upon 
arriving at the latter port boarded the sail- 
ing vessel Hindustan, and arrived at San 
Francisco 187 days later. For 27 years he 


was engineer at the Ira E. Richards jewelry 
plant. 











J. Frank Mason and C. O. Sweet were 
among the guests at the Civil War Veterans’ 
night of the Attleboro Falls Men’s Club last 
Monday evening. 

Among the members of various standing 
committees of the Rotary Club announced 
the past week were: Howard Grant, J. Frank 
Mason and Lester Holbrook. 

Mr. and Mrs. Wallace D. Kenyon of. this 
town were members of the exhibition com- 
mittee at the first annual Jacobs Hill Hunt 
Horse Show at Seekonk last Saturday. 

Carl A. Hempel, formerly a manufactur- 
ing jeweler here, was elected president of the 
Universalist Sunday School Association of 
Massachusetts at the annual meeting in Bos- 
ton last week. 

The tax assessors of this town are facing 
a loss of nearly $100,000 in personal property 
valuation as the result of several firms going 
out of business the past year. Among these 
are T. I. Smith & Co. and George L. Paine 
Co. 








Allentown, Pa. 


The following traveling men are calling 
on the trade in this locality: H. Slote, with 
Hoffman Watch Co.; Richard S. Redfield, 
with Kohn & Co.; Karl Hatch, with 
Oneida Community, Ltd.; J. J. Horton, with 
International Silver Co. 

John MacPherson, the jeweler, who oc- 
cupied a store-room in the old American 
Hotel building before it was demolished 
some months ago, and who until recently had 
counter room with I. Lawrence, the jeweler, 
has now taken possession of the store-room 
in the Lyric Theatre building, located at 31 
N. 6th St. 

Ira H. Landes, of the jewelry firm of 
Faust & Landes, had charge of last week’s 
meeting of the local Kiwanis Club, which 
was held at the Hotel Allen. Mr. Landes 
secured Joseph D. Little, manager of the 
Sterling Silver Galleries of the International 
Silver Co., New York, to address the meet- 
ing, and to exhibit a number of very inter- 
esting lantern slides. 
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The EARLY AMERICAN Sd 


E Americans are making a discovery. We are discovering 
a rich and lovely inheritance of truly American beauty. 


Back before the eighteen hundreds our forefathers built homes, 
fashioned furniture and wrought their silver in a style that is 
pretty much our own—a style that appeals to our sense of beauty 
and good taste as being most desirable and appropriate for our 
homes of today. 


In these inherited treasures we find a beauty of line, a fine sense 
of decoration and a sincerity of materials that is praiseworthy in 
its excellence. It is a style that expresses cultured good taste and 
intelligent interest in home decoration which American men and 
women are again evidencing, and as never before. 


Many of the fine old homes are still standing. The quaint old 
furniture can be purchased at a price. But the lovely old silver 
—that alas, is extremely scarce and outside the collections in our 
great museums very little remains in private ownership. 


Because of the absorbing interest in early American things and 
the demand for homes and house-furnishings in the Early Amer- 
ican style, we have created the new pattern illustrated on the 
opposite page—THE EARLY AMERICAN STYLE in Treasure 
Solid Silver. 


Going back to the very silver itself for its inspiration this new 
modern pattern—which embraces the delightful and distinctive 
features of the spoons made by our early silversmiths—provides 
the ideal design to meet this important demand for house-furnish- 
ings of early American traditions. 


Here then, is a pattern based upon a great wave of public interest, 
correct in the source of its inspiration and so superbly designed 
as to win enthusiastic admiration alone on its downright beauty. 


“The Early American Style’ comes either plain or en- 
graved to suit individual tastes. Both styles are based on 
historic precedent. 


ROGERS, LUNT & BOWLEN CO. 
wey PS 


BC mane Silversmiths ~, Creators of Distinctive Tusd.cccvare —wotpeyium 
GREENFIELD\, MASSACHUSETTS 


Ceasure Solid. Silver 


"000 Fine 











George J. Schleicher, 915 N. 15th St., has 
registered himself in the Prothonotary’s of- 
fice here as trading as the Old Gold Ex- 
change at 900% Filbert St. 

Abraham Sickles, of M. Sickles & Sons, 
has returned from an enjoyable visit to Eu- 
rope, but expresses himself as glad to get 
back to “Volsteadland” after all. 

Sonny Bachofer, wholesale jeweler in the 
Burd building, 9th and Chestnut Sts., has 
made arrangements to sail to Europe for a 
Summer trip on June 3 from New York. 
He will be abroad several weeks. 

The Palace Jewelry Shop, 9th and Market 
Sts., is now the scene of an auction sale, ex- 
piration of the lease forcing Mr. Kerstein, 
the proprietor, from that location, which he 
has occupied for a number of years. 

Irwin Ehrlich, of I. Ehrlich & Co., expects 
to return on the Olympic, leaving Paris on 
May 19. Mr. Ehrlich has been for the past 
seven weeks in the diamond market, and 
from all his reports goods still continue to 
be scarce and high. 

Percy N. Layman, representing J. A. & 
S. W. Granbery, Newark, manufacturers 
of bracelets; John Battin, of Battin & Co., 
and “Eddie” Eckfeldt, of Eckfeldt & Ackley, 
Newark, have been visiting the trade here 
during the last few days. 

J. M. J. Costello, Charles F. Diesinger 
and Howard Lester claim the jewelers’ fish- 
ing record, they having caught a total of 62 
fine trout on a recent trip to the Poconos 
region. They are making Sansom St. en- 
vious with their vivid descriptions of their 
sport. 

Charles E. Sanborn, one of the veterans 
in the Philadelphia retail jewelry trade who 
retired a few years ago, is dead in his 86th 
year. He came from a family of jewelers, 
and his son, James E. Sanborn, is carrying 
on the family tradition, being connected with 
the clock department in the Bailey, Banks & 
Biddle store. 

C. B. Winger, 1000 S. 52nd St., is the 
latest victim of the gang who trail and 
plunder the automobiles of jewelry salesmen. 
His sample case, containing watches and bar- 
pins valued at about $200, was “lifted” from 
his car, which he had parked for a few mo- 
ments at 16th and Market Sts. The police 
have no clues. 

Charles F. Bates, retail jeweler who filed 
a voluntary petition in bankruptcy a few 
months ago, has filed a petition for his dis- 
charge and a hearing has been set in United 
States District Court here at 10 a. m. July 2, 
when creditors and others interested are 
asked to be present and offer objections, if 
they have any, against the court granting 
the discharge. 

Fred T. Barry, representing the Ziruth- 
Burgess Co., Newark, N. J., is back from a 
western trip and will spend the next few 
weeks at his home in Germantown. He has 
as guests there his brother-in-law, John S. 
Allen, a Minneapolis retail jeweler, and 
Mrs. Allen, it being Mr. Allen’s first trip 
to the east in several years. He says con- 
ditions in his section are not as good as they 
might be, but that men in all lines of busi- 
ness are iooking forward to a revival in the 
early Fall. 
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General conditions in the jewelry trade are 
reported as showing signs of betterment, ac- 
cording to traveling men for Philadelphia 
houses who visit retailers in this vicinity. 
There is an increase in the call for solid 
silver, and wedding rings from plain gold to 
platinum indicating the approach of the 
June bridal season, while graduation and 
commencement gifts are also being called for. 
While this demand is later than usual, re- 
tailers are feeling more hopeful, although as 
one wholesale jeweler puts it: “The girl 
of today prefers an automobile to an en- 
gagement ring.” 

One of the most picturesque characters in 
the Philadelphia jewelry trade has passed on 
in the death of A. R. Pohlig, better known 
as “Dick,” who for many years had been a 
familiar figure in the wholesale district. Al- 
though afflicted with deafness, he did not 
permit this to handicap him in a business 
way. He did not maintain an office, but sold 
“from the pocket,” and although frequently 
carrying unset stones and mountings of large 
value, never was molested, so far as anyone 
in the trade can recall. He visited all parts 
of the city on his selling trips and had a 
large acquaintance with men and women in 
all walks of life. Mr. Pohlig was a victim 
of pneumonia. He had been confined to the 
Presbyterian Hospital with the malady, but 
supposedly had recovered and left the insti- 
tution, only to be stricken in a fatal re- 
lapse. He is survived only by a married 
daughter, his wife having died several years 
ago. 

The National Association of Manufactur- 
ing Jewelers, Engravers and Stationers to 
Schools and Colleges, of which several Phil- 
adelphia houses are members, will hold its 
annual convention at Atlantic City, June 
28-29. Local members state that 95 per cent. 
of the jewelers and engravers who specialize 
in college and fraternal society work, as well 
as the high-class social stationers in the 
country, are in the association, which was 
organized some five years ago to eliminate 
abuses in the business, which had resulted in 
bribes and other “graft”? being paid to class 
officials of schools, colleges and organiza- 
tions for the privilege of supplying class 
rings, pins, insignia, stationery and printing 
year books, etc. These evils have been got 
rid of, but the association continues to pre- 
vent a recurrence. Local firms in the or- 
ganization are the Hoover & Smith Co., 
jewelers, Dreka, stationers, and Charles H. 
Elliott & Co., manufacturing stationers. E. 
A. Wright, of this city, and Jennings Hood, 
formerly of Bailey, Banks & Biddle, are 
members of the executive committee. 


The Chestnut Street Association has is- 
sued invitations for a supper and smoker, 
which is to be given in honor of the Chest- 
nut St. traffic officers at the Hotel Adelphia 
on May 27. More than 50 foot and mounted 
traffic officers assigned to duty on Chestnut 
St., from the Delaware to the Schuylkill 
rivers, have been invited, as well as Cap- 
tains Buehler and Fox and Acting Captain 
Wassing, of the Traffic Squad. Merchants, 
bankers and other members of the associa- 
tion who are giving this affair will be pres- 
ent, including Ellwood B. Chapman, presi- 
dent of the Chestnut Street Association, and 
the other officers and directors. ‘When the 
idea of giving this smoker was first pro- 
posed,” said Philip Kind, of S. Kind & Sons, 
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who suggested the plan and is in charge of 
the arrangements, “every one of the 14 di. 
rectors present favored the plan. We agreed 
that our members would be eager in this 
way to show to our friends, the traffic of. 
ficers, our sincere respect for them, our sym. 
pathy with their duties and our appreciation 
of the difficulties which they have to over- 


” 











L. W. Bartholomew, retail jeweler of E}li- 
cottville, N. Y., was among the out of town 
jewelers who visited the wholesale trade last 
week. 

Harry C. McCormack, of T. C. Tanke, 
Inc., spent several days in Chicago on busi- 
ness last week and left last Saturday night 
to spend a few days in New York, on a 
similar errand. 

B. Pallas & S. Zisser, former clerks in 
Simon Cohen’s jewelry store, which dis- 
continued business on May 1, have an- 
nounced their intention of opening a retail 
jewelry store on Chippewa St., near Pearl 
St., on or about June 1. 

Nat Weisberg, proprietor of Fisher's 
jewelry store at 251 Main St., has leased 
the store at 365 Main St., in the Bramson 
building, the location occupied temporarily 
by Simon Cohen, just prior to his retire- 
ment. It is understood Mr. Weisberg in- 
tends opening another jewelry store at this 
location within a short time. 

James K. Thompson, identified with King 
& Eisele Co., for the past 26 years, has re- 
signed as vice-president of that firm to enter 
the wholesale business for himself. Mr. 
Thompson’s resignation becomes effective on 
June 1. William K. Thompson, with the King 
& Eisele Co. for the past 10 years, latterly 
as a road salesman, likewise severs his con- 
nection with this company on the same date 
to become associated with his father in the 
firm of J. K. Thompson & Son. Applica- 
tion has been made at Albany for a certi- 
ficate of incorporation. The new concern 
has leased offices in the Bramson_ building 
and after a trip by Mr. Thompson and his 
son to New York, Providence and the Attle- 
boros early in June for the purpose of pur- 
chasing stock, actual business will be started 
about July 1. J. K. Thompson has done 
the buying for the King & Eisele Co. for 
many years and until he was recently placed 
in charge of road sales, the watch, jewelry 
and solid silverware departments were under 
his supervision. He became a member of 
the firm in 1911 and was elected vice-presi- 
dent a few years later when Edward 
A. Eisele became chairman of the company’s 
board of directors. The new wholesale firm 
will handle a comprehensive line of Amer- 
ican and Swiss watches, rings and mount- 
ings, jewelry and novelties and will endeavor 
to establish trade with better retail jewelers 
throughout the country. At the outset J. 
K. Thompson & Son will travel, New Nork, 
Pennsylvania and Ohio, gradually extending 
their territory when deemed desirable. 








The Beckley Jewelry Co., Inc., is the suc- 
cessor to the Beckley Jewelry Store, Beck- 
ley, W. Va. 
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Bankers’ Analyses QNE of the out- 


of the Installment out standing ad- 
Business dresses delivered at 


the 14th annual meet- 
ing of the Chamber of Commerce of the 
United States held in Washington, May 
10-13 (at least, as far as the merchants of 
the country were concerned), was one by 
the vice-president of one of the principal 
banks of New York, before the domestic 
distribution group meeting at the luncheon, 
May 11, held at the Mayflower Hotel. In 
discussing the principles which should be ap- 
plied to merchandising by installment sell- 
ing, the speaker brought out a vast amount 
of facts on the question of installment busi- 
ness of the United States that have hereto- 
fore been unknown to the ordinary dealer 
and brought to bear his knowledge as a 
banker and as an economist in the way of 
presenting the high lights of the subject in 
a way that almost electrified his audience. 
As he truly said in discussing the various 
propaganda for and against installment 
selling, and the various quotations pro and 
con, by what appeared to be eminent authori- 
ties “if there were more real facts on the 
subject, there would be fewer opinions, but 
the amount of data which is available,” he 
added, “is not a credit to American business 
methods.” 

In his presentation of the subject, the 
speaker claimed to hold no brief either for 
or against installment selling, but merely 
summarized the conditions which have grown 
up in the industries in which it has been 
prevalent, drawing conclusions from these 
conditions. Among his. statements - which 
were most freely commented in the news- 
papers were: 


“Present-day installment selling was 
born of competition and lives and grows 
by competition. And who knows?— 
some day it may die off through com- 
petition. Those who see it and deal 
with and adopt it as a business building 
device are mistaken—its nature is that 
of the strategy of bitter warfare and 
not of the science of building. The in- 
stallment selling of today comes not 
only from competitive selling but also 
from competitive banking—even from 
competitive buying. Installment buying 
is competitive living. 

“The answer of a great many econ- 
omists of every degree of amateur and 
professional standing is that installment 
selling stimulates buying, increases 
production, increases employment, in- 
creases earnings and produces all-round 
prosperity. It is a sound theory as 
long as it works, and it will become 
unpopular when it doesn’t. 

“Installment selling is the recognition 
—unconscious very often—of the fact 
that high pressure selling competition 
has used up the consumer’s dollar and 
that each industry must fight for the 
dollar of next week—and the dollar of 
next year. 

“Installment selling has grown be- 
cause of competitive buying. It is the 
spirit of progress sharpened down and 
focussed on possession. It is the spirit 
of living life with greater and greater 
avidity. It is the spirit of jazz eco- 
nomics.” 

On the following day, May 12, the sub- 


89 


ject was taken up from another angle by 
George W. Norris, governor of the Federal 
Reserve Bank of Philadelphia, who spoke 
before the Finance Committee group meet- 
ing in the Washington Hotel. Mr. Norris, 
who looked more favorably upon the install- 
ment business, discussed the subject from 
the standpoint of the buyer, the seller and 
the banker as well as the intermediary (the 
finance companies), and concluded that it 
was manifest that the whole process of the 
installment business is one of borrowing 
from the future and that with such careful 
and thrifty people as the Scotch and Dutch, 
the practice might be safely urged but with 
such optimistic and chance-taking people as 
our own, it was fraught with danger. The 
brakes, he said, can be applied by neither 
the dealer or manufacturer or the credit 
company or the bank, but it must come as 
the result of a process of gradual education 
of the people in the schools, the churches 
and the press. It cannot be accomplished 
by misrepresentation or indiscriminate de- 
nouncements. It must be done as part of ‘a 
general process of education in comparative 
values, in thrift and self-denial and in sound 
business. 

We take pleasure in publishing the first 
installment of Mr. Cheney’s address on pages 
53-55 and 57 of this issue and the con- 
cluding installment will be published the 
following week. This will be followed 
shortly by the publication of Mr. Norris’ 
address in full. 





BASELESS crit- 
icism which is 
sometimes made 
against the attempt by 
the jewelers to enact national and State laws 
covering the marking of platinum, is to the 
effect that jewelry is only one of many in- 
dustries using platinum and, therefore, it is 
presumptuous for the jeweler to regulate the 
marking of the metal according to his own 
needs. How thoroughly without foundation 
such a criticism is, will be seen from the 
analysis of the use of the platinum metals 
by various trades made by the Bureau of 
Mines of the Department of Commerce from 
year to year, which not only indicates the 
jewelry trade uses 62 per cent. of all the 
platinum metals consumed in the United 
States, but, in addition, uses a very much 
higher percentage of such metals as go into 
articles of merchandise on which the quality 
stamp could in any way be used. The latest 
report of the Bureau shows that of the 176,- 
602 ounces of platinum metals consumed in 
the United States in 1925, 109,363 ounces 
were used by jewelers alone, while the dental 
industry used but 24,340, the electrical 23,692, 
the chemical 13,697, and all others 5,510. In 
the previous year, out of a total of 165,108 
ounces of platinum metals, the jewelry trade 
used 102,581 ounces, the dental 21,272, the 
electrical 20,956, the chemical 11,468, and all 
others 8,741 ounces. 

Taking up the different platinum metals, 
the report of the Bureau on their consump- 
tion of 1925, shows that of platinum alone, 
out of a total of 137,345 ounces consumed, 
the jewelry trade used 93,293 ounces, as 
against 87,151 ounces in 1924. The next 
largest user of platinum was the electrical 
trade, which consumed 18,845 ounces, as 
against J6,58? in 1924. The chemical trade 
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used 12,558 last year, as against 10,507 in 
1924, and the dental trade 9,293 last year, as 
against 11,092 in 1924. In the use of iridium, 
the jewelry trade also dominates, using 2,840 
ounces out of a total of 4,805 consumed, and 
2,204 in 1924, out of a total of 4,360 ounces. 
Next came the consumption in the electrical 
trade, which amounted to 1,579 ounces’ in 
1925 and 1,269 in 1924. The dental trade 
used only 95 ounces of iridium last year 
and 131 ounces in 1924, and the chemical 
trade but 71 last year and 122 in 1924. 

But when it comes to the consumption of 
palladium, the jewelry trade has a strong 
rival in the dental industry. In fact, in 
1925, the dentists used much more than the 
jewelers, their consumption increasing to 
14,952 ounces, as against 10,950 in the jewel- 
ry trade; whereas in 1924 the dental trade 
used 10,049 ounces and the jewelers 12,480, 
The consumption in the electrical trade re- 
mained practically stationary (3,099 ounces 
in 1924 and 3,157 in 1925); whereas in the 
chemical trade, there was a slight reduction 
in the palladium used, from 436 ounces in 
1924 to 383 in 1925. The amount of palla- 
dium consumed in all industries last year 
was 29,692, and in 1924, 28,186. These fig- 
ures would indicate that the use of palladium 
in the platinum combinations in the jewelry 
trade is decreasing to an appreciable extent. 

When it comes to the other metals of the 
platinum group, rhodium, ruthenium and 
osmium (particularly the first two), the in- 
crease of their use in the jewelry trade in 
the past year is distinctly marked. Whereas 
the report of the Bureau shows we used 
746 ounces of these metals in 1924, the fig- 
ures for 1925 show a consumption of 2,280 
ounces, indicating that their use as a harden- 
ing agent in platinum metal combinations is 
becoming more generally recognized and ap- 
plied. In fact, every industry but the dental 
showed an increase in the use of these 
metals; the chemical from 403 to 685 ounces; 
the electrical from a consumption almost nil 
to 111 ounces; the miscellaneous industries 
from 973 to 1,414 ounces. The total con- 
sumption of these metals more than doubled 
in the year, increasing from 2,122 ounces in 
1924 to 4,490 in 1925. 

The above, as well as much other inter- 
esting information, are to be found in the 
tables contained in the report of J. M. 
Hill, of the Bureau of Mines, submitted to 
Secretary Hoover recently, and published 
in full in THe Jewerers’ Circucar May 
5. We think that if the facts in Mr. Hill’s 
figures could be put in narrative form 
that they would be much more generally read 
and appreciated by people in the industries 
using platinum, who, in most instances, fail 
to take the time to analyze the statistics pre- 
sented, get their meaning, or draw the in- 
ferences which may properly be made there- 
from. 








Louis Dreis has leased the new building 
he is erecting at 312 Mill St., Bristol, Pa., 
to L. C. Wettling, Newark, N. J., who will 
open a jewelry store and optician’s office 
there. Mr. Wettling, who is now an em- 
ploye in a Newark house, will embark in 
business at Bristol early in the Summer. 
He has arranged to put in the most modern 
fixtures and optical apparatus and will oc- 
cupy the apartment above the store with his 
family. 
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The business of A. Sluizer is now located 
at 48 W. 48th St., in room 1105. 

Reginald Reichman, of. Reichman Bros., 
20 W. 47th St., went to Philadelphia last 
week where he remained for a few days. 

Jack Aul, of Zimmern, Rees & Co., im- 
porters and cutters of diamonds, 20 W. 47th 
St., has gone to Europe on a buying trip. 

The office of Joseph P. Trompetter, im- 
porter of diamonds, has been removed from 
2 W. 46th St., to room 1105 at 48 W. 48th 
St. 

Emanuel Van Dam, cutter and importer 
of diamonds, is now located in room 1105 
at 48 W. 48th St., having moved his office 
recently from 2 W. 46th St. 

S. Feiler, wholesale dealer in diamonds, 
mountings and jewelry, has moved his offices 
from 12 John St., to room 402 in the Shel- 
don building at 68 Nassau St. 

A. D. Leveridge, diamond merchant, 22 
W. 48th St., is being represented in Chi- 
cago and the middle west by T. Leveridge, 
who is visiting the trade in the absence of 
A. D. Leveridge, who is now abroad. 

Joseph Rosenblatt, importer of diamonds, 
170 Broadway, sailed for the European dia- 
mond markets, last Saturday, on the Levia- 
than. While abroad he will visit the dia- 
mond markets of Paris, Antwerp and 
Amsterdam. 

Louis Adels, of the L. Adels Co., im- 
porter of watches, 64 W. 48th St., left last 
Saturday on the Leviathan for an extended 
visit to the concern’s foreign office at La 
Chaux de Fonds, Switzerland, where he will 
be for a month or six weeks. 

Edward J. Gross, of Benjamin & Edward 
J. Gross, manufacturers and importers, 96 
Spring St., sailed on the Leviathan to visit 
the offices of the concern abroad. He will 
visit London, Antwerp and Amsterdam and 
will be away about six weeks. 

James J. Loeb, of James J. Loeb & Bro., 
importers of diamonds, and precious stones, 
22 W. 48th St., was a passenger on the 
Leviathan, which sailed from this country 
last Saturday. Mr. Loeb will visit London, 
Antwerp and Paris, buying goods for his 
firm. 

George E. Fahys, Jr., vice-president and 
general sales manager of the Alvin Silver 
Co., 20 W. 47th St., left on Saturday for 
an extensive trip to the Pacific Coast. En 
route Mr. Fahys will stop off at several of 
the larger cities. He expects to return to 
this city about June 15. 

The regular monthly meeting of the 
Jewelers’ 24 Karat Club of New York was 
held last Wednesday at the organization’s 
headquarters, 15 Maiden Lane, with Presi- 
dent Sloan presiding. A feature of the meet- 
ing was the presentation to the club of a 
beautiful wall clock by Alpheus L. Brown. 

Isidor Lassner, of Lassner & Bamberger, 
Inc., importers of pearls, precious and semi- 


precious stones, 21 Maiden Lane, sailed for 
Europe last Saturday on the Leviathan. Mr. 
Lassner has gone abroad to visit the mar- 
kets of France, England, Germany, Czecho- 
Slovakia and Spain and intends to remain 
abroad for a long time. 

Martin Klein, importer of diamonds, 87 
Nassau St., returned last week on the 
steamer Aquitania, after a purchasing trip 
through the various European diamond 
markets. Mr. Klein reports that he found 
an over-abundance of the poor color and im- 
perfect qualities in the market, and a scar- 
city of the better grades. 

S. C. Powell, of S. C. Powell & Co., 2 
W. 46th St. sailed for Europe last Satur- 
day on the Leviathan, and will visit the 
diamond markets at London, Amsterdam, 
Antwerp and Paris for the purpose of pur- 
chasing both rough and polished diamonds. 
Harry Meyer, who represented S. C. Powell 
& Co. in New York and Newark, has sev- 
ered his connections with this concern. 

L. Diamond & Co., Inc., dealers in novel- 
ties, 264 Canal St., were petitioned into 
bankruptcy in the United States District 
Court recently by Max Roth, with a claim 
for $50, Louis Rechlis, $350, and Strauss- 
Eckardt Co., Inc., $149. Judge Mack has 
appointed William Berg as receiver under 
a bond of $2,000. The concern is said to 
have assets of $4,000, while the liabilities are 
reported to total about $12,000. 

The four men arrested on charges of re- 
ceiving stolen goods after Sam Kandel, an 
Essex St. jeweler, identified two rings which 
had been brought to him for appraisal as 
part of the loot taken by thieves in a rob- 
bery at his place, several months ago, were 
scheduled to come up for hearing last week 
but was postponed until yesterday (Tues- 
day) by Magistrate Flood in the First Dis- 
trict Magistrate’s Court. The hearing was 
to be held after THE JEWELERS’ CIRCULAR 
had gone to press. 

The members of the Sterling Silversmiths’ 
Guild of America were the guests of the 
International Silver Co. on Tuesday and 
Wednesday of last week at the Highland 
Country Club in Meriden, Conn. The asso- 
ciation held its regular monthly meeting at 
that place, Tuesday being devoted to business 
and the following day to golf. The mem- 
bers are all enthusiastic over the advertising 
campaign which the association is conducting 
and are taking particular interest in “Ster- 
ling Silver Month,” which started on May 
15, and will extend until June 15. 

A petition is being circulated among the 
downtown jewelers urging them to close 
their places of business on May 29, 30 and 
31 over Decoration Day, and also on July 
3, 4 and 5 in celebration of Independence 
Day. Anyone who has not signed this peti- 
tion and desires to add his name to the list 
can do so by a personal call or by communi- 


cating by letter or telephone with Herbert 
H. Dillingham, of N. H. White & Co., 21 
Maiden Lane, telephone Cortlandt 0106. 
While Mr. Dillingham has not canvassed 
the up-town section he invites jewelers in 
that part of the city to join in the movement. 

A suit over a novelty watch was filed in 
the Supreme Court recently by Morris J. 
Klein against Levy-Wander, Inc., and Mack 
Levy, of 1600 Broadway in which the plain- 
tiff asked for an accounting. The complaint 
filed by Burke & Kirk, alleges that in Sep- 
tember, 1923, the defendant, Mack Levy, rep- 
resented that he was an officer and agent of 
the defendant corporation, and in that month 
the plaintiff presented and delivered to them 
a novelty watch which he had obtained in 
Europe. He alleged that an agreement was 
made between them by which Mack Levy in 
behalf of the corporation “in consideration 
of the presentation and delivery by plaintiff 
to defendants of said novelty watch, and in 
consideration of the disclosure to defendants 
by plaintiff of manufacturing and marketing 
duplicates or copies of said novelty watch, 
or other watches, and clocks similar to it,” 
the defendants agreed that they would. have 
this watch manufactured and sold in the 
United States and pay to the plaintiff one- 
tenth of the net profits accounting to him 
from time to time. Klein alleges that the 
defendants have caused copies of this watch 
or of other watches similar to it to be manu- 
factured, based substantially upon the gen- 
eral scheme or pattern of his watch. He 
alleges that he has received nothing from 
the defendant as his share of the profit ex- 
cept $286 which is the amount of repair 
work performed by the defendants for the 
plaintiff's wife, which the defendants agreed 
would be applied on the plaintiff’s share of 
the net proceeds. He alleges that the de- 
fendants have refused to give him an 
accounting, and to pay over all sums due. 
He asked that a receiver be appointed to 
take possession of this alleged watch in 
order that his share of the profits may be 
recovered. The defendants filed their an- 
swer in this action several days ago in which 
every allegation set forth by the plaintiff is 
denied. Mr. Karelson, representing the de- 
fendants, told a JEWELERS’ CirRcULAR re- 
porter that the complainant has no claim 
whatsoever on the watch in suit. He also 
pointed out that Mr. Levy and Mr. Wander 
are the original patentees in the United 
States of the watch involved. 

The Westchester County Retail Jewelers’ 
Association will hold its annual Spring meet- 
ing and dinner, Thursday evening, May 27, 
at the Elks’ Club in Yonkers, N. Y. Activ- 
ities will start about 7 :30 o’clock, and Mayor 
James J. Walsh willbe the guest of honor. 
Albert Kamp, Ossining, is president of the 
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association, and reports that requests for 
reservations received from members up to 
the present time indicate the largest attend- 
ance that this active association has ever 
had. 

Theodore D. Sulzer, importer of diamonds 
and precious stones, has moved his office 
from 2 Maiden Lane to 48 W. 48th St. 

Gabriel Sulzer, Bernard Rice’s Sons, Inc., 
manufacturers of silver-plated ware, 325 
Fifth Ave., is visiting the trade in New York 
State. 

Richard Goldsmith, of Goldsmith, Stern & 
Co., 136 W. 52nd St., was a passenger on the 
Leviathan, which sailed from this country 
last Saturday. 

I. W. Cokefair, of the Derby Silver Co., 
and vice-president of the International Silver 
Co., has returned from a six weeks’ trip 
on the Pacific Coast. 

Julius H. Kaplan, formerly head of the 
Jewelers Refining Co., Inc., and until recently 
with the National Smelting and Refining 
Corp., has severed his connection with the 
latter concern. 

J. Louis Bennett, of Bennett Bros., jewel- 
ers, 175 Broadway, left a few days ago on a 
motor trip through Iowa and the middle 
west. This is a pleasure trip, and Mr. Ben- 
nett expects to be gone about a month. 

The 39th annual exhibition of the work of 
the students of the school of applied arts, 
Pratt Institute, Brooklyn, will be held on 
June 3,: 4 and: 5.. As usual the jewelry 
class will have a separate display and several 
medals will be awarded. 

Goldman & Frier, attorneys, 15 Maiden 
Lane, who represent the manufacturing 
Jewelers Board of Trade and many firms 
and individuals in the industry, have just 
been designated general counsel for the 
Ribbon, Silk & Velvet Association, Inc. 

Mack H. Levy, of Levy-Wander, Inc., 
manufacturing jewelers, 1600 Broadway, re- 
turned last week from a business and pleas- 
ure trip, which included Asheville, N. C., 
where he visited the training camp of Jack 
Dempsey, who is a personal friend of Mr. 
Levy’s. 

Captain “Matt” Stratton, superintendent 
of the Jewelers’ Co-operative Bureau, re- 
turned to New York last Friday from Chi- 
cago, where, on Tuesday of last week, he 
delivered an interesting talk before the mem- 
bers of the Chicago Jewelers’ Association. 
Mr. Stratton spoke of the organization of the 
Bureau 10 years ago, how it has grown and 
what it has and is accomplishing. 

Joseph D. Little, in charge of the sterling 
silver galleries of the International Silver 
Co., 9-15 Maiden Lane, addressed the mem- 

bers of the Kiwanis Club in Lancaster, Pa., 
last Thursday. Mr. Little was the guest of 
I. H. Landes, of Faust & Landes, jewelers, 
Lancaster. The lecture was delivered at 
the Hotel Allen where more than 125 
members of the Kiwanis listened to Mr. 
Little talk on the subject of “Silver, Ancient 
and Modern.” 

A judgment for $2,550 was directed in the 
Supreme Court on Thursday last in favor of 
David H. Solomon in a suit against the Self 
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Set Ring Corp. and Louis Nutkowitz. The 
complaint was based on a series of notes 
issued by the corporation last year to Isidor 
I. Zeeman and endorsed by Nutkowitz. The 
answers asserted that the notes were given 
on representations by Zeeman that the cor- 
poration had an equity of $10,000 in a jewel- 
ry case, whereas, it is alleged, there was no 
equity and Zeeman knew it. The notes were 
transferred to the plaintiff. The judgment 
was directed because the defendants failed to 
appear for the trial. 


A testimonial banquet was tendered on 
Saturday at Madrid Restaurant, 287 Colum- 
bus Ave., to Rube Robert Fogel, of R. R. 
Fogel & Co., who recently moved to their 
own building at 1200 Broadway, northeast 
corner of 29th St. and Broadway. This oc- 
casion was in celebration of his appointment 
as Grand Representative of the Grand Lodge 
of Masons of the State of Washington, near 
the Grand Lodge of New York. The in- 
vestiture of his office was performed in the 
lodge room of La Fraternidad Lodge, 
No. 387. The credentials were presented by 
Frank Mayans, District Deputy Grand Mas- 
ter of the 10th, or Latin District, in eloquent 
and complimentary terms to Brother Fogel. 
The Grand Lodge apron was ably presented 
by Joseph A. Caras, and the jewel of his 
office was presented by the Master of La 
Fraternidad Lodge, Jose Rodriguez. It was 
a gala occasion on which the Masters and 
Past Masters’ Association of the 10th Ma- 
sonic District, of which R. R. Fogel was 
president for two years, was represented. 
Speeches were made by Frank Mayans, Jo- 
seph A. Caras, Juan A. Lopez, Jacques M. 
Habib, Pedro M. Fuentes, and responded to 
by R. R. Fogel. It was a memorable occa- 
sion and particularly notable for the brilliant 
speeches and the loyal good fellowship that 
inspired all. 


When court closed last Monday, 11 jurors 
had been selected for the trial of Jacob and 
Leon Kraemer, stepbrothers and alleged 
members of the notorious Whittemore gang, 
which is being held in Judge Koenig’s part 
of General Sessions. The selection of jurors 
was started on Friday, but after one had 
been picked the case was put over until Mon- 
day, when it was adjourned until yesterday 
(Tuesday) morning, after the panel of 37 
talismen had been exhausted. Five indict- 
ments for hold-ups were returned against the 
Kraemers and others at the time of the 
round-up of the gang in April. The step- 
brothers are being tried on but one of them, 
the theft of $6,100 in diamonds and platinum 
in the robbery of the jewelry manufacturing 
plant of Folmer Pripp on the eighth floor of 
90 Nassau St. on the afternoon of Dec. 23, 
1925. The Kraemers, having previously 
served prison terms, were indicted as second 
offenders. Examination of talesmen by Hy- 
man Bushel, counsel for the accused men, 
indicated that the defense would be an alibi. 
Assistant District Attorney John L. Mac- 
Donnell indicated that two members of the 
Whittemore gang, Anthony Paladino and 
William G. Unkelbach, confessed gunmen in 
many hold-ups in this and other cities, would 
be witnesses for the State. Thev have 
pleaded guilty to indictments in connection 
with the robberies. The two men were to 
have been sentenced Monday, but sentence 
was put off until after their appearance at 
the Kraemer trial. 
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The executive board of the New York 
city retail jewelers’ associations met recently 
at the Hotel Astor. The various associa- 
tions in the city were well represented, and 
in the opinion of many of the members this 
was the most instructive and enjoyable meet- 
ing held since they were inaugurated last 
October by William S:- Hughes, Jr., field 
secretary of the New York State Retail 
Jewelers’ Association. The principal speaker 
of the evening was Emil W. Kohn, president 
of the Retail Jewelers’ Association of 
Greater New York and vicinity, whose talk 
proved exceedingly interesting and instruct- 
ive. Samuel Feldman, president of the 
Brooklyn Retail Jewelers’ Association, pre- 
sented an advertising plan which is to be 
used by the Brooklyn jewelers to aid in 
securing business for “Father’s Day.” The 
Brooklyn association is growing rapidly as 
evidenced by the report of Phineas Peter, 
secretary of the association, in which he 
pointed out that they organized in 1925 with 
eight members, and at the present time there 
are over 100 jewelers in the association. At 
the suggestion of A. Landau, president of 
the Bronx Retail Jewelers’ Association, a 
committee was appointed to make arrange- 
ments for a one-day sail up the Hudson 
river, this event to take place the latter part 
of July. An invitation to take part in this 
trip will be extended to all retail jewelers 
and their friends in this city. The next 
meeting of the board will be held on Friday 
evening, June 11. 

The New York Jewelers’ Benevolent As- 
sociation held an enjoyable theater party last 
Friday evening at the Hippodrome, followed 
by a midnight supper at Glantz’s Restaurant, 
102 W. 45th St. The theater party was 
composed of 300 members and guests, who 
enjoyed a splendid variety of star perform- 
ances at the theater, after which they went 
to the restaurant, where there was music, 
singing and dancing until about 1 o’clock 
Saturday morning. All those who took part 
in the party were enthusiastic over the af- 
fair, as it was the first of its kind given by 
the society. Arrangements have already 
been made to hold’ another theater party 
some time in the early Fall. The next regu- 
lar meeting of the association will be held 
at the organization’s rooms in the Fraternity 
building, 67 W. 125th. St., on Tuesday eve- 
ning, June 1, at which time a large attend- 
ance of members is expected. At that time, 
the members plan to outline a program of 
events for the Fall and Winter seasons. It 
is fully expected that a series of lectures and 
debates will be arranged for, these to take 
place in the association’s meeting rooms. 
Prominent members in the trade are invited 
to interest themselves to the extent of offer- 
ing their co-operation and services if possible 
in delivering talks on any particular subject 
of interest. The members wish it to be made 
known that they are prepared to associate 
themselves with any movements or plans 
which are intended for the betterment of 
general conditions covering all branches of 
the industry. 

During the past few days Goldman & 
Frier, attorneys, 15 Maiden Lane, have ob- 
tained Federal Court orders authorizing the 
sale of the assets of several alleged bank- 
rupt concerns. These concerns and the dates 
of the sales are as follows: D. Rosenman, 
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Service Performed 





Established 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in all parts of 
the country. 


Consequently, it is a serv- 


icefounded upon experience 
and achievement, one that 
is practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade.. 


THE 
NATIONAL PARK BANK 


OF NEW YORK 
214 Broadway 
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Park Avenue Office: 240 Park Ave. at 46th St. 
7th Avenue Office: 7th Ave. and 32nd St. 


Capital, Surplus and 
Undivided Profits $34,000,000 
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40 Forsyth St., May 27, at 10.30 a. M.; 
George Epstein, doing business as George 
Epstein & Co., 1044 Third Ave., Thursday, 
June 3, at 10.30 a. M., at Charles Shon- 
good’s, 542 Broadway ; Rudolph Tunkel, 71 
Nassau St., Friday, June 4 at 10.30 a. M. 

A meeting of the creditors of the ie 
Victoroff Co., Jersey City, N. J., was held 
last Wednesday in the office of Goldman & 
Frier, 15 Maiden Lane at which time the 
financial condition of the concern was dis- 
cussed. The firm owes about $15,000 while 
the assets, consisting of stock at cost, are 
estimated at approximately $7,000. The 
Victoroff concern is going out of business 
and is about to transfer its capital stock to 
a prospective purchaser for a valuable con- 
sideration. At the meeting this was con- 
sidered the best procedure and accordingly 
the following were designated as trustees. 
E. Jacobson, Mark Kantor and John F. 
Paulis. They are to take possession and 
subsequently obtain funds for the sale of the 
lease and fixtures. The trustees are anxious 
to liquidate the assets as quickly as possible 
but cannot do so unless all the creditors 
release the corporation from any liability held 
against the firm. Goldman & Frier are send- 
ing these releases for signature to the 
creditors and report that quite a few have 
been returned. 








Atlanta, Ga. 


Charles Whitmire, prominent retail jewel- 
er of Griffin, Ga., was a visitor in Atlanta 
during the week. 

E. G. Moser is spending the week-end at 
Lake Burton, in North Georgia, where he 
expects to break the fishing record. 

James Lester, of the International Silver 
Co., who paid a visit to Atlanta during the 
week, reports business conditions as good 
throughout his territory. 

C. A. Scudder, Athens, Ga., was in At- 
lanta for a day recently, visiting old friends 
and purchasing supplies for his store. An- 
other visitor was W. H. Pool, of, Roanoke, 
Ala. 

J. E. Gardner, for a number of years as- 
sociated with J. W. Boone, prominent local 
jeweler, has severed his connection with that 
firm and accepted a position with the Bell 
McAfee Jewelry Co. at Albany, Ga. 

For the first time in weeks H. S. Banta, 
of Newnan, Ga., failed to make his weekly 
visit to Atlanta. Friends were right wor- 
ried about him, but he reports that he has 
merely been too busy for his regular trip. 

W. Frazier Moore, jeweler and watch- 
maker at 514, Atlanta National Bank build- 
ing, has purchased the store now operated 
by Garland Embry, at 10 E. Alabama St., 
and will take over its active management on 
the first of June, it is announced. Garland 
Embry will go back to his old specialty of 
trade engraving, and will open up a shop 
in the city along that line, possibly taking 





‘over the location at present occupied. by Mr. 


Moore. 
Retail jewelers here are in the midst of the 
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graduation gift season, and report business 
along this line as never better. The im- 
proved business conditions of the past year, 
not only on the farm but in many lines of 
industry and trade, are having a reflection in 
the purchase of more and more expensive 
graduation presents, and this promises to be 
one of the best periods Atlanta retail jewel- 
ers have had in a number of years. Among 
the items in good demand as graduation gifts 
are barpins, bracelets, vanity cases and simi- 
lar articles for girls, and fountain pens, pen- 
cils, watch chains and charms for boys. 
The average price being paid for graduation 
gifts ranges around the five-dollar mark, but 
jewelers report interest as centering more 
upon the quality of the goods than the price, 
with the public willing to pay a good price 
for an attractive article. All in all, the At- 
lanta retail jewelers, as well as those in 
other sections of the State, are enjoying a 
good graduation season. 

While the place and date of the coming 
convention of the Georgia Retail Jewelers’ 
Association have not been decided upon, there 
is a strong current of feeling among At- 
lanta jewelers that the place ought to be 
somewhere else than in Atlanta. It is point- 
ed out that the trade in other sections of the 
State needs the stimulating influence of the 
annual convention; that there is a feeling 
abroad in the State that Atlanta has had the 
convention too often and that jewelers from 
other sections are not attending the conven- 
tion as they would if it could be held closer 
at home. There is also a feeling that if the 
convention were held in some other city, it 
would give an opportunity for effective mis- 
sionary work in building up the association 
there, and a great deal of good could be ac- 
complished. The officers have the matter 
under advisement, however, and a decision 
will probably be made in the near future. 








A man believed to be the thief who, on 
May 11 stole a sample trunk containing 
watches and watch cases belonging to the 
American Watch Case Co. of New York 
city, valued at $22,000, by switching baggage 
checks at the Union Station, Providence, 
R. I., is under surveillance by operatives of a 
national detective agency at Asbury Park, N. 
J., according to information received by 
Superintendent of Police O’Neil here. In- 
spector William E. McCall of police head- 
quarters, accompanied by the driver of the 
taxicab who drove the thief from the sta- 
tion to the Biltmore Hotel, where the trunk, 
which was in charge of David M. Heitel, a 
member of the firm’s sales force was found 
in one of the rooms after it had been broken 
open and rifled, left here recently on the 
midnight train for the purpose of attempting 
to identify the suspect, as the man who got 
the jewelry here. The Providence police 
have sent circulars to all of the principal 
cities and towns in the country describing 
the watches in detail and giving a descrip- 
tion of the man who is suspected as being 
implicated in the transaction, from the in- 
formation given by the hotel employes and 
others who saw him. Word was received 
in Providence that the private detective 
agency’s operative, who has been work- 
ing on similar cases throughout the east, had 
located a man answering the des¢ription ih 
every detail of the man wanted in the Rhode 
Island city. 





William J. Davis, who was arrested in 
Montreal early last week, is wanted in New- 
ark for many offenses, according to Capt. 
Brex of Newark police headquarters. 
Among the hold-ups which are charged 
against Davis, also known as “Pittsburgh 
Whitey,” was the robbery of the store of 
Aaron Sachs of 428 Warren St., last Fall, 
of $5,000 in jewelry. 

Charles Clay, accused of complicity in the 
$30,000 daylight robbery at the manufactur- 
ing plant of William H. Taylor Co., 68 
Church St., was found guilty last week in 
Common Pleas Court before Judge Walter 
D. Van Riper. He will be sentenced early 
in June. Clay was arrested in New York 
in the police round-up of Jan. 4, and identi- 
fied by Mr. Taylor and his bookkeeper as 
one of the seven bandits who entered the 
factory, shortly before the holidays, and 
compelled the proprietor and 32 employes to 
lie on the floor while they rifled the work- 
shop of gold and jewels. 

The office and factory staff of Meyer & 
Gross surprised the owner of the plant, Jacob 
H. Meyer, Friday, by giving him a bon voy- 
age party and a hand-carved fountain pen 
on the eve of his departure, with Mrs. 
Meyer, for Europe. The design for the pen, 
the box which contained it and the artistic- 
ally engraved note of good wishes, was made 
by Adolph Gent, head designer. Henry 
Benz, the superintendent, made the presenta- 
tion. After Mr. Meyer had expressed his 
appreciation, most of the 128 employes were 
given a holiday from 2 o'clock on. Besides 
visiting the foreign markets for precious, 
semi-precious and synthetic stones and 
pearls, Mr. Meyer expects to visit his birth- 
place at Baden Baden. He will return to 
Newark in July. 








Richmond, Va. 


Jahnke’s, 2nd, and Grace Sts., staged a 
75th birthday’ Sale last week, beginning Mon- 
day morning,, heralding it with page adver- 
tisements in the local papers. 

William H. Schwarzschild, of Schwarz- 
schild Bros., who is also president of the 
Central National Bank of this city, delivered 
the principal address at the 21st annual meet- 
ing of the Retail Merchants’ Association of 
Virginia held at Clifton Forge. He stressed 
the value of co-operation among the mer- 
chants, pointing out how they could be of 
mutual assistance in sticking together in all 
movements undertaken for advancement of 
their interests. Mr. Schwarzschild is a for- 
mer president of the Retail Merchants’ As- 
sociation of Richmond. 











With the arrest of Thomas Casey, 23, at 
Binghamton, N. Y., the police believe that 
they have solved the burglary of Harry 
Stone’s jewelry store of $400 worth of jewels, 
He was charged with grand larceny second 
degree and burglary second degree, when ar- 
raigned in.City court. He was held without 
bail until’ May 27. The police allege Casey 
is the man who hurled a rock through the 
window of the store. 
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You Can Always Go To 
This One 


By Ernest V. Mapison 


From May until October is 
the convention season — when 
professional men, tradesmen, 
and manufacturers meet with 
others of their craft, interchange 
ideas and visit the exhibitors of 
products suited to their business 
use. 


The convention habit is a 
good one. It combines co-oper- 
ation and mind-nutrition into 
one pleasant vacational under- 
taking. 


Go to the convention—attend 
every one you can. You'll meet 
a bunch of the best fellows on 
earth and you'll get a wealth of 
good things from the sessions. 


But supplement your attend- 
ance with regular visits to the 





“all year’ convention which 
Uncle Sam brings to your door. 


The “year round” convention 
for The Jewelry field is THE 
JEWELERS’ CIRCULAR. 


Its editorial pages give nutri- 
tion to your mind—the nutrition 
of subjects and news of your 


field. 


Its advertising pages exhibit 
the new and improved products 
for your business use. 


Start now. After attending 
the editorial or “convention” 
part of this issue, walk down the 
aisles of the advertising pages, 
looking at the manufacturers’ 
exhibits there. 





THE JEWELERS’ CIRCULAR PUBLISHING CO. 
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Chicago Notes 





V. P. Weber, of Derlacki-Weber, manu- 
facturing jewelers, left last Sunday night for 
the east, where he will spend about 10 days 
visiting their trade. 

W. H. Fowlie, eastern district manager 
for the Elgin National Watch Co.,. with of- 
fices in New York city, was a visitor at the 
home and Chicago office of this firm during 
the past week. 

Victor B. Hume, manufacturers’ repre- 
sentative, with office’on the eighth floor of 
the Heyworth building, is making a business 
trip through the northwest and expects to be 
gone for a couple of weeks. 

Sig. Thein, wholesale jeweler at 29 E. 
Madison St., left last Sunday night on a 
business trip through the west as far as Port- 
land, Ore. He will visit his trade and re- 
turn to Chicago about the middle of July. 

H. H. Herring, secretary-treasurer of the 
North American Watch Co., spent the past 
week in Chicago visiting their local office 
and called on the trade here accompanied 
by their Chicago manager, James Bivona. 

S. Kousnetz, who operates the retail store 
of the Albany Jewelers, 3435 Lawrence Ave., 
announces that E. C. Johnson is now con- 
nected with him as a watchmaker. Mr. 
Johnson formerly was connected with a large 
Chicago retailer. 

Charles C. Chase, retail jeweler at 1822 
Wilson Ave., has just completed the re- 
arranging of his fixtures and has added a 
new wall case. Mr. Chase has been cramped 
for additional display space for some time 
and the rearranging of his store solves his 
difficulty. 

I. W. Cokefair, second vice-president of 
the International Silver Co., left last week 
for his home in the east, after visiting at the 
Chicago office for a few days. Mr. Coke- 
fair just completed a several weeks’ trip to 
the Pacific Coast, where he combined busi- 
ness and pleasure. 

J. E. Ewan, manager of the Chicago of- 
fice of the Sessions Clock Co., returned re- 
cently from a business trip through the east- 
ern territory. W. V. Bressman, of the same 
firm and traveling out of Chicago, also com- 
pleted a successful trip through the north- 
west. He was gone for two weeks. 

John W. Sherwood, of the Solidarity 
Watch Co., New York city, stopped in Chi- 
cago last week to call on the trade and visit 
with his many friends. Mr. Sherwood just 
completed a business trip to the Pacific Coast 
and was returning home to attend the presi- 
dent’s dinner of the Jewelers’ 24-Karat Club. 

H. J. Sandstrom, diamond dealer, is now 


located in room 804, Heyworth building. 
Mr. Sandstrom formerly occupied space on 
the seventh floor of this building. H. J. 
Willumsen, watchmaker to the trade, is also 
located in suite 804, Heyworth building. He 
formerly was on the 11th floor of this build- 
ing. 

George H. Yeamans, treasurer of the In- 
ternational Silver Co., spent a few days in 
Chicago during the past week and visiting 
at their: local office en route to the Pacific 
Coast, where he will spend six weeks en- 
joying a much-needed rest. Mr. Yeamans is 
accompanied on this trip by his wife and two 
daughters. 

Jack Wittgren & Co. have just completed 
the arranging of their new quarters in suite 
804, Heyworth building. Several new ma- 
hogany wall and counter cases have been in- 
stalled to accommodate additional merchan- 
dise that has been added to their stock. 
This firm formerly had quarters in suite 706, 
Heyworth building. 

Jerome S. Wexler, of Wexler Bros., lo- 
cated on the 20th floor of the Garland build- 
ing spent the past week in Chicago, in order 
to attend the confirmation of his son, Allen 
W. Wexler, and recently left for a four 
weeks’ business trip through the west. M. 
H. Wexler, also of this firm, left this week 
on an extended trip through the south. 

Albert F. Long, who has been connected 
with Wexler Bros. for some time as their 
credit manager, recently resigned from this 
firm and has accepted a position with the 
A. C. Becken Co. as special representative. 
Mr. Long has been associated with the 
jewelry business for many years and has a 
host of friends throughout the territory. 

Friends of J. H. Prevost will be happy to 
learn that he has again entered into the 
watch-repairing business for himself. He 
has opened an office and shop in suite 510, 
Hartford building, 8 S. Dearborn St., where 
he is doing work for the trade. Mr. Prevost 
has been confined at his home and a hos- 
pital for more than 10 months recuperating 
from an accident. 

The Good and Welfare Committee of the 
Chicago Jewelers’ Association, rewarded 
Alfred Gallagher, door man of O’Connor & 
Goldberg, located on the main floor of the 
Heyworth building, for his participation in 
the capturing of Frank Monoco, one of the 
bandits that held up the office of Philip 
Altschul in May, 1925. Mr. Gallagher re- 
ceived a cash reward. 

The marriage of Mrs. Lon Richards to 
George Downs, of Chicago, took place on 
Sunday of last week at the North Shore 
Baptist Church. Allen Pinero, son of Mrs. 
Richards, and Chicago manager for the Le 


Stage Mfg. Co., and his wife were their at- 
tendants. The couple will leave for an ex- 
tended honeymoon trip within a very short 
time. They expect to tour to northern 
Michigan. 

“Bill” Moore, representing Wm. Dixon, 
Inc., of Newark, N. J.; Wm. W. Schwab, 
manager for J. R. Woods & Son, New York 
City and Wm. G, Lenhart, manager of -the 
New York office for E. L. Spencer Co., all 
members of the Golden Roosters at Chicago, 
arranged their affairs and their trips so as 
to attend the frolic of this organization 
which was held last Friday evening, at the 
Hotel La Salle. 

Charles Fuller, of the George H. Fuller 
& Son Co., accompanied by Mrs. Fuller and 
Mrs. Fred G. Perry, left Chicago last 
Friday morning by motor for their home 
at Pawtucket, R. I. Mr. Perry, superin- 
tendent of the Fuller factory, returned home 
on Friday evening by train. Mr. Fuller and 
his party spent several weeks in Chicago 
calling on their friends, and making their 
headquarters at this firm’s Chicago office, 
located on the tenth floor of the Heyworth 
building. 

H. Erickson, retail jeweler of 5304 N. 
Clark St., completed arrangements last week 
for his voyage to Stockholm. Mr. Erickson 
will leave Chicago on Sunday, May 30, and 
will spend several days in New York city 
attending to business and calling on the mar- 
kets, and will sail from that port on Thurs- 
day, June 3, on the Gripsholm. He expects 
to spend about two months visiting with his 
mother and father, whom he has not seen in 
17 years. 

Loren, Miller & Co., Inc., 4722 Broadway, 
celebrated the opening of their enlarged store 
all during the past week. Their silver and 
jewelry departments have been installed in 
the new section and it is greatly enlarged. 
Their wall cases are in mahogany and all 
huilt in, and the counter cases are also in 
mahogany and match in design. All during 
the week a beautiful and large window dis- 
play was made of attractive articles in sil- 
verware. Miss I. M. Johnson is in charge 
of this department. 

Fire destroyed the entire establishment of 
the Charles A. Allen Plating Co., which 
was located on the sixth floor of 23 E. 
Jackson Blvd. The fire broke out during the 
early hours of Thursday morning and its 
origin has not heen discovered. The 
Charles A. Allen Plating Co. is now 
temporarily located in room 222 Lorraine 
Hotel, at S. Wabash Ave., and Van Buren 
Sts. This firm is now looking for permanent 
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quarters and expects to announce the loca- 
tion very shortly. 

Charley Brown, jewelry buyer for the 
Stein & Ellbogen Co., left Sunday night for 
New York and other eastern cities to spend 
a few weeks there visiting the markets. 

J. S. Lewis, retail jeweler of Ogden, 
Utah, accompanied by his wife, spent the 
past week in Chicago, looking over new 
merchandise, and visiting places of interest. 

Walter J. Buffington, vice-president of 
C. D. Peacock Co., is spending . several 
weeks at Ashville, N. C., enjoying a rest 
and devoting a great deal of his time to 
playing golf. 

' Mr. Hickman, of the Brotherhood Watch 
& Jewelry Co., Inc., Cleveland, O., was a 
visitor in Chicago during the past week, 
calling at the Chicago branch which is 
located in the Transportation building. 

' Otto Klebsattel, Chicago manager for 
Binder Bros., just completed a short busi- 
ness trip through the northwest for this 
firm. Mr. Klebsattel will remain in Chicago 
for a few weeks before leaving for the east. 
' The ‘Chicago office of Adolphe Schwob, 
Inc, is now located in suite 1544-46 
. Jewelers’ building. This firm formerly was 
located in the Heyworth building. The new 
quarters are considerable larger and well 
arranged. 

Clarence Roehr, of the Bassett Jewelry 
Co.,. Providence, R. I., arrived at the Chi- 
cago office of this firm last week and will 
remain here for about a week. En route to 
Chicago Mr. Roehr visited the trade through 
the middle west. 

Tom Reid of Briggs & Reid, auctioneers, 

left on Friday night for Los.Angeles, Cal., 
to join his partner Herman Briggs, who re- 
cently opened a.sale in that city. This is 
the second sale conducted by Briggs & Reid 
for the same concern. 
’ Fred Whitney, manager of the Chicago 
office of the Hadley Co., was called to 
Plainfield, N. J., on account of the serious 
illness of his father. Mr. Whitney left for 
his, old home Jast Thursday night and will 
remain there for about 10 days. 

J. Fligelman sold out his watch repair 
business last week to the M. & P. Watch 
Co. This business is located in suite 508 
Hartford building, 8 S. Dearborn St. Mr. 
Fligelman is now employed by A. Unger, 
who recently succeeded Harry Young, retail 
jeweler of 1226 Milwaukee Ave. 

Bert Merrill, special representative for 
A. C. Becken Co., through Illinois and 
vicinity, has been placed in charge of the 
jewelry department of this firm, to succeed 
George Krohn, deceased. Al Long, asso- 
ciated himself with this firm recently has 
taken over the territory of Mr. Merrill. 

Benj. N. Cox, recently was placed in 
charge of the diamond office of Spaulding 
& Co.’s store on S. Michigan Ave.; and Van 
Buren Sts. Mr. Cox formerly was con- 
nected with Benj. Allen & Co. for 15 years. 

All during this time he was connected with 
‘their diamond department and ‘during the 
past eight years ‘was in charge. 

M. A. Pokrass & Co., manufacturing 


jewelers of 36.S.:State St., are now show- © 
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ing some samples of a. very attractive 
novelty ring which they are preparing to 
manufacture in quantity in the very near 
future. It is an American Good Luck ring 
made in various metals, with the top 
enameled and embossed with the American 
Eagle. 

Early Saturday morning one of the large 
display windows of C. D. Peacock, Inc., 
was smashed with a brick and merchandise 
on display amounting to about $200 was 
taken. The window as well as the glass in 
the window of the display case was broken. 
The watchman who was nearby was at- 
tracted by the noise and appeared on the 
scene just as the bandits made their escape. 

McCaulley & Dean is the name of a new 
firm of watchmakers that recently entered 
into business on the 12th floor of the Gar- 
land building, 58 E. Washington St. The 
partners are S. McCaulley and G. H. Dean. 
Mr. Dean formerly was in charge of the 
watch repair department of the Illinois R.R. 
Time service, and Mr. McCaulley formerly 
was connected with the watch repair depart- 
ment of Kansteiner & Nathanson. 

Harold I. Salins, representing the Sheffield 
Silver Co., of Brooklyn; M. Fred Hirsch 
Co., Mautner Mfg. Co., and J. W. Levy 
Corporation, all of New York city, has spent 
several weeks in Chicago establishing his 
home here. .Mr. Salins represents these 
firms through the southwest, and will con- 
tinue to travel out of New York city. He 
will leave within the week for his territory 
to visit the retail trade and will return to 
Chicago in about eight weeks. 











Those directors and members of the build- 
ing committee who served when George J. 
Gruen was president of the Cincinnati Club 


(Business Men’s Club) were guests of Mr. 


Gruen at a dinner party given at the plant 
of the Gruen Watch Co., on McMillan St., 
Wednesday. The visitors made an inspec- 
tion tour of the plant and sat down to 
dinner at 6.30 p. M. 

Joseph Pieper, jeweler of Covington, gave 
a wrist watch as one of the prizes in the 
Covington School clinic campaign to raise 
$3,000 and it was won by Roma Ricketts, 
who secured second place in the amount of 
donations. All contributions were limited to 
small amounts and this money will be ex- 
pended in medical examination of school 
children in the Kentucky city. 

George J. Sauer, the Dorst Co., was re- 
elected president of the Associated Manu- 
facturing Jewelers of Cincinnati at the an- 
nual election held at the Metal Trades Head- 
quarters in the Odd Fellows building, 
Thursday. All officers were re-elected and 
in addition to Mr. Sauer, C. J. Heileman 
was renamed vice-president and Ed. H. 
Croninger, secretary-treasurer. They were 
installed in office immediately after the 
election. 

The formal opening of Mayor’s jewelry 
store at 709 Monmouth St., Newport, Ky., 
across from Cincinnati, was held Saturday. 
It is the enterprise of Max Getzug, who 
conducts jewelry stores on Vine near 6th 
St., and in the Palace Hotel block on 6th 
St. near Vine St., in this city. He con- 
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templates ‘opening another store at 609 Madi- 
son Ave., Covington, Ky., which is south 
of Cincinnati and west of Newport, Ky, 
two rivers separating the three cities. 

All of the road men of the Richter & 
Phillips firm are preparing for their first 
trip of the Summer. Sam R. Young, presi- 
dent of the firm, who returned Monday from 
Louisville, where he attended the “Darby” 
will take in the south; Joseph Ruffner will 
tour Ohio; Maurice Solomon, who recently 
recovered from illness, will go over Indiana; 
J. Harvey Phillips, West Virginia; Herman 
Promnitz, Illinois; J. B. Thomas, North and 
South Carolina, and Randolph Hartman, 
Arkansas. 

All of the retail jewelry stores of Cin- 
cinnati are taking an active part in the vast 
campaign of advertising sterling _ silver. 
Every day there appears in all of the papers 
at least one large advertisement from one 
of the stores and several times there have 
been two. Added to these are the half page 
advertisements that were inserted by the 
manufacturers and it seems that this per- 
sistent method is achieving some good re- 
sults as many more persons are talking 
about their silverware. 

William F. Pohlmeyer, diamond dealer in 
the Palace Theater building acted as a com- 
mittee of one when he secured Frank Y. 
Grayson, sports editor of the Times Star, to 
talk to members of the Civitan Club at the 
Cincinnati Club, Wednesday. Cincinnatians 
at the present time are all worked up over 
the prospects of the Reds in the National 
League race and as Mr. Grayson eats, lives 
and sleeps with the team, Mr. Pohlmeyer 
thought he would be the best authority to 
consult for the fans of the club. Mr. 
Grayson also talked on “Night Life on Vine 
Street,” a book of reminiscences of which 
he is the author. 











Se Fe 


W. C. Retzer, who has a very modern 
jewelry store at Dallas, has been in Port- 
land on business, accompanied by his wife. 
Mr. Retzer has found the gift department 
of his store a popular one. 

Nonken & Yokum, manufacturing jewelers, 
have sent out cards announcing the removal 
of their jewelry factory and offices to the 
3rd floor of the Macleay Bldg., 4th and 
Washington Sts., where through greatly in- 
creased facilities they hope to be able to 
render better service to customers. 

What is said to be the smallest watch in 
the werld got itself photographed last week 
on the hand of a pretty Portland girl. It 
is not as large as a dime, and is of solid 
platinum, studded about the rim with dia- 
monds. It is being exhibited at the Bengale 
Jewelers, 343 Washington St., all this week 

The five-months old son of one of the 
State game farm wardens was _ instantly 
killed May 16 in an automobile collision 
near Albany. The baby’s uncle was driving 
the machine, while the other machine in the 
collision was driven by Seth Laraway, of 
Eugene, well-known jeweler. No blame was 
attached to Mr. Laraway, as he had the 
right of way, according to the official in- 
vestigation. 
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L. Bi: Redmond, ‘Peltioc, and H. C. pin 
Kalamazoo, were callers on the Detroit trade 
Jast week. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., in the Metropolitan building, has 
returned from an extended trip through New 
York State. 

George Adamson, of Chicago, passed a few 
days in Detroit last week. He has recently 
returned from Brazil, where he has interests 
in an emerald mine. 

Moe Ehrlick is now completely settled in 
his new jewelry store at 12th St. and Clair- 
mont Ave., a fine residential section. His 
stock and fixtures are all new. 

Herbert Segal has completed his studies 
at the University of Michigan, Ann Arbor, 
and has accepted a position in the office of 
Jacob Segal & Co., diamond importers in the 
Metropolitan building. 

The Maiden Lane Jewelry Co., in the Met- 
ropolitan building, is engaged in installing 
new fixtures for the purpose of adding ad- 
ditional merchandise, which will include an 
extensive line of flatware. 

H. S. Brown, of the Brown Jewelry Co., 
Detroit, who recently acquired the merchan- 
dise of what was known as the “Little Will 
Shop” at Petoskey, is passing some time in 
that place closing out the business. 

The Stone Jewelry Co., a new credit or- 
ganization, will open for business in Jackson 
about June 15. New fixtures have been or- 
dered, the aim being to make the store one 
of the finest retail establishments in the city. 

S. Cochin, who operates a retail jewelry 
establishment on Oakland Ave., in an outer 
section of the city, is recovering from in- 
juries received recently when he was hit by 
an automobile. He had a narrow escape 
from death. 

A jewelry firm known as Sparr & Rug- 
gilero has recently opened a new establish- 
ment on Gratiot Ave. New merchandise and 
new equipment give the owners one of the 
finest stores of the kind in their particular 
neighborhood. 

Frank Robinson, a Saginaw retail jeweler, 
was in Detroit last week buying new mer- 
chandise for his Summer trade. A new oil 
territory has recently been opened up in 
Saginaw and vicinity and retailers in that 
section are benefiting from it. 

Simmons & Clark, retail jewelers on 
Broadway, in the downtown shopping dis- 
trict, have nearly completed the addition to 
their store and expect to have an opening 
about June 1. There will be much new 
equipment and also a large addition to stock. 

Fred Platte, an old-time Detroit retail 
jeweler, formerly in business on Gratiot Ave., 
in the downtown section, arrived in Detroit 
last week from an extended trip to Cali- 
fornia. He disposed of his business here a 
considerable time ago and it is possible he 
may resume again. 

Jacob Segal has gone to New Orleans for 
a few weeks. On his return he will make 
ready for a trip to Europe, sailing from New 
York on July 3. He expects to be abroad 
the greater part of the Summer, visiting all 
the principal diamond markets. 

Edward Dyer, who operates a large retail 
jewelry establishment in Caro, a prosperous 
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up-State community, was a caller on the 
wholesale and manufacturing jewelers in De- 
troit last week, buying new stock for his 
Summer business, which he anticipates will 
be unusually heavy. 

Norman Hayden now has his new jewelry 
store on Michigan Ave., opposite the Book- 
Cadillac Hotel, in full operation. Stock, fix- 
tures and everything about it are new. He 
was in the same line until quite recently on 
Monroe Ave., the old place now being under 
the ownership of Segal’s Loan Office. 

Retail jewelers in Detroit this year are 
going after the transient trade as never be- 
fore. Unusual opportunities in this regard 
wili exist all through the Summer and Fall. 
For months the Detroit Convention and 
Tourist Bureau has been active in booking 
conventions, the result being the city never 
before has had so many in prospect for one 
season. Already they have started and re- 
tailers are beginning to note the effects on 
sales. 











Thomas Thompson, retail jeweler at 
Blanchardville, Wis., who recently under- 
went an operation for appendicitis, is still 
confined to the hospital where he is recover- 
ing from the operation. 

Wisconsin jewelers who visited at Mil- 
waukee during the week included B. Panik, 
Cudahy; M. Schneider, Burlington; E. E. 
Chady, White Water; George Armbruster, 
Cedarburg, and Mrs. R. Hille, Menomonee 
Falls. 

R. Payne has opened a retail jewelry de- 
partment in a department store at Boscobel, 
Wis. The opening was held on Monday, 
May 24. Mr. Payne was formerly asso- 
ciated with the retail jewelry store of John 
Grendlic at Sheboygan, Wis. 

Ed Wals, of the Reliance Silver Co., re- 
ceived a shock May 19 when he received 
word from Rhinelander, Wis., that his 
cousin had been suddenly killed there on that 
day. Mr. Wals attended the funeral which 
was held at Plymouth, Wis., on May 21. 

Mr. and Mrs. August Rack, who are 
touring through Europe have written to 
their friends in Milwaukee that they are en- 
joying themselves and are having a delight- 
ful trip. My. Rack is a member of the firm 
of August Rack & Bro., retail jewelers on 
Viiet St. 

William Werth, manager of the former 
David Goldman, Inc., retail jewelry firm at 
Milwaukee, has returned to Milwaukee and 
is now associated with William H. Schwanke, 
Inc., retail jewelry store in the Wells build- 
ing on Wisconsin St. Following the sale of 
tne Goldman store Mr. Werth visited his 
home in New York city for a month. 

The Rogers jewelry store at Lake Geneva, 
Wis., has been purchased by Mrs. Charles 
Leonard, and she will hold the formal open- 
ing on Saturday, May 29. An exclusive 
gift shop will be operated by Mrs. Leonard. 
Frank and Hattie Rogers who have been 
conducting the business of the Rogers store 
are selling their stock and will retire from 
active business. 

C. W. Olney, retail jeweler at West Allis, 
one of the suburbs of Milwaukee, competed 
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in the Oklahoma State Trapshooting tourna- 
ment held at Oklahoma City on May 12, 13 
and 14, where he captured first in the doubles. 
He also made good scores in the other 
events. From that shoot, he went to the 
Kansas State Shoot at Wichita, which was 
held on May 17, 18 and 19. 

Several floral pieces decorated the desk of 
William Upmeyer, vice-president and treas- 
urer of the Bunde & Upmeyer Co., on the 
occasion of his 69th birthday. A few of his 
relatives and friends gathered at his home on 
that day to celebrate it. Mr. Upmeyer was 
born in Milwaukee and has lived here all his 
life. He has been active in the national, 
State and local organizations for many years, 
serving in various offices in these. associa- 
tions. ; 
Henry L. Tanezer, .of the Henry LL. 
Tanezer Co., wholesalers at.Milwaukee, spent: 
several days in Chicago last week in. the 
offices of H. E. Kaplan & Co., where he 
purchased the largest portion of the stock 
of the Cady & Olmstead Jewelry Co., 
Kansas City, Mo. The latter firm went into 
bankruptcy and its stock was taken over by 
the Kaplan company which kept the 
balance of it following the sale to Mr. 
Tanezer. 

Checks cashed by Henry. J. .Jung, retail 
jeweler on Oakland Ave., for a man, brought 
the latter into court on a charge of cashing 
stolen. government checks. Mr. Jung be- 
came suspicious after he had: cashed -the 
checks which were written out to different 
individuals. He reported the matter to 
federal investigators and they arrested the 
man, who admitted stealing the checks 
while he was a member of the United States 
cavalry, last August. The man has made 
restitution, and it is understood that if his 
behavior is satisfactory between now .and 
September, his case will be dismisseds He 
is only 22 years of age. 

An article which graphically points out the 
cost of overhead in merchandising is pub- 
lished in the latest issue of Material 
Thoughts, house organ of the William F. 
Gollberg Co., supply house at Milwaukee. 
An illustration is given of a merchant re- 
ceiving one dollar for his goods, and then 
taking out of this dollar received, the vari- 
ous amounts necessary for the upkeep of 
his business. This example estimates that 
three cents is the profit left to the firm. It 
will be astounding to many and will bring 
home the great lesson that the overhead in 
one’s business should be carefully watched 
and it is a good argument to prove to cus- 
tomers that exorbitant prices are not being 
charged for the merchandise sold. 

The Rank & Motteram Co.; retail jewelry 
firm in Milwaukee furnished the silver which 
was used on a table set, in the new china 
shop opened in the Watts building, Mason 
and Jefferson Sts., by George Watts & Son. 
George Rank was at the Watts store, which 
is considered to be among the finest china 
shops in this section of the country, while 
the table set was on display. Several ladies’ 
organizations in Milwaukee were invited to 
visit the display, and Mr. Rank answered 
many questions relative to the silver shown 
and the table arrangement etiquette. All of 
the companies whose silver the Rank .& 
Motteram firm sells co-operated in sending 
out special literature calling attention. to the 
display. ; 
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Minneapolis and St. Paul 


L. Schaefer, retail jeweler, Shakopee, 
Minn., recently called on the Minneapolis 
wholesale trade. 

E. L. Pomerleau of the retail jewelry firm 
of Munns & Pomerleau, 221 E. Hennepin 
Ave., has been planning a fishing trip. 

Emil Gustafson, retail jeweler, 2201 Con- 
tral Ave., Minneapolis, made a fishing trip 
to Mille Lacs lake, Minn., from May 19 to 
21. 

L. A. Walker, retail jeweler, Sauk Center, 
Minn., is still in the Miller hospital, St. 
Paul, where he has been seriously ill about 
three weeks. 

Milton F. Gravender and Cornelius Lane 
of J. B. Hudson & Son, took a trip May 15 
to Mille Lacs lake, Minn., where they made 
a catch of pike. 


Ole L. Larson, manufacturing jeweler, 
512 Jewelers’ Exchange, Minneapolis, plans 
to double his space the first of June and 
to employ another man. 

Walter J. Courteau, traveling for J. M. 
Bennett Co., wholesale jewelers, Minnea- 
polis, returned May 20 from a trip of two 
weeks through nothern Minnesota. 

Paul Banyen of the wholesale jewelry 
house of J. M. Bennett Co., Jewelers’ Ex- 
change, Minneapolis, made a trip to Woman 
Lake, Minn., for some fishing on May 15. 

W. C. Weld of Weld & Sons, retail 
jewelers, 817 Nicollet Ave., Minneapolis, re- 
turned May 22 from an outing of 10 days 
at Northern Pine Camp, Park Rapids, Minn. 

Joel Ronn, retail jeweler, Princeton, 
Minn., has been building a new structure to 
be used entirely for his store, and his Min- 
neapolis friends understand that he has al- 
ready moved in. 

L. W. Wheeler and Fred Soukup, travel- 
ing representatives of J. M. Bennett Co., 
wholesale jewelers, Minneapolis, left May 17 
for Wisconsin on a joint trip which will re- 
quire about two weeks. 

The Betlach Jewelry Co., Minneapolis, 
has moved into their new quarters at 233 
Loeb Arcade. Mr. Betlach reports condi- 
tions this Spring as fine, with a prospect 
for big business next Fall. 

William J. McKay of the gold department 
of J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., Minneapolis, expects to leave the 
latter part of June with Mrs. McKay for 
a motor trip of two weeks to New York 
city. 
Mark A. Freedman is in charge of the 
store of the Harris Jewelers, Inc., 410 
Nicollet Ave., Minneapolis, during the ab- 
sence of Benjamin S. Harris, who is travel- 
ing for the wholesale jewelry firm of Jeffery 
-& Harris. 

Max Bruhn, manufacturing jeweler, 320 
Jewelers’ Exchange, Minneapolis, is plan- 
ning on a five day trip to Duluth to attend 
to some business, leaving May 28. His 
itinerary includes several towns where he 
expects to stop en route. 

Miss Garnet Johnson, for two years em- 
ployed by Thomas B. Wilson & Co., whole- 
sale jewelers, 100 N. 7th St., Minneapolis, 
was married on May 1 to Al Allard of 
Minneapolis. She is pkanning a trip to the 
Pacific Coast during her vacation the first 
two weeks in June. 

Representatives who recently were in 
Minneapolis included Mr. Goldberg, Helbein- 









“Stone Co.; Jack Kloville, Kloville Bros.; 


Maurice Morwitz, Stein & Ellbogen; S. 
Peyser, Shiman-Miller Mfg. Co.; Mr. Simp- 
son, Davis & Lowe, and Mr. Stone of the 
Helbein-Stone Co. ; : 

Word has reached Minneapolis that Ben 
Held, retail jeweler, Grand Forks, N. Dak., 
has just remodeled his store, changing the 
interior and installing a new front. Mr. Held 
had an auction sale of the stock which he 
bought this Spring from Mr. Skaug of that 
city, and he put. the fixtures formerly used 
by Mr. Skaug in his own store. 

Benjamin S. Harris of Jeffery & Harris, 
wholesale jewelers, 704 Hennepin Ave., 
Minneapolis, left May 19 to complete the 
selling trip of the late Maurice Schreiber, 
traveling salesman of that firm who died 
May 13 in the dining car of a Great North- 
ern train as it was approaching Glasgow, 
Mont. Mr. Harris will probably be on the 
road five or six weeks. 

Mr. Schwarz, sole owner of Schwarz 
Bros., manufacturing jewelers, 304 Nicollet 
Ave., Minneapolis, has just signed a new 
five-year lease on his present space, with 
the option of renewing it for another five 
years. He is installing new machinery and 
changing the floor plan, which he hopes will 
make his shop 100 per cent more efficient. 
A $4,000 front is to be put on the building. 

Olav M. Coll, retail jeweler, 1209 Frank- 
lin Ave., Minneapolis, boarded the steam- 
ship Stavangerfjord May 5 for a trip to 
Norway to attend the silver wedding of his 
brother at Arndal in Norway. He planned 
also to visit his former home town of 
Fredrikstad, Norway, after an absence of 
i0 years since the golden wedding of his 
father there in 1913. Mr. Coll has been a 
jeweler on Franklin Ave., Minneapolis, 
about 18 years. He is expected back in 
town the latter part of July or early in 
August. 

John S. Allen, veteran Minneapolis retail 
jeweler, M0 Metropolitan Life Bldg., is ex- 
pected to return the first of June from 
Philadelphia, where accompanied by Mrs. 
Allen, he is spending the month of May. 
This is his first visit to that town in about 
10 vears. A brother and a sister of Mr. 
Allen live in Philadelphia, and he was born 
and raised there, as was his wife, and his de- 
termination to visit the scenes of his boy- 
hood led him to leave Minneapolis April 
30 for the trip. Mrs. Allen had not been 
there for about 30 years. They have been 
in Washington, D. C., but are spending most 
of the time in Philadelphia. 

J. J. Allin, retail jeweler, 2423 Central 
Ave., Minneapolis, expects to sell his busi- 
ness the first of June, to someone who will 
continue to operate the store at the same 
address. Mr. Allin has been in the same 
block for 14 years. Formerly he traveled 
for the F. L. Bosworth Co. and the B. F. 
Simpson Jewelry Co., both firms which at 
one time operated in Minneapolis. He re- 
calls the days when it was customary to 
travel with seven large trunks, and to set 
up a new jewelry store in each town en- 
route, and it was under these conditions that 
he covered the Minnesota and South Dakota 
territory for seven years with F. L. Bos- 
worth Co. He believes that this firm and 
the St. Louis Silverware & Clock Co. were 
the last companies in the United States to 
devote their entire business to that of whole- 
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saling silverware and clocks. The B. F. 
Simpson Jewelry Co., now out of business, 
specialized on solid gold jewelry, and Mr. 
Allin traveled for this house in central 
Minnesota, part of northern Iowa and South 
Dakota, remaining with them about four 
years. He plans to go first to Kansas City, 
Denver and Yellowstone park, and then to 
look over some of his holdings in Florida, 
where he may permanently locate. 








Notes from Indiana 





The Oriental Jewelry Co., Indianapolis, 
has opened a shop at 1107 S. Meridian St. 

According to his annual custom, Ralph 
Roessler, Marion, Ind., again has posted 
a gold medal to be given to the best all- 
round camper at the Y. M. C. A. camp 
near that city this year. 

Photographs of members of the graduat- 
ing class of Shelbyville, Ind., High School 
form an attractive display in the window 
of the J. E. Sigler jewelry store on South 
Harrison St. The pictures are displayed in- 
dividually and every member of the class is 
included. Following the commencement 
exercises the photographs will be presented 
to the class members with the compliments 
of the jeweler. The display has become an 
annual custom with Mr. Sigler and always 
attracts much attention from persons passing 
his store. 

More than 75 members attended the 13th 
annual meeting of the Association of Credit 
Men of Evansville, Ind., at which directors 
were elected. New directors for three 
years are: H.C. Dodson, F. A. Dickman, 
L. H. Boink, George H. Lutz. Reports 
were read by the officers. Herbert Leich, 
past president, gave an address on “What 
the Local Association is Doing,” and E. K. 
Sherer gave a talk on the work of the 
national association. It was announced that 
15 members of the association would attend 
the national convention in New York city 
the last of this month. 

Pennsylvania St. in Indianapolis has been 
renamed for advertising purposes by mer- 
chants who own stores on the thoroughfare 
as the Fifth Avenue of Indianapolis. This 
action was taken at the last meeting of the 
organization. Forty-nine of the business 
men along the two blocks incorporated in 
the organization, advanced plans for the 
united unveiling of the windows of the 
stores on the street to show special displays 
on the night of May 24. Each business firm 
will prepare an elaborate window display 
in which animated demonstrations of the 
commodities which the stores handle will be 
shown. The windows all will be unveiled 
at the same time. Special music and other 
entertainment features will be arranged. On 
the following Monday night the windows 
will be cleared of the special displays and 
trimmed for Memorial Day. Relics of wars 
and other mementos of national conflicts 
will be shown. 








E. M. Whittigschlager, a prominent Niag- 
ara Falls, N. Y., jeweler for the past 18 
years, has announced the formal opening of 
his new store at 372 3rd St. The old estab- 
lishment on Fall St. has been closed and Mr. 
Whittigschlager will conduct his business 
from the one 3rd St. store. 
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Charles De Ran, 
Deuble, Canton, were visitors to the whole- 
sale trade last week. 

Qut-of-town jewelers in Cleveland last 
week included Ed Nolf, of Nolf Bros., Wads- 
worth; George High, Medina, and L. W. 
Wyckoff, Chagrin Falls. 

William Martin of 12407 St. Clair Ave. 
is celebrating his 16th anniversary in busi- 
ness and holding a special sale. He has one 
of the most attractive stores in the Glen- 
ville district. 

Walter Vrettman, president of the Deuber 
Hampden Watch Co., and Mrs. Vrettman 
gave a very enjoyable party at the Hotel 
Hollenden on May 25 to celebrate their fifth 
wedding anniversary. 

Joseph Welf, of the Colonial Arcade, is 
celebrating his 60th anniversary in business 
and is holding a sale. Mr. Welf is one of 
Cleveland’s pioneer jewelers, and is highly 
respected in the trade. 

L. R. Fauver is putting in a new store 
front in a store at Hillyard and Madison 
Aves. that he will occupy when alterations 
are completed. He is at present located at 
11802 Detroit Ave., Lakewood. 

A motion to dismiss the petition of in- 
voluntary bankruptcy against Arthur Mada- 
ros, doing business as Strauss & Co., was 
filed in United States District Court May 
20 by certain of the petitioning creditors. 

F. Norman Northcote, representing Aude- 
mars Piquet & Co., Brassus and Geneva; 
Jean Wildenstein, of the Société Anonyme 
Des Establissements Ebel, Paris, and G. H. 
Grunthaler, of the Depollier Watch Corpora- 
tion, New York, called on Cleveland trade 
last week. 

H. P. Neilson & Sons, Lorain, are cele- 
brating their 49th anniversary. The business 
was founded by H. P. Neilson, and in 1914 
the two sons, Harry and Walter, were admit- 
ted to partnership. They have a very beau- 
tiful store that is finished with panels of 
walnut and marble and have a well-estab- 
lished business. 

A composition settlement of 20 per cent. is 
being offered by Morris Folkman, who filed 
a voluntary petition in bankruptcy on May 
10. It is understood certain creditors will 
oppose it as a much higher rate was sug- 
gested by the Cincinnati committee of the 
National Jewelers’ Board of Trade who in- 
vestigated the business some time ago. 

The formal opening of the Fink Jewelers, 
Inc., new store at 10315 Euclid Ave., took 
place on Saturday, May 22. There were 
many beautiful flowers, tokens of good will 
from the trade. The new store will cater to 
the credit trade, and will be the only type 
of store of this kind in the vicinity. Being 
located on the busiest spot outside of the 
downtown section and of very attractive ap- 
pearance should mean that a good business 
should be enjoyed. The downtown store in 
the Colonial Arcade will be continued as 
usual. 

At least three of Cleveland’s wholesalers 
are wondering what has become of two men 
who disappeared some time in April. They 
arrived in Cleveland about Jan. 1, last, 
opened an office and paid a visit to one of 
the material houses where they obtained 
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credit for about $160 worth of watchmakers’ 
tools and materials, to be paid for within 
90 days. Other wholesalers gave credit on 
merchandise. The men’s credit was sup- 
posed to be all right. April 1 the manager 
of the building in which their office was 
located locked the office as the rent was in 
arrears, and representatives of the trade 
who called for the purpose of collecting 
their overdue accounts discovered that all 
the office contained was a couple of cheap 
clocks and a few alarm clocks. The watch- 
makers’ tools, etc., and other merchandise 
secured on open account had disappeared. 
The men have been listed as missing debtors. 

The meeting ca!led by the Cleveland Bet- 
ter Business Bureau for Thursday, May 20, 
at the Hotel Statler was attended by repre- 
sentatives of some of the large retail jewelers 
and representatives of the Bureau. Dale 
Brown, manager, presided and outlined briefly 
what the Bureau is striving to accomplish. 
He said that the Bureau had prepared a list 
of recommendations concerning jewelry ad- 
vertising about two years ago. Since then 
certain changes had suggested themselves, and 
these, if they met with the approval of 
those present, will be incorporated in a new 
list. The Bureau will then send a copy of 
the list to every retail jeweler in greater 
Cleveland asking him to signify his approval 
by signing his name to the recommendations. 
If the majority of the trade sign and re- 
turn the recommendations a committee will 
then call on the newspapers and ask them 
to censor all jewelry advertising according 
to the recommendations. After a short dis- 
cussion the changes suggested by Mr. Brown 
were made in the list and the meeting ad- 
journed. The Bureau is now having the 
suggestions multigraphed, and it is expected 
that within a week the retail jewelers will 
receive copies. In the event that the ma- 
jority of the trade shows no inclination to 
co-operate by not signing, the Bureau will 
continue its policy of patiently urging the 
trade to adopt the recommendations, but will 
not ask the newspapers to censor any copy. 








Pacific Northwest 


A new incorporation in this section is the 
Thomas & Funk Jewelry Co. of Wenatchee, 
whose incorporation papers were filed last 
week. Howard Thomas and Guy N. Funk 
are named as the incorporators of the con- 
cern whose capital stock has been fixed at 
$15,000. 

A representative of one of the most an- 
cient metallic arts of Japan, T. Horayame, 
arrived in Seattle last week, en route to 
Philadelphia for the international exposition. 
Mr. Horayame represents the art which 
produces figures and designs by hand on met- 
als, one of the most ancient on the Nippon 
isle. 

A turn for the worse has been taken by 
R. L. Rutter, banker of Spokane, shot by 
Phineus Saffron, pawnbroker of that city. 
Mr. Rutter was growing gradually better, 
when the sudden change took place the other 
day. Saffron is being held for $10,000 bond, 
and the request of the court to halve this 
was denied. 

Although the prize wrist watch which 
the Bellingham store of Wiesfield & Gold- 
berg was to give to the Bellingham player 
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in the Seattle semi-pro league who had the 
best batting average during the season was 
stolen Saturday night, Morey Wiesfield, 
manager of the Bellingham store, will offer 
another $50 watch, so the player will be cer- 
tain of his prize. Thieves took the watch 
from its leather strap by cutting it with a 
razor where it was on display in the Club 
Cigar store at Bellingham. 

Two “fake” diamond salesmen are held 
in the city jail pending an investigation into 
their activities. The game which it is 
claimed was worked upon one of the vic- 
tims, a mechanic, involves these two men, 
who are alleged to have exhibited genuine 
stones in attractive settings, and after the 
consummation of a sale at a ridiculously low 
price, removed the genuine stones and sub- 
stituted “fake” diamonds therefor. The police 
have received several reports that the 
“phony” diamond swindlers victimized many 
of the residents of the city. 

Window displays as well as advertising 
featured Community Plate Week, which 
opened in Seattle May 16 and continued until 
the 29th, with many of the local jewelers 
participating in this campaign of the Oneida 
Community, Ltd., for advancing their prod- 
ucts. Constructive advertising in the local 
papers told the story of this silverplate, and 
gave the most appropriate use for silverware, 
as well as treating of it historically. Vari- 
ous patterns of tableware and hollow-ware 
of the Oneida company were on display and 
demonstrations were held in jewelry stores 
and department stores with jewelry sections. 

Installment houses, specialty shops, jewel- 
ers and many other merchants were repre- 
sented last week in the gathering of the 
Pacific Northwest Convention of Retail 
Credit Men in the Hotel Davenport at Spo- 
kane. For the group which included jewelry 
stores William Krause of Portland, Ore., 
was elected chairman. A new departure 
had been tried this year when all the credit 
men were grouped according to business. 
Growing of installment purchasing was 
noted, and the credit men discussed tact and 
courtesy, bankruptcy and garnishment laws, 
and the protection which should be accorded 
the various houses by the credit men. It 
was believed that when credit was extended 
there should be a limited amount placed on 
each account, and when this amount was ex- 
ceeded, the credit department should operate 
like a bank, sending out over due notices. 
Further co-operation between all the business 
men was also sought. 








Pacific Coast Notes 


W. G. Peters of Redcliffe & Peters, Reno, 
Nev., has sold his interest. 

Samuel Soss, of 419%4 Main Ave., Spo- 
kane, Wash., has assigned to the Spokane 
Merchants’ Association. 

J. A. Jarganin has opened a jewelry store 
in the State Bank of Morton building, Mor- 
ton, Wash. It is stated that Mr. Jarnagin 
has had 30 years’ experience at the jewelry 
bench. 











William Russell McHenry, 60 years old, 
who for 40 years conducted a jewelry busi- 
ness founded by his father at 106 Main St., 
Hornell, N. Y., died in that town on 
May 17. 











Carl. Bechtel, Holtville, is spending sev- 
eral days in Los Angeles on business. 

M. D. Hirsch, formerly in the Broadway 
Central building, has opened a store at 5722 
S. Hoover St. 

J. J. Jacobson, formerly in business in 
South Dakota, has opened a new store at 
359 N. Western Ave. 

Mrs. C. H. Clifford, Glendale, has moved 
to new and larger quarters at 233 S. Brand 
Boulevard in the same town. 

After being confined to the Whittier Hos- 
pital for several weeks, Hal B. Smith, 3720 
Whittier Boulevard, has returned to his 
store. 

P. E. Rowe, 41934% Whittier Boulevard, 
and H. S. Downs, 4602 on the same boule- 
vard, have returned after a few days trip to 
Paso Robles. 

A. P. Wood, of the A. P. Wood Co., 704 
Title Guarantee building, is gradually re- 
covering his health and was at his office 
a few days ago. 

The manufacturing jewelers have posted 
cards announcing that their shops will close 
Saturdays at 1 o'clock during June, July, 
August and September. 

Glenn L. Box, Monrovia, has returned 
from a 10-days’ trip to the High Sierras. 
He was snowbound for four days and spent 
the rest of his time fishing. 

A. J. Becker has opened a branch store at 
Angeles Mesa Boulevard and Slauson Ave. 
It will be in charge of Dr. A. Otis and will 
have an optical department. 

The new stock of silverware received by 
the G. G. Voege Co., is all in place and Mr. 
Voege reports it to be selling well. G. F. 
Davidson is in charge of the department. 

R. W. Rastall, 4507 Moneta Ave., is hav- 
ing his store entirely remodeled and install- 
ing new fixtures. He has just closed a 
successful auction conducted by Stanley 
Thorne. 

Ira W. Smith, manufacturers’ representa- 
tive, 902 Broadway Central building, has 
started on a business trip to San Francisco, 
Portland, Seattle and Salt Lake City, to be 
gone two weeks. 

The window of Kinehan & Co., 145 W. 
Sth St., was broken on the morning of Fri- 
day, May 14, and merchandise to the value 
of $200 was abstracted. No clue has been 
found to the robber. 

George E. Feagans has been elected to 
and assumed the presidency of the Surf and 
Sand Club at Hermosa Beach, some 20 
miles from this city. Mr. Feagans was one 
of a board of 15 directors elected by the 
members. 

The store of Dunaway Co., 233 Larch- 
mont St., was entered by a burglar between 
4 and 5 o'clock Sunday afternoon, May 9. 
He had entered by smashing a lock on a 
rear door and escaped with a small amount 
of jewelry and watches. 

T. S. Lailey, El Monte, recently met with 
an accident which at first seemed likely to 
be very serious. He was buffing a pair of 
glasses when the frame caught in the buffer, 
which threw the glasses into his eye, cutting 
it severely. Specialists report, however, 
that his sight will be saved. 
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R. H. Wetzell, 1706 N. Vermont Ave., is 
again back in his store after recovering 
from an operation for appendicitis. He was 
confined to a hospital for several weeks. 
He has postponed his proposed trip to 
Europe until the first of next year. In the 
meantime he is remodeling his store. 

The following jewelers from out-of-town 
have been in Los Angeles recently: Chas. 
R. Penington, Riverside; Dr. W. E. 
Christie, Elsinore; C. J. Hase, Ontario; 
Geo. Bower, Upland; J. E. Lewis, Clare- 
mont; G. E. Langley, Long Beach; Frank 
Hoffman and L. Asher, Santa Ana; M. A. 
Stalmer, Fullerton, and Jas. Funfar, Santa 
Monica. 

Gordon White has been added to the force 
of the Berson-Measer Jewelry Co. He will 
assist in the office and also visit some of 
the near-by towns. B. H. Berson has re- 
turned from San Diego and reports that city 
one of the white spots of the State from a 
business point of view. He has now started 
on a trip to San Bernardino and elsewhere 
east of here. 

The window in the store of August Sund- 
auist, 3204 W. 6th St., was smashed one 
night recently by a burglar who escaped 
with goods valued at $300. The loot com- 
prised mostly watches and jewelry. No at- 
tempt was made to open the safe. A re- 
markable circumstance was that the same 
window was broken in a similar manner 
exactly one year previous on the same date. 

The jewelers here were much shocked by 
the announcement of the tragic death of 
Edson Adams, San Frantisco, whose body 
was found in the bay there on May 14. 
While Mr. Adams was not a_ frequent 
visitor here personally, he and the lines he 
represented were well known by reputation. 
Edward J. Gorman has been Mr. Adams’ 
representative in this section for many years 
and is well known and much esteemed. 

At the last meeting of the Jewelry Crafts’ 
Association, held May 11, most of the time 
was devoted td preparations for the annual 
basket picnic. It was decided to hold it at 
FPlummers Park, near the Pickford Studios, 
Hollywood, May 23, and to limit attendance 
to members and their employes. It was de- 
cided also to have an orchestra, dancing, 
athletic games, etc., for which prizes were 
provided. The committee of arrangements 
comprised Gilbert B. Kinsey, chairman; and 
I. A. Miller and B. H. Berson. 


J. Levinson, aged 67 years and one of the 
old-time wholesale jewelers of Los Angeles, 
passed away on Sunday, May 9. He had 
been in ill health and gradually declining 
for several years past, but had continued 
to maintain an office in the Title Guarantee 
building until the time of his death, although 
he had been in a sanitarium for several 
weeks. He was finally taken away by an 
attack of pneumonia. More than 20 years 
ago he opened an office in the Wilson 
building, 102 S. Spring St. He leaves, be- 
sides a widow, three daughters, two of them 
married. The funeral was held on Monday, 
May 10. 

A dispatch from Ontario to a Los Angeles 
paper says: “Reported discovery in the 
mouth of San Antonio Canyon, to the north 
of this city, of what is declared to be the 
richest deposit of platinum ever located in 
this country, created excitement in Ontario 
and Upland today and started a rush of 
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prospectors to the local mountains. Djs. 
covery of the deposit is credited to Owen 
Swift and Addil Marit, of Long Beach, who 
have staked a claim on what they presumed 
was government land, but which investiga. 
tion today developed is the property of the 
Frankish Co., of this city, and therefore not 
open to filing.” 

An outstanding feature of the local 
jewelry news is the auction sale being con- 
ducted by Feagans & Co., announced as a 
“$2,000,000 auction sale” in a big advertise- 
ment in the local papers. ‘We sincerely 
believe,” the advertisement further said, 
this to be the outstanding event of its kind 
in the history of American business.” In a 
personal statement Mr. Feagans stated: 
“Our stocks are altogether too heavy for our 
capital. We have come to the conclusion 
that it is best that we reduce our invest- 
ment substantially. An auction, to our 
mind, may be made as high-class and digni- 
fied a way of selling as any other method. 
It is so in England and in France and 
throughout continental Europe, and it will 
be so here, as we will conduct this auction.” 
The announcement has had the result of 
bringing a large crowd to the store daily. 











New clocks are to be installed in the Bosse 
high school and the Reitz high school in 
this city in the near future. 

E. J. Welp, retail jeweler at Hunting- 
burg, Ind., made a business trip to Jasper, 


Ind., a few days ago. Mr. Welp says he is 
looking for a good Summer and Fall trade. 

Theodore Bitterman, of Bitterman Bros., 
204 Main St., and Mose Gans, former vice- 
president and general manager of I. Gans & 
Co., now Raphael Bros., accompanied by 
their wives, have returned from a trip to 
French Lick, Ind. 

Alden Heuring, editor of the Winslow 
Dispatch, Winslow, Ind., who fora number 
of years was engaged in the retail jewelry 
business at Monroe City, Ind., will attend 
the Democratic State convention at Indian- 
apolis on June 3 as one of the delegates 
from Pike county. 

Herbert Hoggatt, who died recently at his 
home in Boonville, Ind., was responsible 
for the installation of the clock in the court 
house tower in Boonville. He bought the 
clock and presented it to Warrick county. 
For many years Mr. Hoggatt was attorney 
general of the territory of Alaska. 

J. C. Bishop, .one of the officials of the 
Iowa Pearl Button Co. at Muscatine, Iowa, 
was in Mt. Carmel, Ill., a few days ago in- 
specting the company’s plant at that place, 
which he found to be in good condition. The 
factory has been operating steadily with a 
good supply of shells on hand. Many of the 
other pearl button factories in southern 
Illinois and southern Indiana towns con- 
tinue to run on good time, and indications 
point to a very busy season. 








On June 1, C. R. Jacobs, now at 4 W. 
4th St., Oklahoma City, Okla., will move to 
larger quarters in the new building at 14 W. 
4th St., Oklahoma City. 
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Ed. Lehman, wholesale jeweler of Den- 
ver, Colo., accompanied by Mr. and Mrs. 
Steere, his daughter and son-in-law, have 
just spent several days here, en route home 
from the south where they have passed the 
last two months. 

H. H. Allen, Coast manager of the 
Oneida Community, Ltd., has again become 
a commuter, according to his annual custom 
of spending the Summer months at his farm, 
down the Peninsula. He is taking a brief 
vacation in the Yosemite Valley. 

Returning from a business trip to the 
Hawaiian Islands via San Pedro, J. T. 
Kielty, of Kielty & Beard, is remaining for 
a short time in the south, to call on the 
trade. Stanley J. Beard is covering the 
Sacramento Valley and parts of Nevada for 
the firm. 

Among the retail out-of-town jewelers 
visiting the trade are: J. G. Heermance and 
his son Lester, Modesto; L. A. Mead, Santa 
Clara; Anton Lassen, of Susanville; Carl 
Seibak, Antioch. Another visitor is Francis 
Levy of the American Jewelry Co., Hono- 
lulu; T. Hi. : 

Nathan Feder, engaged in the retail 
jewelry and loan business in El Paso, 
Texas, has gone far afield in taking over 
the stock of the H. Walker Gift Shop, 
Honolulu (T. H.) Feder is now in Honolulu 
conducting a sale and reports very satis- 
factory results. 


John J. Morse, Coast manager for the 
Elgin National Watch Co., has returned to 
his offices here after accompanying De 
Forrest Hurlburd, president of the company, 
through some of the Pacific northwest. Mr. 
Hurlburd has been calling on the trade in 
the course of a Coast trip. 

Conditions in the jewelry business are 
showing improvement all through the south- 
west. This impression of the territory has 
been brought back by A. V. Davidson, 
western manager, National Jewelers Board 
of Trade, who has just returned from the 
south. He spent 10 days in El Paso. 

Just prior to leaving for his northern 
trip, J. H. Spiro stated that business around 
this city is better than anywhere, also in the 
State. This is partly because many manu- 
facturers are seeking sites; the Government 
is to improve the water front of the 
southern part of the city and the Dumbarton 
Bridge, from Redwood City across the Bay 
will be opened within 60 days, affording 
easy access to San Francisco to visitors from 
the San Joaquin Valley. 

Representatives of Eastern manufacturers 
here include: R. H. King, Ostby & Barton 
Co., Providence, R. I.; Stanley Glidden, 
Triangle Jewelry Co., Providence, R. I.; 
Walter B. Marble, the Finberg Mfg. Co., 
Attleboro, Mass., and Bugbee & Niles Co., 
North Attleboro, Mass.; J. Ehrenreich, D. & 
I. Mfg. Co. New York; Bert Murphy, 
Evans Case Co., North Attleboro, Mass.; 
John E. Tetlow, Parks Bros. & Rogers, 
Providence, R. I.; M. Peyser, Shiman- 
Miller Mfg. Co.; H. Brod, Brod & Co., 
and Dan Child, Payton & Kelly Co., and 
Bates & Bacon.: ' 

Only four days before the sudden death 
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of Edson Adams, president of the Edson 
Adams Co., the board of directors of the 
company, a corporation, had unanimously 
adopted at a meeting held at the office of 
the company, 140 Geary St., a proposition 
to increase the capital stock of the corpora- 
tion from $50,000, divided into 1,000 shares 
of the par value of $50 each, to $100,000, 
divided into 2,000 shares of the par value 
of $50 each. Clark Spence is secretary of 
the corporation which carries the Reed & 
Barton and other well-known lines. Silver- 


ware firms here have been doing very well 
this year. 











E. V. Saunders, San Francisco, Pacific 
Coast sales director of the International Sil- 
ver Co., and I. W. Cokeiair, vice-president 
of the company, were in Seattle recently. 

Mrs. L. L. Richardson, who assists in the 
store of her son, L. Richardson on Second 
Ave., returned recently from a 10 days’ visit 
in Yakima, Wash., with her sister, Mrs. 
Frank Horsley. 

R. J. Marsh, manager of the Joseph Mayer 
Co., attended his first jewelers’ convention 
at Longview last month, and was very much 
pleased with the experience. So much so in 
fact that he says he does not intend to miss 
any more. 


Joseph Mayer recently returned from a 
sales trip through Idaho, Montana and east- 
ern Washington with the report that retail- 
ers in these sections are doing excellent busi- 
ness. Mr. Mayer took orders for a large 
amount of merchandise and pronounced the 
trip one of the most successful of the season. 
An elaborate clock system has been in- 
stalled in the Myer & Frank store in Port- 
land by the Joseph Mayer Co. of this city. 

Louis Burnett, in charge of the San Fran- 
cisco stores of the Burnett Bros. chain, re- 
cently visited in Seattle, following a trip to 
Washington, D. C., where he was honored 
with an interview with President Coolidge 
on business conditions. David Burnett, in 
charge of the Portland store, was also a vis- 
itor in Seattle recently. 

L. W. Suter has announced the expiration 
of the lease on his Second Ave. location on 
May 31. A closing out sale has been in prog- 
ress for some time, and prices quoted on the 
merchandise on hand show rigid reductions, 
according to Mr. Suter. Furniture and fix- 
tures are offered for sale and Mr. Suter has 
announced his intention of closing out the en- 
tire stock before the expiration of the lease. 

The Dennison Mfg. Co. has moved its 
quarters from the Colman building to the Co- 
lumbia building at 1516 Second Ave., where 
double the former space is occupied. Wall 
cases and private offices are finished in wal- 
nut. A. L. Duncan, manager of the office, 
recently returned from New York, where he 
visited after attending a managers’ confer- 
ence of the Dennison company in Framing- 
ham, Mass. 

The Second Ave. store of S. Friedlander 
& Son is displaying the Gruen traveling col- 
lection of watches, valued at more than 
$75,000, in the windows of the shop this week. 
Every type of watch, including one so small 
that it can be covered by a silver dime, and 
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valued at several thousand dollars, is being 
shown. Robert Graham, Gruen representa- 
tive, is in charge of the exhibit. The col- 
lection is scheduled for showing in 35 cities 
of the United States. 

I. Lachman & Sons have rearranged their 
sales offices on the fourth floor of the Denny 
building to provide greater space. New show 
cases have been installed for the display of 
added lines of merchandise, which include an 
attractive assortment of gift items. I. Lach- 
man, head of the firm, recently returned from 
a three months’ trip to New York, Florida 
and middle western, southern and eastern 
points on business. Before his return he vis- 
ited the Hawaiian Islands with Mrs. Lach- 
man. He is now on a sales trip in Alaskan 
territory, where he reports by letter business 
is very brisk and retailers buying substantial 
quantities of goods. 

The Jewelers’ Club of Seattle, made up of 
the retail, wholesale and manufacturing in- 
terests of the city, met recently with 55 pres- 
ent. George Davis, manager of the Seattle 
offices of the A. I. Hall & Son, wholesale 
firm of San Francisco, and president of the 
club, presided: Dr. W. J. Hindley, educa- 
tional director of the Washington Retailers’ 
Association, gave a review of the recént dual 
convention at Longview, Wash., and a ‘talk 
on the deferred payment plan. Carl Reiter, 
manager of the Orpheum Theater in Seat- 
tle and famous for his stories, entertained in 
his best: manner, which so pleased the :club’ 
that he was presented with a brass medal of 
heroic.size. Alvin H. Hankins, manufactur- 
ing jeweler, made the medal and Louis Fried- 
lander, prominent retail. jeweler, made the 
presentation speech. Among the traveling 
salesmen present at the meeting were Harris 
Sproles, Knox & Kaye, San Francisco, and 
L. Kahn, Bodenheimer & Co., New York. 
A. L. Duncan and A. H. Hankins were ap- 
pointed a committee to arrange plans for a 
picnic of the club to be held during the 
month of June. 








Canada Notes 


James Ryrie, of Ryrie-Birks, Ltd., To- 
ronto, has returned from 4 motor trip to 
Florida, and is now at his Summer residence 
at Oakville, Ont., for the season. 

The ninth annual meeting of the Stratford 
District Jewelers’ Association was held at 
Stratford, Ont., on May 19 with a good at- 
tendance. The following officers were 
elected: President, Alex. Gillies; vice-presi- 
dent, C. G. Merkle; secretary-treasurer, 
F, S. Savauge; reporter, N. Pequegnat. 

James Davidson, who: for many years con- 
ducted a jewelry store in Hamilton, Ont., 
died in that city on May 14. He was 84 
years of age, and had spent most of his life 
in Hamilton. Mr. Davidson was a member 
of Knox Presbyterian Church, St. Andrew’s 
Benevolent Society, Doric Lodge, A. F. and 
A. M., and the Scottish Rite. 











Work has begun on razing the old build- 
ing on W. Adams St., Jacksonville, Fla., 
and the two-story structure on the north- 
west corner of Laura St., to make way for 
the new store and office building of the 
Greenleaf & Crosby Co. The new building 
is scheduled to be completed in time for the 
pre-Christmas business. 
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SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 


720-722 PENN AVENUE PITTSBURGH, PA. 
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Have you written? It is to your interest to write at once 
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QO. D. Clark, of Sanford, Me., has sold out 
his business preparatory to going to Florida. 

Edward A. Young has taken over the 
Waltham business of Smiley & Peters, who 
have bought a store in Milford. 


Marriage intentions have been filed at city 


hall by Merrill A. Brown, 13 Vine St., Med- 
ford, silversmith, and, Miss Katherine M. 
Cary, 14 Alcott St. -artist. 

Bernard Swetzoff, known to many jewelers 
for his extreme courtesy, has moved from 
5 Bromfield St. to the Province building, 
where he is conducting a wholesale and 
retail diamond and jewelry business. He 
is located at 548. 

The death is announced of C. H. Stewart 
of Gardner. He went to the hospital for an 
operation but succumbed to Bright’s disease. 
Mr. Stewart was a frequent visitor in 
Boston where he was highly respected. He 
is survived by his widow and one son. 

A. Harrison, one of the old-time occu- 
pants of the Washington building, has moved 
to the Province building, where he has offices 
on the fifth floor, room 505. For 20 years, 
Winter and Summer, Mr. Harrison con- 
ducted a prosperous diamond business at the 
old stand. 

A charter of incorporation has been 
granted to Heller & Atkins, Inc., Boston. 
The capital is $25,000 and the incorporators 
are Harry Heller, Cambridge, Abraham 
Atkins, Bosten, and Gertrude B. Fallon, Ded- 
ham. The company has offices in. the 
Washington building. sy 

Howard Wright, who for 18 years was 
with M. S. Page & Co., has opened in busi- 
ness for himself in the Province building 
where he has established a complete line of 
Community plate and Tudor ware. He plans 
to give most of his attention to the develop- 
ment of these lines for the present, although 
later on he will carry diamond goods. Mr. 
Wright, during the years he was represent- 
ing the Page concern throughout New 
England, made a large circle of friends who 
confidently hope that he will succeed in his 
new venture. 

The trade learned with deep regret last 
week of the death of Florentine Schnetzer, 
one of the best known watchcase makers in 
Boston. He had been in the trade for many 
vears and was one of the most interesting 
characters hereabouts. Located in the 
Ballard building for many years, he carried 
on a business which won for him a reputa- 
tion unexcelled in his particular line. He 
was a native of Germany but came to this 
country early in life, and spent most of his 
years in this city. Funeral services were 
held at his home in Arlington Heights, the 
Rev. Charles T. Hall, rector of St. John’s 
Episcopal Church, Arlington, officiating. 

Members of the Boston Jewelers’ Club 
learn with great pleasure that the annual 
Spring outing is to be held at a new 
rendezvous this season. It is the Atlantic 
House, Nantasket, and the date is June 16. 
For years it has been held at Pemberton. 
A change of venue is welcomed by all. 
Furthermore there is to be a considerable 
alteration in the program. James H. Parks 
is now engaged in drawing up a program of 
sports which will appeal through their 
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novelty and interest. Prizes will be awarded 
to the winners of the games. There are 
also other forms of entertainment which Mr. 
Parks is keeping secret so as to come as the 
greater surprise. Secretary Kerr also is 
arranging for a banquet which will eclipse 
all previous efforts. The bathing facilities, 
Paragon Park, with all its shows, big wheels, 
etc., and ather excitement right on the spot, 
will greatly enhance the club’s own arrange- 
ments. 











L. W. Cobb, Webb C. Ball Co., Cleveland, 
O., was a recent visitor here. 

FE. L. Royal, a jeweler of Chester, S. C., 
graduate of the Bowman Technical School, 


was in Lancaster last 
friends. 

Among recent trade visitors here were 
W. A. Kessinger, Selins Grove, Pa.; Paul E. 
Wilt, Phoenixville, Pa., and J. Thompson, 
with J. C. Snyder, Clearfield, Pa. 

J..L. Price, formerly of the firm of Wehrle 
& Price, Punxsutawney, Pa., has bought out 
the jewelry business at Schuylkill Haven of 
S. M. Rupley, and is now in possession. 

George R. Weber, of Louis Weber & 
Son, and wife on May 21 attended the com- 
mencement exercises ° at the Brownson 
School, New York, at which their daughter, 
Elizabeth, was one of the graduates. 

D. W. Griffith, Gloversville, N. Y., a 
former student of the Bowman Technical 
School, visited Lancaster last week. D. W. 
Shannon, Altoona, and M. G. Cox, Hickory, 
N. C., have enrolled as students in this 
school. 

The J. F. Apple Co. furnished gold, silver 
and bronze medals for the South Jersey ath- 
letic meet at Atlantic City on May 22. Mrs. 
Anna Kauffman Nickel has resumed her old 
position in the office after an absence of sev- 
eral months. 

Charles Kranich, York, member of the 
firm of Kranich Bros., was in Lancaster last 
week in connection with the smoke sale now 
going on, due to a recent fire in the building 
in which the Kranich jewelry store is lo- 
cated. The entire stock, valued at $50,000, 
is to be sold. 

At the annual meeting on May 19 of the 
stockholders of the Non-Retailing Co. the 
following directors were re-elected: Milo B. 


week among - old 


‘Herr, T. Wilson Dubbs, Howard J. Eshel- 


man and Alfred W. Moyer, [Lancaster ; Wil- 
lis Musser, Philadelphia; Harvey H. Shomo, 
Reading, and M. L. Weidman, Ephrata. 
The board organized by electing these of- 
ficers for the ensuing year: President and 
General Manager, Alfred W. Mayer; vice- 
president, Harvey H. Shomo; chairman of 
the board of directors, M. L. Weidman; sec- 
retary and treasurer, Milo B. Herr; assistant 
manager, Willis B. Moyer. The reports in- 
dicated that the affairs of the company were 
in a prosperous condition. 








Nagel & Meyer, jewelers at Paducah, Ky., 
recently held an unusual exhibit of art work. 
The original painting by Emil Pollak-Otten- 
dorf was loaned for the special purpose of 
this exhibition by the Towle Mfg. Co. 





Louis Rush, Steubenville, O., was in Pitts- 
burgh last week buying and reports things a 
little quiet in that town, but that general 
conditions are not bad. 

E. F. Preiss, of Homestead, is conducting 
a sale for the purpose of discontinuing 


business. Mr. Preiss desires to retire and 
take it easy for a while. : 

A number of silver cups figured among the 
prizes of the Spring flower show of the Gar- 
den Club of Allegheny County and some of 
the leading jewelers got a portion of this 
business. Pittsburgh’s first families partici- 
pated in the displays which were made. 

Israel DeRoy and Mrs. DeRoy will cele- 
brate their 56th wedding anniversary on 
June 1. Mr. DeRoy, who is in excellent 
health, is 79 years old, but his friends declare 
he does not look to be 65. He has been en- 
gaged in business in this city all during his 
lite. 

Repairs are being rushed on the Friend 
building, Penn Ave., visited recently by fire, 
causing Friedman Bros. a loss of close to 
$25,000. This concern was covered by in- 
surance, and expects to get into the rebuilt 
quarters some time the latter part of June 
with a new stock of merchandise. 

An involuntary petition in bankruptcy was 
filed in the United States District Court last 
week by creditors of Simpson & Co., Altoona. 
It is alleged in the petition that the concern 
made an assignment to John H. Hemphill, 
May 17. The petitioning creditors and the 
amounts owed to them follow: George 
Platt, $800; J. A. Coates, $4,750, and Curtis 
& Vaughan, $6,500. All of these amounts, 
it is stated, is for money borrowed. 

Robert T. Graham, vice-president and 
general manager of the Pittsburgh Dry 
Goods Co., and well known to the trade, has 
been re-elected president of the Pittsburgh 
Association of Credit Men. Mr. Graham 
was recently elevated from assistant treasurer 
to vice-president and general manager of the 
house. Mr. Graham headed a delegation of 
60 members of the association who left Sun- 
day night for New York to attend the an- 
nual convention of the National Association 
of Credit Men. 

Robbers on two different nights broke 
windows in two jewelry stores on Smithfield 
St. The first robbery was that of the store 
of Louis DeRoy & Bro., where 13 watches 
and a tray of diamond rings were lifted out 
of the window. At the store it was stated 
that the exact value of the goods, taken has 
not been determined. The other robbery 
took place at the store of Joseph DeRoy & 
Sons, where the thieves made away with 22 
watches. The police report said that value 
of this latter robbery was $500. Hardly a 
store on Smithfield St. has escaped robbery 
during the last year, and these robberies, it 
is stated, usually occur between 6 and 7 
o’clock in the morning, or just after the 
police go off duty. Apparently thieves know 
that the downtown section is not protected 
between those hours and lay their plans ac- 
cordingly. It is held by some that this is 
where an active jewelers’ organization might 
be able to do some good in seeing that the 
business section is properly policed at all 
times. 
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OUR 1926 SPECIALS 
Leather Novelties to Retail from 50c to $1.50 Each 


| 











VALUABLE PAPERS 














3600 Sie i 16! 3641 





SEND ORDER TODAY—IMMEDIATE DELIVERY 


A. L. REED CO. 200 MabisoN AVENUE, NEW YORK 


Entrance Through Arcade in 35th Street 
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Selling Gifts in the Sunny South 








A Second Floor Gift Department with Many Unique Features 
to Attract 


Trade 








THE South offers many novel things in 
gift department merchandise display 
which the northern jeweler, and the western 
one, too, can find interesting and heipful. 
A gift department in one southern city will 
be a little difficult to explain without a dia- 
gram, but the general impression will be 
very easy to give. 

The gift department is on the second 
fioor. You reach it by elevator which opens 
into the right side as you face the back of 
the store. Between the front windows and 
the elevator door and shaft is the business 
office of the gift department containing a 
desk and a few chairs and appearing more 
like a small conference room than anything 
else. Between this room and the partitioned 
other side of the room is a long showcase 
containing what this gift department calls 
merchandise of medium and low prices suit- 
able for prizes. All the little odds and ends 
which cannot be classified are in here and 
the method of blending them on the shelves 
does not make them appear jumbled or 
junky. 

The back of the store is partitioned off 
on both sides, leaving a wide open entrance. 
Between this and the front windows are 
four partitioned spaces. The partitions do 
not go to the ceiling but give the effect of 
separate rooms. They can only be entered 
through the wide open space in the front 
of each, opening into the center of the 
store. The left side beyond the elevator is 
filled with wall and glass showcases. This 
gives a very wide, spacious and expensive 
appearance to the gift department. 


The first partitioned off space, which is 
opposite the office, is fitted up as a sort of 
rest room, with easy furniture, and the 
walls are decorated with tapestry, mirrors, 
pictures and painted trays. This room con- 
nects with the partioned space next to it, 
and is the only one that does. 

The second partioned space contains pot- 
tery on shelves which line the walls. There 


is a glass showcase which you face upon 
entering, beyond a table display of pottery 
which is in this “room” just beyond the 
entrance. The showcase has a large display 
of candles, in pairs and in candlestick and 
candle sets, attractively boxed. On the 
lower shelf is a large assortment of poker 
and bridge sets, and also a number of sewing 
sets. 

The next “room” is the china room, in 
which the different patterns of china are 
shown. This house carries only the best and 
the shelf displays are very appealing in tex- 
ture and color combinations. There is also 
a table in this “room” which is set with 
china. 

At the top of the partition of this room 
and the one before it and the lamp room 
next to be described, are hung pictures and 
mirrors, not in profusion, but so that the 
customers do not forget that they are offered 
for sale in the store. The next room, which 
is before the partitioned off back, is the 
lamp room, displaying a wide range of 
lamps and shades and electric candles. There 
is a display of pottery on the table in this 
“room.” 


Then comes the crystal “room,” with all 
black background so that the glassware 
stands out in pleasing and startling clear- 
ness. This is the partitioned off back space 
and goes the full width of the store. It has 
tables through the center of it on which 
glassware is displayed. These tables are 
covered with crepe paper table cloths in 
white. The stemware, the colored glass and 
such assortments as are shown on the tables 
stand out very well on these paper cloths. 

The ice tea sets, etc., are shown on trays 
of the different types which the store sells. 
The trays are displayed with appropriate 
merchandise upon them. The giassware is 
grouped according to use and design. The 
left side of the room is entirely glassware, 
then come the trays, then glass atomizers 
with brass and bronze pieces, mostly Chinese 


and Japanese, below. Then chimes, then 
glassware with silver trim, and with gold 
leaf trim, and the colored glass. 

Just outside this “room” is a large table 
with a very good assortment of bronze book 
ends. Down the whole wall on the right 
side to the elevator are showcases and wall 
cases. Beginning at the rear upon coming 
out of the crystal room we find bronze and 
metal statuary in the small sizes and the 
popular sizes, novelty boxes and humidors. 
The wall cases behind contain desk sets of 
leather and bronze. The leather sets are 
more popular in this territory, it was said. 
In the front case are manicure sets, music 
box novelties, atomizers which play music 
when moved, and small pieces of leather 
goods such as ebony fitted folding traveling 
cases, bill folders, ladies’ pocket books, 
diaries and folios. There are two very large 
and completely stocked leather goods stores 
in this town and located near the jewelry 
store so the stock of the leather section in 
the gift department has been selected with 
this in mind. Behind the leather merchan- 
dise in the. wall cases are silver, ivory, 
ebony, amber, and shell toilet sets. . The 
showcase turns in to a sort of nook lined 
by wall cases to the elevator, the shaft 
forming one of the side walls of the nook. 
The display case shows clocks of all de- 
scriptions, desk clocks, boudoir clocks, small 
banjo clocks, alarm clocks and ship clocks. 
The bare spaces on the walls are hung with 
larger banjo clocks, and the wall case con- 
tains chime and strike mantle clocks of all 
sizes and shapes, and also some reproduc- 
tions of old clocks. 

This gift department also carries some 
antique furniture and tea wagons, small 
tables, and desks. These pieces of furniture 
are distributed about the center of the store 
with appropriate merchandise displayed on 
them. <A desk has a flower bowl and candle- 
sticks, a tea wagon has a tea set. 

Another point of interest in this shop is 
the method of window display. From the 
gift department have been obtained a few 
shell flowers or artificial flowers to display 
in the silverware. The silverware display 
takes the whole show window on tte leit 
of the entrance door to the main floor. 
(There are no window displays up on the 
gift department floor.) The side and corner 
of the show window on the right of the 
entrance door is devoted to gift merchandise, 
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GIFTWARES 
ART FURNISHINGS 


AT THE 


PALMER HOUSE 


CHICAGO, ILL. 
JULY 26th to AUGUST 7th, 1926 


Character, Quality, and Integrity of exhibitors 
and their merchandise is the basis of this asso- 
ciation and the reason for its being. 


Ask the Buyer Who Has Been There 


A. STANLEY BrussEL, President Geo. F. Litre, Managing Director, 
FRANK W. JENKINS, Vice President 225 5th Ave., New York City 
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and the front window is devoted to the 
music department, showing phonographs, etc. 

The gift section of the window is dressed 
by one of the gift department heads. There 
are five displays in this section of the win- 
dow. They blend into each other and yet 
are separate. This effect is due to the 
method of placing the velvet or silk cloth 
which the goods are displayed upon. There 
is a wood partition behind the display form- 
ing a wall effect and making the music dis- 
play in almost a section by itself. This 
prevents looking over the gift merchandise 
into the side or back of a phonograph and 
makes a more pleasing effect. 

The first display, working from the street, 
at the corner of the window into the rear 
of the window at the entrance door, is of 
colored glass on a white silk base. A blue 
console set with a shell water lily in the 
dish, and candles in the sticks, two different 
shaped and sized covered, candy dishes and 
a cheese and cracker dish are all the articles 
shown. 

The next display is on a dark velvet 
ground placed at a little different angle. A 
large glass dish with gold rim is in the 
background, with a gold salt and pepper set, 
a sugar and creamer, four odd glass dishes 
and a gold rimmed cake dish grouped in 
front. - 

The next display is on a white silk base 
and contains glass stemware and a sandwich 
dish in the background of this display. The 
next display is on a velvet base and is of 
pottery and a clock with artificial flowers 
in the pottery flower holders. 

The last display is also on a velvet base 
and is turned so that it backs against the 
back of the window instead of the partition 
about this gift section display. It is made 
up of a pair of candlesticks with appro- 
priately colored candles and a novelty gift 
hox between and is very simple, very effec- 
tive, very arresting to the eye. 





Selling Candles in the Gift 
Department 





OW many candles should there be in the 
properly equipped, thoroughly modern 
home ? 

In answering this question there is a splen- 
did opportunity for the gift department of 
the jewelry store to do something different 
and highly interesting which will attract 
much attention and be of real help to the 
store in selling more candles. 

The question might be answered by a 
window display. In the window the gift 
department might place a collection of all 
the candles it considered essential for the 
equipment of a modern home. Each of the 
candles on display should carry a card telling 
about the room in the house for which it 
was especially adapted and the use to which 
it was to be put. For instance, it could be 
said that one candle was just the thing for 
the bridge table and then there might be a 
supply of these candles nearby which the 
housewife should always have on hand, so 
as to be completely prepared for any enter- 
tainments she might give. 

There might be other candles on display 
which were particularly suitable for use in 
bedrooms and other candles that should be 


THE JEWELERS’ CIRCULAR 
used on mantels and in other desirable places 
in the home. 

As an interesting added feature of the dis- 
play there might be a placard giving the 
total cost of furnishing a house with all the 
candles suggested and this total cost might 
be less than the cost of the candles when 
purchased separately, thus giving the public 
an incentive for buying a complete stock of 
candles. 

All this would give a novel theme to the 
department’s merchandising of candles and 
would, unquestionably, help the department 
considerably in increasing its sales of candles. 
—F. H. W. 





An Ancient Stone Jar 





HIS stone jar was brought from 
Jerusalem by S. Mishalany, of Grottoes, 
Va. Mr. Mishalany is a native Syrian. 
The jar has the name of the manufacturer 
and the date burned into it. Thus it is dis- 




















Photo by Keystone View Co. 
STONE JAR 2,000 YEARS OLD 


covered that, according to our present 
calendar, it was manufactured in B. C. 74 
and is 2,000 years old. It is of the exact 
type used by Christ when performing his 
first miracle of turning water into wine. 








Ralph B. Kraetsch and Owen C. Pohlmann 
associated with W. C. Owen, Inc., Chicago, 
R. Guy Cowan, president of the Cowen Pot- 
tery Studio, and Roy Knipschild left May 
14th on a three weeks’ fishing trip in north- 
ern Michigan. They motored through Wis- 
consin stopping at Mr. Kraetsch’s Summer 
cottage at Random Lake and then continued 
on up to Mr. Pohlmann’s camp at Lake 
Independence, Mich., where they spent an 
enjoyable time in the out of doors. 
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Books in the Gift Department 





[- is really surprising what books some 
jewelers have in their stores to place be- 
tween book ends to make the displays more 
natural. Of course the types of books dis- 
played depend upon the kind of book ends 
andthe class of customers the jewelry store 
caters to. But on the whole jewelers don’t 
seem to realize that the type of book which 
they use either mars or enhances the attrac- 
tiveness of the book ends being displayed. 


The writer frankly thinks that many 
jewelers go to the second hand book shops 
and pick up some of the old novels by 
authors who have never been listed among 
the popular writers or who have written one 
of the best seliers for the past eight or nine 
years. If these jewelers do not co that then 
they must go over the books which are being 
discarded from their own libraries. 


That is nut the attitude or method to be 
taken with gift merchandise display. If the 
jeweler is going to sell gift merchandise he 
must be artistic and show his merchandise 
in a like manner. He must have taste. He 
cannot show delicate dainty bronze figured 
book ends with a novel which does not ap- 
peal to any but the clerk in the dry goods 
store who has not the money to buy those 
book ends and in many instances will not 
appreciate them. The book ends are for the 
person who appreciates beauty, art, litera- 
ture or even, if not a reader, knows what 
books should he placed between those book 
ends so that they appear in their rightful 
setting on the library table. 

For instance: poetry is always the proper 
reading matter to make a “highbrow” dis- 
play. There are volumes of Scott, Longfel- 
low, Ruskin, Keats, Shakespeare and others; 
Tolstoi’s works; some of Stevenson’s books ; 
O. Henry’s books; Alice in Wonderland for 
book ends apprcpriate for children’s rooms; 
some good travel books for ship book ends; 
Ring W. Lardner, Booth Tarkington, Edith 
Warton, Emerson Hough and several of the 
other authors of best sellers will give the 
novel angle to the display of books. 


The jeweler need not have more than four 
or five books in his store, but he can make 
2 good selection of those books which he is 
going to display with his book ends. He 
must not cheapen his merchandise and his 
store by showing trash in the guise of 
literature. 


Yes, these books cost a few cents more 
than the second hand store stock, but the 
dignity of the jewelry store remains un- 
blemished when good literature is displayed. 

In using any pieces of “property” which 
the jeweler does not sell but which makes 
the display of merchandise which the jeweler 
does sell more attractive it should be pur- 
chased of the best quality and no half-way 
measures used. 

You do not display precious stones on any 
old scrap of cloth or silk in the store at the 
moment but on a piece of velvet. Do the 
same with your gift department merchan- 
dise. There is no comparison between 
precious stones and gift department mer- 
chandise? No? Ah, but there is. The 
quality and the beauty of gift merchandise 
can be emphasized by proper display—and 
the woman customer intrigued—and gift 
department business increased. 
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Send Us 
a 
Trial Order 


Showing a Few 
of Our New 
Creations 








CAMDEN DESIGN—0326 Tea Set 
CO1124—24 inch Waiter 
Plain Burnished or Butler Finish 


The Pairpoint Corporation 


Manufacturers 


of 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 


Fancy Colored 
Blown Glass 





1159—Ice Bucket 
(Eng. Polar Bear) B1083—12 inch Vase 


Nickel Silver Rim and Drainer Hampton Design 





CAMDEN DESIGN—0636 Celery Tray 
Plain Burnished or Butler Finish. 
(14 inches Long including Handles) 


The#Pairpoint Corporation 
Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Adivertine the Custom of Giving Gifts 


Prepare Your Copy to Clearly Paint the Picture of Your Offerings and Use Illustrations If 





Possible. 














HE question of advertising is one to 
which the jeweler must give careful at- 
tention, as it is a powerful medium in his 
success. “It pays to advertise’ applies to 
the jewelry store as well as to any other 
store. Jewelers will find by advertising gift 
department merchandise, even though they 
do not advertise their jewelry stock, that 
trade will be attracted to the store and that 
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a good gift far Brides 


ERE'S going to be a lot of meals served 

under a new roof after the honeymoon 

is over and there’s the time and place that 

china proves itself to be a gift most wel- 
come indeed. 

So, you who have some reason to be of 
service to some friends who are plotting 
marriage can hardly do better than to plan 
a china service as a wedding gift! 

* You can get services at Ovington's for 
as little as $50.00; for as much as $900.00. 


“Finbavencee” OVINGTON’S Stace 


> 
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Service of Wedgwood ware, 103 pieces. £155.00. 
55 pieces, $100.00 
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ADVERTISING CHINA AS A GIFT FOR BRIDES 


both departments will profit thereby. Re- 
sults from advertising are not apparent in 
the first few days or weeks or even months. 
It is said by many advertising firms that 
a house does not realize the real results from 
its advertising or realize how it “goes” until 
about six months have passed. Some jewel- 
ers are not willing to build up this five or 
six months of advertising before they really 
see results. It has, however, been found that 
advertising gift department merchandise 
brings quicker results and, with up-to-date 
methods in accord with the class of mer- 
chandise offered, the jeweler can build up a 
steady trade and can often find opportunity 
for featuring special offerings. 


There are ways and ways of advertising. 
There are booklets which are sent out once 
or twice a year which by some would be 
called catalogs. There are folders mailed 
out each season showing new pieces of mer- 
chandise and containing reminders for gifts 
for the months within the scope of the 
folder, and there are advertisements in the 
daily newspaper. Advertisements in a high 
school or college paper, if the jewelry store 
is located in a town having such a paper 
should prove successful but should be carried 
on along the lines which will appeal to the 
students. 


The subject of newspaper advertising is, 
of course, the one which is of the most in- 
terest to the jeweler. It is not a simple 
matter to write a newspaper advertisement. 
Not nearly as simple as many think. Look 
over the advertisements in the New York 
papers of Ovington’s and other gift shops, 
selecting some cf the gift merchandise from 
the former’s advertisement and you will see 
that to make advertisements as attractive 
and appealing as theirs is not a matter of 
dashing some words on paper and sending 
the whole smear to the newspaper office. 

In Buffalo there are jewelers who turn 
over their advertising to advertising houses 
for handling so that the advertisements will 
be given expert attention. This is not al- 
ways possible. Some towns do not offer 
advertising agencies. Others do not seem 
to warrant the expenditure, and others where 
there is keen competition, do not seem to 
feel the need of systematic and expert ad- 
vertising of gift department merchandise. 

Advertising should be systematic, well 
worded, well illustrated if possible, and well 
placed in the paper. If you can get on the 
“Home” or “Society” or “Social” page of 
your town’s paper you will be selecting the 
close “touch” with the leading department 
store’s advertisement, as that is read every 
evening by the women. The pages not read 
by women should be avoided by jewelers. 

The well worded and well illustrated ad- 
vertisement can be talked on until doomsday. 
Well worded means concise, not full of 
gushy adjectives, but clearly painting the 
picture of the goods in question. If it is 
possible to have illustrations of the articles 
advertised this should be done. Illustrations 
will often sell when words will not even 
cause a flicker of interest. 


Samples of well worded description can be 
found in the accompanying advertisments. 
In the advertisement showing candlesticks 
and bowl, on Page 113, the wording is: 
“A decoration for your table that is charm- 
ing in effect. The candlesticks and bowl are 
of green or amber glass and the figure that 
supports the flowers is glazed pottery. 
Complete. $...... : 

That does not read like a catalog, yet it 
is concise and well described. The same 


idea is followed out in the plates, the tea 
set and the glass ware. Of course Ovington 
takes much more space than jewelers would. 
But, it is the method of handling the mer- 
chandise which the house has to display 
which is being brought to the attention of 
jewelers. The table illustration at the top 
is not very serviceable for jewelers unless 
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thousand-and-one 
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—anniversaries, weddings, 
birthdays, scarce a week of 
the whole year through, but 
some one or some thing is 
to be remembered! © 





Such a relief to find ,in 
Little’s (two conveniently 
located: stores) the just- 
right-gift at a just-right 
price. Gifts distinctly apart 
from the commonplace — 
gifts picked up far from 
the beaten paths of Com- 
merce. An individual piece 
here, a few choice bits 
there—small wonder each 
shop breathes a distinction 
singularly its own. 





Gifts for the home have a gen- 
erous representation. Their 
comfort, convenience and utility 
are obvious—adding that much 








432 GOUTH BROADWAY 619 WEST SEVENTH 
TV OPT SHOPS WITH 4 NATIONAL REPUTATION 














A DISTINCTIVE BIT OF ADVERTISING COPY 


they wish to list below an assortment of gift 
merchandise and glassware which they are 
not going to illustrate—only describe and 
price. Then, this illustration will call the 
attention of the reader of the advertisement 
to the class of merchandise which is being 
advertised. 

It is always wise in advertising to list the 
price of all articles described. 

There is quite a vogue for advertising 
without mentioning merchandise. This is 
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»| Gift Buyers Information Bureau 

5 THE JEWELERS’ CIRCULAR Announces a Buyers x 
2 : KZ 
= Information Bureau for All Jewelers 

BS Interested in Gift Wares. 

= &: 
= HIS department now offers a reliable source of information 

= and unbiased advice to all jewelers on all gift merchandise 

5 that is suitable for a jewelry store. me 
SI 2 
= Perhaps you are one of the hundreds of jewelers already interested 

= in the really great opportunities in gift wares, but hesitant about 

= purchasing through lack of absolutely responsible, reliable informa- f 

> tion—information on the different classes of merchandise, on exactly : 

= what to buy and where to buy it. 

F Or you may already have a gift department in your store and would ES 
>I like to know how the chain store in your town can under-sell you = 
Di on certain merchandise, or where they purchase such goods. mc 
Ww Kt 
= For a long time the need has been felt for a reliable information 

= bureau. Not to promote any particular class of merchandise but to 

Di furnish a broad merchandise view of all classes of goods that may ce 
= be of interest to the retail jeweler. An organization of unquestioned A 
= integrity and reliability, with but one single thought in mind, that 

2 of finding such merchandise as is requested and getting the lowest 

DI possible prices. S 
> LG 
= It is not the purpose of this Gift Information Bureau to place any 

2 orders with any manufacturer, but simply to get you information 

2 about any goods you may be interested in. : 

= THE JEWELERS’ CIRCULAR has opened this department that you may 

= secure, without obligation, not merely data on any merchandise you = 
2 may be interested in, but to keep you posted on the market conditions, : 

= and to be of such service to you as only an experienced merchandising = 
3 department can be. 

Di The Jewelers’ Circular Pub. Co. K 

p> KE 
Di = 
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being done by wholesalers and importers, 
but for newspaper advertising by the jeweler 
which goes to the woman customer-to-be, it 
is wiser to mention some piece or pieces of 
merchandise. 

The China advertisement of Ovington’s 
tells a little tale of brides and china sets, the 
picture of the bride above, and a few pieces 
of china below. The concise story for the 
prospective customer is in the two para- 
graphs: “You can get services at Ovington’s 
for as little as $50.00; for as much as 
$900.00” and “Services of Wedgwood ware, 
103 pieces, $155.00. 55 pieces, $100.00” un- 
der the illustration of the china. 

Ovington’s usually has the name at the 
bottom of the advertisement. Mark Cross 
has the trademark which contains the names 
at the top and the name and address at the 
bottom of the advertisement. 

If the store name is to appear at the 
bottom it is wisest to have it in very clear 
type, fairly large but not glaring, so that it 
will be clear to the eye at a glance. The 
advertisement which has the store name at 
the top catches the eye by store name first 
and then allows the eye to go down over the 
contents of the advertisement. This may 
be the wisest method as women will become 
accustomed to looking for your advertise- 
ment under the name of the store and not 
under possible merchandise, under which 
your name may be. 

Now the question of systematic advertis- 
ing depends upon the methods in the jewelry 
store. Some jewelers advertise in local 
papers every Friday. Others advertise Tues- 
days and Fridays, because they have some 
little feature for customers each Wednesday 
and on Fridays because Saturday is spend- 
your-pay-day. 

If you have a table on which you have 
specials once a week you should advertise 
before changing the specials on display. But 
every jeweler who begins advertising should 
do so on set days, not hit and miss, and time 
the display of his new merchandise in the 
store in accord with his advertising times. 
At the bottom of every advertisement place 
the little hint: “Watch for our advertise- 
ment next Friday.” In this manner you get 
people into the habit of looking on Friday 
or Tuesday and Friday for what you will 
advertise. Habit customers are good. 

Advertising should be placed with your 
local newspaper at least once a week. Twice 
a week will keep you before the public that 
much more. The well stocked gift depart- 
ment will not run out of copy advertising 
once a week. Jewelers who can afford to 
advertise still oftener. It was just for the 
medium sized store in the medium sized 
town or city where the once or twice a 
week schedule is suggested. 

A delightful small western gift shop keeps 
a constant calendar in the window, with the 
inquiry for all ordinary days— 





WHAT DOES THIS DATE MEAN 
TO YOU? 
A birthday? 
An anniversary? 
A wedding? 
A party? 
GIFTS FOR EVERY DAY AND 
EVERY OCCASION! 











An artistic advertisement of A. E. Little's 
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Gift Shop is produced on page 111. It hasa 
border of a lovely garden and glimpse of the 
entrance to the home. Enclosed within this 
pretty scene is an excellent comment about 
the gift stock. 

It is a common experience with this store 
to have someone rush in excitedly and say, 
“My word! I had completely forgotten my 
sister’s birthday (or worse still OUR an- 
niversary—in some cases)—and that calen- 
dar and little poster of yours has just re- 





EN the hostess comes to decorate her 
table, she hes a wide field of things from 
which to choose. Endless variety is possible; 
distinction is plausible, but—except to the 
initiatehow seldom is it achieved! 
There's no reason in the world for not 
having good plates, rot making use of fine 
glasses. And when charming country china 
and excellent crystal are combined, then is 
the ensemble irresistible. 
's can help you greatly in the 
h and, too, 


Salon aan 





f all k3 to shed 
@ most bucolic and romantic light and @ 
hundred other decorative things that a 
knowing hostess well can utilize. 


OVINGTON’S 
"The Gift Shop of Fijih Avenue, Inc.” 
Fifth Avenue at 39tb Street 


























INTERESTING THEM IN CHINA AND CRYSTAL 
WARE 

minded me in the nick of time. What’ve 

you got?” 

Encourage by every possible means of 
display and advertising the delightful cus- 
tom of giving gifts, for by so doing you 
not only win financial success for yourself, 
but contribute to the happiness of this busy 
world. 





One of the most novel entertainments to 
be given in Pittston, Pa., is scheduled for 
the American Theater on Sunday evening, 
June 6, when the Henry Burr Concert Co. 
will appear in a concert and entertainment 
extraordinary, given entirely in English 
under the local direction of “Freed’s” music 
and jewelry store for the Knights of Co- 
lumbus Charity Fund. The coming affair is 
attracting a great deal of attention. 
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June Merchandise for the Gift 
Department 





[HE jeweler must ever be on the outlook 

for new merchandise for his gift depart- 
ment. Two of the most appealing lines of 
gift merchandise for the woman customer 
are china and bridge novelties. 

Every woman likes service plates, and 
most women who like to “put on the high 
hat” haven’t the money to afford a hundred 
or so dollars’ for service dishes. But, the 
jeweler who offers the new English earthen- 
ware. service ‘dishes will reach the heart. of 
women customers. There are a great num- 
ber of styles and color combinations and the 
price is within the range of all women. 
Their appearance is very high grade and 
will enhance the beauty of any table they 
grace. 

In the bridge novelties a new bridge set 
will appeal to women. The idea of setting 
a table for a bite to eat after bridge is 
getting very passé. You now serve sand- 
wiches, cake and a cup of coffee or sand- 
wiches, cheese and crackers and a cup of 
coffee. On the table are your ash trays 
and all that need be added are the plate and 
the coffee cup and saucer. But the new set 
combines the saving of space and the match- 
ing of china and colors. 

The new set is comprised of an octagon 

shaped dish of sufficient size to accommodate 
a piece of cheese, crackers and a couple of 
sandwiches. There is a deep groove which 
holds a coffee (or tea) cup which is also 
octagonal. The.ash tray, of the same color 
is comprised of tray with a match box 
holder and a cigarette cup attached. The 
cup will hold about eight cigarettes. The 
set is of English semi-porcelain in solid 
colors or with powdered blue, powder green 
or powder rose edges. This set should be 
very appealing to women. It also makes a 
nice service for a men’s bridge or poker 
party. 
. The best method of displaying this bridge 
set is to cover a table with a bridge cover, 
put a score pad near one of the places, and 
have an open leather card case with the two 
packs of cards inside, carelessly thrown in 
the center of ‘the table. Four plates and 
cups can be placed on the table at the places 
and the four ash trays at the corners. If 
the jeweler feels that poker would make a 
better display for his customers he can have 
the bridge set at the four places and the 
leather case for poker chips and cards in 
the center of the table. This same display 
idea can be used in the window, using a 
table effect for the base. 

A bridge lamp can be displayed near the 
table when the display is inside the store, 
and when the window display is made a 
couple of vases or pieces of pottery can be 
placed at the rear corners of the window 
display. 





Brombers Galleries, conducted in connec- 
tion with the retail jewelry establishment 
of Bromberg & Co., 218 N. 20th St. Bir- 
mingham, Ala., is one of the leading gift 
shops of Birmingham. The gift department 
occupies an entire floor of the establishment, 
making of this a separate gift shop, although 
under the same management. The stock is 
attractively displayed. 
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F ERDIN AND BIN G & CO . : S, Successors, Inc. 


We eg wee in the Kind of Art and Gift Goods That High Class Jewelers Show with Pride 
and Sell with Profit 





Our Showing of Marble and Bronze 
Pieces are finer and more varied 
than ever before. 


New Goods constantly arriving 
from all the European Centers and 
the Near East. 


The Leading Line of Imported 
Ship Models 


Illustrated catalogue on request 








When in New York Visit Our Display Rooms 


Pacific Coast Rep., Mr. Henry C. Hubley, ° ° 
Siemniertetion Bldg. “ “a Angeles, Cat, 67 -69 Irving P lace, New York City 
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| ne diamond per lifetime vs. one gift per muoeth 0 


Jewelry, watches and silverware ave large sales Efowever, you can sell more _jewelry, if you get 
units—when you get them. Giftwares are not. people into the habit of coming to you whenever 
But you make sales and turn over your money they have to give presents. Ciftwares will do that 


faster. for you. 


Don’t think of giftwares as five-and-ten merchandise, nor as adjuncts to a tearoom. 
Bristol giftwares have a relatively large unit of sale—$15, $20 and up. For when we 
say giftwares, we mean the high type of merchandise featured by Bristol: 


Crystal Candelabra Chinese Jewel Leeds Pottery Spanish Faience 


Crystal Girandoles Trees Capo de Monte Pottery 


Dresden Figures Ss _ onl Figures Alabaster Clocks 
Dresden Lamps Period Marble Majolica Ware Dresden Inkwells 


Bohemian Glass Ash Trays French Ivory and  Directoire Light- 
Waterford Lustres Chelsea Figures Bronze Figures ing Fixtures 


As a straight, out-and-out business proposition, we believe you can do a profitable busi- 
ness in these Bristol importations. We therefore invite you to visit our New York 
showrooms and see this merchandise. It’s the most convincing display in New York. 


BRISTOL COMPANY 


Importers—Manufacturers 


Showrooms—i154 East 55th Street, New York 
Factory— 340-342 East 38th Street, New York 
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A DECIDEDLY typical array of Spanish 

pottery is shown in Group No. 692. The 
plaque and wall brackets which give charm 
and color to the decorative scheme have a 
putty colored background with green pre- 


cigarette box is cedar lined. These articles 
are all of Venetian leather. 
* * * 
A well balanced assortment of glassware 
representative of the various styles and pat- 

















Grour No. 692—SpANISH POTTERY FOR THE GIFT DEPARTMENT 


dominating in the decoration. The plaque 
is 19 inches in diameter and the wall pockets 
about 13 and 10 inches respectively in length. 
The flower pots make a charming receptacle 
for a fern or palm. The pitcher and vases, 
some with white background, have brilliant 
color designs and are all very ornamental. 


x *k * 


New goods recently imported are shown 
in Group No. 693. They are all in leather 
with the exception of the three baskets at 
the top. The waste paper basket is of gen- 
uine Spanish leather with gold Mayflower 
or Santa Maria in gold tooling. The height 
is 12 inches. The colors are green, red and 
brown. The three metal baskets with old 
Godey prints, maps, sporting scenes and 
botany prints are furnished with or without 
tassels. They are in all colors and are 12 
inches in height. These baskets are very 
saleable merchandise for the jewelry store 
because of their attractiveness and quality 
appearance. The hand tooled leather articles 
consist of folio for ‘désk or library table, 
card case for. playing cards, cases to hold 
handkerchief or scarf, also pictures. The 


terns of the manufacturer of domestic glass- 
ware today is shown in Group No. 694. 
Some of the glassware is colored and some 
merely decorated. There is a wide range 
of delicate colors and dainty border pat- 


terns. Some pieces have blue, black, orange 
or green borders with gold lines and pat- 
terns. Other pieces have hammered gold 
effects for borders. Each of these designs 
is made up in a line of about 100 pieces. 
There attractiveness is -most apparent in 
their beauty and usefulness. 
* * * 

Some impressive pieces of pottery are 
illustrated in Group No. 695. The lower 
row are Mexican and consist of handled 
water jugs, water bottles with tumbler tops, 
flower vases and flower containers. of all 
shapes and sizes. They are hand molded 
and highly colored with either the dull or 
the glazed color finish, They are made 
from red Italian clay. The coloring is not 
gaudy but dainty and attractive, although 
brilliant. The blues are a very beautiful 
tone and so are the reds in the dull finish, 
while the glazy finish appeals to those who 
like the brighter color effect. The upper 
row shows representative pieces in Majolica 
ware of quaint style and pattern. 

*x* * * 

The endless variety of charming mer- 
chandise brought in from the Orient is one 
of its amazing features. The Oriental cor- 
net of the gift shop contains such interesting 
merchandise that one is simply entranced 
and the desire to possess is strong indeed 
for it wields a subtle influence which can- 
not be ignored. The odds and ends shown 
in Group No. 696 are small but both useful 
and ornamental. The bookends are of ebony 
with inlaid mother-of-pearl, simple, but dif- 
ferent from the usual ones seen on the 
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Group No. 693—HAND-TOOLED LEATHER GOODS AND METAL BASKETS 
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ce Announcing ~ 


The opening of a new and perfectly appointed show-room 
where gifts of distinction will be appropriately displayed 
and Service of the highest quality rendered. 


(Still on the 12th Floor—Just a few Steps F urther On) 
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SPICER STUDIO EARL W. NEWTON ASSOCIATES BRADLEY STUDIO 
Individual Shapes in Blown Glassware Mirrors of Merit — a Novelties of a 
Uses 
BYBEE POTTERY CO. TREITNER & FROELICH en 
Hand ‘made in the foothills of the rout ect BEE-CRAFT 
Seteiniiiete f Hand Tooled Leather Objects esmel dhtass. for Children 
EAST INDIA ART CO. 
THOMASSCHEDLER CO. Hand Chiseled Brass from the a at ta 
The Gift Line of Distinction Mystic East alifornia Poppies, Cosmos and Asters 
COOPERSMITH & CO. 
COWAN POTTERY POILLON POTTERY Quill Pens and Ostrich Fans 
Graceful Pottery in Exceptional Shapes by neyo of Old Shapes and CORICE WOODRUFF STUDIO 
Original Designs Hand Colored Plaques 
GEORGE R. WEST & SONS 
Decorated and Gold Encrusted CALIFORNIA FAIENCE : BARRELL & CO. 
Glassware Distinctive Pottery and Tiles Morocco Pottery and Leather 
EUROPEAN SPECIALTY CO. 
CRAFTSMAN STUDIO <S Exceptional Italian Importations 





















Specialties in Hand Wrought Copper 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 


TALAVERA IMPORTING CO. 
Mexican Glass 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 
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| DURAND 


Glassware of Merit e 


The steadily rising tide of public interest and public faith 
in genuine colored glassware of real merit has developed 
to the point where customers are insisting that their glass- 
ware be of an everlasting guarantee as to color and orna- 
mentation. 


Durand Glassware has the conservative aristocracy of 
inlaid decorations made with colored iridescent glass 
worked into the original body while in the molten state, 
making an everlasting guarantee as to color and ornamen- 









































i a tation. 

——_ | It is a very practical assurance of quick moving stock and —_—_—_ | 
VASES satisfied customers. COMPOTES | 

TABLE WARE . LAMP VASES 
Can We Send Y. Trial A t t 

ELECTRIC SHADES ert Deis teen inet FIXTURE BREAKS 
Durand Art Glass Dept. VINELAND, N. J. | 
DELA CROIX & MONROE WILCKEN & FRESE 
225 Fifth Ave. Samples on display at the following 103 E. Pine St. 
New York showrooms Orlando, Fla. 
J. K. SANFORD O. J. LAFAYETTE & CO. 
305 Tate St. McLAREN & CO. 414 A South Los Angeles St. | 
( 





Greensboro, N. C. - 173 Blackstone St., Boston, Mass. Los Angeles, Calif. 
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market. Cigarette boxes of three distinct 
styles are also to be included in this at- 
tractive gift merchandise, whether of onyx, 
wood charmingly hand painted or of brass. 
The little condiment sets are most appealing 
and have a utility value which makes for 
a ready sale. The elephant although small, 
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and porcelain. The end pieces are of ala- 
baster and marble of exquisite charm. The 
delightfully molded figures of children 
are of particular interest and are the chief 
decorations, though the balance of the light- 
ing appurtenances blend perfectly in grace 
and beauty. Lighting features of this type 

















GROUP NO. 694 ATTRACTIVE GLASSWARE IN VARIOUS STYLES. 


(See 


is finely modeled and is a graceful orna- 
mental piece. 
* cK x 

Porcelain ornaments of interesting char- 
acter are shown in group No. 697. They 
consist of candlesticks or holders and cases 
for clocks. The candlesticks themselves are 
in the form of quaint little Dutch figures 
holding the receptacle in which the candle 
rests. The colors are bright and gay and 
appeal to children. The clock cases are 
attractive too with their ornamentation of 
interesting figures. Especially graceful is 
the one depicting Pierrot and Pierrette bend- 
ing gracefully toward each other over the 
clock face. The childrens’ room is charm- 
ingly enhanced by ornaments of this kind 
and they also attract and interest the chil- 
dren themselves. 

x * * 

An array of interesting new pottery is 
shown in Group No. 698. The tall vases 
are of imposing appearance. They are Della 
Robbia vases with Della Robbia blue grounds 
and natural colored painted designs. The 
handled vase is nine inches in height. The 
two vases to the left are in relief, one hav- 
ing a yellow background and the other one 
is ina blue. The jardinieres are of Graffito 
ware in orange and green with assorted 
designs. (Graffito is cut work while the clay 
is soft.) The jeweler maintaining a high 
grade gift department will appreciate pot- 
tery of this high standard. 

x Ok Ox 


Lighting fixtures par-excellence express- 
ing great beauty and charm are illustrated 
in Group No. 699. The electroliers in the 
center group are imposing figures of bronze 


text on 


page 115) 


are suitable to adorn the most perfectly 
appointed home and are excellent stock for 
the jeweler serving a high class clientele. 

* * x 


A distinctive group of jardinieres and 
bowls suitable for plants, flowers or fruit 
are illustrated in Group No. 700. They are 
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dealer looking for the unusual for his stock. 
x kK O® 


Some very interesting baskets made from 
Chinese Coolies’ hats are shown in Group 
No. 701. They are hand painted and decor- 
ated in blue, orchid, gray, yellow, pink and 
jade green. These attractive items for the 
gift department are splendid articles for 
porch or sun parlor and may be suggested 
for bon voyage or steamship sailing novel- 
ties. The peacock is a flower holder as is 
also the golden pheasant.- They have metal 
insets for holding water. The parrot wall 
piece has two flower holders and is highly 
decorated. The little basket ini the left hand. 
corner has tassels at the sides instead of 
handles. The love birds have a tube for 
flowers and are most lifelike. 

* * x 


Novelty items which should prove of in- 
terest to the jeweler in connection with his 
smokers’ articles are pocket lighters. These 
items shown in Group No. 702 are very 
popular and quite indispensable to the 
smoker, and are sure to receive quick recog- 
nition from the prospective buyers looking 
for something to please the man to whom a 
gift or prize is to be presented. These 
models may be had in plate, sterling silver 
and solid gold; they are always sure, safe, 
handy, clean and economical and no wind 
can blow them out. Perfect combustion is 
guaranteed. There are various models suit- 
able for gentlemen’s watch chains or ladies’ 
hand bags, being small and neat ‘in appear- 
ance. 








The Vail Jewelry Co., Wichita, Kans., has 
completed arrangements to open a store at 
Amarillo, Tex., a city which is enjoying a 


_ phenomenal growth at the present time. The 


Vail Jewelry Co. was founded in 1845 at 
LaPorte, Ind., by Edward Vail, whose son, 
the present Edward Vail, moved the store to 
Wichita in the year 1884. The firm has been 

















GROUP NO. 695 MEXICAN POTTERY AND MAJOLICA WARE. 


(See 
all of pottery. The bowls are quite novel 
in their decorations, the sides ingeniously 
embellished with either a succession of geese, 
elephants or birds each following the other. 
The other bowl is formed in a basket design 
cf white with fruit of bisque. The other 
objects are colorfully decorated with pea- 
cock and floral designs. The novelty of the 
treatment should make an appeal to the 


text on 


page 115) 


in business continually since 1885, and the 
establishment of the business in Amarillo 
this year will make the first definite branch- 
ing out of the institution. It is planned to 
open the store in the Fall, but the manage- 
ment of the new store has not been definitely 
decided upon, but will be in charge of some- 
one of wide experience and knowledge in the 
jewelry trade. 
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One of the New Janusch Line of 


Genuine Cast Brass Lamps 


comprising a large assortment of Table, Boudoir, Console, 
Bridge and Junior Lamps of exquisite beauty both as to 
modeling and finish. 


Brass - Bronze and Wrought Iron Goods 








| Ash Trays Door Porters Lamps Paper Knives 

Andirons Fire Sets Table, Floor and Sun Dials 

Book Ends Fire Lighters Boudoir Screens 
Candlesticks Fenders Mantel Ornaments Sconces 
Candelabras Girondols Medallions Toasting Forks 
Coal Hods Hob Grates Match Safes Tea Caddies 
Cigarette Boxes Jamb Hooks Nut Crackers Vases 
Chestnut Roasters Lanterns Nut Bowls Wood Carriers 
Drapery Pins Lantern Brackets Paper Weights Wood Boxes 


Door Knockers 


Janusch Manufacturing Company 
282-290 East 135th Street, New York City 


Established 1873 Incorporated 1907 

SAMPLE ROOMS: SAMPLE ROOMS: SAMPLE ROOMS: 
180 New Montgomery St. Terminal Sales Bldg. Hibernian Bldg. 
San Francisco, Cal. Seattle, Wash. Los Angeles, Cal. 























Now is the time when you should 
have a full showing of Veranda and 
Beverage Sets. 


Three Decorations to Select from— 
Galleon, Hammered or Holland Designs 








618 Veranda Set 
to retail for $10.00 complete 





4101 Veranda Set 
to retail for $7.50 complete 


Popular lines manufac- 
tured by us—Galleon Silver 
Novelties—Hammered  Sil- 
ver Novelties—Normandy 
Lace Trays—Metal Picture 
Frames—Jeweled Gift Nov- 
elties. Write for samples 
of our New “Silhouette” 
Line. 


be had with either twelve 
ounce or eight ounce green 
crackled glasses. Write for ~~ 
samples of our new metal " 4904 Mevecane Get 
stemware with Glass linings, 


| The Veranda Sets may 





Where Novelties Originate 


M. W. CARR & CO., Inc., West Somerville, Massachusetts 


Pacific Coast Representatives Chicago Representatives New York Representative 
| Sunderland & Miller, Inc. Alvin Rosenthal & Bro. Phillip Ebb 











607 Sun Building, 7th and Hill Streets 226 West Adams Street Room 516, Fifth Ave. Bldg. 
Los Angeles, Calif. Chicago, III. 200 Fifth Avenue 
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Get After the Graduation Busi 
Feature Gifts for the Grammar School, High School and College Students 
UNE is the end of the school year and Your salesmen and women should assist you play. Equipped traveling ‘bags for the 
must be so featured by the jeweler. There in this selection of merchandise. A display young man or woman, or the folding 
are graduation presents in order for the of “Graduation Gift: for the Grammar equipped case for the man are good items. 


grammar school boy and girl, for the high 


School Boy and Girl,” “For the High 

















GROUP 


(See text on 


school boy and girl and for the college 
student. Today jewelry is not the only gitt 
which is being given as a graduation pres- 
ent. The gift department of the jewelry 


No. 696—GIFTS FROM THE ORIENT HAVE A STRONG APPEAL 


page 115) 


School Boy and Girl” and “For the College 
Young Man and Young Woman” can be the 
card notations. If there is no room for a 


table or tables bearing these suggestions, 


Glassware of all kinds will be appropriate 
for display in June and on through July. 
The ice tea sets, the lemonade sets, the 
candy jars, separate cake dishes, sandwich 
dishes, cheese and cracker dishes, etc., are 
all appropriate: Glass candlesticks can be 
featured during the Summer months to- 
gether with bowl or compote. These should 
be shown the last week of June and alter 
the Fourth of July window display has been 
taken out. 


Glass vases and flower bowls of all shapcs 
are good Summer merchandise for the gar- 
den flowers always look better in delicate 
glass containers. 

Glass boudoir sets can be shown during 
June. They make a very attractive gradu- 
ation present and look very Summery in the 
bedroom. Atomizers should: be included in 
this display though they do not match m 
color or design. The atomizer as wn odd 
piece is very attractive. Have the buib 
covering match the color of the glass set. 
Wicker trays and all types of trays, in fact, 
should be featured with the drink sets. 

The Chinese table with the brass tray top 
and the smaller service tray. underneath can 
also be shown this month. It is a very 
attractive way to serve refreshments on the 
porch. Water pitchers must not be slighted. 

In the main the jeweler can go through 




















Group No. 697—UNIQUE PORCELAIN ORNAMENTS SUITABLE FOR GIFT DEPARTMENT MERC HANDISE 


store will be favored more than ever for 
women are looking continually for some- 
thing new, something novel, something 
different. 

Separate displays of graduation presents 
for the three grades of educational insti- 
tutions will make a very appealing method. 


(See text on page 117) 


then have them in a conspicuous place on a 
showcase. 

Photograph albums, leather-bound books 
such as “My Trip,” “My Vacation,” “My 
Auto Trip,” “My Trip Abroad,” address 
books and memo books and leather tele- 
phone pads should be included in the dis- 


his stock and select such things as the 
woman does not tuck away for the Summer 
months and which she will use during those 
months and bring those pieces to the fore- 
ground. 

Window displays shoukl be in accordance 
with the climate demand for merchandise. 
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Just such Glassware as illustrated above, beau- 
tifully designed and cut to perfection, priced 
remarkably low for the quality, means that you 
can make new customers and real sales. Colors, 
Amber, Blue and Green. 


We Defy Competition 


on this merchandise as to price and quality. 
Can’t we make you another one of our friends 
by sending you a trial order? 


The Saul Manufacturing Co. 


24 West 23rd Street New York 

















Ec. 0 
Mignon—the line complete 

consisting of Perfume Sprays, 

Perfume Droppers, Powder 

soba es and created to D r agsted F amous P ewler 

appeal as containers for the pre- Incomparably Beautiful 

cious perfumes and toiletries of — 

those who command the best— 

and those who are pleased to 

have the finest to offer. Mignon 

Perfume Sprays are designed to 





preserve and avoid waste by 
evaporation. 

Delightful for gifts—small and ; 
inexpensive styles for favors— d 
more costly styles for treasured : 

° ; . a8 . 
gifts, including satin boxed sets. The beauty of Dragsted Pewter, the artistry of h 

the talented designer, the master craftsmanship Ww 


of his skill and the many prizes awarded to him 
i 1854—all of th bi i 

THE MIGNON Drageted pf anecoll inalcae: sive Citta a “tis. 
tinctive grace. 

CORPORATION An endless variety of Art and Gift ware of Quality such as 


'29 West 35th Street, New York City we have been selling to the Jewelry Trade since 1900. 


41 Union Square, New York 
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Learn Lessons from High Class Gift Shops 


Display Methods Used in Southern Shop Offer Good Suggestions for Enterprising Jewelers 


























wen are gift shops and gift shops. 
Some are filled with every piece of gift 
merchandise which is on the market, while 
others have a very carefully selected stock 
which could be moved bodily into a jewelry 


Novelty racks on the walls in the front 
of the store, displaying pieces of pottery 
and glassware, and tables with lamp dis- 
plays are very arresting. All tables used 
in the store have scarfs on them, and the 

















Group No. 698--DELLA ROBBIA VASES AND GRAFFITO-WARE JARDINIERES 
(See text on page 117) 


store and, because of its quality and good 
display, would make a very good addition to 
any jewelry store. 

Jewelers do not realize today what an 
opportunity they have to learn about gift 
merchandise display from a very cleverly 
operated gift shop. For that reason, from 
time to time, THE JEWELERS’ CIRCULAR 
offers jewelers descriptions of gift shops 
which may prove of interest in the methods 
of display or arrangement of merchandise 
in the shops. 

This southern gift shop has an entrance 
door on the right as you enter from. the 
street and the show window is on the left. 
It is a more satisfactory arrangement than 
having the center door and two small 
windows. The large show window has been 
curtained off in the back with a heavy velvet 
curtain in a semi-circle. It gives a very 
attractive appearance from the street. The 
corners are curtained off from the street and 
are filled with a piece of wrought iron and 
a large vase, a wrought iron artificial flower 
holder and a smoking stand and two pottery 
pitchers. This display is apparent only 
from the door upon entering and from the 
Interior of the shop. The, curtain parts 


in the middle and can be kept opén or closed’ 


. : > 
as is desired. 


amethyst. 


types of scarfs are not ordinary. Tapestry 
is also used. Toward the middle of the 
store, before the booths begin, was a table 
with luncheon clcth and napkins to match, 


Another table, right near the door was set 
with a glass and silver trimmed drinking 
set with a lamp and a doll completing the 
display. 

The store itself. was laid out in a method 
not used in the north to the advantage which 
it could be. The south seems to tend 
toward booths or. partitioned room effects. 
This gift shop follows this idea. There 
is a wall show case. on,the left -wall. behind 
the shop window, and in front of it a show 
case in which are small pieces of novelty 
leather goods, beads, chains, brooches, and 
other trinkets. In the wall of the partition. 
of the first “room” hang tapestries and | 
pictures and mirrors. Mirrors and pictures 
are hung from.all but the last partition which 
has scrap baskets of all types lined up along 
the top. These partitions reach about three- 
quarters of the way to the ceiling. 


The first “room” contains displays on wall 
shelves and a table of book ends and Chinese 
goods, principally in brass. There are also 
china tea sets. China and pottery occupy 
the next “room” and glass novelties with 
a table of flat silver occupy the next “room.” 
The rooms are not very large, but sufficiently 
large to not crowd the merchandise dis- 
played. 

Down the right side of the store as far 
as the first partition as you enter are the 
table displays. Behind these, opposite the 
“rooms” is a wall show case displaying 
all types of gift novelty merchandise inter- 
spersed with pieces of silver such as plates 
and platters and pitchers. 

The displaying of merchandise in this 
gift shop is most artistic. Great care has 
been taken in the kinds of scarfs used on 
the tables and the merchandise placed 
thereon. Color combinations are considered. 
Merchandise is not just put here or there. 

















Group No. 699—DIsTINCTIVE LIGHTING FIXTURES FOR THE GIFT DEPARTMENT 
(See téxt on page 117) 


set with q. luncheon set and four candle 
sticks with candles. The color scheme was 
Another table bore glass-novel- 


ties and still another brass novelties. 


It is considered in relation to what is at 
the next table, or on the shelf below or the 
shelf above, oreven-what is on the opposite 
side of the shop itself. There is a blending 
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Completing the Trinity 
gris Shainin & Co. 


At San Francisco only 


Then — 
I. Shainin & Co. 


San Francisco and New York 
And Now — 
I. Shainin & Co. 


At San Francisco, New York and Chicago 


ENTER: Chicago Showroom TIME: May Ist, 1926 
PLACE: The Stevens Bldg. (Room 1625), 17 N. State St. 





ON DISPLAY 


1—Hand Carved and Ham- 4—Handsome Pewter Ware. 
mered Brassware. 5—Hand Wrought Copper. 


. . 6—Expressive Stone Ware. 
2—Rich and Colorful Peking 7—Unique and Colorful Pig- 


Cloisonne. skin Chests. 
3—Brilliant Cinnabar 8—Porcelain in Unique 
Shapes and Colors. 


Lacquer. 


|. SHAININ 
COMPANY 


Direct Importers 
of 
Chinese 
Art Wares 





SAN FRANCISCO CHICAGO 
268: Market Street The Stevens Bldg. (Room 1625) 


Corner Davis St. 17_N. State Street 


NEW YORK: 139 Fifth Avenue, betw. 20th & 21st Streets 


NEW ENGLAND REPRESENTATIVES: 
The H. P. & H. F. Hunt Co., 41 Pearl Street, Boston. 


Purchasing Offices in China. at SHANGHAI and PEKING 
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r™ Quick S$ 
Brass ae ‘Gia Gifts 


Share in the present craze for brass and cop- 
per novelties. 


Best and Largest Assortment at 


BARD’S 


Candlesticks, Candelabras, Door Knockers, 
Flower Vases, Book Ends, Trays, Bowls, Con- 
sole Sets, etc. 


Send for illustrated catalogue 


BARD ART COMPANY 


24 West 36th St. New York, N. Y. 
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High Grade Lacquered, Water Proof 


PARASOLS 


No, 1926/18—34 inches spread, pointed Ferrule, long Bam- 
boo Handle with Leather Loop and Metal Ring to keep 
folded. Average length 34 inches. 
Colors—Orange, Heliotrope, Tangerine and Red Background 
with contrasting effect in Flowers and Landscape. 

Price 95 cents each, or $10.80 per doz. 


No. 1926-18A—34 inches spread, pointed Ferrule, short, 
stout, engraved wooden handle with loop, also Metal Ring 
to keep it folded. Average length 27 inches. 
Colors—Emerald Green, Copen Blue and Water Blue Back- 
ground with contrasting Flower effect. 

Price $1.10 each, or $12.00 per doz. 


No, 12/24—Paper Children’s Parasols, not lacquered nor 
waterproof, 2114 inches spread, in six gay colors and de- 
signs. 

Price 34 cents each or $3.75 per doz, 


Artificial Flowers and Gift Wares 


T. D. GO) 


Write Importer of 
for Japanese 
Prices 3 East 17th Street Sued 


New: York: 








“19 Years of Successful Merchandising” 








BIBAIMIASAIAAIMIAAIAAIAAIA 
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and unbroken charm of merchandise and 
display which the customer feels even after 
Jeaving the store. The window display was 
handled in a manner which made each dis- 
play look individual though the window 
was not divided at all. The displays were 
either on the floor level of the window or 
on small raised wooden bases which were 
covered with velvet or scarfs. This method 
is more effective than can be imagined. The 
displays are not in line but seem to have 
just settled there and belong there. The 
idea of merchandise blending though each 
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Staging a “Color Sale” in the 
Gift Department 





. OLOR is of tremendous attractive power 
in many lines of merchandising these 
days and so it would be to the advantage 
of the gift department of the jewelry store 
to cash in on this fact through the staging 
of a “Color Sale.” 
For such a sale as this the store could 
display prominently all the articles it car- 
ried in stock which were strong on color. 

















Group No. 700—JARDINIERES AND BOWLS 


SUITABLE FOR PLANTS, FLOWERS OR FRUIT 


(See text on page 117) 


display is decidedly individual and is carried 
out in the window in the same way as in 
the shop. 

The jeweler who has not the space to give 
to three or four “rooms” as a gift section 
in his store can maybe partition off two 
small booths or “rooms” in which he can 
group his merchandise as follows: China 
and pottery on the side of one booth and 
glassware on the other side. The second 
booth can be devoted to brass, copper, 
Chinese merchandise, bookends and _statu- 
ettes, and novelties, not failing to include 
candles. If the jeweler has his silver and 
jewelry stock on the other side of the 
store, it is all right. If not the wall cases 
can be devoted to stationery, leathergoods, 
and toilet sets. From this rough idea the 
jeweler can see how the larger idea of the 
gift shop can be put into some effect in 
transforming his store into the booth or 
“room” effect which makes gift merchandise 
display still more attractive and adds charm 
to the store. 


Every jeweler should utilize his wall space 
with wall racks and tiny tables on which 
pieces of gift merchandise can be displayed. 
He can also carry a few mirrors and pic- 
tures which he can hang on the walls and 
need not have a separate department for 
them. Carry even your little end tables and 
tea wagons with price tages on them. You 
car always get another at very short notice 
and even might change to another type of 
table it the one you have been using is dis- 
posed of. In other words, have everything 
for sale and let your store room be crowded 
and not your store itself. Keep only one 
article of a kind in sight of the customer 
and you will be able to display more mer- 
chandise in this manner and also create a 
better impression. 


These colorful articles could be arranged 
according to groups and in different ways 
which would emphasize their color and 
prove attractive. 

For instance, some of the articles could 
be arranged in something resembling a rain- 
bow. This arrangement could be on one 
of the main tables in the gift department 
and a sign on the table could call attention 
to the rainbow character of the display and 


‘493 


If this sort of a sale was advertised suffi- 
ciently and if the arrangement of the articles 
in the department was sufficiently attractive 
it 1s certain that. quite a-considerable num- 
bers of people would be attracted to t'.ec 
department during the week or ten days 
of the sale with the result that business at 
the department would be considerably in- 
creased. 





“Craftsman’s Week” in the 
Gift Department 


SURVEY of the goods carried in the 

gift department of almost any jewelry 

store reveals a surprisingly large quantity of 

goods on which there has been hand work- 

manship. And, cf course, all such goods are 

individual, distinctive and exclusive and ap- 
peal to a discriminating trade. 

In this fact there lies a splendid oppor- 
tunity for the gift department to do some- 
thing rather different from the usual run of 
promotion work which one often sees in such 
departments. 

It would be a splendid idea for the store 
to put on a “Craftsman’s Week” in its gift 
department and to feature all of this mate- 
rial on which there has been hand workman- 
ship during the week and to invite everyone 
in the city who is at all interested in craft 
work of any kind to attend the event. This 
of itself would arouse much interest and 
bring many people to the department who 
otherwise might not come to the store at 
that time. 

Then, in addition to this, it would be a 
splendid stunt for the gift department to in- 
vite the members of the craft classes of the 
local high school to come to the department 
on some certain morning and see the goods 
on display. If there were too many mem- 
bers of these classes to make it advisable to 
have them all attend the event, then the in- 

















Group No. 701—HAND PAINTED BASKETS, MADE FROM CHINESE COOLIES’ HATS 
(See text on page 117) 


also have some copy about the splendid 
colors to be found in the articles carried 
in stock by the gift department. 

Again, there could be one section in the 
gift department devoted to reds. In_ this 
section there could be shown all the dif- 
ferent articles carried in stock which had 
red for the predominating color. 

In another section would be shown all the 
articles in stock which had blue for a pre- 
dominating color and in between the reds 
and blues the gift department might display 
the articles which were in greater part 
white. 


vitation could be restricted to just the art 
classes or something like that. 

The fact of the classes visiting the depart- 
ment could be played-up in the stores adver- 
tising and this would give a personal, d:ffer- 
ent touch to the whole affair, which would 
go far toward making the public take an ex- 
ceptional amount of interest in the event and 
come to the event in larger ‘numbers than 
ever. 

Also, in connection with this event, the gift 
department might stage a special displa, of 
some of the art, and craft work turned out 
by the high school classes. 
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Sth 
Annual 


CHICAGO 
GIFT SHOW 


HOTEL SHERMAN 
August 2nd To7th 1926 








The outstanding 
trade event with 
a proven record 
of service to the 


~ trade. 3 HE HR \r 














GIFTS, ART WARES & NOVELTIES ASSOCIATION 10 S LA SALLE STREET CHICAGO 





* mark the dates on your calendar now. 
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CREATION 

by Rodin 
Each artisan puts his whole heart—his whole sense of 
beauty—into what he creates. Thus the artistic sensi- 
tiveness of skilled hands guiding fine tools, results in 
ART CREATIONS which are as individual as a great 
painting—so individual, in fact, that, though such crea- 
tions may apparently be imitated, they can never actu- 
ally be duplicated, as our models prove. 
And our prices are no more than the imitators. 


Catalog and prices sent on request 


Pompeian bronze Co. 


INCORPORATED 
Manufacturers of Artistic Bronzes 


225 Fifth Avenue Room 507 New York City 

















_Masterlite Mfg. Co. 





The Masterlite de luxe 
Pocket Cigar Lighter. 


24 kt. gold plated. Jeweled with Birthstones. 
Indispensable to smokers. Works on a new scientific prin- 


_ ciple. No Flint, no Friction, no trouble. Guaranteed forever. 


In hanlsome Red Leather Case 
Can of fuel with each lighter FREE. 


Retails at $5.00; dealer’s cost $2.50 
Write on your own letterhead for sample. 





110A E. 23rd St., New York 























Gifts That Are Always Acceptable! 





New Importations 
of 
Japanese Art 


Objects 


Strikingly odd things made of Satsuma, 
Bronze, Cloisonne, Ivory and China— 
with genuine artistic appeal—and rea- 
sonably priced. 


Send for catalog—it’s free 


Taiyo Trading Co, Inc;, 


IMPORTERS OF 


, 327 W MADISO 
10) FIFTH AVENUE Japanese Goods, ——. 


NEW YORK 


New England Rep.—N. Masuda Co., 99 Bedford St., Boston. 
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Making Room for Gift Stock 





How One Jeweler Overcame This Problem by a Careful 
Arrangement of His Merchandise 











N° jeweler can say to the writer that he 
cannot find space for:a gift department 
after the writer saw the store which will 
be described in the following article. It was 
the ordinary store in size and appearance 
from the outside. It had a center entrance 
door and a show window on each side. It 
had wall show cases alternated with shelf 
effect uncovered, and down the center was 
a double show case with the space for sales- 
people through the center, being open at the 
rear end and with a solid case in the front. 
In back of this show case was a table on 
which were shown patterns of flat silver. In 
the rear was the business and repair section. 
































show case with silver plates, bowls, and sets. 

Then came a little taste of the gift depart- 
ment again in the form of gift merchandise. 
On one side were articles selling at. $3, and 
cheaper articles were indicated by another 
sign listing merchandise at $1.25. On the 
other side of this display was merchandise 
listed $2 and below; next to the $1.25 mer- 
chandise was merchandise priced at $1.50. 
Then in the wall show case were toilet sets 
and clocks and we are at the rear of the 
store. 

Down the right side, beginning at the front 
so that the entrance impression will be re- 
tained, the first show case contained other 


























Group No. 702—-POCKET LIGHTERS FOR SMOKERS 
(See text on page 117) 


The center show cases contained the 
usual jewelry merchandise but the wall cases 
were what arrested the attention. Any 
jeweler, no matter how small his store, can 
use the idea and can reap the harvest of 
business from gift department merchandise. 

The jeweler when questioned about a gift 
department replied that he had no space for 
one and therefore only had a few pieces of 
gift merchandise about the store. It may 
be all very well to have a gift department 
all tucked away by itself, but we certainly 
fell in love with the idea of the display of 
the “little gift merchandise” which this 
jeweler had for display. 

First we will take you up the left hand 
side of the store as you enter. First is a 
wall case with silver, vases and other pieces 
of merchandise appropriate to be displayed 
in the same case. 

Now it depends upon the store itself how 
you work out this idea. You can use a 
table with two shelves in the back against 
the wall rising like steps from the table, or 
you can use the open shelf idea or you can 
have two shelves built onto the wall with 
the table below, but however you do it, here 
we met with the first of the gift merchan- 
dise. Console sets and candlesticks with 
candles in them in fancy glassware were 
displayed. Then came the conventional wall 


pieces of silver which are the stock of the 
jewelry store. Then comes a table of mer- 
chandise which made appropriate wedding 
gifts priced at $5. Then the silver ware 
show case again, then the gift merchandise 
at $7.50 and $10. Then glassware in plain, 
gold and silver trimmed, colored glassware, 
and stem ware. And again we are to the 
back of the store. 

Now the idea which has been carried out 
is that the gift merchandise has been 
grouped according to price instead of ac- 
cording to class of merchandise, except in 
the case of glassware. On the price tables 
there was no duplication of merchandise, 
and all kinds of merchandise were shown, 
glass, pottery, china, leather, and novelties. 

There are jewelers who feel that price 
tables are not wise in their stores. They 
may not be correct for their stores, but they 
seemed just the thing for this store. 

The jeweler who feels that he can utilize 
this idea to some extent may first adopt it 
in the main idea only, the alternating of 
jewelry stock and gift merchandise. He can 
eliminate the idea of price displays entirely 
and just show articles of the gift type which 
will blend harmoniously with his type of 
store. At holiday times he may find it ad- 
visable to put a price on his displays to 
simplify shopping for his women customers. 
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This idea of the alternating of jewelry 
stock and gift department merchandise can 
be changed to several tables in the rear of 
the store with just gift merchandise on them, 
but then you are into the idea of the gift 
merchandise separate from the jewelry 
stock. Somehow in this shop it was the 
contrast of the alternating which arrested 
the eye. 

Of course in this type of jewelry store 
the gift department merchandise has to be 
selected with the greatest amount of care. 
There are numerous articles which will be 
perfectly all right in a large gift department 
but which in one of this type would be out 
of place with the jewelry stock. So it is 
necessary to make the assortment of mer- 
chandise smaller and limit the number of 
classes. Pottery, bronze book ends and a 
few statuettes, odd and distinctive and sepa- 
rate pieces of china, glassware of all types, 
not failing to stock colored glass and highly 
decorated glass in addition to the plain and 
gold and silver trimmed, novelty leather 
pieces such as picture frames, folios, boxes, 
diaries and address books, playing cards in 
cases and bridge scores, traveling clocks and 
manicure sets and equipped folding traveling 
cases can be stocked if there is room. 





Gift Merchandise for the Fourth 
of July Window 


igre dressing of jewelry store windows 
for Fourth of July is a subject which 
is a matter of personal opinion with the 
jeweler himself. Some jewelers eliminate 
the merchandise angle and have but a flag 
or a flag and Washington’s picture in the 
window, while others will go through 
their merchandise and try to find things 
appropriate to show at this time. 

Pewter is the best class of merchandise 
to put in your window during the Fourth 
of July window dressing period. A flag, a 
picture, and a few pieces of reproductions 
of early pewter pitchers, mugs, jugs, plates, 
etc., are indeed linking times and mer- 
chandise. If you carry in stock reproduc- 
tions of early American pottery put those 
in the window, either alone or with the 
pewter pieces. 

Remember that the appropriate dressing 
is a combination of patriotism and early 
American merchandise. Don’t over do the 
merchandise display. Three or four pieces, 
the attractive candle sticks among them, are 
sufficient. If you do not care to use a 
patriotic picture in your window drape an 
American flag over the top of a mirror, 
or across the back of the window. 

Only domestic merchandise should be 
shown in the window at this time, and if 
there are no early American reproductions 
in pewter or pottery or china in the gift 
department for the jeweler to select from 
then pottery or china or glassware of domes- 
tic manufacture should be used. Make your 
window All American if you cannot make 
it Early American. 

On a small square of velvet at the center 
front of the window can be shown pieces 
from the jewelry counter which are repro- 
ductions of old American bracelets, brooches, 
chains, etc. This idea is for the jeweler who 
has but one show window and wishes to 
show both gift department merchandise, and 
jewelry stock at the same time. 
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Extra Fancy Hand Decorated .$10.80 Doz. 


The Queen of Cigarette Holders Extra Fancy in Plush and sniitie 
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‘FAVOR THOUSANDS ARE BEING SOLD 
‘ OR We Were — a. ey — During 
\ ~ARTY PRIZE ove i December 
\ - * A few Cleos in your window brings dollars 


to your till. 


Order now—a trial assortment of 2 dozen 


Subject tc Return Within 30 Days If Not Sold. 
We Ship Only to Dealers with Favorable Rating in Duns. To Others C. O. D. or C. W. oO. 


CARDINELL SALES CO., Montclair, N. J. 
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16" Full Ship Models 












MAYFLOWER 
SANTA MARIA | 6 Assorted 16 inch Full 
FRIGATE Ship Models - $48.00 


HALF MOON 

VENETIAN ARGOSY | Single Model - $9.00 
SPANISH GALLEON 

The Best of Design and Workmanship. Illustrated Catalog on Request. 
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Buying a Stock of Leather Goods 





Gift 





Hints to the Jeweler in the Selection of Articles for His 
Department 








EWELERS have handled leather goods 

and yet there are many who cannot seem 
to keep abreast with the new pieces on 
the market. Just what can the jeweler do 
to keep up with the new finishes and the new 
names? That is a difficult question to 
answer. 

A lot of pointers on leather have been 
gleaned from numerous sources which are 
just jotted down with no idea of sequence 
or order. These pointers will help jewelers 
to understand some of the new names being 
put on leather merchandise today, and also 
help him to buy more intelligently. 

In Italian imported leathers we have the 
following principal styles: Florentine gilt, 
wrongly called “Seventeenth Century,” 
which is always a brown leather, hand- 
tooled in gold with designs of the 17th 
century, the Renaissance period, and Barco 
Medieval, which is a brown leather with no 
gold tooling but only a dry tooling which 
usually shows a design of old door hinges; 
Illuminated, which is a leather colored with 
some gold at times; Venetian, which is 
colored with many colors and also with gilt 
and usually with a much finer line than used 
in the Florentine designs; Sbalzo, which 
is embossed leather sometimes, but seldom, 
with some gold, and Sbalzo antique, which 
is embossed with gold and colors and 
Venetian goldleaf. 


There are two kinds of tooling—hand and 
plate. Some pieces have plate tooling for 
the designs with hand tooling for lines and 
the ending of the design. The hand tooling 
can be told by the adjustment of the pattern 
at the corners to meet, and the meeting of 
lines. That little irregularity which is ap- 
parent in all hand work is appaf€nt in hand- 
tooling. 

Florentine plain is a regular calf leather. 
The finish is sort of wavy and entirely its 
own. It is pleasing in appearance. A domes- 
tic imitation of this is made, but a careful 
study will show the difference. In work- 
manship the hand-tooled ranks highest, then 
the plate-tooled and then the illuminated, 
and the Venetian. The illuminated and 
Venetian are plate engraved so pieces can 
be cut out and then the coloring put in. 

English paste grain is lamb skin, pressed 
in form like embossing. The back has a 
stiffening pasted on. Embossing is done 
with a steel die. 


Turkish leather is from the turkey or 
the ostrich and it is grained in morocco 
style. It is not a cheap leather. 


Erasé is crushed calf or when more 
mottled in appearance it is goat. Erasé 
finish can be done to any leather. French 


Levant is goat skin. 
; Erasé goat skin is the best we have here 
in America. The skin is run between two 
heavy rollers which bring out the grain, 
then dyed, then rolled between hot rollers 
to bring out the polished appearance and 
after this it is hand polished. 

Leathers can be embossed by press. 


Safian leather is goat skin of still another 
grain. Black morocco grain leather is goat 
skin which looks like seal skin. Goat skin 
is the toughest leather. 

There is a strange thing about Italian 
boxes which warp in this climate. The 
warping seems to commence with the 
crossing of the water. An importer took 
back to Italy with him one of the boxes 
which had warped and which he could not 
sell in his show room. When he got to 
Italy with it the crossing of the water 
seemed to eliminate the warping and the 
box was in excellent condition. Italian 
cowhide pieces seem to give the least trouble 
to the importer. Today Italy is rushing 
out its work and not taking the time it did 
before the war. The result is apparent in 
warping and roughness of the silk linings 
in folios. This is also true of the German 
leather goods. 

American leather goods have the reputa- 
tion of having more pains taken in the 
manufacture. They cost more than the 
foreign goods .in some instances. Erasé 
is not as well polished here as abroad. 

The jeweler in handling leather goods will 
do well in sticking to the novelties and the 
decorated pieces which are not as a rule 
carried in the ordinary leather goods shop. 
Thus the problem of competition is 
eliminated. 





Selling Unique Imported Gift 
Merchandise 


T HERE is a touch of the romantic about 

foreign articles in the gift department 
of the jewelry store, such as the musical 
atomizer now being featured; the cigarette 
container which plays a tune, and the Swiss 
shepherd who herds his sheep in the fore- 
ground of a neat little Swiss chalet. Tf only 
the gift salesman is able to appreciate the 
full importance of the manufacture of these 
gifts and all the selling points of these arti- 
cles, he can present a neat selling talk that 
will be full of interest to the prospect. 

In order to really “sell” his customer, the 
gift salesman must hold his attention through- 
out. While foreign gifts are an attraction 
in themselves, they will go further and be 
more successful merchandise if all the selling 
points, which may include brief histories of 
the articles, way of manufacture, romantic 
and age-old spots where the goods are turned 
out by craftsmen inheriting their art for gen- 
erations, are made with specific emphasis. 

Descriptions of the articles before the cus- 
tomer serve not only to hold his attention 
but to fan his desire to twy. Proper pres- 
entation of the gifts sells them more rapidly 
and keeps- the merchandise of the efficient 
gift section constantly moving. 

The craftsmanship of the article itself at- 
tracts and intrigues the customer who sees 
it resting on the counter, but it is only what 
may be said concerning this article that will 
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place the customer in the frame of mind to 
purchase. A talk that is replete with de- 
scription and which may be easily compre- 
hended should necessarily be given. Enthu- 
siasm and ability to make this description 
of the merchandise vivid in words are im- 
portant. Discrimination in the choice of 
words and terms must be learned by the gift 
salesman in handling. unique imported arti- 
cles—C. M. L. 





Plan to Attend the Eastern 
Manufacturers and Importers’ 
Exhibit at the Palmer House, 

Chicago, July 26 to August 7 





He Eastern Manufacturers and Impor- 
ters’ Exhibit, to be held in Chicago, 
July 26 to Aug. 7, at the Palmer House, is 
the fourth of their semi-annual exhibits. 
The stxth and seventh floors of the Palmer 
Houge. will be occupied by the exhibitors. 
At the Palmer House there are larger rooms 
than at any other hotel in Chicago, and this 
will add to the advantages of the show. Ex- 
hibitors will be better able to display their 
merchandise than ever before, a point which 
will appeal greatly to the jewelers and gift 
and art shop buyers who are on the lookout 
for the methods of display used by the man- 
ufacturers and importers themselves. 

China and glassware houses are planning 
upon larger and more complete displays than 
heretofore. More exhibitors will show. A 
larger line of imported novelties will be dis- 
played than ever before. The exhibit, there- 
fore, will offer a wonderful opportunity to 
the buyer to see all classes of merchandise 
which is suitable for gift and art furnishing 
trade. 

The success of the three preceding shows 
has given those in charge a more urgent de- 
sire to offer something new and beneficial 
each six months. A very clever plan is now 
being devised behind closed doors, which will 
be brought to light during the next month. 
It will materially assist buyers and will 
make their visit to the Palmer House still 
more of a pleasure. With each exhibit there 
is also an endeavor to make the showing of 
importations and domestic merchandise more 
complete and of greater value to both jewel- 
ers and gift and art shop buyers. 





The interest previously displayed in the 
Fifth Annual Chicago Gift Show, to be 
held Aug. 2 to 7, at Hotel Sherman, has 
heen confirmed in the number of exhibitors 
to whom space was allotted on May 1. 
Making direct comparison with last year 
the room committee of the association an- 
nounced that whereas upon the same date 
one year ago applications were in hand for 
the 1925 exhibit covering 133 exhibit rooms, 
this year on May 1 the applications in 
hand covered 225 exhibit rooms. Since the 
meeting of the room committee the secretary 
of the association, Louis Kollisch, said “that 
additional requests for exhibit space will, if 
they keep up at the rate they are now com- 
ing in, shortly exhaust the entire space on 
the three exhibit fléors in Hotel Sherman, 
including the rooms recently added, or in 
other words, a total of approximately 300 
rooms. 
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Finest Genuine Amber 

























Necklaces _— Largest Line 
and \ eke i\ of 
Chokers Cigarette Holders 
Handsomely Boxed 
Finest Faceted Amberlite 





105 WEST 40th STREET NEW YORK 
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ART INDUSTRIES, Ine. 33,788 miss. D. santord THE GIFTS-BAZAAR Ame. witmeraing 


225 FIFTH AVENUE, NEW YORK 




















Fee GIFTWARES 


The Monthly Magazine 
for the Gift Trade and 
for the JEWELER 


alive to the growing necessity 

for a GIFT DEPARTMENT. 
GIFTWARES is the Picture Beok 
of the Gift Trade—every issue 
crammed full of illustrations show- 
ing the latest domestic creations 
and foreign importations of clever 
novelties, feature articles and. stim- 
ulating sales ideas to help you build 
up a profitable GIFT DEPART- 
MENT. 


You Need This Magazine 
Send $1.00 today for « year's 


What The Reed Sales Company 
Offer You 


The beautiful Gift Treasures and their exquisite 
adaptations of the Reed Sales Co.’s establish- 
ment are always reasonably priced, quality and 
workmanship considered. 

For the Jeweler to purchase at an appreciable 
saving the exclusive creations for which Reed 
Sales Co. is noted, either for their store or as 
gifts in their Gift Department, means quick 
turnover and ready sales. 




















subscription 
REED SALES CO. = fewyork city GIFTWARES PUBLISHING CO. 
1181 Broadway New York, N. Y. 

















Assortment No. 6 J. R. KITTLER 


Encrusted Fancy China in 


A $25.00 Special! Gold and Platinum Finish 


Wholesale Only 


Why Not Now? 














fEae M of Gold and Platinum China ' 
TINU 
pLA CHINA 5 Pair Salt & Peppers 2116 Hudson Ave. 
2 Sets Sugar & Creamers CHICAGO 





2 large size Bonbon Dishes 
1 4-piece Condiment Set 
1 6” Vase 





Reg. U. S. Pat. Office 


The Latest 


THE BUYERS’ DIRECTORY 


Jewelers’ Circular, 11 John St., New ‘York 


° . Ask for Representation. 
Try It! You Will Call Again. Veur tursiieey ‘aaay bo nen 
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Gift Suggestions Seen in 
fletropolitan Salesrooms 









































M. 272—Italian pottery jug designed many 
ages ago but still in demand on account of 
its antique appearance and beauty of color- 
ing, 








M. 270—Chinese vase in beautiful coloring. M. 271—Chinese jewel box of hand carved 
These vases are now being used as lamp wood, lined with tin. This case is very at- 
bases and are being sold at a very reason- tractive and useful and is being sold where 
able price. : price is not a consideration. 
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M. 273—Wrought iron candle bracket made 
of twisted wrought iron. These brackets : : : : 
are artistic and are used mostly with cola-.. « M,-274—Brass; ink stand.-elaborate.in.every detail, It is supported on an 


nial furnishings. ‘ onyx base and makes a very striking appearance. 
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The ve Gif 
Most 
Thoughtful! 


W EDDINGs, birthdays, anniver- 

saries call for lasting gifts like 
these . . . thoughtful reminders of 
sincere wish that bride, wife or mother 
will enjoy to the full charm of home. 























QUALITY 
HEIGHT, 5% inches 
WIDTH, 5% inches 
3%-inch Square Dial, 
Raised Gold Numerals 







QUEST 
HEIGHT 674, inches 
WIDT 5 inches 
334-inch Gothic Dial, 







12 Day Jeweled Movement 












Inlaid Antique Mahogany 
Skeleton iano” ; QUAINT Raised Gold Numerals 
List Price........... $18.20 HEIGHT, 6% inches WIDTH, 9% inches 12 Day Jeweled Movement 
Resale Price......... 13.50 334 inch Oval Dial, Antique Mahogany with 
" Raised Gold Numerals Gold Stripe 
12 Day Jeweled Movement Lo oh SR es ee $18.20 
Antique Mahogany with Dark Panels RESALE PCE... 556.5.5 13.50 
Eee g 5). Se ee ere ee $18.20 
Pe PREP cc oe.os eee ea hoo 13.50 


ANDOVER WESTMINSTER CHIME 
HEIGHT, 18 inches. WIDTH, 10 inches. 
DIAL, 6 inches. CASE, Solid Mahogany 
Antique Finish, Black Columns and Base, 

Cast Sash, Bevel Convex Glass, Silver 
Dial, Raised Gold Numerals. 
MOV EMENT, New 8 Day Pendulum, 
Rod Chime and Strike. 


RE. oc 2 an eb bose peewee ese: $98.00 
NP PIIEr rere er eer ee $74.00 
VERNON 


HEIGHT, 13% inches 
WIDTH, 9 inches 
5%4 inch Octagon Gold Dial 
Movement, 8 Day Pendulum 
od Strike. 

Case, Mahogany Finish 
Glass Panel, Skeleton Hands 
eo ee ee $18.20 
Resale Price......... 13.50 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 





JEWELERS’ 





CircuLAR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their busiaess. 
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How to Increase the June Turnover 





Written Expressly for The Jewelers’ Circular 














a June is one of the busy months 
of the jeweler’s year, a great many 
jewelers think it is wnnecéssary to plan 
active selling in order to get business. This 
is the wrong attitude to take, because when 
the getting is good, is the best time to be 
active. When the people are in a buying 
mood it is easier to persuade them to buy 
what you have to sell. 

The large wedding gift business done in 
June is not so much due to the greater num- 
ber of weddings taking place during that 
month as to the concerted activities of the 
jewelers of the entire country in advertising 
wedding gifts. Not only do the jewelers 
play up June as a wedding month but all 
other merchants do the same thing. This 
advertising has featured the June bride so 
much that people actually have placed the 
June bride upon a pinnacle of fame, due to 
the activities of the retail merchants. This 
proves our contention that it pays to adver- 
tise more vigorously when the people are in 
a mood to accept the advertising at face 
value. 


| imag is a good business month, but there 
is no jeweler who would not welcome 
more business than he gets. To get it he 
must plan an active selling campaign, one 
that not only takes advantage of the fame 
and importance of the June bride but of all 
events that can be made to bring grist to 
the mill. Some of these will be mentioned 
in following paragraphs, but before doing so 
let us make a few suggestions for increasing 
the business through a greater wedding gift 
campaign. 

The jeweler who desires to get the most 
out of the weddings of his locality should 
study the subject of weddings and their op- 
portunities for business that can be developed 
by himself. He should then provide his 
store with the merchandise that will sell as 
wedding gifts. 

Two years ago the writer, in THE JEWEL- 
RS’ CIRCULAR, pointed out that there are 
several avenues leading to sales for the 
jeweler from the local wedding. These 
were classifed-as follows :, 

1. Wedding stationery. 


2. Wedding rings. 

3. Personal gifts for the bride, the brides- 
maids and groomsmen and other attendants. 

4. Wedding gifts. 

To this list may also be added the follow- 
ing: 

5. The follow-up sales to the wedded 
couple. 


continue throughout the entire month, al- 
though the greater efforts should be made 
early in the month to inform the prospective 
grooms of the assortment that awaits him 
at any particular store. 

The jeweler should be a constant reader 
of the social items of his newspapers. The 
moment a wedding is announced he should 





Graduates 
of the Year 


GRADUATION i is a great event in the life of every boy and girl — one long 
Make your Gift one that will last throughout the years and always be a pleasant veminder 
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LET THE GRADUATES KNOW YOU'RE THINKING ABOUT THEM 


6. Anniversary gifts to brides of other 
years. 


WHE the wedding stationery business 
for the June wedding will be largely 
ordered during May, the jeweler should not 
let up in his efforts, because there are many 
weddings late in June and the stationery for 
these is not all purchased early. It should 
also be remembered that the selling cam- 
paign for stationery business will probably 
bear fruit during the following months, as 
well. 

The same may be said of wedding rings, 
but this is not so in as large a measure, as 
many grooms will put off until the last min- 
ute the purchase of this. emblematic token. 
The advertising of wedding rings should 


send a personal letter to the prospective 
groom suggesting that he purchase the wed- 
ding ring from the writer. A folder illus- 
trating some of the newer styles of rings 
may be enclosed with this letter. The 
jeweler might even go further in seeking 
this business and make a personal call upon 
the groom to be. Newspaper advertisements 
should be frequently used to pave the way 
for the more intensive campaign later on. 
The advertisement of Howell Bros. & 
Knowlton, reproduced herewith, is of this 
type. The message is a general one and in- 
tended to gain prestige for the store issuing 
it. It reads: 

“This is the month of the blushing, de- 
mure brides, abashed, but proud bridegrooms 
—the month of happy weddings—the month 
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No. 6014. 
Westminster 


Chime. 


Height 1134”. 
Width 8%”. 
Depth 6”. 
Chimes each quar- 
ter and strikes the 
hour on “Sym- 

phony” Rods. Height 9”. Length 2034”. 
List $55. Suggest- 
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Westminster Chime 
Raised Bronze Numerals 
Finest Mahogany Cases [71 vane 


Here is a line of fine clocks with a strong selling appeal—Westminster 
Chime, raised Bronze Numerals, at popular prices! 
And they allow you to make a higher margin of profit. 


Nine artistic patterns. Finest Mahogany cases. Cast Bezel richly gold 
plated. Dial spun hand silvered finish. 









No. 6010—Redwood Burl Panels 
Westminster Chime on “Symphony” Rods. 


List $69. Suggested Resale $60 
ed Resale $48. Fine 11-Jewel Lever Escapement Movement, List $11.50 extra. Suggested Resale $10 extra. 









All Herschede 
Clocks are made 
completely under 
Herschede_ supervis. 
sion in our own big, 








Equipt with patented self-adjusting 
chime feature. 

When you say to your customer “This Clock 
is Made by Herschede” that means it is built as 
fine, precise and dependable as a fine clock can 
be built. 

Would you like to have our Catalogs? 


The Herschede 
Hall Clock Co. 


Cincinnati, Ohio 

New York Salesroom: 586 Fifth Ave. 
Robt. E. Wilkes, Mgr. 

ns . Pacific Coast Representatives: 

Dial 5”, A. I, Hall & Son, Inc., San Francisco, Calif, 


Prices on Pacific Coast Approximately 10% 
Higher. 























Wedding Rings 






For your consideration the newest 
in engraved wedding rings... ex- 
quisitely designed...18 karat 


white-gold ... 214 mm wide. You 
should have some on hand! 


HENRY DAVIDSON 


51 Maiden Lane 
New York 


Announcement 


Sams, Jeweler’s Souvenir 


a Specialty 
A True Adage “The 











Diamond loops, Folding and otherwise. Extra finely made plain 
diamond tweezers. Extra finely made “It Lox” diamond tweezers. 
Specially designed “Bayonet’’ shaped automatic locking diamond 
tweezer (particularly for diamond cut). Fine diamond papers (do- 
mestic and imported). Watchmaker’s “Jewel” “It Lox” jewel 
tweezer (for souvenir). “It Lox’ postage stamp _ tweezer. 
“Peerless” combination automatic Ring Adjusters and Ring-Guards. 
Christian Becker’s fine “Chainomatic” and their other scales. 
Culbert’s fine wallets. Chamois, Sieve—Cleaning—Diamond Cups, 
Chamois, Assorting plates, etc., etc. Two Inches German Silver 
Millimeter Gauge (pocket size). 


87 Nassau St., N. Y. City 


Best Is Always the 
hol Cheapest” 
I am ready to serve the following jewelers’ needs: Extra fine 





Orders by mail or telephone will be shipped promptly. 


Monroe “Engelsman 


Tel. Cortlandt 0843 








Pencils and Kindred Articles in Gold and Silver in New and 


Fairchild & Company, Inc. 
49 EAST 21st STREET 
NEW YORK CITY 


We Are Manufacturing 


Exclusive Designs, and the “Fairchild” Gold Pens 











Pat. Feb. 20,1917 100 W. 21st St., New York pat. May 25, 1920 














The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 
































old 
ing 


ck 


an 





May 26, 1926 


Storekeeping Department 





of flowers. Especially appropriate, then, are 
the fashionable, new, engraved wedding 
rings, now so strongly in vogue. Exquisite- 
ly wrought flowers, engraved by skilled 
craftsmen, in white gold, green gold and 
platinum, are ideally symbolic of happy 
marriage vows. Our showings of the new 
designs are complete.” 

Such advertising prepares the groom for 
the purchase. It is in line with modern 
progress in designing wedding rings. It in- 
dicates that the old-fashioned wedding ring 
is no longer considered sufficient. It also 
throws an atmosphere around the engraved 
rings by tying it up with the month of 
flowers. 

Wedding rings may be played up in the 
displays of the month whenever possible. 
The plain band and the decorated band may 
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variety of gifts at a wide price range. You 
can be sure of getting the best—as quality is 
always the first consideration in selecting 
merchandise in this store.” 

Following this heading were a number of 
appropriate items, not only for gifts but of 
wedding rings as well. 

The store that does the most advertising 
of this nature is sure to become the center 
of interest in every community when the 
wedding gifts are to be purchased by rela- 
tives and friends. Advertising that features 
merchandise for the bride has a more human- 
interest tone than advertising that merely 
advertises jewelry and other lines as wed- 
ding gifts, 

The window displays should feature the 
June bride in as effective a manner as pos- 
sible. June is her month, by the mandate 
of the public. Give her her due if you want 
a larger turnover in June. 

Naturally the bride should be the chief 














7 
HERE COMES THE BRIDE — HERE COMES THE BRIDE Re 


that will make her Samuot 


Wien it comes to selecting Wedding Gifts you prefer 
something that will last—a permanent reminder through 


the happy years. 


Our large, complete stocks offer a great variety of gifts at a wide price range. 
You can be sure of getting the BEST—as quality is always the first considera- 
tion in selecting: merchandise for this store. 
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A CAPTION BOUND TO ATTRACT ATTENTION TO JUNE GIFTS 


be shown side by side and a card used to 
point out the old type and the new. It might 
read: “Grandmother was pleased with a 
plain band, but the bride of 1926 must have 
the newer design of ornamented ring to 
match her engagement ring and _ other 
jewelry.” 


CONSIDERABLE business can be 

done in gifts for the bride’s and 
groom’s attendants, as well as the groom’s 
gift to the bride. The jeweler should keep 
posted as to the most approved modern usage 
and be ready to advise the groom in this 
matter. 

In advertising wedding gifts for the 
happy couple the bride is usually made the 
recipient. For this reason it is wise to play 
up the “bride” as strongly as possible. A 
Detroit jeweler has done this effectively in 
the heading of a recent advertisement re- 
produced herewith. The wedding ceremony 
is illustrated in a happy manner, accom- 
panied with the wedding march symbolized 
by the line of music above. 

This advertisement reads: “Here comes 
the bride, here comes the bride!—and here 
come the gifts that will make her happy! 

“When it comes to selecting wedding gifts, 
you prefer something that lasts—a perma- 
nent reminder through the happy years. 

“Our large, complete stocks offer a great 


center of attraction. A picture of a bride 
in the display is better than nothing, but, if 
possible, a doll dressed as a bride should be 
used. If the window is large enough for a 
full-sized wax figure of a bride, it is better 
still, although the miniature representation 
is very attractive. The doll should be care- 
fully dressed in her bridal outfit, care being 
taken to reproduce every detail of her tous- 
seaw properly. 


. bride may be posed in a great many 

vays that will attract attention. For 
instance, suppose a little platform is raised 
in the center of the window and covered 
with silk, white or delicate shades, with a 
few sprays of orange blossoms strewn here 
and there. Then pose a miniature bride 
kneeling before a black velvet cushion on 
which reposes a beautiful wedding ring. A 
card may read, “The most pleasing gift of 
all.” 

Pictures or representations of brides from 
other lands may be included with an Ameri- 
can bride. On the merchandise spread out 
before the public a card may read: “Gifts 
that last for all brides.” 

While silver makes an ideal wedding gift, 
the jeweler handles many other lines that 
are quite as ‘suitable, especially where gifts 
of low price are to be given. Vases, fancy 
glassware, console sets, and many other 
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items should be displayed frequently among 
the gifts that last. 

Silverware affords the jeweler a splendid 
opportunity to cash-in on the wedding gift 
business if he can get a set started for the 
bride. It is only a matter of tactful sug- 
gestion to later purchasers that the design 
offered is the same as that selected for the 
bride by others. 


ANOTHER event in June that the jeweler 
finds possesses an opportunity for more 
business is the fact that so many, schools are 
graduating classes. Jewelry, rings, watches, 
pens and pencils and many other lines are 
featured as gifts for the graduate. We re- 
produce portion of an advertisement used 
last year by Sallan, Detroit, Mich. It is a 
good type of advertising. Sallan extends 
hearty congratulations to all the graduates 
of the year, and continues: “Graduation is 
a great event in the life of every boy and 
girl—one long remembered. Make your gift 
one that will last throughout the years and 
always be a pleasant reminder ‘of the giver. 
“There is no gift that will last.so long or 
give such permanent pleasure as jewelry. 
There are scores of worth-while items in 
our store. We are showing only a few of 
them here, but you can judge the tremendous 
values by these examples.” 

Rings, bracelets, belt sets, watches, foun- 
tain pen and pencil sets and similar articles 
were enumerated, described and the prices 
quoted. 

Parents of graduating pupils may be cir- 
cularized effectively if the proper gift sug- 
gestions are made. 

The window display of graduation gifts 
should feature the school symbols. The lit- 
tle red schoolhouse, school colors, class mot- 
toes, pennants, class pins, diplomas, etc., 
should be included to give the display at- 
mosphere. 


ATHER’S DAY is a new event for the 
jeweler, being only a few years old, but 
fraught with great possibilities. The haber- 
dasher is featuring Father’s Day, June 20, 
with the suggestion that he be given neck- 
wear as a gift; why not the jeweler suggest 
gifts that last? There are many items of 
men’s jewelry, smoking accessories, games, 
leather novelties, belts and buckles, etc., that 
might be suggested as gifts that last for 
father. _ 

Summer weather brings with it Summer 
needs. The outdoor entertainment of guests 
is just as essential as the indoor entertain- 
ment. The housewife desires to be as cor- 
rect in the appointments of the one as for 
the other. The jeweler will have to educate 


her to some extent if he wishes to extend . 
his sales. A little booklet on outdoor enter- , 


taining, illustrating the various items of 
glassware and silverware necessary to do it 
properly, will help increase the turnover 
during June. 

Vacations are already at hand. A vaca- 
tion sale might be worth while. This need 
not necessarily be a cut-price event, as it 


would be entirely out of place in June. The. 


more conservative jeweler may take a leaf 
out of his more aggressive competitor’s ad- 
vertising scrap book. Last year, a jeweler 
who does business on the instalment plan ad- 
vertised a vacation sale, and said: “Wear 
a diamond ring on your vacation; pay for 
it after your return.” This was a great in- 
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centive for many to buy, because they needed 
all their finances for their Summer trip. 
This jeweler made the most of his oppor- 
tunity. So may all jewelers. It is not 
necessary that a diamond alone be adver- 
tised, but the things the vacationist will 
need on the trip or tour may be featured 
effectively. These articles are needed, and 
efficient advertising will increase the turn- 
over on these lines. They can be adver- 
tised as necessities and their need pointed 
out. If this is done many people who did 
not know they needed such items will learn 
of their need and the turnover in June will 
be increased. 


HE brides of other years should not be 
forgotten in the advertising of the 
brides of the present. It will not be a bad 
idea to tack onto all the June bride adver- 
tising when possible the line, “and for brides 
of other years.” A special anniversary sale 
might be featured in which the proper wed- 
ding gifts may be presented for anniversa- 
ries. The jeweler may suggest lines and 
metals other than the old antiquated list 
that leaves the jeweler out of the game for 
many years after the wedding. The old list 
gave the first anniversary as “cotton,” the 
second as “paper,” etc. He might work- 
out something like the following: 
First year For the Living Room 
Second year For the Dining Room 
Third year For the Hall 
Etc., etc. 

Business can be increased by planning to 
do it and then following out the plan. The 
most important thing is to plan, because if 
that is done the incentive to carry it out is 
usually present. 





A New Way of Suggesting Gifts 
NEW idea or sales slant was discov- 
ered in one of the jewelry windows re- 

cently when the proprietor departed from 
conventional and fitted his exhibit to 
interpret a lettered sign which appealed to 
buyers in these words. 


“If You Are the Victim of a Broken 
Dinner or Theatre Engagement— 
Which Make-up Gift Would You 
Prefer 2” 


Then the sign went on to explain that he 
had put this question to a number of ladies 
and the articles they named were the ones 
which formed his window display. They 
included a mesh-bag, a modest pearl neck- 
lace, a shoulder pin, a cameo and a silver 
perfume container. 

The idea can be carried out with equal 
force and originality in the way of news- 
paper advertising and has a benefit not only 
in its suggestion, but also in the support of 
many ladies who will read it and call its at- 
tention to their husbands and friends.—C. 
a: ee 








What do you think of a woman 45, who 
sleeps with cats. 

I know a woman like that. 

Who is she? 

Mrs. Katz. 
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Up-to-the-Minute Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 

















J-U-N-E 


OME have thought that Juno gave her 

name to the month of June but it has 
been proven that it was dedicated to the 
Juniores of the Senate. The longest day 
occurs on the 2lst day of June at the 
Summer Solstice, but the following months 
are usually hotter than June. 

The June born has a rather changeable 
character and appear to have a dual nature 
that makes them want to do opposite things, 
such as study and play, travel and stay at 
home, create and destroy, etc. 


Birthstone 
Pear! or Moonstone, symbolizing Health 
and Long Life. 
Flower 
Honeysuckle, symbolizing Purity. 


Symbols and Sentiments 

Talismanic 

Guardian Angel 

Special Apostle 

Zodiacal Sign Cancer 
Astral Color Green 
“Through the pearl’s charm, the happy years 
Ne’er see June’s golden sunshine turn to 

tears.” 


Anniversarics and Holidays 

3. Jefferson Davis’ Birthday. (Holiday 
in several Southern States). 

3. Birthday of King George V of Great 
Britain. (Holiday in Canada). 

14. Flag Day. 

17. Bunker 
30ston). 


Hill Day. (Holiday in 


Other Days of Importance 
(?) Children’s Sunday. 
(?) Pioneer Day (Idaho). 
20. Father’s Day. 
21. Longest Day of the year. 
24. Mid-Summer’s Day. 
States Admitted to the Union 
1. Kentucky, 1792. 
1. Tennessee, 1750. 
15. Arkansas, 1839. 
20. West Virginia, 1863. 
25. Virginia, 1788. 
June Selling Keynote 
As in former years the Keynote of June 
selling for the Jeweler should be “(ifts 
That Last.” 
A Slogan for June 
More “Gifts That Last” for the Bride. 
Appropriate Seliing Events 
Wedding “Gifts That Last” 
Wedding Stationery. 
“Gifts That Last” for Brides of Other 
Years. 
Modern Weddirg Rings. 
Silverware for the June Bride. 
“Gifts That Last” for Graduates. 
Birthstone Campaign. 


Traveling Gocds. 

Sporting Goods. 

Cameras and Supplies. 

Toilet Articles for Hot Weather Comfort. 

Vacuum Bottles and other Picnic Acces- 
sories. 

Water Sets and Silver fer serving Hot 
Weather Refreshments. 

Electrical Appliances that help one tc keep 
cool. 

Diamonds, watches, etc., al! the time. 


Symbols for June 

June Weddings—Brides, wedding bells, 
church and alter scenes, hearts, cupids, bridal 
bouquets, orange blossoms, confetti, rice, etc. 

Graduates—Girl graduates, diplomas, 
School books, school emblems, school and 
college colors, cap and gown, honor rolis, 
schcol pennants, ciass mottoes, slates, owls, 
etc. 

Klag Day—American flags, statistical in- 
formation of its origin, etc. Betsy Ross 
sewed into the first American flag the red 
of sacrifice, the white of purity, the blue of 
patriotism, and added the stars of victory. 
In August, 1777, Fort Schuyler, near what is 
now Rome, N. Y., was attacked by British 
and Indians. Reinforcements for the Amer- 
icans came from Massachusetts, bringing ac- 
counts of the newly enacted resolution of 
Congress. Immediately the fort was ran- 
sacked for material from which to make the 
new national emblem. The ammunition 
shirts of the soldiers furnished the white 
stripes, a red petticoat donated by a soldier’s 
wife supplied the red stripes, and Capt. 
Abraham Swartout’s blue cloth coat was re- 
quisitioned to provide the blue field of the 
Union. 

June 14, 1926 is the 149th Birthday of the 
Stars and Stripes. 

Southern Memorial Day—Jefferson Davis’ 
Birthday is Memorial Day in a number of 
Southern States. The usual Memorial Day 
symbols may be shown, the flag, shields, 
wreath, relics of the civil war, etc. Memorial 
Day symbols should draw together into a 
closer bond of friendship both the North and 
South. 


Out-of-doors—More people are becoming 
interested in out-of-doors activities and 
sports. The window displays of the jewcier 
should take into account these things and his 
selling policies should be regulated accord- 
ingly. Out-of-doors scenes are of particular 
interest, especially scenes of local interest. 

Vacations—Summer vacations are ncw be- 
ing thought much of and plans for this 
annual event are taking shape in the minds 
of the people. Scenes of the seashore, 
mountain resort, bathing, yachting, sports, 
travel, etc., are appropriate. 

Touring—Of late years there are more 
tourists traveling in their own private cars 
than ever before. Blue Books, road maps, 
guide signs, and similar symbols may be 
introduced into the window displays to give 
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interest and atmosphere to the displays. 

Sports—The American nation is one mind 
on sports. We are a nation of sports. 
Local and national sports may be featured in 
many ways. Photographs of sport celebrities, 
autographed base balls, clubs, pictures of 
sport events, and scores are all good items 
of interest. Local sports should he encour- 
aged and symbols of these displayed freely. 

Father’s Day—Pictures of dear old Dad, 
mottoes of suitable phrases and suggestions 
of suitable gifts should be featured at this 
time. 

Children’s Sunday—Happy scenes of child- 
hood, photographs cf pretty children, etc. 


Suggestions for Using the Calendar 

The calendar presented in the foregoing 
paragraphs are full of suggestions of value 
to the jeweler. It is not expected that every 
jeweler will be able to make use of all cf 
them, but he may select from the suggestions 
herewith those suitable for his own business, 
and follow the -plans indicated or adopt them 
to his use. In any case the jeweler will find 
it to his advantage to make the calendar the 
basis of his selling activities for the month. 

June is the jeweler’s busy movth. Wed- 
ding gift sales are at their peak, probably 
because of the concentrated activities in ad- 
vertising this event, because we know that 
june has no monopoly on the wedding bells. 
Every day of the morth should be planued 
to produce its quota of sales. This can only 
be made possible by active selling effort. 

Advertising and window displays should 
work together in presenting ihe jewelers’ 
position to the public as the wedding gift 
purveyor extraordinary. “Gifts That Last” 
should be exploited for all it is worth. 
Special displays of various lines suitable for 
gifts to the bride, to the happy couple, and to 
the attendants of the bride and grcom. 

Graduation is not of as nvich importance 
in some localities as in others, but it can be 
made of increasing importance by the jeweler 
if he co-operates with school authorities in 
creating an interest in the event. Where no 
graduating exercises are usually held the 
jeweler can get behind a movement to sce 
that they are made to function nroperly. 

The birthstone campaign this month is 
often overshadowed by other selling events, 
but the wise jeweler will not allow this to 
become the rule. The birthstone ~campaigr 
is one that should be featured each month 
and the efforts of preceding months will 
bring greater business in succeeding months. 
The campaign should be cumulative in its 
effects on birthstone sales. 

Sports, vacations, touring, and similar 
summer activities should have its effect on 
the jeweler’s business. People require mer- 
chandise that he sells for the comfort of these 
events, and the jeweler should make every 
effort to secure this business. Much business 
is done in vacuum bottles and similar articles 
and the jeweler should get his share. 

Father’s Day is a rather new event, being 
only four years old this year, but it is a time 
when the jeweler can get a share of the gift 
business that is developing from its celebra- 
tion. “Gifts That Last” are as good for 
Father as for the bride or others. Naturally 





(Continued on page 142) 
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Men’s Engagement Rings Well Featured 
ERE is how Hartdegen, of Newark, 
N. J., features in a most attractive man- 

ner the revival of an ancient custom—men’s 
engagement rings. And a beautiful custom 
it is, too, for what is more suitable than that 
the male sweetheart should wear a little 
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jewelry business and here is one evidence of 
it. 

The value of this display is strengthened 
by its unity, and note how attractively the 
engagement rings, which contain the birth- 
stones of the recipients, are arranged in front 
of the large central panel. Each ring is 
placed on a card, inscribed with the name 
of the month and the name of the stone. 


Jeweler Plans Wedding Display After 


June 


[X his plans for June window wedding dis- 

plays one of the up-to-date eastern jewel- 
ers plans to carry on a tie-up immediately fol- 
lowing the popular wedding period. His pro- 
posed idea is one of universal possibility and is 
found in a display which will support and 
illustrate and the following words, which 


HOW MEN’S ENGAGEMENT RINGS MAY BE EFFECTIVELY FEATURED IN THE SHOW WINDOW 


keepsake of mutual affection. The girl has 
an engagement ring and the man should also 
have a “reminder” so that he may “Remem- 
ber.” There’s a suggestion to link up the 
idea with a popular song, by the way. 
Jewelers throughout the country are be- 
ginning to feature this idea conspicuously in 
their newspaper advertising and in their win- 
dow displays. I understand that window dis- 
play material and other helps may be secured 
from worthy manufacturers who are only 
too glad to co-operate with the enterprising 
retailer. Co-operation is the great keynote 
of success in any business, particularly in the 


are to appear in the center of the window on 
a card-board sign: 


“To Balance Your Wedding Gifts” 


Then surrounding this sign he will ex- 
hibit many articles to help complete the 
furnishing of homes and especially in being 
appropriate to balance the home equipment 
as an extension to the gifts given which, 
coming from many different sources, repre- 
sent a hit or miss accumulation. By specif- 
ically appealing to the newly married in this 
manner he expects to work up a timely and 
helpful display. 
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The bench that evolution one The 
has produced—the ultimate ; 
improvement—the comfort- transforma- 
able, convenient work bench ; B 
that is truly the jewel- tion is com- 
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It took years of experience with 
practical working jewelers, 
to evolve this bench—no 
other makers can offer it to you~—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan, 
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your bench. 


Every worthwhile shop, large or small in the land uses 
them. The material is especially selected with its 
close-grain hard maple for the top—and then heavily 
shellacked to allow for washing and cleaning. Alto- 
gether a most desirable bench for the factory, work- 
— store or home, Get the catalog telling all about 
them. 


LEIMAN WORK BENCH 2 wats,$;."* 


Makers of good machinery for 35 years. 
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HANDY @ HARMAN 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmond St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 































Telephone, Whitehall 7240 Cable Address, Matthey, New Yerk 


Johnson Matthey 
& Company, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


DEALERS IN 
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AND THE PRECIOUS METALS 





JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 
Official Assayers and Refiners to the Bank of England 
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CASTING — STAMPING 


WHITE and GREEN GOLD 


ALL KARATS 
(a special grade by ‘ated special purpose) 


SOLDERS TO MATCH 


National Smelting & Refining Corp. 





92 John St, New York 
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Its Functions 


The United States Naval Observatory— 


Reference to “Time 


With Special 
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By Captain Epwin T. Pottocx, U. S. Navy, Superintendent. 
Horological Institute of America, Washington, D. C., May 13, 1926. 


An Address Given Before the 














HY does the Naval Observatory furnish 
the time for the United States? 

Very little seems to be known about the 
Naval Observatory and its work by the pub- 
lic, and even by the Navy itself, for whose 
service it was established. 

The naval vessels requisition navigational 
and surveying instruments and get them from 
the $2,000,000 stock without delay ; they send 
in those instruments for repairs, and the re- 
pairs are made carefully and the instruments 
returned promptly; they use the improved 
gyro-compass without thinking how it was 
developed; they receive the American 
Ephemeris and Nautical Almanac annually 
without having to ask for it; they get the 
“time” without any special effort. As to 
how all the above is attended to, most peo- 
ple are ignorant. 

Should the Naval Observatory or any of 
its departments cease to function, what it 
means to the Navy and to the country in 
general would very soon be realized by those 
who think of the staff of the Observatory 
as merely “star-gazers” who consider them- 
selves above mundane things. As a matter 
of fact, the entire country, and the Navy and 
Merchant Marine in particular, is indebted 
to the Naval Observatory for its painstaking 
work. 

To elucidate why the Naval Observatory 
determines the “time” for the United States, 
and sends out'the time signals, it is desirable 
to go ‘ba¢k fo when the needs of the Ameri- 
can Navy led its officers to be the first per- 
sons to see the need for “time” and with 
such vision that they started its determina- 
tion. 

Similarly, the need for an American Nau- 
tical Almanac by the American Navy led an 
American naval officer to establish the Amer- 
ican Nautical Almanac Office. Both are cor- 
related, and how they were started will be 
dwelt upon further on, but both are essential 
to the national defense, and that is why they 


*The substance of this address is in the form 
of an article by Captain Pollock, and _is to be copy- 
righted by the United States Naval Institute. 


are under that department of the government 
most concerned, 1.e., the Navy Department, 
which started them. 

Over 92 years ago, and some 22 years after 
the first endeavors were made to have an 
astronomical observatory’ established in 
Washington, D. C., for the benefit of a 
“navigating and commercial people,” Lieut. 
Charles Wilkes, U. S. Navy, later of South 
Sea exploring fame, erected, at his own ex- 
pense, and near the capitol, a small building, 
16 feet square, and equipped it with a 334- 
inch transit instrument borrowed from the 
Coast Survey. 

That building and transit instrument have 
long since disappeared, but that ‘“observa- 
tory” was the beginning of the present Naval 
Observatory (slide) on Georgetown Heights, 
with its fine equipment of instruments, its 54 
buildings located within a circle of 1,000 feet 
radius comprising about 72 acres its high 
reputation for its products, especially the 
accuracy of its “Time Signals,” which are 
used throughout North America by scien- 
tists, by surveyors, by railroads, jewelers and 
other businesses, and by “those who go down 
to the sea in ships” over thousands of miles 
in the Atlantic and Pacific Oceans, as well 
as by almost every one who has a time- 
piece. 

That first little observatory built in 1834 
was a part of the “Depot of Charts and In- 
struments,” established by the Navy Depart- 


ment in 1830, to look out for the charts and - 


instruments used by our naval vessels. Be- 
fore that time, each ship had to get its out- 
fit of sextants, chronometers, charts, etc., as 
best it could, procuring them when and where 
possible, and without being able to be as- 
sured of their accuracy. When the cruise 
was ended, the outfit, or what was left of it, 
was dumped into a storehouse at a navy vard, 
where the instruments deteriorated, and the 
rats and mice played havoc with the charts 
and books. 

The “Depot” became the receiving and dis- 
tributing point, with results good to a cer- 


tain extent, but it was soon evident that 


without proper means for rating chronom- 
eters it was not all it should be. “Time” 
was a necessity. 

Lieut. L. M. Goldsborough, U. S. Navy, 
the first officer in charge, had been suc- 
ceeded by Lieut. Wilkes, who built his little 
observatory to use in taking star sights for 
determining the exact time to be used in 
rating the chronometers in his care. Thus 
the need of the Navy for “time” led to its 
determination by the Navy, in whose hands 
it has naturally and logically been ever since, 
as without having the exact time a navigator 
would be literally “at sea,” and military op- 
erations depend on a “zero hour,’ whether 
on sea or land. 

The Depot was also the beginning of the 
present Hydrographic Office, with its com- 
plete equipment for printing charts and sail- 
ing directions for all over the world, its sys- 
tem for collecting and distributing informa- 
tion to shipmasters, by means of its daily, 
weekly and monthly bulletins, and its month- 
ly “Pilot Charts” of the seven seas, which 
are so essential to the masters of steamers 
and of sailing vessels, as well as to the Navy. 

The activities of the Depot, which soon 
ceased to be known as such, were many, for 
besides looking out for “charts and instru- 
ments” it had an Astronomical Observatory, 
a Hydrographic Office, a Meteorological Ob- 
servatory and a Magnetic Observatory by 
1866, when a “resolution” of the United 
States Senate required the Superintendent to 
furnish “the summit-levels arfd distances by 
survey of the various proposed lines for in- 
teroceanic canals and railroads between the 
waters of the Atlantic and Pacific Oceans, 
as well as their relative merits as practicable 
lines for the construction of a ship canal, 
and especially as relates to Honduras, 
Tehuantepec, Nicaragua, Panama and Atrato 
lines.” 

These activities were too diverse for a 
single institution, and Congress, that same 
year, established the United States Hydro- 
graphic Office, which took over the hydro- 
graphical work the observatory had started. 

As this paper deals primarily with the 
Naval Observatory, the Hydrographic Office 
will be mentioned only incidentally, but the 
two institutions continue to co-operate to the 
fullest extent, as the work of both is pri- 
marily for the Navy and the sea-faring man, 
as is also the work of the Nautical Almanac 
Office. The last, established in 1849 by 
Lieut. Charles H. Davis, Ist, U. S. Navy, 
was located at Cambridge, Mass., as a sepa- 
rate office. It was moved to Washington, 
D. C., in 1866, and in 1894 was made a part 
of the Naval Observatory, occupying a part 
of the main building. The first volume of 
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the American Ephemeris and Nautical Al- 
manac, which was printed for the year 1853, 
marked the beginning of the era in which the 
United States is no longer dependent on for- 
eign publications for its astronomical data. 
During the World War hundreds of copies 
were used by the A. E. F. for purely mili- 
tary work. . 

Lieut. J. M. Gilliss, U. S. Navy, succeeded 
Lieut. Wilkes in charge of the Depot in 
1837, and remained in charge until 1842. He 
was then designated by the Secretary of the 
Navy to prepare plans for, and to build and 
equip an observatory (now the Naval Med- 
ical Museum), authorized by Congress. 

That work was successfully completed in 
1845, and when he reported its completion 
to the Secretary of the Navy, he expressed 
what has ever since been the aim of the 
Naval Observatory—“regarding this only as 
a naval observatory, it is of the utmost:im- 
portance that we give the service the greatest 
possible benefit from it.” 

Lieut. M. F. Maury, U. S. Navy, suc- 
ceeded Gilliss in charge of the Depot in 
1842, and remained in charge of it, and, after 
its completion, of the observatory, until he 
went south in 1861. He devoted more of 
his time to the development of hydrograph- 
ical and meteorological work than had Gil- 
liss, who was above all an astronomer: 

So, while Gilliss completed what Wilkes 
started—a Naval Observatory—Maury may 
well be considered the founder of the present 
Hydrographic Office. His sailing, wind and 
current charts brought him more recognition 
from foreign governments than has ever been 
given any other American, if not any man 
of any nationality. 

We will pass over the gradual growth of 
the institution and so come to 

The Present Naval Observatory 

The gradual growth of the activities of 
the Naval Observatory and of their useful- 
ness resulted in Congress appropriating funds 
for the purchase of a new site (in 1880 it 
was in a wilderness) and the erection of the 
necessary buildings, which were formally oc- 
cupied in 1893. 

Its functions are correlated, and their ad- 
ministration under a common head promotes 
co-ordination and efficiency. 

Activities 

At the present time the activities of the 
Naval Observatory are: 

(a) The continuous maintenance of ob- 
servations of the heavenly bodies for im- 
proving the tables of the planets and their 
satellites of the moon, and of the stars, and 
for determining the fundamental constants 
used in preparing the American Ephemeris 
and Nautical Almanac. At the same time 
the department of astronomical observations 
furnishes the observations for determining 
the time. 

(b) The furnishing and transmission of 
daily time signals, both by radio and by 
telegraph. 

(c) The computing, preparing and pub- 
lishing of the American Ephemeris and Nau- 
tical Almanac, and the American Nautical 
Almanac. 

(d) The development, supply, upkeep, re- 
pair and inspection of all navigational and 
surveying instruments used by naval vessels, 
whether surface, submarine, or air-craft. 
Some instruments are also furnished Coast 
Guard and Shipping Board vessels. 
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Organization 

The organization of the Naval Observa- 
tory consists of the offices of the Superin- 
tendent and Assistant Superintendent, the 
offices of the Astronomical Council and Ex- 
ecutive Committee; the Library ; the Admin- 
istrative Section; the Astronomical Branch, 
which comprises the Department of Astro- 
nomical Observations with its five divisions, 
and the Department of the Nautical Al- 
manac; and the Nautical Branch, which con- 
sists of the Department of Material, with its 
six divisions. 

The Astronomical Council consists of the 
Superintendent, the Assistant Superintendent, 
the Director of the Nautical Almanac, and 
the heads of the five astronomical divisions, 
all but the first two being experienced 
astronomers. 

The Department of Material comprises six 
divisions—the Magnetic Compass, the Gyro- 
compass, the Air Navigation and Aerological 
Instrument, the Nautical Instrument and 
Time Service, the Supply and the Inspection 
divisions. The heads of these are line of- 
ficers of the Navy. 

The details of the duties of all divisions 
will not be gone into, but all the work of the 
Observatory is of practical utility, the only 
research work being in the primary work of 
the Astronomical Branch—Astronomy of 
Position. Two of the astronomical transits 
are also used for determining the “time.” 
As sun spots are connected with electrical 
storms in the sun, and as they affect radio, 
cable and telegraph communication, daily 
photographs of the sun are taken, and re- 
ports sent to cable and telegraph companies 
so they can guard against “induced currents” 
damaging their lines. Total eclipses of the 
sun are observed whenever possible, as the 
observations help in improving the tables in 
the Almanac. 

The Magnetic Compass Division handles 
the details relating to all magnetic com- 
passes, to maneuvering and navigational fea- 
tures of ships, and conducts a “Compass 
School” for the instruction of officers. 

The Gyro-compass Division has charge of 
the design and procurement of gyro-com- 
passes and their installation on vessels of 
the Navy. It co-ordinates its work with the 
Bureau of Ordnance in regard to the fire- 
control systems, the accuracy of which de- 
pends on the accuracy of the gyro. It has 
charge of the inspection, as well as of the 
development of the gyro. 

The Air Navigation and Aerological In- 
strument Division does work in regard to its 
instruments as is done by the Nautical In- 
strument Division in regard to its instru- 
ments, but works in conjunction with the 
Bureau of Aeronautics. 

The Division of Nautical Instruments and 
Time Service has charge of the “time” and 
time signals. It has charge of the purchase, 
inspection and issue of all navigational and 
surveying instruments for the Navy. Itcon- 
ducts a “Nautical Instrument Repair Shop” 
at the Observatory. It gives consideration 
to, and tests new instruments and devices 
for use in navigating and maneuvering ves- 
sels. 

Determination and Distribution of ‘‘Time”’ 

Ever since the establishment of the “Depot 
of Charts and Instruments,” one of the prin- 
cipal features of that depot and the succeed- 
ing institutions has been the determination 
of “time.” 
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A time ball was erected on the first Naval 
Observatory for the benefit of others. In 
1865, the time signals were first sent out by 
telegraph from the “time room.” In 1904, 
they were first sent out by a naval radio 
station, and, early in 1905, the regular naval 
radio time signal was inaugurated, leading 
by two years every other nation in that re- 
spect. 

In determining the “time,” observations 
are made every clear night, and either with 
the six-inch transit circle, or a Prin, or with 
both; sometimes.by one man using first one 
and then the others, and sometimes by two 
men. The differences between the observa- 
tions, due partly to the difference between 
the instruments, and partly to the personal 
equations of the observers, is remarkably 
small . See diagram (slide). 

The “clock stars” selected are those which 
cross the meridian near the zenith at Wash- 
ington, and their positions are well known. 
These “clock stars” are “fundamental stars” 
of the American Ephemeris and Nautical 
Almanac. They are stars which have been 
observed continuously from the beginning of 
precise astronomy (Astronomy of Position), 
and their positions with reference to the 
fundamental planes (the plane of the celes- 
tial equator and the plane of the ecliptic) 
are accurately known. These positions can 
be and are predicted several years in ad- 
vance. Any slight corrections that may be 
found necessary as a result of the continuous 
observations which the Naval Observatory 
makes are made in the tables in the 
Ephemeris. 

The accuracy of “time” depends on the 
accuracy of these positions. 

The positions as given in the Ameriean 
Ephemeris and Nautical Almanac are re- 
garded as of such high accuracy that the 
International Astronomical Union recom- 
mended last year that they be used by all 
astronomers throughout the world. 

The method of the determination of the 
“time” at any instant is based on the uni- 
formity of rotation of the earth on its axis. 
This is true for purposes of time determi- 
nations 4nd will continue to be practically 
true for centuries to come. 

The length of sidereal day (the time of 
one rotation of the earth on its axis) is 
consequently uniform. The length of the 
solar day is not uniform because of the 
apparent motion of the sun in the heavens; 
and it is therefore not convenient for use 
by astronomers. 

Since there are 365% solar days in a year, 
and 366% sidereal days in a year (the extra 
day being due to the rotation of the earth 
around the sun) it would also be incon- 
venient for the public to use the sidereal 
day with its “Zero hour’ changing daily 
with reference to daylight. 


(To be continued) 








In following up the present vogue, which 
jewelers are endeavoring to make popular, 
of adding a diamond a year to one’s wedding 
ring, a store in the East put over the 
thought through a window display by show- 
ing a series of rings beginning with one 
possessing one diamond and winding up with 
one well circled with diamonds. Behind 
each one was a small card. indicating a date 
in representing the year of purchase. and 
then its progress. 
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(Patents Granted by the United States and 
the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of May 18, 1926 


1,584,844. KEY CASE. Henry Cave, Hartford, 
Conn.,. assignor te Puxten, Inc., Springfield, 
Mass. Filed Feb. 7, 1924. Serial 691,169. 3 
Claims. 

The combination with a key case, cf a hollow 
cylindrical member connected thereto and provided 
with a series of longitudinally spaced. and sub- 








stantially transversely disposed slots in its peri- 
phery, and a series of key retaining devices one 
for each slot pivotally connected to said member 
fcr swinging movement into and out of said case, 
the shank of each key retaining device extending 
through its slot to guide the device in its swinging 
movement, and a part fixed to each device and 
extending through and beyond said slot to function 
as an auxiliary guide and as a selector. 


1,584,894. KEY HODDER. Georce L. Rogsrns, 
New Yerk. Filed April 8, 1925. Serial 21,603. 
3 Claims. 

For use with a leather folder or the like and 
adapted to be attached thereto, a key holding loop 
and anchoring means therefor, said anchoring 
means comprising a bearing portion and a locking 
portion for engaging portions of said loop to form 














: 


a continuously closed ring, and adapted to be 
cpened for the insertion or the removal of keys 
or the like by relative bodily movement of the loqp 
to the anchoring means, said anchoring means 
being formed with a stiffening plate. 

1,585,031. BELT BUCKLE. Harry HarTMAn, 
Ios Angeles, Cal. Filed March 10, 1925. 
Serial 14,480. 2 Claims. 

A belt buckle having an aperture formed in its 
face, there being concavities formed in the buckle 








at the sides of said aperture, and an emblem 
carrying member ‘having a’ part adapted to be 
inserted into -said aperture. provided with portions 
adapted te occupy .said, concavities, whereby the 
emblem carrying member may be readily attached 
to cr detached from the buckle. 





70,174. 
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1,585,107.. BRACELET. Samurt Porte, Sydney, 
Nova Scotia, Canada. Filed Feb. 23, 1923. 
Serial 620,815. 1 Claim. 


A bracelet comprising a plurality of links each 
consisting of a casing, a connecting rod: ball-formed 
at one end and having a socket at the other end, 
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the hall end being designed to protrude beyond 

the casing to engage with the socket end of a 

similar connecting rod in the adjacent link casing, 

an expansible spring surrounding said rod and a 

slot in the casing, the socket end of the connecting 

rod heing within the casing and designed to press 
the spring against the end of the casing. 

1,585,516. FINGER RING. ArtHuR STELLER, 
Newark, N. J., assignor to Allsopp Bros., 
Newark, N. J. Filed April 18, 1925. Serial 
24,050. 3 Claims. 

A solitaire finger ring comprising a band having 

a raised hollow crown, a convexly curved plate set 

on said crown, said plate having a central opening, 





a plurality of prongs extending into the opening 
from the margin thereof, and an open-work, cup 
shaped gem receiver fixed in the mentioned open- 
ing in engagement with the ends of said prongs. 


Designs 


SPOON OR SIMILAR’ ARTICLE, 


70,153. 
New York, N. Y., 


Artitur Le Roy Barney, 























assignor to Tiffany & Co., New York. Filed 
March 27, 1926. Serial 17,089. Term of 


patent 14 years. 
70,154. RING. Epcar FranKLyn BEnGERT, Kansas 





Serial 13,562. 


Filed May 25, 1925. 
Term of patent 3% years. 


City, Mo. 


SPOON, OR -SIMILAR. ARTICLE. 


70,171. 
Wallingford, Conn., as- 


Henrik HI LBom, 





R. Wallace & Sons Mfg. Co.. 
Filed March 8, 1926. 


signor to 
Wallingford, Conn. 
Serial’ 16,823. Term of patent:14 years. 


MEDAL. Grorce 0; Jordan, North Attle- 
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boro, Mass., assignor to James R. Feeley Co., 





Inc., Providence, R. I. Filed Jan. 23,. 1926. 
Serial 16,233. Term of patent 314 years. 


70,182, FINGER RING. Jack Martin, New 
York, N. Y., assignor to The Guarantee Find- 


OY 


ing Co., Inc., Newark, N. J. Filed Feb. 10, 


1925. Serial 12,333. Term of patent 3% 
years. 
70,201. SPOON. CuHartes H. Wetscerser, Phila- 





delphia, Pa. Filed March 31, 1925. Serial 
12,960. Term of patent 14 years. 
70,202. CASE FOR AN ALARM CLOCK. 


Ricwarp H. WHITEHEAD, New Haven, Conn., 
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assignor to The New Haven Clock Co., New 
Haven, Conn. Filed Nov. 4, 1925. Serial 
15,349. Term of patent 14 years. 





UNITED STATES TRADE-MARKS': 

[The follawing,trade marks, have been’ adjudged 
entitled to registration under. the Act. of. Feb. 20, 
1905, and are publisked in compliance with Section 
6 of said Act.] 





Trade-Marks Published , May. 18,,1926- . , 
Ser: 206,962. - (CLASS “:28.. JEWELRY .. AND 
PRECIOUS-METAL WARE.). Girt. Scouts, 


New ‘York. ‘Filed Dec. 19, 1924. : 
Particular descriptiow of goods —Pins-—Namely, 
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Stick Pins, Lapel Pins, Class Pins, and Insignia 
Pins; Finger Rings, Cuff Links, and ToitetKit 
Mirrors, All Made of or Plated With Precious 


GIRL { 


Metal and of Non-Precious Material. and Badges 
and Thimbles Made of or Plated With Precious 
Metal. 
Claims use~singe November, 1924. 
Ser. 212,527. (CLASS 50. MERCHANDISE NOT 
OTHERWISE CLASSIFIED.) BAKELITE 
Corp, New York. Filed April 11, 1925. 


Particular description of goods.—Loving-Cup 
Bases and Rosaries Made of Condensation Prod- 
ucts of Phenols and Formaldehyde. 

Claims use since Dec. 1, 1924. 

Ser. 224,412. (CLASS 37. PAPER AND STA- 
TIONERY.) Liserty Fountain & Gotp PEY 
Co., New York. Filed Dec. 8, 1925. 


LIBERTY 


Particular description of goods.—Fountain and 
Gold Pens. 

Claims use since August, 1911. 

228.429. (CLASS 3. BAGGAGE, ANIMAL 
FOUIPMENTS, PORTFOLIOS, AND 
POCKET-BOOKS.) S. Lancsvorr & Co., 
Inc., New York. Filed March 10, 1926. 


Ser. 


PYRAMID 


Particular description of goods-—Over-Night 
Cases, Limousine. Cezses, All Articles Gold Deco- 
rated; Wallets and Gold-Corner-Decorated Wallets 
and Cardcases with Gold-Decorated Corners, Collar 
Pouches and Soft-Collar Pouches and _ Folding 
Cases. 

Claims use since about Jan. 4, 1926. 

Ser. 228,704. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Katz & Ocusu, Inc., New 
York. Filed March 16, 1926. 


“RAELON ” 


Particular description of goods. — Watches, 
Watchcases, and Watch Movements. 

Claims use since Feb. 15, 1926. 

Trade-Mark Registrations Granted 
May 18, 1926” 
212,934. PEARL NECKLACES. Trirarr & Kruss- 
MAN, Inc., New York. 

Filed Dec. 25, 1925. Serial 224,307. PUB- 
LISHED MARCH 2, 1926. 

212,941. WATCHES. R. H. Macy & Co., 
New York. 

Filed Nov. 21, 1925. Serial 
LISHED: MARCH 2, 1926. 
212,942. WATCHES: R. H. Macy & Co., Inc., 

New York. 

Filed Nov. 21, PUB- 

LISHED MARCH 2, 


INc., 
223,647. FUB- 


1925. Serial 
1926. 


223,646. 
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Nothing further has been heard con- 
cerning possibilities of a meeting this year 
of the Kentucky Retail Jewelers’ Associa- 
tion. 

H. B. Farmer and E. R. Jackman are 
owners of a concern operating as the West 
End Jewelers, located at 651 S. 18th St. 
Notice of ownership was filed with the 
County Clerk a few days ago. 

Will Sales, local jeweler, has recently 
become a member of the Louisville Retail 
Credit Men’s Association, an organization 
which has been operated on a co-operative 
basis for a number of years, and which also 
operates a credit rating bureau. 

Louisville retail jewelers are arranging to 
start Summer closing at 1 o’clock on Satur- 
day afternoons, with the first Saturday in 
June, and continuing through the first 
Saturday of September. Closing hour in 
the evening will continue at 5:30 o’clock, 
which is the year around hour. 

A man for whom the Dixie Jewelry Co., 
Louisville, has been looking for two years, 
has been arrested, and held to the Grand 
Jury on a charge of forgery. It is alleged 
that he obtained a $325 diamond from the 
company, by forging the name of an ac- 
quaintance of Jeffersonville, he having paid 
$25 at time of purchase. 

As a result of realizing a nice profit on 
sale of a six-year lease, and believing in 
the future of S. 4th St., William Kendrick’s 
Sons, after nearly 20 years on 4th St., have 
arranged to move to 638 S. 4th St., near 
Broadway, and close to the new $4,000,000 
Brown Hotel, completed in the Fall of 1923, 
and the leading hotel of the city. This 
location has some advantages over the 
present one, in that it presents easier auto- 
mobile parking, and is in the coming retail 
section of the city, where two big office 
building projects are about to get under- 
way, while it is also in the heart of the 
theatrical district. Business has moved 
steadily south on 4th St., and the Kendrick 
concern is making its second jump of two 
blocks south with business. The new store 
will be remodeled and will be occupied on 
or about Aug. 1. It is located in the Bern- 
heim building, and will give as much floor 
space as in the present quarters. The 
building in which the present store is 
located, was recently leased for 99 years to 
Chicago interests, who are anxious to secure 
the entire building, as rapidly as possible. 








Jewelers’ Merchandising Calendar 


(Continued from page 135) 








the displays of merchandise that are suitable 
for use by a man are the only appropriate 
ones for this particular time. Jewelry, 
smoking accessories, leather goods and 
similar goods can be sold if pushed properly. 

Every event of importance should be adver- 
tised and featured as a special event and not 
sandwiched in among a lot of other adver- 
tising. If the jeweler is advertising gifts 
for the bride let it be gifts for the brite and 
not include a lot of other offerings. In the 
same way the window displays should 
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feature one event at a time, even though 
only a day or two are given over to such 
displays. 

The jeweler’s advertising has been 
altogether too general in tone and substance 
to be as effective as the advertising »f many 
other merchants. By singling out a line or 
article to advertise the jeweler advertises his 
establishment just as effectively as in general 
terms, and at the same time he is giving the 
public something particular to consider. He 
is impressing upon the minds of his readers 
that this particular article is worth special 
notice, and suitable for the purpose for which 
it is offered. 








Metric Standards Legislation Introduced in 
the United States Senate 
WasHINGToN, D. C., May 19:—A new 
move in the campaign for the adoption of 
the decimal metric weights and measures in 
the United States has been launched by the 
introduction of a metric resolution in the 
United States Senate by Hon. William B, 
McKinley of Illinois. The resolution, point- 
ing out that the metric commodity standards 
are successfully employed by the majority 
of nations of the world, declares that these 
metric units are “practical, easy to learn 
and convenient to use.” In view of the 
strong sentiment for adoption of the metric 
units in the United States, the Director of 
the United States Bureau of Standards is 
empowered to initiate and carry out plans 
to encourage their general and common use 

in the United States. 

In advocating metric standardization, 
Senator McKinley has the backing of the 
State of Illinois, which, through its legisla- 
ture, has memorialized Congress to enact 
metric legislation. California, North Dakota, 
Tennessee and Utah are among the other 
States which have petitioned Congress for 
adoption of the world-uniform metric stand- 
ards; and the City Council of Chicago is 
on record unanimously for this transaction. 

Not only is the metric issue prominently 
before the Senate, but the Committee on 
Coinage, Weights and Measures of the House 
of Representatives is considering the Britten 
Metric Standards Bill (H.R. 10), which 
provides for gradual adoption of the metric 
standards in commerce after 10 years. More 
than 100,000 petitions urging metric legisla- 
tion have been placed before the committee. 

The great Pan-American Congress meet- 
ing in June at Panama, and the Second Pan- 
American Standardization Conference, which 
has been invited to meet in San Francisco, 
are expected to interest themselves in the 
unification of commodity standards on the 
world metric basis. All American republics 
are already using the metric standards, ex- 
cept the United States. 

Senator McKinley’s resolution aims to 
bring the United States gradually onto the 
decimal metric basis in merchandising. 








Harold Hodges, in the jewelry business in 
Covington, Va., was united in marriage May 
6 with Miss Clara Jordan, daughter of Mr. 
and Mrs. Louis R. Jordan, 711 W. McClure 
Ave., Peoria, IIl., at a ceremony in the home 
of the bride’s parents. Forty guests were 
present. Mrs. Hodges has been secretary of 
the Y. W. C. A. at Peoria. Mr. and Mrs. 
Hodges have left for Covington, where they 
will make their home. 








